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Dehumidifier 
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tHE NEW be-.uxe CLoseT-SsTYLED 
de-moist IN METAL CASE DOES NOT 
DRIP! 


HERE’S WHY with VU-MATIC INDICATOR —~+» } ANS 
EVERYBODY WANTS 
generated. In effect, De-Moist be- 


WITH 
comes a reliable moisture-control 


@ CHECKS DAMAGE FROM instrument, designed for many years 
DAMPNESS of service. 











This ingenious, new, sales-attracting 
device shows at a glance how much 
air moisture has been absorbed— 
tells when De-Moist should be re- 
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AND RUST OPEN STO CK (Fair Trade-Price Protected) 
No. Size Pack Weight List per Case | List Each 
Cm ch uP WHEREVER YT 44) 40) ND 12 oz. 1 doz. 141 Ibs. $20.28 $1.69 





ORDER FROM YOUR WHOLESALER TODAY. 





@ CAN BE USED OVER AND OVER! 


USE WHEREVER DAMPNESS OCCURS FOR NATIONALLY ADVERTISED 
closets, laundries, basements, pantries, : 
or in refrigerators to reduce defrosting. wie 4 


a 





Manufacturers of EASY-AID Products: Chimney Sweep, 


G. N. COUGHLAN co., West Orange, N. J. Process 33, Easy-Aid Oven Cleaner, Easy-Aid Silver Cleaner 
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GREATER PROFITS 
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"400" LINE OF 
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LOCKSETS 














meed web-t-\'s ale) dws 












(ES 


THE QUALITY LOCK FOR BUDGET BUILDING 








KWIKSET SALES AND SERVICE COMPANY + ANAHEIM, CALIF. 


Leonor 


SALES BOOSTING CHART 










EC 
Willian 
F S Kenneth | 
ee 
UGGESTED Fil z 
S U J. R. Kec 
E. L. Bar 
George | 
Ray M ' 
R OF SAW 
poaiaien RECOMMENDED Neil R.| 
POINTS PER INCH USE 
FILE TO Albert < 
<——— ONE INCH ——> — 
Poul Wi 
Washing 
5 
J. S. Te 
f [\ \ i IX 7” REGULAR TAPER Monage 
6 P @ BL 
~ Pe Ps ie My 7” OR 8” SUM _ C. C. Re 
ININN™N 
7 Reg 
; + SLIM TAPER a» Boston | 
}s IN NINN var i John G 
¥ =" Telepho 
cael 
| 5 is [o" SLIM TAPER OR New Ye 
\ M TAPER OR E.R. S 
‘ A EXTRA SLI 
/ NI Vv V J a i / EXTRA SLIM TAPER ‘ ‘ . ; 100 Eas 
\ g” DOUBLE Having this handy Chart right along} _Teiepho 
oie , a eae Bs 
| od EXTRA SLIM TAPER OR side your counter assortme nt of C24 —cievele 
AAS ANN 6" EXTRA SLIM TAPER and other files will help you incréasq — wil J. 
i _ ‘\ . , 
NN 7” DOUBLE sales very substantially ...and savq —"*!?"* 
| PER you a lot of time as well. It enables you Chicag: 
» OR 6” EXTRA SLIM TA ! bles | 
INN Wi NI JININ\ | 5" 0 and the customer to decide quickly or tng 
5” EXTRA SLIM TAPER OR The right file for the job. It also encour] telephe 
PER ‘ : > CUS > ake ; o s 
INN INNNNNIN 6 DOUBLE EXTRA SLIM TA ages the customer to take along 0d san Fr 
| additional files “while he’s about it. R. J. E 


5” EXTRA SLIM TAPER - és 300 Mo 
RAVAN Ihe sizes and shapes charted are Telephe 


made for both sharpening and reshap- 
APPROXIMATE SIZES OF HAND SAW FILES ing worn teeth of handsaws and other] " ony 








saws having 60° or wider tooth angle} —Teleph 
li/go” 
32 ® Ad 
Get this chart from your wholesaler 100 
rf s 
Tape He'll also gladly help you make up an 
assortment of files most suitable for 
. your trading area. And with Nicholson 
1s, Z : : 
Slim — or Black Diamond the brand, you're 
Toper all set with the best known files in 
- the world. 
qo" Ae" 
2 
Extra 1564” rn ; FREE—"‘Fice FILOSOPHY”™ An informa oe 
Slim K f \ tion-packed 48-page illustrated book on is pos 
Taper A KS kinds, use and care of files. Every mem Single 
She” ber of your sales staff should reac it. 
a Send for a copy. 

Double Tho” 4 nd for a copy ua 
Extra ceedin 
Ss [+ NICHOLSON FILE COMPANY York 
; ohets 25 Acorn St., Providence 1,R.1. | ze... Louis; 

ps2, , wen 
oa t (In Canada: Nicholson File Company “4 ware | 
U.S.A” of Canada Ltd., Port Hope, Ontario “ee man." 

zine,"’ 

York, 

HAI 

Thursd 

FOR EVERY PURPOSE mr 
secon 

s Post ¢ 
March 

per y 

173, N 


HARDWARE AGE, JUNE 10, 1954] HARD) 


























Leonard V. Rowlands, Publisher 
William A. Phair, editor ’ 
THE HARDWARE DEALERS MAGAZINE 
Kenneth A. Heale, feature editor 
Rudolph s. Wild, merchandising editor PUBLISHED EVERY OTHER THURSDAY 
RK _ st ‘ 
(pene Established 1855 Vol. 173, No. 12, June 10, 1954 
E. L. Barringer, marketing editor 
George H. Baker, Washington editor . 
Ray M. Stroupe, Washington editor | n Th t 4 | S y u e 
Nei! R. Regeimbal, Washington editor 
Albert J. Mangin 
Who Makes It’ Directory editor 
Paul Wooton Let's Face the Facts 7 
Washington member editoral board P 
Let's Look at the Record 8 
See An Assist ls Needed 8 
Monager, Reader Service 
BUSINESS STAFF 
C. C. Read, advertising manager 
i 5? 
Regional Offices Planned for Self Service 
Boston 10, Mass. Equipment Aids Appliance Delivery 62 
eee Highway Stores Battle Traffic Problem 64 
Telephone: erty 2-4460 ° 
Instalment Selling—Part II 7! 
New York 17, N. Y. 78 
E.R. Sendiford—John Nichols Stratton-Terstegge Warehouse 
‘ 100 East 42nd St. What Happens to an Order 90 
rt right along} Telephone: Oxford 7-3400 
tment of 5aW Cieveland 15, Ohio 
) you incréas¢ Will J. Feddery, 1836 Euclid Ave. 
oo and save, “Herhone: Mein 1-000 12-Month Mower Promotions 63 
It enables you Chicago |, Ill. At the Sign of the Red Rooster 70 
de ¢ uickly on Wm. C. Scholefield—Mal M. Whitfield 76 
1 yo 230 N. Michigan Ave. Folder Sells Tool Rentals 
t also encour Telephone: Franklin 2-0202 
ce along : 
: Pf ," © nin San Francisco 4, Cal. 
€s about it. R. J. Birch—Frank McKenzie 
or 300 Montgomery St. Features Health to Sell Water Systems 68 
} Chartec ard Telephone: Douglas 2-4393 Layout for a Sporting Goods Department 74 
¢ and reshap4 
Los Angeles 5, Cal. 
ws and other} —. H. Jackson, 3156 Wilshire Blvd. 
- tooth angle. Telephone: Dunkirk 7-2119 
. . 10 
- wholesal Address all mail to: Washington News and Views . 
wholesaler 100 E. 42nd St., New York 17, N. Y. How's the Hardware Business? 14 
1 make up an Books for the Hardwareman’s Library 116 
suitable for Bhiatiar blatibes Convention Calendar 120 
ith Nicholson News of the Trade Ba ae all 156 
rand, you re New Wholesalers’ Aids for Dealer Use 176 
iown files in VBI Manufacturers’ New Merchandising Plans 178 
An informa SUBSCRIPTION PRICES: United States ond 12 
ted book its possessions $1.00 per year. Canada: $3. y cay e . 
up aon per year. All other countries $5.00 per year. Classified Advertising 188 Advertising Index 190 
ge ee ig Single copies 25 cents. 
uld read it. 
HARDWARE AGE was established 1855, suc- 
ceeding and embodying ‘Hardware,’ New ° ° . . 
DMPANY York: Ostoves and ae, iat Reporter,"’ St. Net Paid Circulation This Issue 35,486 
Ru. . Louis; ‘Western Hardware Journal,'’ Omaha; 
“Iron Age Hardware,"" New York; ‘‘Hard- 
vaeai4 ware yl ee eevee — ONE OF THE PUBLICATIONS 
man," icago; “Hardware Dealers Maga- ‘ 
zine," + se York: “Good Hardware," New OWNED, PUBLISHED, AND COPYRIGHTED (1954) BY THE CHILTON co. INC. 
York, and “Your Business,'’ Philadelphia. Executive Office Editorial and Advertising Offices 
Chestnut and 5éth Sts. 100 E. 42nd St 
Philadelphia 39, Pa., U.S. A. New York 17, U.S. A 
HARDWARE AGE, published every other Phone: GRanite 4-5600 Phone: OXford 7-3400 
jag 7 S aa ag on —_ OFFICERS AND DIRECTORS 
; $., tiadeiphia , a. ntere as 
OSE second class motter March 24, 1933, at the JOSEPH S. HILDRETH, President — ; 
Post Office at Philadelphia under the Act of P. M. FAHRENDORF, G. C. BUZBY, HARRY V. DUFFY, Vice Presidents; WILLAM H. VALLAR, 
March 5, 1879. (Printed in U. S. A.) $1.00 Treasurer; JOHN BLAIR MOFFETT, Secretary; GEORGE T. HOOK, MAURICE E agg ee S 
per year. Single copies, 25¢ each. Vol CAMPBELL, FRANK P. TIGHE, LEONARD V. ROWLANDS, ROBERT E. McKENNA, IRVING E, 
173, No. 12. HAND, EVERIT B. TERHUNE, Jr 
E 10, 1954) HARDWARE AGE, JUNE 10, 1954 5 








American Chains for Farm, Home, 
Industry and Transportation 


we: AMERICAN 
cain 


New Metal Containers 
Offer Even Better Values 


e Now the popular AccO-PAKs come in new 
metal containers, well finished and labeled. 
These pails can be re-used. As a matter of fact, 
you can sell them as pails when emptied. 

As you know, Acco Quality is the standard 
of value in chains. That’s why it pays to dis- 
play American Chain items at all times. 

Do you need another American Chain dis- 
play stand? These Salesmakers really create 
impulse buying. Tell your AMERICAN CHAIN 
distributor. 


American Chain Division 


AMERICAN CHAIN & CABLE 


York, Pa., Chicago, Denver, Detroit, Houston, 
Los Angeles, New York, Philadelphia, Pittsburgh, 
Portland, Ore., San Francisco, Bridgeport, Conn. 
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Just Among Ourselves 


Informal Editorial Comments 
By W. A. Phair 
Let’s face the facts. . . 


As the fight against bootleg selling gathers headway—and it is gathering head- 
way—it becomes increasingly important that we fully understand where we may 
expect support, where we may expect actual opposition, and where we will 
encounter a negative reaction. 





Frank discussion of the elements involved in this fight against unfair com- 
petition is bound to touch upon facts that are disagreeable. Yet it is far better 
that we acknowledge the disagreeable elements and make allowance for them, 
than to attempt to avoid them by ignoring them. Unfortunately, no matter what 
we might prefer, some facts just will not permit themselves to be ignored. 


One of these disagreeable facts is that it is highly unlikely that we can expect 
any active support from the general public, that is, the consumer. The issues 
involved in this struggle are too complex. 


It is quite unlikely that the average consumer will take a long range view and 
ignore the lower prices of the discount houses. The attraction of a cut price is 
too great to be overcome by the economic logic concerned in this situation. 


It has also been the experience of the past that the average consumer rarely 
concerns himself with the details of a struggle between two methods of retailing, 
no matter how important the outcome may be to the consumer over the long range 





But it is very important that those in business who must be concerned with 
the long term picture thoroughly understand the basic factors involved in this 
fight. 


They must understand that on one hand you have an established, efficient, eco- 
nomical system of distribution that has withstood the attacks of depressions, 





in new panics, war and booming prosperity, and has continued to provide an effective 
beled. outlet for a large volume of merchandise, currently around $2 billion a year. 

f fact, 

l. Many manufacturers and distributors have found this system very profitable 
ndard for them over the years. 

(0 dis- 


Now this proven system of distribution is facing a group of opportunists, who 
would tear down all that has been built up over the past years and would have 


n dis- everybody believe that their system, which is based on patently unsound premises, 
create will replace other methods of distribution. 
CHAIN 


The motive behind these bootleg retailers is, obviously, profit—for them. It 
is most unfortunate that some manufacturers and distributors, blinded by tem- 
porary marketing problems, are permitting themselves te become the slaves of 
these opportunists. 


These manufacturers and distributors are seemingly blind to the fact that by 
working with the discount sellers they may obtain a temporary benefit at a cost 
cf seriously damaging the established system of distribution which has proved so 
profitable to them over the years, come good weather or foul weather. 
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Just Among Ourselves i 


informal editorial comments 


Since it is unlikely that any important support can be obtained from the con- 
suming public, then efforts to eliminate bootleg selling must be concentrated on 
the manufacturer and distributor. There it will do the most good. 


Let’s look at the record . . . 


The consequence of operating a retail business on an unsound basis is, inevita- 
bly, bankruptcy. With bankruptcy, comes many headaches to the wholesalers and 
manufacturers that had been associated with the defunct retail outlet. 





An excellent example of how economic law finally catches up with one when an 
effort is made to by-pass it, is the current experience of the appliance store. 


During the period when consumers were buying everything they could get their 
hands on, the appliance stores expanded and rode high. Too many manufacturers 
and distributors, blinded by the dazzling light of the expansion of these stores, 
hitched their distribution wagon to the appliance store. 


Now, when selling in the true sense becomes important for survival, these man- 
ufacturers and distributors are learning the sad truth the hard way. They are 
learning that you cannot flout sound economic principles and stay in business for 
a long time. 


We all know of the tremendous expansion, in the post-war period, of both the 
exclusive sporting goods store and the exclusive appliance store. It was most 
impressive. 


Now, that normal conditions have returned, what is the picture? Well, just look 
at these figures of retail store failures from Dun & Bradstreet—Failures per 
10,000 in business for 1953: Average for all retail outlets, 28.9; jewelry stores, 
26, hardware stores, 13.8; sporting goods stores, 53.6; appliance stores, 116.4. 


Those figures should be words to the wise for those flirting with the discount 
houses. 





An assist is needed... 


An especially vicious price cutting situation exists today in the nation’s capital. If 
The conditions in Washington affect retailers in other areas because this District 
is fast becoming the headquarters for cut price mail order operations, which flood 
the rest of the country with their cut price sales literature. 


A strong fight is being put up by merchants of Washington to establish a Fair 
Trade law for the district. But these merchants need an assist from other retailers 
and wholesalers interested in ending bootleg selling. 


Washington, D. C., is governed, to simplify it, by committees of senators and 
representatives of various states. There is obviously a tendency to take a less 
urgent attitude toward matters in the District, as compared with matters in their 
own states. This situation is described in greater detail in a report on Page 14 
of this issue. 


You can aid Washington merchants end this price cutting by writing your 
representatives, telling them you favor action in this session on HR 8591. You'll 
be helping yourself, too, if you take a few minutes to write this letter. 
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lere’s your answer to night latch competition... 





ae 



















n- 

; SPECIALS 
Sure, night latch competition is hot 

ss . and getting hotter. But ILCO has 

d the answer for you. These two specially 





priced numbers are sure-fire volume 
leaders for the months ahead. 

This is the time of year when your cus- 
tomers are on the move . . . they have 
plenty of uses for night latches. Stock 
these ILCO SPECIALS and _ they’ll 
move as fast as your customers. 






LURALON 







Rose Gold 








If your jobber cannot supply you, 
write us for further information. 





HARDWARE AGE, JUNE 10, 1954 











a 
a] 





Press of Congressional Business 
May Delay D.C. Fair Trade Law 


Growing congressional sympathy for a Washington 
fair trade law may be pushed aside by White House 
pressure for action on high priority legislation in the 
adjournment rush. 

Forces, fighting to secure protective legislation and 
to “clean up the bootlegging mess in Washington,” are 
encouraged by increasing support as Congress begins 
hearings on companion Senate and House bills. Com- 
mittees on both sides of Capitol Hill are now sympa- 
thetic. 

Proponents are redoubling their efforts to retain 
the support already built up—and to beat the clock. 
They are frankly not too optimistic that time won’t 
lick them. 

Backers of the bill—many of them hardware people 

are showing that consumers in fair trade areas often 
pay less for goods; that price cutting may lead to 
monopoly and Government controls, and that Washing- 
ton is becoming mail order headquarters to beat fair 
trade laws in the 45 states that have them. 


OUTLOOK — Discount houses, hard hit by 
laws in other states, realizing protection for 
$ Washington is now doubtful, are preparing to 
set up Washington mail order operations. 
More discounters are preparing to locate here 
this summer. 


Price Controls Could Follow 
Southeast Asia Defense Pact 


Price controls may be coming closer as a result of 
the rapidly deteriorating Indochina situation. 

The Administration is getting ready to press for a 
mutual defense pact for Southeast Asia. When the 
pact is presented for Senate ratification—possibly be- 
fore adjournment, scheduled August 15—it may be 
followed closely by a request from the White House for 
standby authority to invoke temporary price controls 


y oP ashington 
NEWS and Views 


By Washington Bureau of 
HARDWARE AGE 















whenever and to whatever extent the President feels 
necessary. Hard goods could be among the first con- 
trolled. 

In addition, the pact may contain defense commit- 
ments that will increase military spending and put the 
country closer to a war economy. 

Whatever the U. S. does in Asia will have far- 
reaching effects on all businesses. 










OUTLOOK—Key to the controls situation is 

contained in talks and decisions now being 

$ made at top levels, and may be out in the open 
within the next month or two. 







House Committee Favors Larger 
Social Security Tax, Benefits 






In approving President Eisenhower’s liberalized 
Social Security program, Congress will push the system 
further away from paying its own costs, despite all 
objections. 

The House Ways and Means Committee urges upping 
the Social Security wage ceiling from $3,600 to $4,200 
a year. At the present 4 pct rate, only an additional 
$24 a year will be made in payments for each person 
earning more than $4,200. 

At the same time, the Committee increased benefits 
by as much as $282 a year and brought thousands of < 
persons in the system for the first time. 

Those who favor broader and more liberal social 
security laws are fighting for a system that pays for 
itself, opposing any system that will increase general 
taxation. 

Under the Committee proposal, the program will get 





back on the trac kin 1975 when the tax rate, increasing Ac 
gradually, would reach 8 pct. eve 
OUTLOOK—Business groups won't protest Sw 
the new law this year. An effort will be sade 
next session to increase either the taxable in- FF 
¥ come or the rate of tax to put the program on Ff. 
a sound financial basis. > 
{Continued on page 118) 
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“Forgeh [ron (abinet harhmare 


gaat by McKINNEY 


the original re-creator of historic 
| will get forged iron designs since 1926 


creasing A complete line of quality forged iron cabinet hardware for 
every room in the house — in three fine finishes — Dull Black, 
t protest Swedish (relieved) Iron and Olde Copper. | 

nD 
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McKINNEY MANUFACTURING COMPANY ap a TET A, 
1715 Liverpool! Street, Pittsburgh 33, Pa. IW A a> a 

















LATEST 


Painters’ Cutlery 


This new P13 line of painters’ 
cutlery includes seven putty knives, 
seven wall scrapers, five spachtling 
knives and two putty chisels. Cut- 
lery has large, black Tenite han- 
dles, secured to blade by three 
brass rivets. Blades are high-car- 
bon, oil-hardened, tempered steel 


. ~ CD 


which extend full length of handle. 
List prices range from 65¢ for the 
144 in. stiff-blade putty knife to 
$1.85 for the 5 in. flexible-blade 
spachtling knife. Red Devil Tools. 


For more data circle No. 1 on postcard, p. 127 


Table Cutlery Sets 


Added to Veri-Sharp DeLuxe cut- 
lery line are three assortments of 
steak knives and carving sets. 
DL-1 contains six steak knives: 
lists at $15. DL-2 contains a three- 
piece carving set consisting of a 
slicer, roast carver and carving 
fork; lists at $18. DL-3 (illus- 
trated) is a combination of the 
above two sets; lists at $29.50. 
Handles are made of two-tone Stra- 
tawood. Sets come in_ storage 
chests covered in green simulated 


12 


INFORMATION ON NEW 





leather, gold-embossed and with 
satin lined interior. Imperial Knife 
Associated Cos., Inc. 


For more data circle No. 2 on postcard, p. 127 


Outdoor Furniture Cloth 
Air-Lite Saran furai- 
ture cloth is easy to install on 
chair frames of all sizes. Woven 
in striped patterns, it is available 
in color combinations of red and 
white, green and white, and green 
and yellow. Comes in 15 in. widths. 
Cloth is weather resistant, and is 
said not to mildew or stain, retain 
heat, or cling to the body. Free 


outdoor 


— 


—— 
oe et 
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oerveen Sant om 








PRODUCTS AND SERVIC 


display rack is supplied with order 
for three 35 yard rolls on introduc- 
tory offer. Plastic Woven Products, 
Inc. 


For more data circle No. 3 on postcard, p. 127 


Flower Border Fencing 
Flower bed border with slip-in 

stakes can easily be put up in hard 

or rocky ground and quickly re- 





moved for mowing or weeding. 
Edges are smooth for safe han- 
dling. Fencing has small mesh for 
protection and is galvanized after 
welding for longer life. Can also be 
used as trellis. Comes in 50 ft. 
units, packed with _ self-selling 
poster. Gilbert & Bennett Mfg. Co. 


For more data circle No. 4 on postcard, p. 127 


Multi-Purpose Knife 


Handy-Man multi-purpose knife 
has a hooked blade of high carbon 
steel individually sharpened to cut 
linoleum, wall boards, leather, rope, 
etc.; prune trees, bushes; cut flow- 
ers and plants; open corrugated and 
cardboard containers. Knife has 
seamless, plastic handle which 
comes in red, yellow or green. Dis- 
played on a_ self-service counter 
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Want more information on these 
products? Then use free post 
card on Page 127. 
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in hardware merchandise... 


Fountain Wash Brush 


TO HELP YOU 


SELL 








anieaiiaal Called Laco, this _heavy duty 
Svediestl fountain wash brush is now avail- 
; able with finger tip control for use 
—— with either aerated bubble deter- 
sia gent or clear rinse water. Stand- 
ing ard unit has 5 ft. handle and con- 
SB nects to a 34 in. water hose. Brush- 
h_slip-in es are available in round or oblong Electrical Merchandiser 
! = hard styles. Oblong units are built on Junior Electrical Treasure Chest 
ckly re- 


#» 








card holding 1 doz. knives in three 
assorted colors. Retails for 79¢ 
each. Hyde Mfg. Co. 


For more data circle No. 5 on postcard, p. 127 


Center Reamers 


High speed center reamers or 
countersinks are now _ available 

















a rubber back. Choice of brush 





contains an assortment of 24 dif- 
ferent electrical supplies, totaling 
257 units. Items are packed in a 
permanent, metal, self-selling dis- 


Bae fecrmc HOUSEHOLD NEEDS 


vem PURPOSE + Sepy; YOURSELF wow 
t ®©66ees 





veeding. with 90°, 100°, 110° and 120° in- _ fillers include simulated hog bristle, 

fe han- cluded angle, as well as in stand- mixed duPont nylon, horse hair 

lesh for ard 60° and 82°. Sizes include 14 and Tampico fibers. Laitner Brush 

d after to 34 in. diameter by %%’s. Whit- Co. 

also " man & Barnes. For more data circle No. 7 on postcard, p. 127 

t. ; , ' 

‘ate alte welch oclatia aes Cash Register play, measuring 20x12x28 in. De- 

(fg. Co. This ane cub veaietes, the “CA” scriptions of items are marked, and 

rd, p. 127 has no lever or motor bar; it oper- space is provided for price mark- 
ates at a touch of any of the de- es suggested retell pga agers 
pastes hee, fe > ae Oe: i listed on back of display. Fagle 

e knife pressed, the amount adds into a neegunben Mio. oe sega a 

carbon total for that department, ate ein. For more data circle No. 8 on postcard, p. 127 

to cut tomer’s receipt total, and into an . 

r, rope, over-all sales total. At the same Tableware Promotion 

it flow- time it prints on customer’s receipt, Special promotion offers Sta- 

ted and adds one into an item counter for Brite “168” display containing 168 

fe has that department, and identifies both pieces of stainless steel tableware. 

which salesclerk and department on the Assortment comes in choice of three 

n. Dis- sales record. After purchases are § patterns: Innocence, Strand and 

-ounter (Continued on page 124) (Continued on page 144) 
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RETAIL 

Mor. D> iam sis STORE 

i SALES 
a $13.5 
1954 ' 
j 
(in billions) | 
$12.5 | 
Feb. - | 
1954 $12 
source: U. 8. Dept. of Commerce 


Hardware Trade Stands 
To Gain from High 
Rate of Home Building 

The hardware business, regard- 
less of how long the current reces- 
sion stretches out, seems assured 
of continued strong demand. 

This fact is almost assured by 
the high level of home construc- 
tion—to say nothing of other build- 
ing of institutions and industrial 
plants—all of which also require a 
great deal of hardware of all va- 
rieties. 

In addition to the high rate of 
home building, this Spring, there 
has been an exceptional amount of 
home improvement, as well as 
greater do-it-yourself activity than 
ever before. 

The construction industry and 
government were urged to encour- 
age the “fix-up” market as an in- 
dustry stabilizer and as a means of 
conserving property values, in a 
new policy adopted by the Chamber 
of Commerce of the United States. 

The Chamber estimated that the 
probable expenditure for fix-up ac- 
tivities is about $6.6 billion and 
there is a possibility of pushing 
the total 30 to 50 pct higher. 
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> Record Construction in April 


> Industrial Output Steady 


> Spurt in VA Home Loans 


Mirro Acts 








Wholesalers Asked to Withhold Fair Traded 
Line from Discount Houses; Jobber Lauds Action 


A request to its wholesalers to re- 
frain from selling Mirro Fair 
Traded items to discount houses 
was made recently by L. H. Clay, 
jobbing sales manager of Alumi- 
num Goods Mfg. Co., Manitowoc, 
Wis. 

In a letter mailed to its distribu- 
tors, the company pointed out that 
“The discount house problem is 
still with us and is growing worse. 
If regular price structures are un- 
dermined, it means suicide for the 
jobber-retailer plan of distribution. 

“We owe it to our jobbers to weed 
out this type of selling. Discount 
houses and price cutters must be 
eliminated from the Mirro distri- 


bution set-up.” 


The step by Mirro was described 
by one of the company’s distribu- 
tors as an important step in 
strengthening the wholesaler-re- 
tailer chain of distribution. 

J. Blatt, of Blatt Distributing 
Co., Los Angeles, said, “I wish all 
manufacturers would have the guts 
and courage to send a similar letter 
to all their distributors because I 
sincerely believe that efforts of this 


kind will do more to _ help 
strengthen the wholesaler-retailer 
distribution chain that any other 
thing that could come from a firm 
as well known as the Aluminum 
Goods Mfg. Co.” 


Washington Fair Trade 
Efforts Seen Needing 
Help from Other States 


Efforts of merchants of Wash- 
ington, D. C., to clean up vicious 
price cutting in the nation’s capital 
may be stymied for need of sup- 
port from retailers and wholesalers 
in all other states. 

In order to establish a Fair 
Trade law in Washington, it is 
necessary that it be approved by 
members of the U. S. Senate and 
the House of Representatives who 
govern the District of Columbia 

The problem faced by merchants 
of Washington is quite different 
than that faced by other retailers 
in that they are governed by rep- 
resentatives of other states. Most 
of these representatives are pri- 


Continued on page 172) 
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The year’s biggest news in 
bolt and nut merchandising 


RB&W’s NEW 


Handy-Man 


BOLT and NUT KIT! 


* 50 BOLTS, 50 NUTS, 8 WASHERS 
—ALL BRIGHT ZINC-PLATED 


* DESIGNED FOR FAST SALES TO THE 
“FIX-IT-YOURSELF” TRADE 


* A BIG BARGAIN FOR EVERY HOME-OWNER 





Dealers go for the Kit because it... 
e Gives shoppers self-service item 
e Saves time for dealer and shopper 
* Builds bigger unit sales of bolts 


¢ Sells on sight—from point-of- 
purchase display 


e Provides good profit margin 


Home-owners go for the Kit 
because it... 


e Contains wide assortment of 
needed bolts 


¢ Eliminates frequent shopping trips 


e Gives them quality items at low 
cost 


e Handles small or large 
fastening jobs 


e Keeps bolts handy at 
all times 














RB&W 








Yes, it’s the hottest bolt-seller of this 
year—or any year—the way this new 
RB&W merchandising “first” is catch- 
ing on! 


e . * 
Typical home repair jobs 
OUTDOOR FURNITURE APPLIANCES AND FIXTURES 
LAWNMOWERS AND GARDEN EQUIPMENT RECREATION EQUIPMENT 

BICYCLES, WAGONS, OTHER LARGE TOYS 











Featured by IRHA 


RB&W’s Handy-Man Bolt and Nut Kit was one of the items 
featured in IRHA’s big nationwide promotion to the multi- 
billion dollar ‘‘do-it-yourself”” market. You can still cash in on 
this promotion by ordering your stock of these novel, easy-to- 
sell kits... they come in self-display cartons that take up a 
minimum of room on your counters. 


Shoppers Sell Themselves 


Eye-catching, self-displaying carton of 10kits 
does all the selling for you. Just open a car- 
ton—inside top flap becomes self-selling 
display that helps you increase profits from 
bolt sales. 


Your RB&W distributor is all set to supply 
this new Handy-Man Bolt and Nut Kit. Why 
Order not cash in on this “Do-It-Yourself” trend 


now? Phone or write your nearest distributor 


/ today—ask for RB&W's Handy-Man Bolt 
rs and Nut Kit! 


109 YEARS MAKING STRONG THE THINGS AMERICA MAKES STRONG 


Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, Calif. Additional sales offices at: 
Ardmore, Pa.,Pittsburgh, Detroit, Chicago, Dallas, San Francisco. Sales agents at: Portland, Seattle. Distributors 
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SELL THIS GREAT Model LINE- 





BARBER-GREENE 
BUCKET LOADER 
Ages 4 to 9 


Spectacular in performance. ‘“‘Spirals’’ force earth into 
piles for loading. Chain-driven buckets scoop up loads, 
move up and empty onto rubber belt conveyor which car- 
ries loads forward and dumps into other Model Toys. One 
crank coordinates action of spirals, buckets, conveyor 
belt. “B-G Green” baked enamel finish. Length, 22’; 
packed 1 to carton; shipping weight, 10 lbs. Factory Main- 
tained List—-$18.95. West—-$19.75. 








Model No: 2012 


CATERPILLAR D6 
TRACTOR and 
BULLDOZER 


Ages 
4to 8 


The toy that thrills all youngsters—rugged replica of the 
powerful “Cat.” Levels areas for “backyard” construction 
seer cuts down banks of earth for odel Heiliner or 
fuclid Truck to haul away. Bulldozer blade adjusts 3 
ways from driver’s seat. Realistic cast ‘‘Diesel’’ engine. 
Authentic Tenite bulldozer treads operate independently 


for sharp turns. Tows other Model Toys. ‘Caterpillar , 


Yellow” baked enamel finish. Length, 15’; packed 1 to 
carton; — weight, 8 lbs. Factory Maintained List 
—$12.95. est—$13.75. 


Model No. 2006 
ADAMS 
ROAD GRADER 


Ages 4 to 9 


Original and finest working model of a road grader. Dupli- 
cates action of the huge machine that levels ground for 
construction sites, grades and banks roads and airport 
runways. Scraper blade adjusts 3 ways. Has steerable 
“*knee-action” front wheels and tandem rear wheels, trav- 
els smoothly over rough ground. ‘‘Adams Orange” baked 
enamel finish. Length, 26’; packed 1 to carton; shipping 
wt.,12]bs, Factory Maintained List—$13.95.West—$14.75. 
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Again, this year, your customers will read about 
Model Toys in a stepped-up campaign of pin-pointed, 
persuasive advertising in leading national maga- 
zines—including three items in the Christmas LIFE 
Promotion, one in the IRHA promotion, two items 
PRESTIGE SELECTED! Write for catalogs and 
full details. 





Model No. 2009 
EUCLID BOTTOM-DUMP TRUCK 
Ages 4 to 8 


A world of fun for youngsters of all ages. Hauls and dumps 
loads just like the big truck. Lever-controlled dump mech- 
anism. Steerable ‘‘knee-action” front wheels. Has “uni- 
versal-type” coupling between tractor and trailer, rides 
smoothly over bumpy ground. Tractor uncouples to tow 
other Model Toys. “‘Euclid Green’ baked enamel finish. 
Length, 27"; packed 1 to carton; weight, 10 lbs. Factory 
Maintained List—$13.95..West—-$14.75. 


HEILINER-SCRAPER 






Model 
No. 2011 


Ages 5 to9 


A massive, powerful toy—exciting reproduction of the 
huge triple-duty earth mover. Scoops up earth and loads 
itself—hauls and dumps loads for the Bucket Loader or 
Crane to pick up. Manual controls for loading and dump- 
ing mechanism. Tows other Model Toys, or can be towed 
itself. Heaviest, strongest toy built thus far. “‘Heil Red” 
baked enamel finish. Length, 29"; packed 1 to carton; 
shipping weight, 13 lbs. Factory Maintained List—$15.95. 
West— $16.75. 





Model No. 2010 
AMERICAN-LA FRANCE PUMPER 


Ages 5 to 10 


Gives youngsters action and excitement of real firefighting. 
Rubber hose unreels, connects to pump-operated tank, 
shoots stream of water high in air. Equipped with scaling 
ladder, hard suction hose, fire extinguishers and _ bell. 
‘“‘“Knee-action” front wheels steer from driver’s seat. ‘This 
toy and Model Aerial Ladder form complete fire depart- 
ment. Fire engine red baked enamel finish. Length, 18°; 
packed 1 to carton; shipping weight, 7 lbs. Factory Main- 
tained List—$15.95. West—$16.75. 
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FOR GREATER-THAN-EVER PROFITS! 


The new Model MT Sports Car Kit will be promi- 
nently featured in IRHA’s big ‘‘Do-it-yourself’’ 
promotion—including an ad in the October 2 issue 
of THE SATURDAY EVENING POST. Stock up on 
the MT Kit now—be ready when the promotion 
breaks. It will mean big-volume sales—and 
greater-than-ever profits. 





Model 
No. 2017 


MT SPORTS CAR KIT 
For All Ages 


The ultimate in craftsmanship. A ‘“Build-It-Yourself” 
sports car, styled after the British ‘“‘MG.” More than 50 
precision-fitted parts, requiring only screw-driver for as- 
sembly. An educational father-and-son project. Appeals 
to hobbyists, sports car enthusiasts. Die-cast body; eee 
steel chassis. Steerable front wheels, semi-pneumatic tires, 
semi-elliptical rear springs. Delivered with French gray 
rimer coat. Can be painted to individual preference. 

ackaged in colorful, self-merchandising box. Length, 
15"; shipped 6 to carton; shipping weight, 36 lbs. Factory 
Maintained List—$10.95. West—$11.75. 


A thrill-packed toy—most authentic, best- 
built model fire engine on the market. Die- 
cast aluminum extension ladder rises 
high above truck with spring activated 
lift action. Revolving ladder base, 
extension jacks, auxiliary ladders. 
Fire engine red baked enamel 















a? finish. Length, 33’; height, 
o. 2014 (ladder extended), 42’; 
AMERICAN: packed 1 to carton; ship- 


ping weight, 11 Ibs. 
Factory Maintained 








AERIAL List — $19.95. 
LADDER West—$20.75. 
Ages 4 to 10 
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AIRPORT TRACTOR 
BNBTRAILERS 






Model 
No. 2015 


AIRPORT TRACTOR 
and 2 TRAILERS 


Pre-school ages 


Fun-packed toy for youngsters. Superbly built, with trac- 
tor of durable die-cast construction, trailers of heavy- 
gauge welded steel. Self-locking couplings on tractor and 
trailers. Real airlines insignia on side panels of trailers. 
Packaged in colorful, self-merchandising display box. 
Baked enamel finish— tractor in red, trailers in green and 
yellow. Overall length, 27’; shipped 6 to carton; shipping 
wt., 33 lbs. Factory Maintained List—$9.95.West—$10.75 







Model No. 2007 
UNIT MOBILE 
CRANE 


Ages 8 to 10 


Fascinating, educa- 
tional toy for older 
boys — remarkably 
realistic in performance. Clam-shell and cargo hook lift 
earth and other materials, swing with boom in full circle, 
dump loads for other Model Toys. With ground jacks ex- 
tended, has astonishing lifting power. All operations 
crank-controlled from cab. Tow bar steers front wheels. 
Dual rear wheels. ‘“‘Unit Orange’? baked enamel finish. 
Length, 12”; boom length, 19’; packed 1 to carton; ship- 
ping weight, 7 lbs. Factory Maintained List—$13.95. 
est—$14.75. 


The Chas. Wm. Doepke 
Manufacturing Co., Inc., 


Rossmoyne, Ohio, U.S.A. 













“GOING 
10 
THE 
DOGS” 
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In every community... on the farm, in the suburb or in the city 

. the dog population is increasing. It’s a ready market for 
Hodell Dog Chains... but you’ve got to display them so your 
customers will buy them. 

Hodell Halter and Dog Chains come completely assembled, with 
steel swivel snap, ring and toggle. Packed 6 or 12 to a carton, 
according to size. You can also order Hodell kennel and exerciser 
chains, dog couplers, chain choke collars. 

For complete information on the complete line of Hodell welded 
and weldless chains, ask your distributor or write for the 
Hodell Catalog. 





Put this attractive Hodell Dog Chain display where your customers can see it. 
They may not want a dog chain when they come in, but they may be reminded that 
the neighbors are complaining about “Rover’’ roaming from home. Each display 
comes complete with 12 chains and 2-color metal display hanger. Assortments 
with attractive plastic handles in red, green and yellow also available. 





HODELL CHAIN COMPANY, Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 


Na tional } 
Fasteners f Hodell Chains Chester Hoists 
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YOUR 
CUSTOMERS 
ARE SURE 
TO KNOW 









THE NEW 
WINCHESTER 


TRADE - MARK 


AUTOMATIC 





SHOTGUN 





IS HERE! 





They'll read all about it in 


national magazines like these 
(with a total circulation of 18,091,000) 


Field and Stream Argosy Farm Journal 


Outdoor Life Time American Rifleman 
: Collier’s . : 
Sports Afield Pathfinder Skeet Shooting Review 


True Country Gentleman  Sportsmen’s Review 


Plus colorful, promotional and merchandising 
material to attract your customers. 









... and wait ‘til you see 


how if shoots! 
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WORLD'S FIRST AND ONLY 
AUTOMATIC SHOTGUN 


WITH A NON-RECOILING BARREL 


Just see how the exclusive Winchester chamber assures easier, more comfortable shootin« 

















Only Winchester has it! Add up all the features and you'll get the fabulous 


THE EXCLUSIVE CHAMBER DESIGN THAT MAKES A Winchester Model 50 Automatic Shotgun. 


NON-RECOILING BARREL POSSIBLE. 


rim ) 


= 


le 
= 


The Model 50 is a genuine Winchester through and through 
It looks... feels... points and shoots the way only a 





Winchester can. It comes to you backed by many years of 












testing and development ... making sure of its worthiness 
to bear the name Winchester. Individual Winchester Model 
50 Automatics have easily withstood over 40,000 rounds of 
test-firing and are still going strong. More proof that the 








makers of the famed Model 12 shotgun and the supreme 
Model 70 rifle are the master craftsmen in the fine gun field. 


THE AUTOMATIC THAT’S BEEN WORTH WAITING FOR! 


Action shown the moment of unlocking. 


The all-new Winchester Model 50 Automatic shotgun 
works through an entirely different and revolutionary 
principle. When the Winchester Automatic is fired, the 
barrel remains stationary, fixed, rigid. The chamber 
moves back a fraction of an inch and starts the action *ACTION 





on its way. Surely and smoothly, the Winchester easy- Self-loading (semi-automatic). Shoots as fast as you pull 
action Automatic flips out the empty and picks up a the trigger. Interrupted trigger; absolutely no chance of 
loaded shell, and you’re ready for a really fast second this gun going full automatic. 


shot. The easy, positive action of the Model 50 does its 
? : * s CAPACITY 
fast, smooth job every time, in spite of weather, weed- 
seeds or dirt. Ask to see the new Winchester Model 50 
Automatic shotgun at your dealers. Look at it... BARREL 
examine it . . . compare it and then you'll buy it. Bored from a single bar of Winchester Proof-Steel. No thin 
spots. Absolutely uniform in thickness from breech to muzzle. 


«++ You don’t need to force your shoulder into the stock RECEIVER 
to make the action work. Milled from a single brawny block of tough Winchester 


Proof-Steel. The receiver of the Winchester Automatic can’t 


Three shots. One shell in chamber, two in magazine. 


---no “double shuffle’’ to throw you off your target. 


e+-all the unsightliness and compromise that have pre- 
viously been a part of automatic shotgun construction wear out; will last a lifetime. 
are eliminated. 


«--the Winchester Automatic feels and handles beauti- SAFETY 
fully—like you expect a Winchester to handle! Time-tested and proven Winchester cross-bolt safety. 
: F STYLES AND GAUGES ; 

Another Winchester Feature! Field, Trap, or Skeet grades with plain or ventilated rib 

You... yes, you... can interchange barrels. barrels in: 

No factory fitting necessary. Barrel lengths available 

12 gauge 30” 28” 26” 
If you’d like an extra barrel for your Winchester Automatic, 20 gauge 28” 26” 
Rey Bae gut Dan, Somme, Gipties, aupyiane. Ghent Chokes: Full, modified, improved cylinder, or Winchester 


regular field or high velocity long range loads without any aaite allele 
skeet C Ke. 


adjustment. Action always works perfectly. Priced $120.50 
riced from: \ 


Prices subject to change without notice 
Another Winchester Feature! 
NOTICE! Because of the exacting care, hand craftsmanship and 


Easy to field strip and put together. rigid inspections involved in producing Winchester firearms, the 
‘an’ > othe : : ~ a supply of Winchester Model 50 Automatic shotguns is limited at 
Can’t be put together eres _— — put it together or take present. Ask your dealer to let you know when he gets the new 
it down without tools. Directions are simple and easy to follow. Winchester Automatic. 


ARMS AND AMMUNITION DIVISION OF OLIN INDUSTRIES, INC., NEW HAVEN 4, CONN. 





IMPORTANT NOTICE TO 
ALL FIREARMS DEALERS 


Five easy steps to follow 
in assembling the 
WINCHESTER Model 50 
Automatic Shotgun 


DO NOT RETRACT BOLT 
UNTIL GUN IS FULLY ASSEMBLED 


Grasp gun in one hand. With the other hand, slide 
forearm off magazine tube. 





@) TO ASSEMBLE BARREL 


Align the grooves on the barrel shank with the non- 
grooved areas in the receiver. 


€) TO ASSEMBLE BARREL 


Set the barrel firmly in the receiver and keeping c 
steady downward pressure turn the barrel one-quarter 
turn until the threaded hole in the barrel lug lines up 
with the hole for the forearm take-down screw. 


@) TO ASSEMBLE FOREARM 


Replace the forearm on the barrel and slide it back 
over the magazine tube until it is seated against the 
front end of the receiver and take-down screw enters 
the hole in the barrel lug. 


© To ASSEMBLE FOREARM 


Tighten the take-down screw. The Winchester Model 50 
Automatic shotgun is now fully assembled. 


MAKE THE NEW 


A FEATURE OF YOUR STORE 





NOW is the time for greater profits * 
ST 





Tapatco Boat Coyers are now made in two types: Universal, 
SEMBLED to fit most boats of 12, 14 and 16 ft.; and Tailor-Made, 
designed especially for Dunphy, Lyman, Thompson, Trojan, 
hand, slide and Wagemoaker. Standard discounts apply. Write for 


new descriptive literature 


h the non- 


here’s how 


= Ta patdo 


ne-quarter 
g lines up 
rew. 


promotion can help! 


There’s more to selling sporting goods than 
just having the merchandise in your store. 
You can stock the finest products in the world, 
but if those products aren’t properly promoted, 
chances are they’ll stay on your shelves. 


de it back 
gainst the 
ew enters 


For many years Tapatco has backed its dealers 
with the outstanding promotion job in the 
marine safety equipment field. Your customers 
know the Tapatco label . . . they know 
Model 50 \ Tapatco stands for full value and top quality. 
Take advantage of this pre-selling by featuring 
Stay-a-float Boat Cushions Tapatco products in your store. 


THE AMERICAN PAD & TEXTILE CO. 


Greenfield, Ohio ¢ Fairfield, Calif. «© New Orleans, La. 


Racing Vest Sportster Vest 
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TF OUTSELL ALL OTHERS 


for Outing « and Vacation Needs 
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Floodlight nt LANTERNS © 














Model 200A LANTERN shown at right is the most popular all-purpose 
outdoor light on the market. Compact, lightweight, sturdy. Lights 
instantly. 8 to 10 hours lighting service from one filling. Floodlights 
100-ft. area. Fine stand-by equipment for emergency uses. Easily at- 
tached Coleman REFLECTOR (small illustration at right) makes it a - 
high-power spotlight that is quick to sell at extra profit. 







Model 220E (left) is a big, powerful 2-mantle lantern equally good 
for outings, nighttime fatm chores and emergency use. 


Model 228E (right) same Model 220E, but with wide reflector top. 




















Model 413E shown at left is the fastest selling stove 
of its kind. Streamlined with rounded corners. 
Lights instantly. Cooks like a city gas range. High- 
power, easily regulated burners. Folds up and car- 
ries like a suitcase. Folding High Stand brings stove 
up to comfortable cooking height and is an added 
sales feature that means extra profit. 










SPEEDMASTER Portable Stove (right) a 
great little one-burner stove for quick, clean 
gas cooking and heating at home or away. 
Light weight; fine for pack-in trips. 


Model 426B Camp Stove (right) is stream- 
lined 3-burner stove with extra large cook- 
ing space. Model 425B, 2-burner, is slightly 
smaller than Model 413E shown above. 








This new Coleman “Outing Pal” is a sensational seller—going like 
wild-fire. Strong and sturdy. Sets up in a jiffy. 28-in. square top; 
26, in. high. Folds into streamlined carrying case 
with legs and stools inside and extra , for other 
— ipment. Lots of utility uses in the home—a card 
table, sewing table, play table for the children, 
Rubber feet protect rugs and floors. 
The Coleman Company, Inc., Wichita 1, Kansas 






®@ Folding stools 
extra—have removable, wash- 
able canvas seats. 





24 HARDWARE AGE, JUNE 10, 1954 





Wh 








NA’ 
Distr 


HARD" 








Higeeee* 





@, wash- 


10, 1954 





Why did this customer buy Eveready Batteries? 


The answer is 


simple. 
His dealer uses 
this formula: 


Reminds every customer 
that he may need batteries. 


Promotes the brand that is 


overwhelmingly preferred 
— “Eveready”, America’s 


VE i FADY : largest-selling battery. 


Displays “Eveready” bat- 

teries in high-traffic areas 

- where the customer will 
ERE PP CER” 


see... and buy. 
y FLASHLIGHT BATTERIES 


givter 


DISPLAY “‘EVEREADY”’ REMIND YOUR 
BATTERIES LIKE THIS! CUSTOMERS TO BUY! 





EVEREADY 


TRADE-MARKS 














EVEREADY BATTERIES | 


BRAND 





The terms “Eveready”, “Nine Lives” and the Cat Symbol are registered trade-marks of Union Carbide and Carbon Corporation 
NATIONAL CARBON COMPANY - A Division of Union Carbide and Carbon Corporation + 30 East 42nd Street, New York 17, N. Y. 
District Sales Offices: Atianta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco + IN CANADA: Union Carbide Canada Limited, Torento 
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AGAIN these 
FAMOUS FIRIUS 
OFFER STARTLING 
FISHING FIRSTS” 


BRISTOL 


Bristol’s 1954 rods are spectacular! Imagine! 
New, sensational models in gleaming, green Nyglax; 
with sporty windings of gold and gold overwound 
with glamorous green. New actions, colors, grips, 
lengths, materials and weights. 


RAIN-BEAU 


Rain-Beau’s done it again! More “fishing 
firsts” that make enthusiastic customers and mer- 
chants. Among the newest “firsts” are: Stop Lite, the 
world’s first practical self-measuring line . . . Glasline, 
the first and only glass fibre fly line. 


THE SPINOOK 
Bristol’s te leader with gold anodized ferrules and 
reen and gold windings. This luxurious spinning rod 
. sm at $25. 
AI Ua , RAIN-BEAU STOP LITE 


OP tire % 


the world’s first practical self-measuring line; changes 
its color every 3314 yds. Priced from $3.20 up. A “must” 
for every angler. 





Torrington, Connecticut 





Guy THE SPORTS BRAND MILLIONS DEMAND! Since 1826 
UNION HARDWARE CO. BRISTOL HORTON, INC. RAIN-BEAU PRODUCTS CO, NEW YORK © CHICAGO * ATLANTA * LOS ANGELES 
THE SPRINGFIELD CO. JOSEPH T. WOOD CO. THE T. H. WOOD CO. 
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Send for all these 








Gun tags. Peters message colorfully printed on heavy Targets. All kinds. Birds and animals for plinking 
stock. Easily slip over trigger guard—-space on back flyspeck for club practice—correction chart for sight 
for gun modef, gauge and price. ing in—Ranger for 22 marksmanship. 


PETERS 


SPORTING 


AMMUNITION 


wU DONT 





Catalogues. Fact-filled counter-reference Clothesline. Message on both sides makes Loadmeter. An intriguing demonstrator 
catalogue of Peters ballistic data and sales it ideal for across-the-store display. It is that shows your customers proper shell 
points. Also condensed pocket version. approximately 6 feet in length. and shot size for various types of game 


« 


PETERS 


F SPORTING AMMUNITION 





Decal. Brightly colored, eye-stopping Peters Consumer booklets and folders. |deai Advertising service. Illustrations and 
product identification sign for walls, win- giveaways and bill stuffers. Packed with descriptions of scores of mats and electro 
dows, counters, showcases. shooting, hunting, ammunition facts. types to help your own advertising. 


ES Oe SP SS a a ee a 






_» Send for them now 





Sales Promotion Manager i 
eters Cartridge Division, Remington Arms Co., Inc. i 
partment HA, Bridgeport, Conn. i 
Bigger ammunition sales are on the way when you ‘ Please send right away the material I've checked below. | 
get all these FREE Peters selling aids. They’re so § SGut ne — 
. a 2 yun Tags Targets Catalogues 
easy to order, too. Just fill in the coupon and mail it. \ é 1 
We'll send the material you want just as soon as ] Clothesline Loadmeter — , 
your order is in our hands. —) Consumer booklets Advertising service , 
E 1 Name 
PACKS THEAPOWER '. 

Store name 
1 
Street i 
al PNT 1 City State i 
L —=— Saunas eee ese ee ee ee ee ee ee ee ee oe —_— 


Peters Cartridge Division, Remington Arms Company, Inc., Bridgeport 2, Conn. 
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@ American Fence is the brand to carry, because it’s the brand 
the farmer wants. And the farmer wants the best in the field. 


American Fence is made to last—in fact, actual field results 
indicate life of 30, 40, even 50 years. Your customers know IC) AMERICAN 
this. They are kept aware of it through consistent advertising “was FENCE 
in leading national and farm magazines—magazines that can 
be found in some six million farm homes. Moreover, another 
big assist is given by radio commercials, direct mail literature, 
and catalogs and folders which are supplied to American 
Fence dealers for distribution to customers and prospects. 


Actually, American Fence almost sells itself. All you have 
to do is display your American sign prominently—keep your 
American Fence out where it can be seen by everyone, and 
remind your customers with American literature and by word 
of mouth that the time is always right to put up American 
Fence. 





PROFIT- MINDED DEALERS! Handle the complete line of USS American products. 


Here are some fast movers: 











USS American “'U"’ and USS American Tie Wire for USS American Galvanized USS American Hex-Cel 
Studded “‘T’’ Posts Automatic Balers Barbed Wire Poultry Netting 











Theres more American Fence tn ase Wan any other brand / 


AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION, GENERAL OFFICES: CLEVELAND, OHIO 





COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS AMERICAN FENCE 
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Ask the man who SELLS them= 


generalities . . . you’ve got honest-to- 
goodness selling points that prove EASY 
is the word for Eclipse. You can 
show your customers how Eclipse 
is easy to start ...easy to use. . 
easy on the pocketbook. And 
it’s a complete line . . . with 
discounts matched by few 
companies, bettered by none!° 












He'll tell you they’re EASIER TO SELL 


20” CENTURY ® 

ROTARY 

CONVERTIBLE 
ou don’t have to talk vague 









REALISTIC SALES AIDS TO 
HELP MAKE YOUR STORE 
LAWN CARE HEADQUARTERS .. 

Big, powerful, colorful broadsides, newspaper ad 
mats and hand-out pieces tell your prospects you are 
the man fo see for all lawn and garden supplies. 




















i. 


NEW IDEA! Conversion  % 


7 kit to replace caster wheel. 
Customer can change standard 


¥ 
‘ 


—” push-type rotary into power 
drive model—any time 











More features you can demonstrate 
... advantages your customers 
can quickly understand 


@ 4-cycle Briggs & Stratton engines for tong, 
trouble-free service. 


@ Natural Grip Handles for maximum operator 
comfort. 


@ Convenient finger-tip contre. 


> fa bey, )-F @ Non-breakable steel housing extending to blade 






DIVISION OF BUFFALO-ECLIPSE CORPORATION @ 6417-A Railroad St., Prophetstown, Illinois 
Eclipse power lawn mowers are manufactured in Canada by MAXWELL LIMITED, St. Marys, Ontario 


level for safety. 


@ Exclusive shock-absorbing blade mounting to 
minimize wear and vibration. 


11 POWER MODELS 18” to 36” 
— 18” 


8 HAND meses wath 
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Large, half-page advertisements such as this B 
are now running in many leading newspapers, in 
a series featuring the Black Leaf Line. Additional 
advertisements feature single products in many 
| other newspapers. 
} 


gt et RI oy 


vas) pe 


ye 


de 
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* Big, colorful advertisements similar to this are 
now appearing in Better Homes & Gardens, 
Sunset, Flower Grower and Popular 
Gardening. 


| esses 





Your best answer to any 
garden, lawn or household 
pest control problem 
is a dependable 
Black Leaf product 





| Get rid of 
| insects 
extra fast! 

































> PRODUCTS 


stroy ophids early a« as plant buds 
wn Reliable Bla a kills 



















val 4 
harmful residue 













a Kill tewn insects the quick. easy way with —/ 
\oe Mack Leaf 5 Dieltrin. The non-dusting 
r roadcast evenly, penetrate to the 
ckly, kill ants, lawn moths and chinch bugs, Jap 
ane se 1 white grubs, earwigs, wireworms, cutworms 
and trek hivgers and grasshoppers Powerful and economical 







Get rid of hard-to-kill scale insects, mites and ma 
ir " lack Leaf Malath 



















‘ wetles and ta ed plant bugs. Destroys 
at turn folhage brown and lifeless in hot weather. 


OTHER RELIABLE BLACK LEAF PEST CONTROL PRODUCTS: 
10% Lindene Spray «+ White Oil Spray «* Arsenate of lead + 50% DOT 
5% Chierdane Dust +« 1% Retenone Dust 
Crabgress Killer + Arsenical Weed Killer + Rat Killer Bait ‘© Movse Killer Balt 










ALWAYS LOOK FOR THE BLACK LEAP on the RED AND WHITE PACKAGE 


\ gy S80 your gerden deoler for these ether reliable Black Leat products 
FOR FLOWERS, FRUITS, VEGETABLES, SHRUBS AND LAWNS: 
' Chie 7” 


Lime Sulphur Serey $ CPR Gorden invect Killer White Ol Spray 


















Look for the Black Leaf on the red and white package! Meare eMlardene Spray” torenone Bowe Sanson Bunt a0%s BT Wonsele Powder 
H TO DESTROY WEEDS AND BRUSH: 
Arenal Weed Ki Mer OL Coetegrens Kitler 









| 24D Weed Killer 2.4.5.1 Brosh Killer 
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Long-Lasting Chlordane Spray Kills 


Lawn Insects, Roaches, Termites. 
| Spread by sprinkler can or sprayer, 
45%, Black Leaf Chlordane is a long- 
| lasting, effective control for grubs, 
webworms, wireworms, ticks and 
chiggers in lawns. Excellent also to 
kill termites as well as ants, roaches, 
spiders and centipedes. 


Powerful “Contact” Killer 


for Sucking Insects. Black Leaf 40® is 
ideal to kill aphids, thrips and many 
other insects on all kinds of plants. 
Destroys many harmful kinds of in- 
sects by contact and by fumes that 
are highly effective in summer 
weather. Spares helpful insects such 
as “ladybird” beetles. Easy to mix 
and spray. 


Kill Insects with CPR Aerosol 


Before You Pick Flowers. Ideal, fast- 
acting aerosol spray to get rid of in- 
sects on flowers and on house plants. 
Fragrant odor, no harmful residues, 
controls many kinds of insects. Ex- 
cellent for spot spraying when first 
insects appear. For use indoors; or 
outdoors when the air is quiet. 


Get Superior Knockdown and Kill 


of Flies. Black Leaf Pyrenone Aerosol 
gives the fastest, convenient control 
of flies, mosquitoes, ants, silver fish, 
clothes moths and other household 
insects. Contains no DDT. 


For Economical Control 


of Household Insects. Black Leaf 
11-36 Aerosol Spray gives low-cost, 
quick kill of flies, roaches, fleas, silver 
fish and other indoor pests. Regular 
formula contains knockdown agents 
and DDT. 


Reliable pest control products since 1885 
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all summer long 


99 


Granular Dieldrin Kills Lawn 


Insects the Easy Way. Powerful, 
easy-spreading Granular Black 
Leaf Dieldrin kills lawn insects 
as they show up all through the 
season. Controls ants, lawn 
moths, grubs, chinch bugs, pill- 
bugs, crickets, grasshoppers, 
chiggers, ticks and wireworms. 
Long-lasting, economical. 




















Kill Hot-Weather Mites and 


Insects with Malathion. Ideal spray 
to prevent browning of foliage and 
damage to blooms or fruits caused 






s P , 
SL gf fe! fig? 
4 ie; Crees 


Z, 
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Safe, Sure Spray 

for Household Insects 

Black Leaf Fly Spray gives easy, 

reliable control of most household 

and dairy insects. Top-quality 

formula: pyrethrins, thanite and 

methoxychlor, no DDT. Ideal 

product for hand-spraying. Excel- 

lent and economical for dairies, 
camps, and for use on animals. 


--FREE: New Wail Chart! - -- 


Just off the press, big, new, colorful, pest- 
control wall chart (27 x 22”) is a sales pro- 
ducer. It lists lawn, garden and household 
insects, pests and plant diseases and tells 
your customers how to control them. It’s a 
big help in answering questions. Send for 


yours today! It’s FREE! 


Leese ewe eee eee eee e wea dd 


by mites that multiply rapidly in 


bugs, crawling scales, cabbage 


s4 
SNS 50% hot weather. Also controls mealy- 
SN on 
SS | MALATE 
SS y worms, Mexican bean beetle, leaf- 
Ss ° 
WS SPRA : hoppers and aphids. 


Top fly killer for outdoors—kills 
even the resistant strains of flies. 











VIRGINIA-CAROLINA CHEMICAL CORPORATION 
BLACK LEAF PRODUCTS DIVISION 
Richmond 8, Virginia + Sales Offices in 19 Cities 








*Trade Mark—for Rapi- 
dayton Multi-Stage Pumps 
with exclusive ‘'Axial-Flow” 
design and all-brass con- 
struction, Patents Pending. 


Diffusers, cases and covers 
are ‘‘precision-formed" brass 
to reduce power-loss 
through friction. Impeller is 
cast bronze. 


nanan 


* 


| 


Cartridge-type rotary seal. 
Can be changed in minutes, 
if necessary, without dis- 
turbing pump or piping. No 
special tools needed. 


All-brass ejector assembly, 
including venturi, nozzle ond 
body. Automatic pressure 
regulating valve. Foot valve 
included in price 















a fini ¥ " Tho) Seta eed 
cs Lilet y 


TWO-STAGE MO 











V2 H.P. 
RETAIL 
4] (based on f.0.b. factory price) 
Includes pump, all-brass ejector assembly, avuto- 
“ matic pressure regulating valve, cartridge seal and 
; foot valve. Other multi-stage models as low as: 





$174.50 (% H.P.), $199.50 (1 H.P.), $279.50 
(1% H.P.), $349.50 (2 H.P.). 






GEOL se ‘3 ; % 3 


hac it! 


ai 











MULTI-STAGE 





| 
BRASS-BUILT 








Now! ‘‘Brass-Built’’ Multi-Stage 
Pumps at prices you’ve been paying 
for single-stage, cast iron pumps. 


You don’t have to be a technical expert to 
know that a pump with 2 or 3 micro-smootn 
brass stages will out-perform a pump with 
1 stage of rough cast iron. So—because the 
“Super-Champ” is “‘brass-built’”’ and is 
multi-stage—you get plenty of water and 
plenty of pressure! It’s that simple. There’s 
nothing mysterious about why the “Super- 
Champ” is better—it’s built better! 


There’s a “Super-Champ” model for every 
requirement: 
10 models with 12, %, 1, 1% or 2 H.P. 
2 or 3 stages for Deep or Shallow Wells 
Models for capacities up to 3270 g.p.h 
Models for pressures up to 100 Ibs. 
Models for settings down to 200 feet 


You get every deluxe feature you could ask 
for with “Super-Champ.” All models low- 
priced—all carry full trade discounts. Get 
in touch with your Wholesaler now. Write 
for his name and address. 


*Copyright by The Dayton Pump and Manufacturing Company, December, 1953 


KReyudagion 





DAYTON PUMP & MANUFACTURING COMPANY «¢ DAYTON 1, OHIO 
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XTRA LITE 


“= 


Shovels 


Gt 35 Pounds! 


Re-order No. Stamped on Socket! 


@ So light, so right, so easy to 
handle 


@ Hollow back design is extra 
strong— blades specially heat 
treated for added strength 


@ Re-order No. stamped right 
on socket. Saves time—elimi 


nates errors 


EXTRA STRONG! 


Weight test proves 
ruggedness of new 
Ingersoll Xtra Lite 


Shovels 


WRITE TODAY F< 


@ Blades made of Ingersoll’s 
famous Tem-Cross steel 
guaranteed not to split or curl 
at the edges 

@ Both round point and square 
point models available with 
OFT meel am Metals Malelale ii: 

@® Handsome aluminum finish 
on blades 


RR FULL DETAILS 


INGERSOLL STEEL DIVISION 


Borg-Warner Corporation 


NEW CASTLE - INDIANA 





your 
customers 





_ 
J 
* 
* 
- 
+ 
-_ 
- 
- If you 
bd 
. you a 
: takes 
@ profit 
- 
. 
. 

Eve 


Your | 


during the Swing-A-Way TRADE-IN PROMOTION 








Galve 
#61 TRADE-IN ASSORTMENT — 
@ We're repeating last year’s sensational trade-in a 
offer of $1.00 for any old Can Opener on the pur- 2—#607R Magnetic Can Opener . . . . $2.98 - “s 
chase of either popular model. 2—#607W 7 ° ” 2.98 a 
@ This special promotion begins at retail on June 1 1—#1409RM Automatic Can Opener 3.98 a healtt 
and ends July 15. Both models then go up to their 1—#1409WM ” ” a 3.98 ape 
regular retail prices of $3.98 and $4.98. $19.88 Total retail value help or 

@ Better act now! Order the #61 Trade-In Assort- 

P ° YOU GET YOUR REGULAR DISCOUNT 
ment from your jobber at your usual discount. 
FREE WINDOW STREAMERS AND AD MATS 
FEATURED IN (- 











FIRST NAME IN CAN OPENERS (Swine eWay | 4100 BECK AVE., ST. LOUIS 16, MO. 
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If your birthday falls between June 22 and July 
23... you have confidence in your ability .. . 
you are energetic—but do not like work that 
takes too long . . . you can attain turnover and 
profit quickly with J&L Galvanized Ware. 


Every month is a PROFIT-SIGN 
with J&L Galvanized Ware 


Your Customers Know and Buy J&L Ware... 


Galvanized ware moves better and profits are more satisfactory 
when you stock a line with an accepted name like J&L. People have 
confidence in the J&L reputation for quality and sturdy service. 
They buy it when they see it in your store. 

J&L Ware is priced to cover the big volume market . . . and yield 
a healthy profit to the hardware dealer. Ask your Hardware Jobber 
for complete information. Call him today. If you need additional 
help or information write direct to J&L. 


Sones ¢ Laughlin 


STEEL CORPORATION — Container Division 


405 Lexington Avenue, New York 17, New York 
Galvanized Ware Plants: Toledo, Ohio, and Atlanta, Georgia 
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Haddin’ introduces 


2 NEW REVOLUTIONARY FEATURE 
Hlalldin ... designed and promoted 


Haddin THE NEW STANDARD IN VAC 


! 


ag 


new! 


Aladdin HOPALONG CASSIDY Aladdin SPACE CADET Aladdin PLAID Lunch Kit 


School Lunch Kit School Lunch Kit Especially designed for the sophistico! 
Now redesigned with colorful over-all litho- New design—colorfully lithographed for feminine "Small Fry" and the "White Co iht in wei 
: ; ‘ 
graphed illustrations. Contains matching ' even bigger sales. Contains. matching '4 Girl. Contains matching ' pint bottle. ms. Avai 
pint bottle pint bottle. -ONOMY 
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ch Kit 

. sophistico! 
"White Co 
int bottle 


acked by a Giant 


JCAL - NATIONAL PROMOTION 


tsell ALL other vacuum ware 


Haddin’ 


j . 2 
does it again! 
Aladdin, already famous for a host of “‘firsts,”’ 
introduces an all-new Aladdin Vacuum Ware 
line with not just one, but THREE... years- 
ahead features ... and we’re telling your cus- 
tomers about it in a big way! 


Your customers will see Aladdin ads in 
every one of these publications! It’s the 
most effective promotion in vacuum ware 
history —and it’ll make millions of vacuum 
ware prospects Aladdin conscious. Order 
Aladdin Vacuum Bottles now and cash in 
on this tremendous advertising program. 
Your customers wiil demand these new 
Aladdin features... beready tosupply them! 


ORDER FROM YOUR WHOLESALER TODAY! 


NASHVILLE, TENNESSEE 


1107 Merchandise Mart, Chicago, Illinois @ 105 East Lexington Drive, 
Glendale, California @ Available in Canada from Aladdin Industries 
(Canada) Ltd., 1401 The Queensway, Toronto, Ontario 


“(000 {owsehee pili 


Read By 
20,650,000 


Consumers 


Read By 
13,250,000 


Consumers 


2,500,000 


Consumers 


Read By 
10,650,000 


Consumers 


Read By 
elem leleHelele) 


Consumers 


Read By 
24,253,609" 


Consumers 


Read By 
y Pa ienelele) 


Consumers 


Aladdin ALL-ALUMINUM WORKMAN'S 
Lunch Kit 


ht in weight—the answer to rust prob- 
ms. Available with HY-LO, QUALITY, 
ONOMY or ANGLER vacuum bottles. 
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Aladdin ECONOMY 


Available in 2 Pts., 
Pints, Quarts and in 
Workman and 
School Lunch Kits 


a 


Aladdin QUALITY 


Available in '% Pts., 
Pints, Quarts and in 
Workman and 
School Lunch Kits 


new! 


Aladdin HY-LO 
Available in Pints 
Quarts and in Work 
man’s Lunch Kits 


Aladdin ANGLER 


Printed with lifelike 
fighting fish. In 
Pints, Quarts, Work- 
man's Lunch Kits 





Salional 4 


newest 


money-saver! 


ONalional 4 popular-priced bookkeeping machine 


that saves money for small or medium-size businesses 
A I, 


Now every business, regardless of size 
(including branch offices), can enjoy the 
advantages of mechanized bookkeeping 
at its economical best. This new low-cost 
National will quickly pay for itself, then 
continue savings as increased annual profit. 
This National front-feed bookkeeping 
machine combines the most desirable auto- 
matic features of much _ higher-priced 
equipment with outstanding speed, sim- 
plicity and ease of operation. It will do 
most of your bookkeeping automatically 
. .. and what the machine does automati- 
cally the operator cannot do wrong! 


Posting is so simple that anyone can 
learn to operate it in a few minutes. And 
it functions so easily and smoothly that 
operators like to use it. It enables them 
to accomplish more with much less effort. 
For example, Statement, Ledger and Jour- 
nal are all posted simultaneously. No cal- 
culations, no guesswork required—even 
totals print automatically. These are only 
a few of the new machine’s advantages. 

And it’s instantly converted into a high- 
speed, Duplex Adding-Subtracting Ma- 
chine that does all kinds of general figure 
work quickly and efficiently. 


You must see a demonstration to 
realize how this machine sets a new 
standard of performance never 
before attained in a bookkeeping 
machine at so low a price! See how 
it will save time and money on your 
work. Call your nearby National 
representative today! 


*TRACE MARK REG. U.S. PAT OFF 


Walttonal 
ACCOUNTING MACHINES 
ADDING MACHINES + CASH REGISTERS 


21 Assr 


THE NATIONAL CASH REGISTER COMPANY, varron 9, on10 


949 OFFICES IN 94 COUNTRIES 
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NEW LOOK 


for your cutlery counter 


NEW LIFT Cart fly 


for your Carvel Hall sales 


HOMEMAKER con on. Si 
MAKER CUTLERY ‘@ : 





NK . 

WARP wy BONED STAM LESe BLADES 
ROK +9 DLAUES 
¥ PROOF MELIAN HANDLES 

YEW BLADE BAR EOD SAFE cir 


Get this exciting, new 


HOMEMAKER® 
MERCHANDISER 


... to introduce, display 
and sell smart, new 
black-copper cutlery 











ONLY 19’ COUNTER SPACE. 
That's all it takes. A minimum of 
space for maximum results with 
this unique, complete unit. 





UNIT No. 900-A 























Homemaker Cutlery Dealer Cost Retail Value 
21 Assrtd. Pcs. * $ 51.25 $ 85.40 
chine 1 Merchandiser 8.50 — 
2 FREE Knives a 8.70 
: $ 94.10 
sINEesses Less cost of Mdse. Purch. 51.25 
DEALER'S PROFIT (40%) $ 42.85 
+ : ' Sales Offices: 
onstration 10 Includes one 5-pc. set in plastic case—and twenty assorted 
ne sets a new open-stock knives and Blade-Bars (Pat. Pending) ivory and New York 
lance never black-copper handle styles. CHICAGO 
bookkeeping BALTIMORE 
ice! See how 
oney a your UNIT No. 900-B DALLAS 
DeNveR FINE CUTLERY 


‘by National Homemaker Cutlery Dealer Cost Retail Value 


Los ANGELES by sdartelet-ti 
SAN FRANCISCO 
PORTLAND LIFETIM, E GUARANTEE 
SEATTLE SERVICE 





44 Assrtd. Pcs. * $ 90.45 $150.95 
Pat \orr. 1 Merchandiser 8.50 — 
2 Knives, (1) Fork FREE _ 12.65 











$163.60 
Less cost of Mdse. Purch. 90.45 


: 3.15 
pqeamnihieeitliitin itor CHAS. D. BRIDDELL, INC., CRISFIELD, MARYLAND 


*Includes one 5-pc. set in plastic case—and forty three assort- 
ed open-stock knives and Blade-Bars, ivory and black-copper 
handle styles. 
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FLOOR MATS 
DRAINBOARD MATS 1406 Size: 18x32” 
1104 Size: 16x17" 1416 Size. 18"x34" 






























——- \ 
NN | 
1106 Size: 14x 16” (Larger mat has sponge Y ‘es 
Colors: Red, white, marbleized black, yellow, rubber insert) 4 
green, coral, chartreuse Colors: Marbleized red and white, marbleized 





yellow and brown, marbleized green and 
white, marbleized black and white 





‘ SHELF-KUSHIONS 
Wall Cabinet Kushion Base Cabinet Kushion 





DRAINBOARD TRAYS 


1170 Size: 15%'’x 15%" (for short drainboards) N61! Size: | 7s all NGS Sine: 22 x38 
_” ” . 1614 Size: 11% x30 Colors: Red, yellow, 
1171 Size: 15%"x 20” (for standard drainboards) me “ 
1617 Size: 11% x36 green, coral, chartreuse 


1172 Size: 18%’x 22” (for standard drainboards) 
Colors: Red, white, black, yellow, green, coral, 
chartreuse 








— TWIN SINK DISH DRAINER 
SINK LINER MATS 6008 Size: 12%’x 14%''x 5%” 


1211 Size: 10x12” Colors: Red, white, yellow, green, coral, chartreuse 























1212 Size: 12x14" 








1213 Size: 13x16" 


Colors: Red, white, marbleized black, yellow, 
green, coral, chartreuse 





j 
TANDARD DISH DRAINER 

6012 Size: 13x 15’%"x 4%" 

Colors: Red, white, yellow, green, coral, chartreuse 





‘ 





TWIN SINK DIVIDER MAT it k 
1221 Size: 10"%"x14" ; “10 \K 


Colors: Red, white, marbleized black, yellow, 
green, coral, chartreuse 















Sais in real pay-dirt wh 
DELUXE DISH DRAINERS 


6032 Size: 13% 17%" 5” you work the Rubbermaid 
6072 Size: 15x 18%''x 6" eae 
Drainer colors: Red, white, yellow, green, coral, lode. Rubbermaid is one 
chartreuse 
Drainers have special glassware holders and of the five highest 
removable, plastic silver cup 

STOVE TOP MATS dollar-products of all the 


(Solid Styles) 
1302 Size: 11%"x 18" 
1370 Size: 16x20” 
Colors: Red, marbleized black, yellow, green, 
coral, chartreuse 


housewares lines. Women 


want Rubbermaid— the 





quality line they see in 
SINK STRAINER 1702 (heavy, large) 
Colors: Red, yellow, green, coral, chartreuse bright, full-color ads in 


their favorite magazines. 
This year, nearly 86-million 


OWE TOP Eee Rubbermaid ads pre-sell 


(Waffle Styles) 
1305 Size: 15”%"x 17" 





more customers than ever. 


1312 Size: 16”x 20" PLATE 

(Larger mat has Spoon Drip Tray) STORAGE RACKS ' 
Colors: Red, marbleized black, yellow, green, 6201 Size: 6"x11” 6202 Size: 6x 20%” Get your share! 
coral, chartreuse Colors: Red, white, yellow, coral, chartreuse 
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quickly 
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The origi 
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pay-dirt wh 


tubbermaid bautiful colors . 


aid is one f profits! 


nat RE’S HOW TO GET THE GOLD OUT OF RUBBERMAID! 


of all the ST, stock a complete, basic 
“== a assortment— items, sizes 
‘id—the WEN... 

y see in PLAY the complete Rubbermaid 
pails te te Ani where shoppers 
agazines. 


IOMOTE Rubbermaid in your 
y 86-million 


3 pre-sell 


than ever. 





u've got a gold mine in the 
Rubbermaid line 


IT’S A BONANZA! PAYS OUT THE YEAR ROUND! 


d multiple profits at that! Women love Rubbermaid’s fresh, 
. come in for one item, buy two or three. All 


. a 
Kubermuati, @ HOUSEWARE 


The original .. . complete .. . only nationally-advertised line of rubber housewares 


PLATE AND BOWL SCRAPERS 
1901—Plain Handle 1903—Colored Plastic Handle 
1904—Colored Plastic Handle 

Handle Colors: Red, white, yellow 























DUST PAN 
2001—All rubber 


Colors: Red, black, yellow, green, coral, chartreuse 


: ’ | 
PET FEEDING DISH | 
2501 Colors: Red, green, coral, chartreuse | | 






5 *_*/ BATH MATS 

we ie ae “ 4/ 7010 Size: 14x 26" | 

4 te / 7011 Size: 16% 28%" 
oe ey, 7022 Size: 18x 30” 


tf 
+/ Colors: White, yellow, light blue, 


/ peach, dubonnet, light green 






TOILET TOP TRAY 
7201 Size: 6%"x 19%" 
Colors: White, yellow, light blue, peach, dubonnet, 
light green 


Look ! Set up a traffic-stopping, 
complete, compact Rubbermaid 
Department in your store 
with one of the sales-tested 


Rubbermaid Display Units. 


REORDER regularly to keep your ~j 
Rubbermaid stocks complete . . . so 
you can fill the Rubbermaid needs of 
all your customers. 


local advertising. Use the dealer helps 
that are provided for you. 










Let your customers know you carry 
the items they saw in the colorful 
Rubbermaid ads in their favorite 
magazines. 


OUR ZOTH YEAR 








REAL, CREAMY-SMOOTH HOME-MADE 


ICE CREAM - “ctomatically/ 





‘NO SALT! 
*NO ICE! 
*NO MESS! 
with the 





ENTERPRISE 
home aich 







Nothing has made such a hit with housewives 
since the automatic mixer! Here’s a way to 
make delicious, creamy-smooth ice cream, par- 
faits and sherbets—in 35 to 45 minutes—and 
with no work, no ice, no salt, no mess. 


SO EASY WITH THE HOME-AID 
All that’s necessary is to place it in any electric 
refrigerator and plug into an electric wall 
socket. (Flat electric cord doesn’t injure re- 
frigerator door—fits perfectly). Next step— 


remove and serve wonderful ice cream. 


A BOON TO MOTHERS 
Mothers love this Enterprise “Home-Aid” Ice 
Cream Freezer. It prepares desserts in advance 


ICE CREAM FREEZER 


—desserts that really “hit the spot.” So easy 
to use even the children love it. Ideal, too, 
when uninvited guests drop in to call. 

At such a thrifty price, no home should be 
without the Enterprise “Home-Aid” Ice Cream 
Freezer. Better stock a good supply. 


NOW AVAILABLE! 


Hard-Selling, Space-Saving Counter Mer- 
chandiser! Call your distributor or write us for 
full information without delay! 
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ONLY 


$1995 
RETAIL 


Federal Tax Included 
(where opplicable) 












ENTERPRISE 


ICE CREAM 
FREEZER 


SEE HOW EASY IT IS TO MAKE ICE CREAM... 


2. Moke sure paddles are 
completely inserted. Place 
lid containing motor and 
paddles on pan. 


1. Mix ingredients right in 
“Home-Aid"” freezer pan. 
A recipe book provided 
with each freezer 
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3. Pour about 2 table- 
spoons of water on surface 
of freezing compartment 
of refrigerator. 


CO. of PA. 3r 


4. Put the “Home-Aid" 
directly on this wet spot 


to its coldest setting. 
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5. Plug into wall socket 
and close refrigerator 
ond turn refrigerator dial door. Door closes harm- 
lessly on special flat cord 


6. Then in about 35 to 45 
minutes YUMMY! The 
most delicious, velvety ice 
cream you ever ate! 
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d and Dauphin Sts., Philadelphia 33, Pa., U.S.A. 
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bout 35 to 45 

YUMMY! The 
s, velvety ice 
ver ate! 
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\(\cousumen Propucts 7 
Weiecnnea 7 





Manufactured by GEUDER, PAESCHKE & FREY CO. 
1700 W. St. Paul Ave., Milwaukee 1, Wis. 
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piML AUTOMATIC DISHWASHER 

































She wants an automatic dishwasher. What homemaker doesn’t? But 
which one does she want? She hears many wonderful things about auto- 
matic dishwashing, but she also hears that some dishwashers leave glasses 
spotty, pots and pans dirty, and in some cases something happens to the 
silverware. This, she doesn't want. So she wants to be sure when she installs 
a dishwasher that she has one that will serve her faithfully. But which one? 

If you're selling Hotpoint—the automatic dishwasher that gets every- 
thing it washes cleaner than any other dishwasher—you can make up her 
mind for her in nothing flat. Because seeing is believing. And all the 
advanced features that make the Hotpoint Dishwasher the world’s finest 
are easily demonstrated. That’s why she'll buy a Hotpoint. 

Let your Hotpoint distributor give you a demonstration of the way you 
can build a sound, profitable dishwasher business in a hurry. He'll show 
you why Hotpoint Automatic Dishwashers are the choice of those who 
want the finest. 


RANGES © REFRIGERATORS © DISHWASHERS © DISPOSALLS* 


AUTOMATIC WASHERS © CLOTHES DRYERS © AIR CONDITIONERS 


FEATURES SHE WANTS 


® Dual-Detergent Dispenser.., 
makes 2 wash cycles possible 


© Spin-Shower Action... whirl- 
ing water cleanses from top and 
bottom 


@ Front opening with Roll-R-Racks 
-.. racks roll out separately for 
easier loading 


@ Extra work surface provided by 
fixed, counter-height top 


@ Electric Heat Drying... Calrod® 
unit dries dishes quickest, most 
sanitary way 


@ Phantom Drain... means quick- 
er, cleaner draining, eliminates 
troublesome drain valve 


@ QuiKonect Pump-Drain Dish- 
washers... install as easily as a 
sink, save buyer up to 50% in in- 
stallation costs 


The new Hotpoint Maple-Top Mobile 
Automatic Dishwasher rolls wherever 

it's needed. Exclusive maple cutting- 
counter for chopping of meats, dicing of 
vegetables, etc., simplifies 

meol preporation. 


Trotpoint Changes Your Viewpoint... Automatically! 


FOOD FREEZERS © CABINETS 


© DEHUMIDIFIERS 


HOTPOINT Co. (A Division of General Electric Company) 5600 West Taylor Street, Chicago 44, Illinois 
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Sitka “desi 
customer in 
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units effect 
in an order 
placed for 
beautifully 
which buile 
for your ste 
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SITKA 


50 KAN 
KANSA 


HARDW 


display fixtures 
produce greater 


te ORS OL ho ele agr 4. ¢ Cees 


Sitka ‘designed to sell’’ units demand 
customer interest, stimulate desire 
and create additional sales because Sitka 
| units effectively display more merchandise 
in an orderly manner, attractively and conveniently 
«+ whirl- placed for easy examination. Sturdily constructed and 
top and | beautifully finished, Sitka fixtures establish a well planned look 
which builds confidence in your merchandise and respect 
for your store. 


. . ith Sitka units are mass proauced to 
Sitha Saves Time Money provide you the advantage of proven 
hardware merchandising designs at the least possible cost and are shipped 
sub-assembled to save you the time, trouble and additional expense of trying 
to build your own fixtures. Complete insta lotions are made in a few ds 

contin i fi 


[-R-Racks 


- Calrod® 
est, most SITKA FIXTURES DON’T COST — THEY PAY! 


ins quick- 
liminates 


: % in ine 


MAIL TODAY FOR — CATALOGUE 


Gentlemen: | am enclosing my store dimensions. Please send me free Sitka 


STORE FIXTURE 0 merchandising display plan for my store. 


(C Please send free catalogue and price sheet. 
MANUFACTURING co. 0 Please have your representative call on me. 


Division of Name 


SITKA SPRUCE LUMBER AND MANUFACTURING CO. 
Address 


50 KANSAS AVENUE, Phone MAyfair 1700 
KANSAS CITY, KANSAS 


City 


TITTLE LELCLCLCLLLLCLCLLLLLLLLLLe 


HARDWARE AGE, JUNE 10, 1954 45 














Time Alone Proves 
Lawrence Quality 


select the size...reach for the packag 








LAWRENCE OFFERS YOU 


PACKAGED CONVENIENCE 


IN SLIDING DOOR HARDWARE 





series 50 O 


Lawrence series ‘500°’ Sliding Door Hardware is packaged in individual sets 
for pocket doors and two-, three- or four-door by-passing applications. 

All items complete for installation are included in a single package. Dealers 
profit from package-unit convenience. Find it produces ‘‘quick"’ customer- 
service and eliminates parts shortages. Individual items also in open stock. 
See your hardware wholesaler, or write us. 


it’s backed by Promotion to help you sell 


LAWRENCE BROTHERS INC. 





iz - 
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——@ STERLING, ILLINOIS 


QUALITY BUILDERS’ HARDWARE SINCE 1876 
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low Rolling Resistance 
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: All.w, EATHER 
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with comfort and sturdiness. Fits all SUPER EAGLE— Eo; ; foad-h Idin. ri isy, mee 
standard balloon tire bikes, too- safer, too—thanks map — cry SIP on turn © trecti for oe xg 
‘oun. e 
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For Longer Wear—Great 
DELUXE RiBp— 


and rounded 
Ossures better 


F rs ‘mar amet Prose 
thage DEALERS CHOI CE 
—~and youre the dealer 


You can’t miss with this solid line-up of Goodyear favorites. 
There’s a tire for every kind of bike, every type of rider. 

Feature all seven and cash in on the big replacement trade 

this summer. Goodyear, Cycle Tire Dept., Akron 16, Ohio. 








With a Zigzag tread 
shoulders, the Deluxe 





For Lightweight 
ba TYPE HT 
in ecially designe f, 
bes Straj si - 
Pes to fiz both lth oe 
can lightweight re wie 





Bikes 











¥ eq: 





Motor Bikes, for Bicycles 7 


For 


ater 
DDED TREAD—Assures gre 
or dependable traction in mud 
or off-the-pavement travel. 


ual sets 
ns. 





Yealers 
ner- 
stock. 








Wingfoot, Super Eagle, Double Eagle, G-3, All-Weather 
—T.M.'s The Goodyear Tire & Rubber Company, Akr 


(EAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 





sell 





LLINOIS 


We think you'll like THE GOODYEAR TELEVISION PLAYHOUSE-every other Sunday-NBC TV Network 
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REPUBLIC 


SEMI-FINISHED AND 
COLD PUNCHED NUTS ARE 


TOP QUALITY 


FROM ANY ANGLE 


First chance you get examine any Republic nut carefully. 


Notice the sharp, accurate threads, the full threading 
area. This assures fast assembly —a firm, more uniform 
grip when nut is tightened. 


Notice, too, the clean, smooth faces, the sharply defined 
corners. Wrenches fit squarely and snugly with less 
chance for slippage. This reduces deformation —saves 
time and tempers. 


If you’re looking for quality fasteners, remember that 
Republic Bolts and Nuts come in over 20,000 different 
types, sizes and shapes. For more information write to: 


REPUBLIC STEEL CORPORATION 
Bolt and Nut Division e Cleveland 13, Ohio 
Plants at Cleveland, Ohio and Gadsden, Alabama 
GENERAL OFFICES e CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N.Y. 
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nspiration-Lighting by 


DINETTE 


IN THE 





M-426 Ceiling *$3.25 


M-1231—Ceiling *$11.25 
a ) 


M-636 Ceiling *$2.75 





M-1073 Ceiling *$9.95 








IN THE BATHROOM 


joke 








a an 


M-352 Under Cabinets *$4.95 





M-700 Over Mirror *$2.95 


M-5614 Recessed Box °$8.25 





*(a combination of general, localized and accent lighting) 


SEND FOR LITERATURE ON THE COMPLETE MOE LINE 


See the complete line of Moe Light fixtures, 
ask your distributor for a free catalog. 

If you want a powerful selling help, send $1.00 
to the Moe Light factory for a copy of 

“Your Home and Inspiration-Lighting.” It’s 

a colorful 52 page book filled with technical 
information, suggested solutions, stunning 
illustrations. Your money back if not satisfied. 


*Prices slightly higher Denver and West 
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SRM Om ibadlacts 
with ease where 
you formerly sold 
1 with effort 


The most effective sales tool to 
come along in ages, Inspiration- 
Lighting by Moe Light makes it 
easy to sell a number of fixtures 
for each room where you for- 
merly sold only one. (Inspira- 
tion-Lighting is a combination of 
general, localized and accent 
lighting.) Heavily promoted in 
national ads, Inspiration-Light- 
ing has captured the imagina- 
tion of Mr. and Mrs. Home- 
maker by showing how to 
decorate with light, change room 
moods at will, bring out the full 
beauty of each home. 


HEAVY DEMAND ITEMS AT 
UNBEATABLE LOW PRICES 


Day in, day out, there is a steady 
demand for kitchen, bathroom 
and dinette fixtures. Compare 
the Moe Light beauties shown 
here...compare them for style, 
quality, VALUE, they’re un- 
beatable. 


MOE LIGHT 


Fort Atkinson, Wisconsin 
(Division of Thomas Industries Inc.) 


Plants at Fort Atkinson and Sheboygan, 
Wisconsin, Princeton, Kentucky and Los 
Angeles, California 


MAIL IT TODAY 





MOE LIGHT (Division of Thomas Industries Inc.) 
Dept. HA-654, Fort Atkinson, Wisconsin 


——Enclosed find $1.00. Send me, ‘‘Your 
Home and Inspiration-Lighting.”’ 


NAME 





ADDRESS. 





a 
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“U.S” has all 3 tapes to give you J-way profit! 


FRICTION, RUBBER and PLASTIC 


SECURITY® FRICTION TAPE 


For electrical and general purpose jobs. 
Your customers know it’s the strong, rub- 
bery, sticky tape that really grips and stays 
on. The fabric has unusually high tensile 


i ~ | 
SECURITY strength to handle tough jobs. Straight- 
FRICTION TAPE 7 tearing, non-ravelling. No pinholes to 
cause leaks, Rely on Security to turn over 


Janed Sistes Bupeer Comper: 

: we fast and bring profits. Available also in 
specification grade — U.S. Holdtite® —ex- 
ceeds A.S.T.M. specifications. 














SECURITY RUBBER TAPE 
For all general electrical work. This unvul- 
canized rubber splicing compound has the 
necessary physical properties: tensile strength, < a 
elongation, tackiness, plus the dielectric = ; SECURITY 
strength needed for durable splices. It is easy 4 
to handle and will fuse into a solid mass with- RUSSER Tie 
out heat or undue pressure. Available also in 
a specification grade—U.S. Holdtite—exceeds 
A.S.T.M. specifications, 








; ROYALASTIC PLASTIC TAPE 
Does the work of both rubber and friction tape 


LEIP AL BAST IE 


in many uses. Many workers and the handyman 
of the house want a tape that makes a thin splice 
and keeps wiring neat and uncluttered. Royalastic 
is the answer. Complete mechanical and elec- 
trical protection. High tensile strength and ex- 
cellent resistance to abra- 
sion and to water, oils. 
acids, alkalies and corro- 
sive chemicals. Good 
stretch...clings tightly... 
strips cleanly. 





<a & 


These U.S. Tapes sell speedily and bring profits 
all year. Stock up now through your jobber. 


UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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against competition 


from specialty dealers! and Gardens, etc. 


Duo-Matic 


“DO-IT-YOURSELF” 3-TRACK 


Lowest price ever! Triple- 






track, self-storing 
design; rugged, all- 
aluminum construction. 
ol elon | V -Walenraym-t-134 
to install thot any 
homeowner can do 
his own installation 
and save! 


$29.95 Value 
Retails For 





Good Housekeeping 


os soveanae Tee 


N Y 


OVER 7000 DEALERS 
CAN'T BE WRONG! 


HERE’S WHY YOU, TOO, SHOULD DEAL WITH weather- proof 


WE SELL ONLY TREMENDOUS 
TO LUMBER NP -Waleyn Va 

AND HARDWARE ADVERTISING 

- DEALERS! CAMPAIGN! 

You're protected Life, Good Housekeep- 


ing, Post, Better Homes 


ALUMINUM COMBINATION WINDOW 


st 08 “<2 
Penarotees ye 
do oe Or 


CORNER TWO MARKETS IN ONE 
WITH THESE TWO PRODUCTS! 


Either the vast ‘do-it-yourself’ market . . . or, for 
10, 1954 those who so prefer, you can arrange for installation. 


F the weather-proof co. 






‘ 







AV, 


LIBERAL YOU’RE DEALING 







CO-OPERATIVE WITH ONE OF 
ADVERTISING AMERICA’S | 
PROGRAM! LARGEST AND | 
TV Films, Radio Spots, OLDEST | 
Ad Mats, Circulars! mee a 
Duo-Dor | 
“DO-IT-YOURSELF” 


ALUMINUM COMBINATION DOOR jf 















$69.95 Value 
Retails For 















5 

i “Guaroeed by. a 

| erage Lo 
4 fon 






WRITE-WIRE FOR INFORMATION! 


1407 East 40th St. © Cleveland 3, Ohio 
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FREE § i you enjoyed laughing af Phil Interlandi’s mirth-making cartoon this 
month, send for Hager’s new book containing 28 full-size popular ‘Everything 
Hinges on Hager” cartoons! It's FREE! Just address 





C. Hager & Sons Hinge Mfg. Co. * 139 Victor Street * St. Louis 4, Me. 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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nem 
Adjustable | 
16” to 303/, 
M0,” to 303 
Alacrome—pa: 


ITS-ALL 


Packed 12 











ing, silvery-sq 


ITS-ALL 
Fully adjust 
d 3242” hi 
5” high bet 
2 to carton: 
‘ome finish. 


TS-ALL 
Adjusts fro 
M” high to 
20%,” high | 
tot rust or to 
carton. 


FITS-ALL 

Adjusts fro 
high to 243/, 
Packed 12 to 








FITS-ALL Adjustable | 
Screen Door Grilles | 


America’s Most Complete Line! 


























FITS-ALL NO. 5 


U.S. PATENT NO. 2,657,746 


A popular, reasonably-priced grille that has won the favor 
of thousands all over the country! The No. 5 is gracefully 
designed, yet fully adjustable for nearly all wood or metal 
doors. Made of silvery-satin Alacrome that will not rust or 
tarnish. Patented corner holder makes adjusting and installing 
easy. Each grille packed in individual, colorful carton with 
complete instructions for installation and suggestions for ar- 
ranging scrolls to fit various doors. Really an eye-catching 
display piece,:so stock up today! 


SURFACE CLAMPS FURNISHED 


For fastening the grille to the outside 
of the door, rather than between the 
stiles, surface clamps are furnished with- 
out extra charge. As shown, one clamp 
is placed over each scroll. Necessary 
screws for installing are included. 




















Gr, 











Pn oc Aaa 


Se Palbee bets: 


— 








ITS-ALL NO. 1 
Adjustable between stiles from 
6” to 30%,” wide and from 
0%,” to 303%,” high. Made of 
locrome—packed 12 to carton, 





Pi, 



















































ITS-ALL NO. 2 Loe 
Packed 12 pairs to carton. FITS-ALL NO. 38 woeway 
Eoch section adjusts from 13” FTE-AAL 8, £8 

fee | eee | 





ide to 1934” high to 141” 





a 


ide ond 1712” high. Non-ruste 
ing, silvery-satin finish. 


ITS-ALL NO. 3 

Fully adjustable from 14” wide 
d 32,” high to 25” wide and 
” high between stiles. Packed 








FITS-ALL S6— 
Fully adjustable 
ond made of sil- 
very-sotin Ala- 
crome—will not 
rust of tornish. 
Packed in individ- 
val corton. 


FITS-ALL NO. FS 
—Fully adjustable 
from 22” to 30” 
wide and from 75” 
to 55” high be- 
tween stiles. 6 fo 
carton, 


Nu-WAY Screen 
Door Grille—Mode 
of steel with black 
finish or of silvery- 
satin aluminum. 
Fits 30”, 32”, 36” 
and 42” doors. 


Nu-GARD GRILLE 
—New— interlaced 
ribs. 32” fits open- 
ings 24” to 284,” 
ond 36” fits open- 
ings 28 to 31%”. 
Silvery-setin Ala- 
crome. 






2 to carton—silvery-satin Ala- 
‘ome finish, 


TS-ALL NO. 4 


Adjusts from 1912” wide and 
” high to 33%” wide and 
04," high between stiles. Will 
tot rust or tarnish. Packed 12 to 
Carton. 


ny 













nm 














Nu-WAY Super 




















Nu-WAY PUSH Nu-WAY De- 
FITS-ALL NO. 7 GRILLE — 4” luxe PUSH PUSH GRILLE 
oe Adjusts from 18” wide to 32” high, made of GRILLE — 6” ij —16” high for 
high to 2434” wide to 27” high. silvery-satin | [-— ~ high, for 32” [| \ wood or metal 
Packed 12 to carton. pap —=—<—== or 36” combi- combination 
32” or -36 nation doors. doors. 21”, 23 
@ * es doors, 12 oC Will not rust end 27” for 
carton. or tarnish. 12 insert panels 





ond -for regu. 
lar 32” or 36” 
doors. 12 te 
carton, 


oe te carton, 
ART GRILLE ORNAME screen doot 





Nu- 


inv 
Cost clumin 
grilles shown, above- 

















































Com P 
ut es with, a 
” STEER HORSE SEA GU Customer a or numbers 
MALLARD BRONCO pe Stock ong Fond needs from 
$+ s, 
fastener, aeee With Piven, . 
FEA \ ’ Attractive yet WS and 
eal CHO PEDRO SQUIRREL ’ inexpensive} 
BOAT PAN 
SAILFISH SAIL MACKLANBURG 
ORDER TODAY Your order will be ——"e MACKLANBURG-DUNCAN CO. 
; : QUALITY os aaatven ee 
10, 1954 shipped same day received! ! 


BUILDING 
SPECIALTIES 











Use heed with bristles of 
Du Pont “j'/WeX nylon 
y 


Make the 


cuaces | was on ver 


se and 101 other proj 


HOMEMADE} MIRACLES IN N METAL: | 


REY TNL " IT-YOURSELF Al ALL MINE "| 


? 
wristiod with 


| puPont oo" 
e * ® 





MECHANIX ILLUSTRATED 


A FAWCETT PUBLICATION 


67 WEST 44th STREET * NEW YORK 36, N. Y. 


HARDWARE AGE, 
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$5000 to 


winning customer 


$500 to 


winning dealer 
plus 140 other prizes for both! 




















Here’s your 4 
“CONTEST HEADQUARTERS” | 
- for this great 
GOLD SEAL Tile contest 


f 


tril 

















e Customer may win $5,000 just by telling why she 
likes the new Gold Seal Tile floor she bought from you 

@ Dealer wins by helping a winning customer with entry. 

@ “Mr. and Mrs. North” are promoting contest now . 
through July . .. over 49 NBC and other TV stations. 

e@ 2 solid months (April, May) of full-color contest ads 
in AMERICAN HOME, SUCCESSFUL FARMING, 
HOUSE BEAUTIFUL BUILDING MANUAL 

@ Contest promotes the famous Gold Seal line of 
resilient tile: Linoleum Tile. Rubber Tile. VinylTile, 
Vinylbest Tile, and Ranchtile—one for every kitchen, 
taste, budget. 

e Contest on now—runs through to July 31—115 
profit-packed selling days during the big remodeling 
and building season. 





e Get in the booming tile business now for as little as 
$25 with the sales-making Gold Seal Tile-O-Matic 
all stocked and ready to go! (It's been proven in 


use by over 7.000 successful dealers. ) 

















Se ee ate see eee neg ae i 
Congoleum-Nairn Inc HA-6 
i Customer Service Department \ 
1 Kearny, N. J. I 
: Please rush full details on the Gold Seal Tile-O-Matic and big 
1 “Kitchen of the Year” contest. i 
| i 
® ! Name ! 
1 I 
GOLD SEAL 7 7 
| ! 
FLOORS AND WALLS 1 Address 
! 
CONGOLEUM-NAIRN INC., Kearny, N.J. © 1954 \ City State \ 
| i 
] Se ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee 
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Carton protects rope 
Rope stays clean 
Uncoils from carton 
No inner lashings 
Uncoils properly -- 
no kinking 

Easy to handle and stock 
Makes attractive display 

6 Sizes—10 Put-ups 

In Individual Cartons ZA 
1/4”, 5/16”, 3/8", 1/2” dia. AA 
600 and 1200 foot coils — 5/8” P 
and 3/4” dia. in 600 foot coils 
only. 


ROPE 
IN 
CARTONS 


Handy Coils—100 foor coils up to 14” dia. 
Handy Twines —7 popular types of jute twines 
MAIL COUPON NOW—Ger complete information on the 


“American Brand” packaged cordage merchandising pro- 
gram. 


AMERICAN MANUFACTURING COMPANY 
Brooklyn 22, N. Y. 
Rope (Manila, Sisal, Jute, Nylon, Polyethylene, *Dacron, Saran, Glass), Twine, Ookum, 
Packing, Baler Twine, Carpet and Electrical Yarns. (*DuPont—Trade Mark) 


Branch Factories: 
St. Louis Cordage Mills, St. Louis, 4, Mo. 
Delaware River Jute Mills, Philadelphia, Pa. Sales Offices: Boston, Chicago, 
Houston, Los Angeles, New Orleans, Philadelphia, Pittsburgh, San Francisco. 


? 
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“AMERICAN BRAND” ROPE IN CARTONS 
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A completely 
modern cordage 
merchandising 
program. 


VA 





See ee, 


| 
i. 


AMERICAN MANUFACTURING COMPANY 
Noble & West Sts., Brooklyn 22, N. Y. 


Please send information about 


) Rope In Cartons (|) Handy Coils — Handy Twines 


Company 


Address. 


Name : a : Sanaa | 


Cay... cad Zone— State windiest 
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WINDOW PARKING LOT 





$2.00 average ei = I. = 


10,000 sq ft of selling space 
90 x 12 ft feature aisle 
store-packaged items | mo 
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Planned for Self Service 


This store doubled its volume because self selec- 


tion and quick service increased average sale 


“In my store, I’d feel that I should have 12 clerks to handle 18 
customers.” 

That was the envious comment of a hardware dealer, operating a 
conventional hardware store, upon visiting the new self service 
Hardware Mart in Reseda, Calif. 

There he had observed a 10,000 sq. ft. sales floor on which 18 
customers were shopping with only five sales people on hand to 
man a selling area consisting of 39 display gondolas plus wail 
fixtures. 

One of these five clerks was stationed at the check-out. The 
others were housekeeping the displays or waiting on customers ee eee : 
who needed service. 

But that is not the only benefit Murmak’s Hardware Mart Y s| i i 
attributes to self service selling. The store’s cash register tape 
shows the average unit sale running to approximately $2.00. 

Formerly, it was about $1.50. 

Also, in the period after the store was opened, volume increased 
at a rate which the owners, Mr. and Mrs. Murray Makieve, esti- 
mate will double that of their old store, which had 2,400 sq. ft. 
of sales and storage space. 

The sales increase came despite the fact the firm had changed 
its name; had moved to a site several miles from the old store. 

Its new site was an uncompleted shopping center, and no iden- 
tifying sign had been erected at the time of the store’s opening t 
last September. 

Murmak’s Hardware Mart is aptly named, for its planning and 
store design were adapted from the self service selling features 
ef super food markets. Thus it was able to make the transition 
to larger quarters and bigger volume without increasing its sell- 
ing staff. 
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Planned for Self Service 


The full time sales staff comprises five 
persons: Mr. and Mrs. Makieve; I. Wolf, 
buyer for builders’ hardware and tools; 
Charles Kroose, buyer for plumbing and 
electrical goods, and Gene Young, buyer 
for paint and sundries. 

All of them inventory stock, fill dis- 
play shelves, and help customers when 
necessary. Mrs. Makieve usually is sta- 
tioned at the cash register, one of the 
two check-outs .being closed during the 
slow week-day periods. 

In addition to the permanent staff, a 
college man works from each Wednesday 
on, and full-time on week-ends. On week- 
ends, too, which are the peak traffic peri- 
ods, two or three other persons are em- 
ployed on a part-time basis. 

But for the opening, it took 16 people 
to take care of the crowds that flocked 
into the store. Eight people were needed 
at the two check-outs. At that time, 
each check-out had two registers with 
two people for each, one to ring up sales, 
and the other to help with the wrapping. 

However, during normal day or eve- 
ning selling hours, one person, either 
Mr. or Mrs. Makieve or a member of 
the sales staff can man the check-out. 
Then the second check-out is closed off. 
On week-ends, when the big rush comes, 
two or more persons can work each of 
the check-outs. 

A most unusual feature of the store’s 
layout is that customers don’t enter 
directly into the store through the check- 
out. They are first channeled through a 
feature aisle (see accompanying floor 
plan) which is 90x12 ft. 

The feature aisle has an entrance at 


Two check-outs (above left) are in a 
30-ft area in the center of a 90 ft long 
feature aisle at the front of the store. 


Seasonal merchandise is displayed (he 
low left) in the feature aisle which has 
an entrance at either end; one from c 
parking lot, and one from the street 


The check-out area (above center) fror 
the sales floor. Railings and turnstile 
channel customers in and out. 
Check-outs are U-shaped (above right 
Mrs. Makieve, wife of the owner, ring 
up a sale. Only one of the two check 
outs is used during slow periods. 


A special pricing cart (below center) 
is used to price the merchandise on the 
floor. 

Many small items are prepackaged (be- 
low right) in cellophane containers, 
which are price marked. 
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Planned for Self Service 





both of its ends, one from the street, and the other 
from the parking area. The aisle is used to feature 
seasonal goods. 

For instance, on one side of the aisle, three-tier 
wall shelving displays toys, wheel goods, garden hose 
and insecticides. On the opposite side, mowers, large 
sizes of paint and liquid fertilizer are displayed. These 
are shown on low platforms. 

Since the width of the feature aisle is 12 ft., mass 
merchandise displays can be arranged down the center. 
These generally show garden carts, barbecue grills 


Floor plan of Murmak's Hardware Mart 





and such equipment, and other seasonal merchandise, 

The check-out area, leading into the main selling 
area, is in the center of the feature aisle. Two U-shaped 
check-outs, turnstiles and brass railings to guide cus- 
tomers occupy 380 ft. of space. 

From thes area, whoever is stationed at the check. 
out can supervise the feature aisle. 

There are 39 gondolas on the floor of this 100x100- 
ft. store. Each gondola is 19x5 ft. Perforated panel- 
ing was generously used in their gondola construction 
to extend their display space and to create feature ends. 

Some of the gondolas have 5x4%4-ft. perforated 
panels. One such end is used for the display of 8 
varieties and sizes of butts, from % in. to 12 in. T, 
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eature ends, 
perforated 


Perforated paneling is used on most fixtures to extend the 


Fixtures line the windows of this 100x100-ft shopping 
display area and to create feature ends 


center store. 


An adaptation of perforated paneling to the display of 
tools. This encourages self selection. 


Another use for perforated paneling as an aid in main- 
taining neat displays making merchandise fully visible. 
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both brass and steel; corner irons and braces, mending 
plates, etc. 

Other gondolas have feature ends with adjustable 
shelving attached to the perforated paneling. 

All merchandise on display is priced, and to facili- 
tate the pricing, the store has devised an unique pric- 
ing cart, which can be wheeled down the aisles. In- 
stead of the staff spending time in a back room check- 
ing and pricing merchandise, these carts enable them 
to work the stock on the sale floor so that they can be 
on hand to assist customers if necessary. 

The cart is 36 in. long, 24 in. wide, and 37 in. high, 
and is mounted on casters. On top of the cart is a bin 
for holding merchandise to be checked and priced. The 
bottom of the cart is for empty cartons and waste 
paper. The top bin is removable so that large cartons 
can be carried in the bottom part. 

Hardware Mart prepackages many small items such 
as fasteners. These are put up in cellophane bags, and 
prices are stamped on the bags. Some items, such as 
large size bolts, are banded together and the price 
marked on the tape. 

Nails are prepackaged in one- and two-pound sacks, 


on which the size and price have been marked. The 
price molding on the fixture, in which the prepack- 
aged nails are stored, also shows the price and size, 
and in addition, a sample of the nail is taped to the 
price molding. 

Having provided all the facilities for self service, 
Mr. Makieve observes that it is important to let the 
customer shop the store, alone, and make his own 
selections. This, he admits, is difficult to do after 
having operated a service hardware store for many 
years. 

“It takes training, practice, and discipline to say, 
‘Are you finding it?’ instead of the traditional ‘Can | 
help you?’” he remarks. 

There are 15 shopping carts in the store, and the 
staff has been alerted to use them in this way: When 
they see a customer with one or two items in his hand, 
they are to wheel up one of the carts and ask the 
question, “Are you finding it?” 

That took training and practice and was compli- 
cated by the fact, that even in a self service hardware, 
everyone must be alert to see whether a customer 
needs help and to offer that help when needed. 











Special Delivery Equipment Aids Appliance Department 


With its modern layout, the A. 
Gunn Haydon Hardware store in 
Rushville, Ind., also gives thought 
to convenience in making deliver- 
ies of refrigerators, other major 
appliances and heavy items such 
as gasoline powered lawn mowers. 

The firm’s appliance sales are 
aided by frequent advertising, a 
neatly arranged display of gas and 


‘ 





Major appliances are neatly arranged in this section of 
Feminine visitors like the tidiness, are im- 


the store. 
pressed by wallpaper background. 
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electric major household equipment. 

Visitors to the store are im- 
pressed by a long lineup of ranges, 
stoves, washing machines, auto- 
matic washers, ironers and other 
major appliances. 

Ray Suttle directs sales and ser- 
vice on the wide variety of major 
appliances and household equipment 
displayed and sold by this store. 


a 


service truck. 





For delivery of heavy appli- 
ances, power lawn mowers, there 
is a %4-ton Dodge truck equipped 
with a 600-lb hydraulic lift on the 
back of the delivery unit. 

Use of this equipment eases the 
job for the store staff, and also 
makes a good impression on people 
in the store’s trading area. It also 
serves as an advertisement. 


Dick Haydon, store manager, with Ray Suttle, appliance 
manager (right), on hydraulic lift at rear of company’s 
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Mass display of mowers just below the staircase from the 
main floor. 


Prospect sits on seat of a riding mower while Ace sales- 
man explains its features. 


12-Month Mower Promotions 


This mid-western hardware store does big volume in 
lawn and garden supplies and equipment. Power 
mowers are shown on sales floor throughout the year 


Power lawn mowers are an im- 
portant line for the Ace Hardware 
store in Waukegan, Ill. They are, 
in fact, 12-month sellers, and are 
displayed throughout the year. 

Units are sold for private home 
use, to golf clubs and other owners 
of large lawns. Their display at all 
times is one of the reasons they are 
sold as Christmas gifts. 

In lawn and garden planting sea- 
sons, mower displays — including 
both power and hand units—are 
shown near mass displays of seed, 
fertilizer, plant food, hose, hose 
reels and other related merchan- 
dise. 

Mowers are 
prominent display area 
firm’s basement. 

Many of the larger mowers— 
riding units—are sold to golf clubs, 
cemetery companies and owners of 
large estates. 

(Continued on page 102) 
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One of lawn and garden season tables featuring seed, fertilizer and hose reels. 
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Modern front is characteristic of new highway hardware stores. 


Highway Stores Battle Traffic Problem 


Mailing pieces to blanket entire residential communities 


are used by new highway hardware dealer to attract trade 


The automobile has done more to this country 


than make a major city out of Detroit and create, 


millions of jobs that didn’t exist 50 years ago. 

Among other things, it has moved a large slice of 
the population from cities and built-up suburban 
areas out into the countryside. In turn, this has 
made the land bordering major highways through 
these new countryside settlements extremely valu- 
able for all kinds of retail businesses including road- 
side hardware stores. 

United Specialties, Inc., illustrates this store lo- 
cation trend. This is a new hardware firm that set 
up shop this spring along route U. S. 22 in Spring- 
field, N. J., to cater to the new country residential 
developments on the western fringe of the Newark 
metropolitan section. 

Store traffic is the No. 1 problem, management of 
the United Specialties store has found, just as in 
hardware stores of more conventional locations. 
Highway traffic is tremendous. The problem is to 
flag down some of the thousands of cars that pass 
the store daily. 
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Direct mail pieces, issued as part of a program to 
blanket nearby residential communities on a regular 
schedule are being used by United Specialties to 
build store traffic. 

Each week five communities are blanketed with 
pieces delivered over post office letter carrier routes. 
Community mailings are rotated so that each is cov- 
ered about every six weeks. 

Mailing pieces are produced by offset printing. 
They are 17 in. wide by 22 in. deep, and are printed 
on one side only. In three folds, these pieces reduce 
to 11 in. long by 4 in. wide. Some are printed in black 
and white, some in color. The Easter week piece was 
printed in purple and yellow. 

The mailings are scheduled to reach home owners 
on Thursdays or Fridays, for use in their week-end 
shopping and in pJanning future purchases. 

The general format of the mailing pieces is to list 
a few specials. There are a few illustrations. Most 
of the copy is straight naming of the item and giving 
the price, done with reverse plates or in straight 
type. 
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Open four-tier display units are used for showing mer- 
chandise on the floor. 
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Unpainted furniture is shown near the paint department's 
displays. 
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Garden supplies are featured at one end of store in this 


compact and highly visible section. 


Experience with some of the first mailing pieces 
has led the store’s management to come up with 
three general conclusions. 

First, a mailing piece has an extended life. Custo- 
mers come in to ask about some item weeks after it 
was featured in a mailing. 

Second, mailing pieces stimulate telephone orders. 
Customers who may need an item immediately and 
cannot drive to the store will telephone for it. The 
store delivers any size order. It is hoped that these 
customers will become regular patrons. 


Third, it takes three times as many mailings to do 


a job in communities on the unfavorable traffic side 


of the store as it does in communities on the favor- 
able traffic side. 


Determines Mailing Proportions 


Route 22 is a divided dual lane highway, east and 
west. The store is located on the south side of the 
highway, fronting the eastbound traffic lanes. To 
get to the store from the westbound lanes it is nec- 
essary to continue past the store about a mile, then 
follow a U-turn pattern to get into the eastbound 
lanes. 

In other words, experience so far shows that if a 
certain volume of business is done on an advertised 
item for every 1,000 pieces mailed to homes in com- 
munities west of the store, it will take 3,000 pieces 
mailed to communities east of the store to do the 
same job. 

The store building is 80 ft wide, fronting along 
the highway. The selling floor is 40 ft deep, with 10 
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Tools are displayed on perforated panel boards and in 
glass bins to permit easy customer selection. 


ft back of that partitioned off for the office and 
storage area. 

The principal aisles are from front to back, and 
the ceiling fluorescent lights are centered over them. 
This was done as a theft preventive measure. Local 
and state police can pull off the highway after store 
hours, and slowly drive past the store and see if 
anything is wrong inside. If aisles had been placed 
the long way of the store, such fast inspection would 
not be possible for burglars could hide back of the 
display units. 

The store front has a blue stone trim, and the 
large ranch house type window areas have been 
broken up with smaller windows. The big areas have 
12 windows each 4 ft long by 2% ft high. The 
smaller frames were used so customers could still 
see inside the store from the parking area in front, 
but if any glass were broken replacement cost would 
be lower than that for a large piece of plate glass. 

There is a 4-ft concrete apron across the front of 
the store for displays of merchandise. The apron 
area is protected against the weather with a 4-ft 
fiber glass overhang at the roof line. 

The tool department is along the rear wall of the 
store. Enclosed bins for reserve stock are at floor 
level. The wide top forms a shelf for displays of 
pliers, files, nails, screws, oil cans and similar items 
in glass bins. 

Directly above the glass bins hand tools are dis- 
played on perforated panel board. There is a canopy 
for the display of stools, waste baskets and other 
bulky items. 
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Paint department counter with its stools for the comfort 
of its customers. 


Garden tools and supplies are displayed to the 
left, as customers enter the store. Most items are 
on open area floor displays. Rakes, tree saws, brooms 
and similar items are on the wall. 

The paint department is in the far corner to the 
right. It is away from main traffic lanes within the 
store so customers can be advised on painting needs 
without interruption. The department has paint on 
open wooden shelving along the wall. In front is a 
curved wooden counter, with modernistic metal 
stools, on sale in the store, so customers can be 
seated while being served by a salesman back of 
the counter. 


Encourages Related Line Sales 

Nearby is a small display of unpainted furniture. 
This department’s location was arranged to be near 
paint which is a related sales item. 

The open display floor units were built by the con- 
struction staff of J. J. Ruffalo, president of the firm, 
who is a general builder. 

The units are 4-tiered, 10 ft long by 3 ft wide. 
The lower tier is set on 1 x 4-in. timbers, on end, 
recessed 1% in. all the way around to provide toe 
room. 

A check-out and wrap counter is in the center of 
the store. It is U shaped, open at the rear, and fin- 
ished in natural wood as is most of the wall area. 
The floor in the counter is a foot above the sales 
floor level so anyone at the counter can have a view 
of the entire selling floor. 

United Specialties is operating as a semi self ser- 
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Executive staff, M. P. Wasserman, manager; J. J. Ruffalo, 
president; Martin Srebnick, vice-president. 


vice store. Merchandise is price marked. Customers 
may help themselves and take the items to the check- 
out counter. 

The floor staff, however, is alert to customers who 
may need personal attention. 
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Store traffic building mailing piece. 
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Sells Running Water 





Features Health, Profits 


Rural Illinois dealer finds prospects are most im- 
pressed by what water system will do. Round-the- 
clock service helps clinch many sales for firm 


Water systems have been a fea- 
tured line at the Wm. R. Herrick & 
Son Hardware store in Half Day, 
Ill., since the firm was established 
five years ago. 

The Herricks sell what the 
ownership and use of a water sys- 
tem, which will provide an ade- 
quate supply of water under pres- 
sure, will do for the farmer and his 
family. 

They show the farmer that the 
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health of his family and his live- 
stock will benefit from an adequate 
supply of running water. The Her- 
ricks stress the fact that properly 
watered stock means greater 
profits. Offer of round-the-clock 
service on water systems is another 
key to sales. 

Sale of a water system usually 
means a $1,000 transaction, includ- 
ing pump, installation, pipe, equip- 
ment and appliances. It is often 


the starting point of an extensive 
chain of related sales. 

The community, 40 miles from 
Chicago’s loop, is so small that it 
does not have a post office. Farmers 
serving the Chicago milk shed, and 
commuters to the city are chief 
customers of the firm. Like the 
farmers and business operators be- 
yond the water mains, the com- 
muters want and will buy a water 
system to provide adequate supplies 
of running water under pressure. 

William R. Herrick, now in semi- 
retirement, says, “I found that | 
could sometimes talk to a farmer 
about the advantages of the engi- 
neering in pumps, without im- 
pressing him. When I began to 
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Woter systems are 
displayed between 
wrapping table and 
showings of a wide 
range of do-it-your- 
self merchandise. 





to Merchandise Water Systems 


talk about the health of his family, 
and his livestock, he would start to 
show interest in water systems.” 
Charles P. Herrick, son of Wil- 
liam R., profits from the same ex- 
periences. 
The Herricks use simple arith- 
metic to show the farmer-prospect 
how running water is a health need 
for his family and his livestock. 
They show him how running 
water will increase production and 
profits. Examples are worked out 
in front of the prospect with pen- 
cil and paper, the visitor being en- 
couraged to take the data with him. 
Prospects are told that a 20 pct 
increase in milk production is pos- 
sible with adequate supplies of run- 
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ning water, data supplied by the 
Agricultural Extension Service 
being shown for this purpose. That 
plenty of water will increase beef 
and egg production by 20 pct, and 
vegetable yields can be upped by 
as much as 50 pct with a garden 
hydrant and rotating sprinkler, are 
other facts stressed. 

The value of a water system as 
a means of fighting a fire in its 
early stages is also stressed. 

The Herricks usually conclude 
their water systems sales talks with 
farmers by reminding them that 
increased production starts as soon 
as the unit has been put into actual 
operations. Profits will be reflected, 
prospects are told, in milk and egg 


checks in a matter of a few weeks 

Prospects, who indicate that 
financing the unit is a problem, are 
shown how this can be handled 
under an FHA insured loan for 
those eligible. 

Water systems are given promi- 
nent display in the middle of the 
store. Visitors standing next to the 
pump displays also see other re- 
lated lines for home, farm and gar 
den. Nearby is a_ completel) 
equipped mode] bathroom. 

From other angles kitchen fix- 
tures and appliances, an island of 
faucets, fittings and pipe insula- 
tion are visible. Garden hose, 
garden tools, and a wide variety of 
other garden shown 


(Continued on page 82) 
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Perched atop the company's quarters is a brightly painted figure of 


the red rooster. 


At the sign 
of the 
Red Rooster 


Advertising Ideas 





Use of a red rooster figure in store advertising 
creates considerable word-of-mouth publicity for 
Texas hardware and building materials firm. 


A red rooster figure in a variety 
of costumes is used by the City 
Lumber Co. of 3809 Agnes St. in 
Corpus Christi, Tex., to advertise 
its merchandise and services in 
both the hardware and building 
materials divisions of the business. 

Advertisements in newspapers 
and the classified telephone books 
include a line cut of the red rooster 
dressed in overalls, and carrying a 
hammer and a length of lumber. 
The same character appears on 
billboards, signs, trucks and the 
store entrance. 

A large cutout figure of the 
rooster in carpenter’s work clothes 
is prominently displayed above the 
roof of the firm’s headquarters. 

Wherever the rooster’s figure is 
used in advertising material it has 
close to it the words, “At the sign 
of the red rooster.” 

(Continued on page 96) 
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The rooster as a painter 
is used to identify the 
store's neatly arrangec 
paint department. 
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Here is a guide to financing time pay- 
ment sales of your big ticket items to 
increase your volume and profits. 








[nctolment Selling Pos 2 


Banks are handling more instalment sales paper. 
Here are details of some bank programs available 
to hardware dealers which enable them to become 
competitive in offering time payment arrangements. 


Almost every one of your customers is ex- 
perienced with instalment buying. 

More than half of all today’s major house- 
hold items are purchased on instalments; al- 
most half of the automobile sales are time 
payments. 

All your competition offers time payments, 
including large catalog firms and even many 
discount houses. 

Any dealer handling items with a price tag 
in excess of $100 is, in many instances, forcing 
customers to deal with other outlets if he does 
not have an instalment program available. 

In short, the ability of a store to offer a 
simple financing plan is as much a part of to- 
day’s store operations as is modern display 
methods. 

In this survey of financing suitable for use 
by independent hardware dealers, HARDWARE 
AGE found that competent observers were al- 
most unanimous in the opinion that local banks 
offer the most likely source of such a plan. 

It became apparent during the survey that 
most banks were unfamiliar with the hardware 
dealers problems. 

However, some constructive steps have been 
taken by banks and some of these more inter- 
esting plans will be described here. 

Banking authorities have suggested that if 
a dealer finds his local bank uninterested in 
this field of financing on the first approach, 
that the dealer give his banker a copy of this 
article to help him better understand the situa- 
tion and to acquaint him with what other banks 
are doing. 


Typical of the new approach to small loan 
financing is the program of the Franklin Na- 
tional Bank. 

The Franklin National Bank, in Rockville 
Centre, New York, for about two years has 
made consumer credit available to hardware 
dealers and other retailers in the large sub- 
urban residential area on Long Island just east 
of New York City. 

Instalment sales of power tools, lawn mowers 
and outboard motors are financed for hardware 
dealers with customers paying 10 pct down, 
the balance in 12 months. 

The bank takes full responsibility for check- 
ing credit applications and passes on appli- 
cants within six to eight hours. 

The bank takes conditional sales contracts 
without direct recourse to dealers. That means 
dealers do not have to pay any unpaid balance 
nor repossess equipment if the customer de- 
faults. 

The arrangement is available to dealers who 
are selected on the basis of their current fi- 
nancial statement, a Dun & Bradstreet report 
and their personal financial history report. 
These financial reports are reviewed by the 
bank to determine if the dealer is in a good 
position, operates a sound business, and is a 
responsible retailer. 

Selected dealers sign the bank’s “Dealer’s 
Agreement” which sets out the terms of the 





Instalment Selling, Part 1, was published in 
HARDWARE AGE, May 27 issue, page 49. 
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arrangement. The agreement does not bind the 
dealer to provide the bank with any specified amount 
of instalment paper. Dealers also are given a supply 
of “Application for Finance,” a rate card and a sup- 
ply of conditional sales contract forms. 

Here is how Franklin National’s arrangement 
works after a customer has selected the equipment 
he wants to buy on time payments. 

The dealer fills in the “Application for Finance” 
form in duplicate from information supplied by the 
| customer while in the store. 


Franklin National suggests that credit informa- 


as 1-2-3 




















» le ae al 
ace 
nw 


use |e! 


vee]. 
e~eon 











Mustrations on these pages, in sequence beginning 

with photograph above on opposite page, show major 
steps in completion of an instalment sale. 

Credit history is given verbally by customer to manager. 
Application for Financing is filled in by manager and 
information telephoned to bank to set machinery in 
motion to check applicant's credit standing. 

Chart furnished by bank is used by store manager to 
quote amount of monthly payment to customer. Chart 
shows financing charge and monthly payment for various 
amounts for different periods of repayment. 
Conditional sales contract, below, is signed by customer 
when sale is completed. It is assigned to the bank after 
Application for Financing has been approved, and 
amount of contract is credited to dealer's bank account. 





CONDITIONAL SALES CONTRACT 
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tion be taken in the privacy of the dealer’s office. 
Also, that the dealer, his store manager, assistant 
manager, or office girl always fill in the application 
so that information is taken by someone adroit in 
handling credit customers. 

The dealer fills in, at the same time, a conditional 
sales contract which the customer signs. This con- 
tract, in triplicate, lists a description of each piece 
of equipment to be financed, name of manufacturer, 
model and serial numbers, and cash selling price. 
The contract also shows any allowances or trade ins, 
amount of the credit service charge, amount of down 
payment, the balance payable in instalments, and 
the number of months the contract is to run and the 
amount to be paid each month. 

The credit service charge and the amount of 
monthly payments are quoted to the customer by the 
hardware dealer from the rate card provided by the 
bank. 

The bank’s minimum service charge is $10, and 
minimum payment is $5 per month. 

Supposing a customer buys some power tools, the 
purchases totaling $225. He pays $25 down, leaving 
$200 to be financed. 

If the customer wants to pay off the $200 in 18 
months, the hardware dealer tells him that the credit 
service charge (from the rate card) is $25.42, the 
monthly payment $12.53. If the customer wants to 
pay off the $200 in 24 months, the credit service 
charge is $33.44, the monthly payment $9.73. 

Note that two or more pieces of equipment can 
be put together in one sale, and that the total of 
the purchase, less the down payment, is the amount 
to be financed. 

As soon as the credit application and sales con- 
tract are filled in, the dealer telephones the bank and 
relays the information on the “Application for Fi- 
nance.” 

The bank then begins the credit investigation. It 
takes only a few hours, six to eight usually, to check 
the information, references and credit standing of 
the applicant. 

The dealer is notified by telephone and if the 
transaction is accepted the merchandise is delivered 
to the customer with a copy of the conditional sales 
contract. 

After the merchandise is delivered, the dealer 
sends to the bank one copy of the “Application for 
Finance” and the original of the conditional sales 
contract assigned to the bank. 

The bank then deposits the amount to be financed 
to the checking account of the dealer. 

The bank sets up an account for the customer, 
and mails the customer a book for recording pay- 
ments which will be made at the bank. 

(Continued on page 104) 
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Sporting Goods Department 


An example of utilization of every available square 
foot of selling and display space is illustrated in the 
diagram, Fig. 1 on this page of the sporting goods 
department of the City Hall Hardware Co. in Provi- 
dence, R. I. 

In an area, approximately 36x44 ft, in which a 
variety of fixturing is necessary to display the differ- 
ent sporting goods items properly, achieving an unin- 
terrupted flow of traffic from display to display is im- 
portant. 

To that end, note the width of the aisles. Aisle A. 
just inside the entrance from the street into the sport- 
ing goods department is 5 ft 6 in. wide. This allows 
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customers to circulate freely to any display after en- 
tering the store. 

The two side aisles, one (B) is 3 ft 4 in. wide and 
the other, (C) is 3 ft 9 in. wide. These should be con- 
sidered minimum widths for allowing traffic to flow 
through a department so tightly displayed. 

Note the four show cases, Nos. 1, 2, 3, and 4, in 
the lower right hand corner of the diagram. These 
form a service unit for selling various accessories 
This show case display unit is planned to take up a 
minimum of floor area and the measurements given in 
the diagram should be maintained. 

Two sizes of show cases are used: 7 ft long by 24 
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in. wide and 5 ft 10 in. long by 20 in. wide. This is 
what they contain. 

Show case No. 1 displays golf balls, golf gloves, 
tees, wood head covers, etc. Case No. 2 holds swim- 
ming accessories such as web feet, diving masks, 
goggles, athletic supporters, etc. Case No. 3 shows 
table tennis sets and accessories, and case No. 4 holds 
base balls, soft balls, etc. 

To the left of this unit is the cash-wrap area with 
the cash register located at (CR). .One side of the 
cash register station is a 7 ft long wrap table and on 
the other, a 6 ft long, 6 in. wide, archery display unit. 

And to the left of the cash-wrap desk is a golf club 
unit (D) Fig. 1, which. was built locally and specially 
designed to put a maximum number of assorted clubs 
on open display in a minimum of floor space. This 
golf unit is shown in the photograph of the City Hall 
Hardware Co.’s actual display. Construction details 
are given in Fig. 2. 

The hinged door, shown in the diagram, is not in- 
corporated in the actual fixture in use, but is a sug- 
gestion for building reserve stock storage space. 

The end section, shown to the right in Fig. 2, is a 
separate unit. Holes drilled in the two shelves and 
in the three-step base are all 14%-in. in diameter. The 


entire unit can be built out of 5-in. or %4-in. plywood. 

The table top unit is constructed out of lengths of 
1x2 lumber with %-in. plywood used for the top sec- 
tion, indicated by the cross hatching. The clamp, 
shown in Fig. 2, is used to hold the clubs displayed on 
the top of the fixture. 

Golf clubs are also displayed in the wall area (E) 
Fig. 1. The base of this unit is divided into bins in 
which baseball bats are on open display. 

The upper left hand section of Fig. 1 shows an area 
of 1,136 sq ft which is devoted to fishing tackle. One 
of the two tables (F), in this section, is used for fish- 
ing accessories such as bait boxes, etc., at the peak of 
the selling season only. The wall sections display rods 
and lures. 

Those are on open display. Large assortments of 
plugs, lures, etc., are sampled on the front of hinged 
doors on the wall section (G). Each sample is 
plainly price marked. Reels are displayed inside 
show cases. 

In subsequent issues, construction details for the 
wall cases will be shown. The floor plan for the City 
Hall Hardware Co.’s sporting goods department is 
mainly intended to show how much can be accom- 
plished to plan a compact sales and display area. 








A folder listing tools available 
and the rental charges is used by 
Stuhlman Hardware Co., in St. 
Paul, Minn., to advertise its tool 
rental department. 

Folders are distributed by in- 
cluding them in packages wrapped 
in the store and with monthly 
statements, by sheet metal work- 
ers leaving them in homes of cus- 
tomers and by placing a stack on 


Folder Sells Tool Rentals 


the wrap counter where customers 
may take them. 

The folder is four pages, 3% x 
64 in., printed in blue and orange. 

The center spread lists 35 pieces 
of sanding, lawn, household, 
plumbing, painting and miscel- 
laneous equipment and the rental 
by the half day, day and extra 
days. 

The first page contains selling 


oe 
copy on why it is better to rent a 
tool from Stuhlman’s than to bor- 
row it from a neighbor. 

The back page lists items that 
the store handles in its service 
department. 

The store does not require a 
deposit from persons who have 
proper identification. J. L. Stuhl- 
man reports that no tools have 
been lost. 
























































‘SeNing copy is used on the outside pages of the tool 
rental folder. 
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WE SHARPEN — ’ SANDING EQUIPMENT Dey e “i 
— Floor Sander, 8” Drum T: $275 $200 $3.00 
| Knives — Scissors — Skates — Tools Vice Sige. T Dies eats 278 2.00 3.00 
Lawn Mowers — Saws — Axes. / ‘ Sander & Edger Together . 600 4.00 4.00 
ed : Sander ot Polisher $” Disc : 7 230 2.00 1.50 
" Flat Sander Vibrator Type ‘ 1.00 1.00 1.00 
Flat Sander Vibrator Type. Large 2.00 1.56 1.30 
LAWN MOWERS WE LAWN EQUIPMENT : 
REPAIRING Lawn Roller, Water Filled 1% 30 2S 
Pr PASENEENNS Fertilizer Spreader or Seeder with order = xx se 
& RERT TOOLS Hedge Trimmer : ; : “0002 280 250 
GRINDING Lawn Mower 1.50 1.50 1.00 
ole ip Power Lawn Mower 450 450 3.00 i 
COMPLETE SERVICE 
— HOUSEHOLD EQUIPMENT 
sh 75 7s 78 
neon Drum Type 50 $0 so 
WE REPAIR — NOW YOU CAN BUILD. REPAIR 4 7 120 
. DERNIZE ae hae Y 130 
Screens — Storm Doors & i OR MO) Gee Pest pong Aaa 4 = rr; 
place Glass Thread } pe All T PLUMBING EQUIPMENT 
Metal Work — Gutters — Furr . Small Pipe Dies 4," & x . 4 F, 3 
3 L Pipe Dies. I” to 2” i 
ing — Gas Range Oven Door Springs neight y wing ’ mink... ii 2s 2 25 
“se sein * tendiew e ; i eine Pipe Cutter 25 25 2s 
Electrical Apphances 4 jing y quif vad eel : rH 3 r4 
there's a need, but hesitate t Copper Tubing Flanger and Cutter _ 25 2s 2s 
ERE ‘ ION = Blow Torch 7S rc) 50 
FURNACE REPAIRIN PAINTING EQUIPMENT 
A G | Extension Ladder 1.30 1.00 1.00 
Filters — Smoke Pipe Motors Step Ladder 50 2s so 
: ss Ladder Jacks, pair 0 25 30 
Belts — Vacuum Cleaning ’ rite sehen 
STUHLMAN'S aces la a 
Electric Drill. V4" ‘ drial 1.00 1.00 
Electric Drill, 4" coliesdinthaiineatia 250 2.00 2.00 
STUHLMAN'S OUR OWN HARDWARE ———— Ts er 
Post Hole Auger . .. ———— - a ae 7s +o 
ouR OWN HARDWARE 429 So. Wabasha RL 4700 Weeelberrew 0. = 8 1.00 199 
Caulking Gua soueprteneinisiaiaieis anne * 
PICK-UP OR DELIVERY 
429 So, Wabasha RI. 4700 ie = . R 














Customers know what equipment is available and what 
rentals will cost. 
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m4, Kemington Dealer Letter 
Free Remington aids make it 
easier to sell harder in ’54 

























Here are the appeals you need to 
tap the huge market of young 
shooters, win approval of parents. 
Every boy wants these “How 








to...’’ books and targets. 
" ae nS ee eae a . ’ 
i 
(2) Easier to sell older shooters ) —n 
fer truly sensational value... set the Wow REMINGTON SHOTGUNS Reminvion 
: —aA =: meas ¢ Like your other cus- RIFLES 
: ; tomers, shooters Panna 





usually want to 
look things over be- 
fore they buy. Whet 
their enthusiasm 
and cash in with 
these full-line cata- 
logs, plus folders for 
REIT every shooting 
——— interest. 

















JUST CLIP AND SEND US the coupon for 
(3) Easier to attract store traffic your complete assortment of Remington 


selling aids. Displayed in your store, they 
can help make the important difference 
between a prospect and a sale! 


You get attention with these window and counter 
displays, create brand-name consciousness with 
the bright Remington “clothesline”... get action | 
with point-of-sale counter cards. si 








Sales Promotion Division, Dept. H.A.—6 
Remington Arms Company, Inc. 

Bridgeport 2, Conn. 

[] Yes, I’d like all free Remington dealer aids. 


Name 
Address 


in Seen 


, 
l 
I 
I 
I 
I 
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Store i 
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New STRATTON-TERSTEGGE Building 





Modern Multi-Story 


Warehouse 


The smooth, efficient flow of merchandise to stor- 
age and the flow of filled orders through the shipping 
department is the key to the successful operation of 
a hardware wholesaler’s warehouse. Yet, there are 
many places where bottlenecks can occur. 

One of these places is the truck loading dock. 

When trucks have to wait to get to the dock, trans- 
portation costs mount rapidly in idle time of drivers 
and equipment. Meanwhile, merchandise piles up on 
the dock, disrupting the shipping department. 

Frequently the condition creeps up on a ware- 
house. Increased business keeps adding to the flow 
of traffic. Facilities can be expanded only so much 
and after that the traffic has to be pushed across the 
dock somehow. 

Such a situation confronted the Stratton & Ter- 
stegge Co., wholesaler in Louisville, Ky., until the 
truck dock was handling far more traffic than it was 
ever intended to handle. 

The situation, however, was remedied with the 
opening of a new 5-story warehouse unit early this 
year which features a modern truck dock. 

Now 15 trucks can be parked at one time at a 
dock which adjoins the shipping department. Each 
bay has its own direct drive to the street. Overhead 
doors enclose the bays, making it possible to leave 
loaded trucks at the dock overnight. 

The old truck dock had eight spots, in a court- 
yard area which had a single driveway to the street. 
Frequently trucks would jam the nearby streets, 
waiting their turn to get through the entrance and to 
a dock spot. 

The larger, more efficient truck dock was only 
one of the advantages gained by the building of a 
new warehouse unit. Other advantages were: 

A better arrangement for hardware stored on 
shelving and improved identification of stock; more 
space for executive and general offices; more space 
for displays of hardware, housewares, toys, fishing 
equipment, furniture and floor coverings for dealers 
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who visit the warehouse; a new packing counter 
area and shipping department. 

The new warehouse unit was built on the site of 
three older warehouse buildings. It is about 195 ft 
long by 135 ft wide. It contains some 137,000 sq ft 
of floor area. Other warehouse buildings in the 
same city block, and in adjoining blocks, are still 
used. The entire plant covers an area of 13% acres. 

Before embarking on a program of improving its 
warehouse facilities, and thus strengthening another 
link in the manufacturer-wholesaler-dealer system of 
distribution, Wilton H. Terstegge, president of the 
company, considered the many factors involved in 
retaining the present location-or moving to an out- 
lying area of Louisville. 

The decision to retain the present location and 
build a multi-story unit was based on a number of 
factors inherent in the layout of Louisville and in 
the company’s business. 

A central business district location in the city was 
deemed desirable to service the will-call business 
originating among hardware dealers in a radius of 
some 50 miles of Louisville. This is a growing part 
of the business, as hardware dealers come in to fill 
all their requirements or to pick up special order 
merchandise. These dealers also transact personal 
business while in the city, hence a location near the 
retail business district was considered to have merit. 

Louisville’s trade area extends northward, across 
the Ohio river, into southern Indiana. The city is 
connected with southern Indiana by several bridges 
that funnel automobile and truck traffic into streets 
near the city’s main retail business district. Any 
location in the outlying areas would add consider- 
able extra traveling for will-call customers. Fur- 
thermore, investigation showed that a large enough 
area in the outlying area was available only at a 
considerable distance from the city. 

The new unit is of reinforced concrete with brick 
facing. It has two 21-ton freight elevators and a 25- 
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15 Trucks Handled At One Time, Each Bay Has Driveway To Street 








passenger self service elevator. The space is dis- 
tributed as follows: 

Basement, storage of nails, barbed wire, fence and 
other heavy goods. Pallets are used, and this mer- 
chandise is moved in and out of storage with two 
fork lift trucks. 

First floor, lobby of building in the front, and the 
rest of the floor is the shipping department. 

Second floor, hardware items stocked on shelving, 
lock-up merchandise, and the packing counter. 

Third floor, reserve stock for merchandise stocked 
on the second floor. 


Stratton-Terstegge Co's. new five-story warehouse 
building. Inset, Wilton H. Terstegge, president of 


the company. 


Fourth floor, displays of merchandise and cafe- 
teria for employees. 

Fifth floor, executive and general offices. 

The second floor is arranged with the packing 
counter in the center. Aisles on both sides extend 
from the building outer walls towards the packing 
counter. Aisles are 7 ft wide for ease in handling 
4-wheel trucks. Each aisle and each bin in each 
aisle is numbered. Each shelf has an identification 
sign on the edge, giving the catalog number and 
name of items on that shelf. 

The other warehouse units comprising the entire 





HARDWARE AGE, JUNE 10, 1954 


79 








New STRATTON-TERSTEGGE Building 





plant are used for storage of full-carton merchan- 
dise. 

Warehouse work orders consist of a set of tags, a 
tag for each item in each order. Work orders are 
sent into the warehouse in batches. All storage areas 
are working on the same orders in a batch at the 
same time. The shipping department assembles or- 
ders by calling for all storage areas to send ove 
merchandise pulled for orders within that batch 

The original orders are received in the genera! 
offices on the fifth floor, and never leave that floor 

After clearing the credit checking procédure, the 
original orders are used to make out the tags. 

F. The tag is 5% in. long by 2% in. wide. Across the 

center is printed the Stratton & Terstegge name and 
“ address. Below the company name the customer's 
name, address and parcel post zone is imprinted off 
the customer’s plate. The parcel post zone is in- 
cluded on the plate to facilitate figuring shipping 
costs if the order goes out by mail. Above the com- 
pany name, information about the item is filled in: 
quantity, description, and if the merchandise is on 
the second floor of the new unit, the aisle, bin and 
shelf numbers. 

If a customer, for instance, orders 18 different 
items, then 18 individual tags comprise the order. 

A bill of lading is made out at the same time for 
each order. Office personnel is adept in figuring the 
number of packages that will comprise an order. 

Orders are given a number for the purpose of 
identification through the warehouse. A group of 
orders is assembled into a batch. 


q About these photographs. Upper left, aisle and bin 
markings on floor; center left, shelf identification 
lower left, order picker's cart; below, shipping tags 
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The general office takes a batch of warehouse work 
orders and through a pneumatic tube sends the bills 
of lading to the shipping department office and the 
tags to the respective warehouse storage areas. 

Order pickers on the second floor of the new unit 
take the tags comprising an order and sort them by 
aisles, then by bins so merchandise can be picked 
systematically and with a minimum of back tracking. 

Order pickers use 4-wheel trucks which they leave 
at the packing counter. Checkers compare the mer- 
chandise picked with the tags. Then the packers take 
over. 

The warehouse work order tags also are used as 
shipping tags. 

A tag is pasted to each package and those left 
over are put in the package. For instance, if an 
order consists of eight tags, for eight different items, 
which can be put in two packages, then two tags 
will be shipping tags and the remaining six put in 
either package. 

The dealer can check in the merchandise as soon 
as the shipment arrives by using the tags as a guide 
to items ordered. 

Order pickers in the other warehouse storage 
areas pull merchandise with tags sent to their areas. 

Each storage area throughout the warehouse holds 
filled orders until they are called for by the ship- 
ping department over the loud speaker system. 

The entire warehouse, for instance, may be work- 
ing on orders 900 through 915. 

When the shipping department has cleared the 
previous batch, it will caJl for all storage areas to 
send over all packages for orders 900 through 915. 

(Continued on page 84) 


About these photographs. Upper right, fork lift truck > 
handles heavy goods; center right, loaded roll-on; 
below right, winching roll-on; below, fan display. 











» Gnothe® 


hiecap 


> MASTERCUT MOWER 


LA 
~ 




















MR. FAMILY-FUN SAYS— 


SOUTH BEND 
CROQUET HAS 





THREADED 
SCREW 
HANDLES 


2. 


KNURLED 
MALLET HEADS 


Threaded handles prevent heads 
| 

from flying off. Automatic seating 

ying g 

prevents wear of threads. Knurled 

mallet heads provide greater ac- 


curacy in hitting ball. 


Our 80th Anniversary 
1874—1954 








Write for 1954 Catalog and 
name of nearest Jobber. 











SALES REPRESENTATIVES 
East—Julius Levenson, 7 East 17th St., N.Y. 


South — Louis Williams & Co., 3rd National 
Bank Bldg., Nashville, Tenn. 


Midwest—South Bend Toy Mfg., So. Bend, Ind. 


Calif. & S. W.-— Anderson Sales Company, 
730 W. 10th Place, Los Angeles 15, Calif. 


Denver & Pac. N. W.-Leo Scherrer, 2840 W. 
93rd St., Seattle 7, Wash. 


SOUTH BEND TOY MFG. CO. 
Dept. HAé, South Bend 23, Indiana 


CROQUET SETS + DOLL CARRIAGES— 
Folding, Fibre, and English Coach « 
DOLL STROLLERS + JUVENILE FURNITURE 





Features Health, Profits To 


Merchandise Water Systems 


(Continued from page 69) 





| nearby. Stock ang poultry water- 
| ers, water fountains for dairy 


| barns and water heaters and water 


| softeners are other related mer- 
chandise shown near the water 
systems displays. 

When a water system is not 
functioning properly, the Herricks 
send out a truck with a substitute 


| unit kept for loan to customers. 


The customer’s pump is taken to 
the store, serviced and returned 
as promptly as possible. 
Summarizing his enthusiasm for 
water systems, William R. Herrick, 
says, “Create the desire for your 
product by showing a man how its 
use will make him healthier, hap- 


| pier and wealthier, and he will take 


it away from you.” 

The Herrick store is located on 
a four-lane highway, a block from 
its intersection with a state high- 
way. It is off the highway far 
enough to provide ample parking, 


| 95 pet of the firm’s customers go- 


| ing to the store by car. 


A large 
electric sign mounted on a steel 
post near the highway calls atten- 
tion of motorists going in either 
direction to the convenient loca- 
tion of the store. 





Section of the firm's extensive supply of fittings in plainly marked bins. 





Ad Tells Gun Story 





Dubuqueland’s Oldest 


GUN MERCHANT 


“KLEIN'S HARDWARE” 
We Hove in Stock: 


REMINGTON PUMP---AUTOMATICS 
In 12---16---20 Gauge 


WINCHESTER MODELS 12-25 
and 12 Gauge Heavy Duck Gun 
BROWNING AUTOMATIC 
12 and 16 Gauge 


REMINGTON.--STEVENS---MARLIN--- 
WINCHESTER RIFLES, All Models in Stock 
LIMITED SELECTION 
First Line—Slightly Impertected 
But Guaranteed Guns at Reduced Prices 


SHELLS---SHELLS---SHELLS 
Al! Standard Brands 
Including Rifle Slugs 


KLEIH’S HARDWARE 


1290 Central Phone 3-1053 











A large bold-face type message 
was recently used by Kleih’s Hard- 
ware in Dubuque, Iowa, to emphasize 
that it is the area’s oldest gun mer- 
chant. This two column by 6-in. ad 
briefly outlined the extensiveness of 
its arms and ammunition stock in 
a newspaper’s sports section. 
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HERE’S YOUR CHANCE TO SHARE IN THE BIG BOOM IN TRAVEL THIS YEAR! 


automatic coffee making kit 


choice of red or brown 
plaid case 
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bins. 
it 
cs A 
a “ ‘ r , ' 
n 
ies , ' 
IN. ® ? aa ee wonderful for year ‘round use at home, too! 
» Stock Ft es + 
Here’s big news — now today’s traveler can have delicious coffee automatically 
— brewed and served from his own Coffee Traveling Kit — wherever there’s 
a handy AC electric outlet. Kit includes: 
-$ @ Scotch plaid carrying case 
@® 2 to 5 cup Flavo-matic percolator 
@ 4 non-breakable vari-colored plastic cups 
tE @ 4 stainless steel spoons 
1053 @ Plastic jar-type sugar container 
———— @ Polyethylene bag for 1 Ib. coffee container 
@ Flannel bag for Flavo-matic 
te Packs neatly in the Scotch plaid zipper bag—stores easily in a corner of trunk 
ara- 


or inside car when traveling. When at home, the 2 to 5 cup $1995 
Retail _ 


yhasize - Flavo-matic will be used for making delicious coffee every day. 
cage INCLUDES CORD AND EXCISE 
nh mer- ae: TAK ON FLAVO-MATIC 


in. ad 
mi 7 Everything fits into the water-repellent Dept. 136 
a ra Scotch plaid zipper bag. Hinged fiber- WEST BEND ALUMINUM CO. 
ock i 
board separator keeps contents in place. WEST BEND, WISCONSIN 
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Write today for facts on Greentree Auger Bits, Greenlee Tool Co., 1806 Herbert Ave., Rockford, IIl. 
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VAG extra sales 
with the bit 


that has all 
these features! 





Just a glance at a Greenwer 22 Solid-Center Auger Bit will 
immediately tell you why it sells so easily . . . and stays 


sold to build big volume repeat bit business for you. 


UNIFORM HIGH QUALITY .... the finest of materials and 
manufacture for day-in, day-out dependability. 


PRECISELY MADE with unusual care . . . accurately sized, 
perfect cutting edges . . . twist-ground for sure clearance. 
Means clean, quick action. 


“INDUCTION HEAT-TREATED” to assure uniformity, 
long life. 


“PLASTIC SEALED” with heavy protective coating to 
eliminate costly stock maintenance, prevent rusting, keep 
bits ‘‘factory sharp.” 


IN SALES-MAKING NEW SETS... plastic rolls, metal 
boxes, metal holding panels . . . al! designed to increase 
“‘set’’ business for you. 











SOLID-CENTER AUGER BITS 






x 
GREENLEE 














Multi-Story Warehouses 


(Continued from page 81) 


The bills of lading indicate how 
many packages are in each order 
and from what areas they wil] 
come. Orders come over on 4- 
wheel trucks and are assembled 
and put into the will-call section, 
the parcel post section, or the 
railroad section. Local deliveries 
are handled by five company- 
owned trucks. 

Orders to go to local railroad 
freight depots are transferred 
from the 4-wheel hand trucks to 
large roll-on trucks. 

These roll-on trucks are 11 ft 
long, 6 ft wide and 4 ft high. In 
the center there is a pair of 12-in 
wheels, and at both ends there are 
sets of 4-in. wheels. 


Roll-On Trucks 


All orders to go to a certain 
freight depot are piled into a 
roll-on. The roll-on then is pushed 
to the truck dock. Company flat 
bed trucks, that have a channel 
iron on each side for the roll-on 
wheels, and a winch and cable 
haul the roll-ons onto the truck 
and to the depots. These roll-ons 
are left at the depots where rail- 
road employees sort the orders, 
and empty roll-ons brought back 
to the warehouse. 

The merchandise display on the 
fourth floor is a much enlarged 
department that was maintained 
previously in the older buildings. 

Six salesmen are on duty in an 
office area set off on the floor near 
the elevator, to serve hardware 
dealers who visit the displays. 

The value of having merchan- 
dise on open display, in helping 
dealers place their orders, has 
been proved in two directions. 

First, it helps a dealer make a 
more certain selection when some 
item is to be special ordered for 
a specific customer. The dealer 
gets a better concept of the mer- 
chandise from the display than 
from a catalog. There are fewer 
returns to be handled when spe- 
cial orders are placed from the 
display. 

Second, it helps sell a more 
complete line and puts a bigger, 
better selection in the dealer’s 
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3-WAY 
PROFITS 
L 


Today’s fast-growing ‘Do-it-Yourself’ trend makes 
an AMERICAN Sander Rental Department a 
year ’round money-maker for hardware, paint, wall- 
paper and lumber dealers everywhere! 

In Kansas City, Mo... . the Land Hardware Store 
has found that only 8 sq. ft. of floor space for Ameri- 
can Sander rental equipment has produced $11,000 
in 314 years—from rental fees and sale of abrasives, 
finishes and allied items! ‘Sander rentals are by far 
the best dollar and cents profit item foot for foot in 
my store,” declares Mr. Otis B. Land, owner. This 
dealer finds that 75% of the people who rent his ma- 
chines are new customers ... and 24 of these become 
repeat customers for other items in the store. This 
adds up to 3-way profits—rental fees . . . finishes, 


AMERICAN 


PERFORMANCE PROVED Wiaehimoson 


NATION-WIDE SERVICE 
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territory. 


paint, etc... . and goodwill of new and old customers! 

For TOP Profitt—-AMERICAN Sanders! Your 
customers prefer American machines and supplies 
because they read more editorial articles with pic- 
tures of American Machines than any other make. 
Also—-American Sanders are easiest to use . . . pro- 
duce professional results . . . are rugged, dependable 
and require less maintenance! Send coupon for com- 
plete profit-plan! 


The American Floor Surfacing Machine Co. 
$22 So. St. Clair St., Toledo 3, Ohio 


| Send 12-page free booklet showing how to make money in 


the floor sander rental business. 
Send latest catalog on the following: 


4, oe 
: Bee . @) 
4 a OC 4 3 “ 


Fleor Floor Maintenance Abrasives Seals, 
O Sanders O Edgers O Machines O C) Finishes 
[_] Portable Electric Tools 
Your Name oe 
Store__ 


\ 

\ 

| Street 
\ 


City __ State 


Otis B. Land (at right), owner of the Land 
Hardware Store, Kansas City, Mo.; and Clyde 
E. Noll, American distributor in Kansas City 
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store. Dealers frequently visit Rs 
Deep or Shallow Holes the display, intending to buy 4 {ogy 
; few numbers in a line. When they PA 
Hard Or AY) f} Material see all the different numbers £ 
: available they often buy addi- 
iN T p er builds a tional numbers. This is the case 
ai especially with merchandise that 
’ ‘ : 
drill for your job has a visual appeal to customers. 
. such as fishing tackle. 
All the usual display materials 


and equipment used in a hardware 
store are used on the fourth-floor 















































counting, order handling, and the 
printing department. 

Original invoices in the order PACKV 
| handling department are put § like Pop 


Positive Action 





» = display. ws 
= = Merchandise is also grouped by YS a 
Lied = departments. The display, how- | c 
4 , “sa “= ever, is not intended to serve = 
s= -_ as a complete, model retail store. 
2 ~ ge 4 \ 
tI wa = The display puts a big  percent- \% 
g@ = age of the company’s lines out { 
= = on open display, and shows hard- \ 
“# - - = 4 ware dealers how the merchandise [ 
Carbide “Tipped site #s + , = : ‘ will look when arranged on step- 
a} ee = ‘ | up counters, shelves and per- 
MASONRY «42. B20 res’ IT AE 
i nF ; a _ ae € “Sy 
a — 
oa a= ess 
i ae ~s.: More Office Space 
DRILLS 97. B re 
ao ae The general offices on the fifth J ypy — 
oe ‘; Ga: | floor occupy about 40 per cent that enve 
Easier, Faster > = af = ae an than those in the | act All 
‘ older buildings. : 
: stays bri 
Double bead =. The various divisions include pa 
; , credit and ac- 
— — mn = executive, buyers, credit sochegp 
3 = 
¢ Ye 















Also >, = ‘a | through one further procedure, 
MASONRY \\AWE = | after the warehouse work order , 

DRILLS @V0:11)) ae ae tags and the bills of lading are yooarhe 

IN KITS 7 ae hi, | made out and sent into the ware- circular 

LS TILE DRILL ; ‘(cm 2 house. pruning 

For one z . | The salesman has written in the eso 
quantity, product description, and 

Extra Hard es ‘ | unit price. The office extends hooks at 

Masonry ! z P sdees tx hen. and acee 

Material Ai Oo 5 A section of the invoice, to the dies * g 
| eh ae left, has two columns with totals. 
( — ae hi One column shows the warehouse 
es cost of each item in the order, and 
— the total cost of the order. The 

bs other column shows the dealer made by 
eo price for each item, and _ total 

TF, amount of the order. This section Establishe 







is removed from the original in- 


EALER Send for Li CL voice form for the accounting de- __JOHK 
sie iad i eed partment. | 
. / The other, larger section of the IF 
invoice contains the information 












21650 Hoover Rd. Detroit 13 Michiaan listed by the salesman, and unit P/ 
and extended prices. This section 
5210 San Fernando Rd., Los Angeles 3, California peete) i COMPANY is put through a duplicating ma- ac 








(Continued on page 100) I ccaian 
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This silent salesman DISPLAY case 

will earn $8 for YOU with 

NO WORK OR EFFORT on your part. 
It holds twelve $2 packages of assorted 


DRY VAPOR 


PACKVELOPES ‘with ve 


Something every hobbyist — 
every man who owns tools 
WILL WANT ON SIGHT. 





IT ABSOLUTELY PROTECTS TOOLS AND PARTS AGAINST RUST 


without oil, gr2zase, muss or fuss 


The Packvelope is a heavy Kraft envelope treated with plus a big sheet of 12 x 36 VPI coated paper that can be 


VPI — the no-rust miracle which creates a dry vapor used to wrap a large tool or to line a tool chest or drawer. 
that envelopes the tool or part and absolutely prevents It will save any hobbyist hundreds of dollars. 

rust. All you do is slip the tool into a Packvelope and it This display case tells the whole story to any man who 
stays bright, clean, ready for use at all times. It comes in comes into your store. It SELLS itself. All you have to 
a variety of sizes for every type of tool or part. EACH do is put it where it will be seen — and it will make money 
package contains a dozen Packvelopes in assorted sizes, for you. 


PACKVELOPES ARE NATIONALLY ADVERTISED in Full Pages in a big list of hobbyist magazines, 
like Popular Mechanics, Popular Science, Family Handyman and others. 


Order a TRIAL CASE of PACKVELOPES 


HERE’S positive RUST PROTECTION for 








circular saws + chisels + drills + auger bits and we will deliver it through your local jobber. 
ss * seem tain ato USE THIS COUPON NOW 
hunting knives * marine and fishing gear BERLIN & JONES CO. INC., Dept.H + 601 West 26th Street, New York 1,N.¥. | 
hacks and ies + apack plugs * aute gusts Send me one of the PACKVELOPE Silent Salesmen display cases 
and accessories * micrometers ¢ files * taps with 12 Packvelope assortments 0 
dies + golf clubs ° any stest tools | Send me a carton of 12 VPI GUNBOOTS 0 i 
SEER el a Ca ee eee ee ! 
Be score teticnsoks beateareensseponiadei vauisgteeesttuecobinbarcereeincoeniieiniwioneantien 
i) III sco: saicasitianlanssnes-andddadendesuenoncsensebenadiiniglalthateniiieedsianaieierniebiensinanedia 
made by asics ndicasindil eal sae tah id asaibiaind 
: NNN iiss cistniciiicntadidsasatnbienneaiiasiseninannientiniaiacdanaetiemneniiniemnbiimennimeiie 





Established 1843 





JOHN H. GRAHAM & CO., INC., 105 Duane St., N. Y. 8, N. Y. Exclusive Sales Agents for Berlin & Jones’ Packvelopes 











IF YOUR TRADE INCLUDES HUNTERS you will also want the 
PACKVELOPE GUNBOOT with VPI. It absolutely protects any gun 
against RUST. Retails for $2. Every owner of a gun will want it. 
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appliance service 
throw you off balance ! 





MALL appliance service may not 
be your biggest problem, but it 
can be one of your most annoying ones. 


Well, the problem of handling re- 
pairs is one baby we’ ve really tackled. 
And we think we have a plan that’ll 
help keep you from “slipping.” 


When servicing small appliances, 
this plan tells you exactly where you 
stand... you won’t be thrown off 
balance! Here’s how it works. 


G. E.’s new “Rapid Service 
Plan” saves time! 


First, there’s the time element. Many 
dealers feel repairs take too long. Well, 
there’s no longer any reason for that 
problem to upset you. 


General Electric now has more than 
100 authorized service outlets through- 
out the U. S. Your store is no more 
than 48 mail hours from one of these. 


But here’s the big news: most ap- 
pliances are repaired and on their way 
back to you within 3 days after receipt 


New “Rapid Service Plan’”’ 
for small appliance dealers 


at service center! Rarely takes more 
than a week. 


No excessive charges! 


Second, there’s that problem of the 
charge. 


Under G.E.’s new policy, repair 
charges will be kept to a minimum. 
Average cost of repairs on a toaster, 
for example, is only about $3.00! 


How you benefit! 


Both of the announcements above are 
good news for customers, but what do 
they do for you? 


They build customer good will! 
“ Happy customers become steady 
customers—return to you for other 
appliances in the future. 


Dependable service is your best 

answer to the cut-price, too- 
busy-to-bother boys. Handle service 
on small appliances quickly and effi- 
ciently and the average customer 
would rather deal with-you! 





as you need them. 


For full information on G.E.’s new “Rapid [7 ~~ 7 
Service Plan” (including complete list of | Write to me: | 
service outlets), send in this coupon today. |! Bob Evans I 
| Small Appliance Division (Dept. P.S. 6) 

If you have your own small appliance ; General Electric Company, Bridgeport 2, Conn. | 
repair department, you are to be con- | Please send me your free booklet, G. E.’s Neu | 
gratulated. Ordinarily you won’t | “Rapid Service Plan.”’ | 
need our ‘‘Rapid Service Plan.’’ | 
However, if you should ever require J MMO... ese e ce cccccccccesecresscecesereseeees | 
extra repair help ...ina hurry... | | 
please use our facilities for as long J] Street... 6... eee eee cece eee eee ee eee eeeeeeenee | 

: ee eee et State : 

icccesiauieaans sins auiiasditp ineniaiinianinandidiindiiamiaibaibiady J 
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What Happens to An Order? 


This detailed exposition of how orders are writ- 
ten, filled, shipped and billed, was delivered as a 
talk at the recent Industrial Supply Convention. 
W hile it details the operations of an industrial dis- 
tributor, the methods outlined here can be applied 
to any wholesale operation 


All our sales are written up in a 
pre-numbered sales book, regard- 
less of where they originate. 

Our sales book consists of white 
original #1 sheet, tissue #2 sheet, 


yellow #3 sheet and pink #4 sheet. 


All books are charged out to each 
salesman and checked off when re- 
turned. 

The tissue, or #2 copy remains 
in the sales book when checked off 
and returned to accounting depart- 
ment. This is used for reference if 
needed, but its primary purpose is 
to check and see that all charge 
tickets are completed and billed. 

The #4, or pink copy, is the cus- 
tomer’s copy. We occasionally use 
it as a packing slip if the order is 
written up from mail or phone 
orders. 

Phone, wire and mail orders are 
written up on separate tickets for 
stock items and sent immediately 
to the shipping department for 
handling. 

Separate tickets for non-stock or 
special] items go direct to purchas- 
ing department. 

Orders written up by outside 
salesmen are either mailed in at 
the end of the day in special print- 
ed envelopes addressed to the com- 
pany, or brought in by the sales- 
man. 

Tickets are then made out for 
stock items and are sent to the 
shipping department. 
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by Paul J. Stine 


Sec'y-Treas. 


Harry P. Leu, Inc. 
Orlando, Fla. 


Tickets for special orders or 
non-stock items are sent to the 
purchasing department. 

Across counter sales are those 
in which the material is either de- 
livered to the customer at the time 
the order is written, or delivered 
later by the shipping department. 
Several times each day the #1 
copies are picked up by the price 
clerk and the #3, or yellow copies, 
go to perpetual inventory for re- 
cording. After recording, the yel- 
low #3 copies are sent to the ship- 
ping department and filed in a 
permanent alphabetical file. 


When the shipping department 
receives the orders it places #1 
white master copy in the day file 
and puts the yellow #3 copy in 
department file for an order picker 
to assemble merchandise for ship- 
ment. 

All order pickers use the yel- 
low copy for assembling material. 
Some shortages are picked up from 
loca] distributors by shipping de- 
partment purchase orders. After 
the order is assembled, the white 
and yellow copies are matched and 
all essential information placed on 
each ticket. 

Material is packed, if being 
shipped by common carrier; the 
packing slip attached and bill of 
lading filled out. All back orders 
are taken off and referred to pur- 
chasing department. After mate- 
rial is shipped or delivered locally 
by our truck, the #1 master copy 
goes to price clerk. The yellow #3 
copy goes to perpetual inventory 

Now let’s see what happens in 
the perpetual inventory: 

The material shipped or deliv- 
ered is taken off inventory cards 
Charge ticket numbers are used on 
perpetual inventory cards. The 
back orders for stock items not in 
stock are placed on small white 
cards and are attached to the in- 
ventory card. These show the cus- 
tomer’s name, ticket number and 
amount of the item required. The 

(Continued on page 110) 
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youll read a 
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announcement 
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LAWN-BOY “FIRSTS” 
by RPM 


Phe FIRST manufacture 
to advertise a powel 
mower in a two pag 
full color ad in = Lif 
magazine 


The FIRST manufacture: 
to give dealers a com 


plete merchandising kit 


The FIRST manufacturer 
to sponsor local adver 
tising fully paid for by 
the manufacturer 


And now . . . the FIRST 
manufacturer to give 
dealers year round ad 
vertising support wit 
full page ads mont! 
after month in Better 
Homes and Gardens 
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AWNMOWER CAMPAIGN 
EVER LAWN-BOY SALES 


“New Look” advertising campaign 








gives dealers non-stop month-after-month support 


hat’s right! This June, in Better Homes and Gardens, 
EES Ca “Ts Pee, 5s eens Nee ae Sonne if you never handled the lawn-boy power mower before, 


you'll see the start of a never-before-equalled adver- 


tising campaign that never stops selling all year round you owe it to yourself to try this new 1954 model 
Never before in the history of the lawnmower industry 


has any manufacturer given dealers such consistent, Eee tas ri -Rav 
brand-building promotional support. Never before has . ‘ eR 


any lawnmower, rotary, reel or sickle, been given such 


*89.95 


| 


massive advertising aid. 

ALL YEAR ROUND! 

It'll put Jawnmowers in your customers minds at the 
peak of the Christmas season. 

It'll give them an autumn reminder of the Lawn-Boy’s 
leaf mulcher. 





And, of course, itll punch home the dramatic Lawn- 
Boy story all spring and summer in the magazine that 


reaches more than 3,000,000 readers every month. 


Be sure you contact your nearest or preferred hard- 








“es To help sell re lawnn rs it r local ar RPM 
ware wholesaler. Take advantage of this massive pro- cei.” iis. Wiiak’ aia genie. Ramailarieias” aDaccteeihite 


motion . . . designed for dealers. ippealing newspaper ads like t ne illustrated. Ordet 












W 
ini, 
18 inch deluxe 18 inch economy 21 
yvele Iron Horse engine 2-cycle Iron Horse l 
Aluminum alloy construction Aluminum alloy construction { 
Side “‘Grass Spray” discharge Front “Grass Spray’’ discharge R 





Lea Uy rah- Ee 


RPM MANUFACTURING COMPANY * Lamar, Missouri 
The World's Largest Manufacturer of Rotary Power Mowers 


\ Subsidiary of Outboard. Marine & Manufacturing ¢ 
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TRUE TEMPER FBR22 
FAN SHAPE BRUME RAKE 


Design, workmanship and 
value make this another high- 
ly popular lawn rake. Twenty- 
two 12” flat steel spring teeth 
pick up the smallest leaves or 
litter in an easy sweeping mo- 
tion that does not disturb 
grass roots. Maximum spread 
19”. Fire-hardened 3%-foot 
ash handle. 





A ¢ 
per 
* fe ar 
big demand — 
Kw apace 2 - A f(t) 







Be ready when the leaves come tumbling down... 


Vas 
ya KE 7 L 
lawn rakes 





} 





LAV 
e@ True Temper’s complete line of 
lawn rakes offers the utmost in value 
to customers and maximum profit 
opportunities for you. These rakes 
offer features that customers want. 
They are backed by True Temper’s 
)! unmatched reputation for building 
quality tools at popular prices. Check 

J your inventory now—contact your 
/ True Temper wholesaler for your 


yn | 








fall requirements. 





\ j/ q7ruF TEMPER DL22 DYNAMIC LAWN RAKE 


America’s finest popular priced rake for lawn care. Weighs 
under 24% pounds. . . yet it has a spread of 20 inches. The 
22 spring steel teeth are tempered for long life and maximum 
wear. This rake features a flex action that permits light 
combing or stiff scratching with minimum effort. The teeth 
form a flat, straight edge . . . it pulls litter rather than sweeps 
it. And the teeth are solidly anchored in the one-piece 
ferrule. The 4'4-foot ash handle is fire hardened to protect 


against wear and weather. 









TRUE TEMPER LC24 hy” 
LAWNCOMB RAKE Pm 
Q A—™~ 
A t/\—> 
V/ 1% \ 


Top-quality construction. 
Wide, flat arc permits all teeth 
to touch ground with each 
raking motion. Twenty-four 
replaceable teeth cover a 24- 
inch spread. Fire-hardened ash 
handle. Also available with 18 
teeth and an 18-inch spread 


(LC18). 


‘TRUE TEMPER Corporation 


CLEVELAND, OHIO 
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“Recommend a guard of 
Cyclone Hardware Cloth to make 


Cyclone Insect Wire Screening 


in a door last even longer” 


































HEN small children are continually pushing 

the screen in a door instead of the handle, 
even Cyclone Insect Wire Screening won’t hold 
its shape indefinitely. So you can do your cus- 
tomers a favor by showing them how Cyclone 
Hardware Cloth can be used as an effective 
door guard. 

Cyclone Hardware Cloth, applied to both 
inner and outer sides of the door, absorbs all 
those pushes and kicks. It detracts in no way 
from the attractive appearance of the door. 

Some retailers display these two Cyclone 
“Red Tag” Hardware Products in use on a 
sample door. It’s an eye-catcher that gives you 
an opening to talk about both products—Cy- 
clone Insect Wire Screening, available in gal- 
vanized, bronze and aluminum and Cyclone 
Hardware Cloth the woven cloth with the ex- 
clusive welded selvage. 

You’re getting into the season now when 
screens are needed. So check your stocks of 
Cyclone Insect Wire Screening and Cyclone 
Hardware Cloth. If they are not complete, get 
in touch with your jobber today. 


Ha 
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FLEXIBLE STEEL MATS 


Clean Better —Last Longer 


> 
nine 


wt ~ 
. e aloe 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL CORPORATION 


WAUKEGAN, ILLINOIS » SALES OFFICES COAST TO COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS CYCLONE “Re7777' HARDWARE. PRODUCTS 
Pe Pere STATES. 84 §24 
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The ONLY Electric Fence 


GUARANTEED AGAINST 





DEALER ADVANTAGES! 


@ LOWER LIST PRICES 

@ MORE POWER 

@ EXTRA SAFETY FEATURES 

@ A COMPLETE LINE OF QUALITY ENGI- 
NEERED CONTROLLERS AND ACCESSORIES 


Double fuses, double Nohtuing arrestors— 
ive double protection against lightning and 
igh line surges on both sides of the circuit. 

This sensational new Weed-Kontrol kills 

weeds on contact . . . ends the — oy cause of 

shorted fences. So safe—powerful and effi- 
cient it will charge up to 25 miles of fence 
for only 6¢ to 10¢ a month. Effectively 
controls stock even on dry ground. Sturdy, 
simple construction requires no service. 

Electro-chopper tube plugs in for quick, easy 

replacement. No TV or radio interference. 

Built-in indicator lights flash red or green to 

show fence condition at a glance. A com- 

plete line of Esco electric fences for every 

a List priced from $14.95 to 

95. 
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Rustproof Posts 
Cost You Less! 


New ‘‘Tee’’ posts of rigid, 
high carbon steel, stronger 
all around—full, square 
44" x 34". 


ADJUST-O-GRIP INSULATOR AS- 

SEMBLY— Ready to slip on the post 

—Easy finger tip adjustment for 
| height—No tools required. 


WRAP-A-ROUND ANCHOR 


PLATES are double welded to 
\s/ both sides of the post—can’t 
come loose. Also available on 


TUFSTEEL round posts—%” 
and %& diam. with points that 
push in the ground easily. 


A wide variety of sizes, gauges, 
lengths of electric fencing wire 
including light weight barb— .. 
both spools and car- 
tone. Also a complete 
line of electric fence ac- 
cessories and fittings. 


L— 
—7s 












WRITE, WIRE OR PHONE FOR CATALOG ail 
SHEETS, FULL INFORMATION AND PRICE LIST 


See your Jobber or write 
ELECTRONIC SPECIALTIES CO. 
Dept. 28, 1214 N. Wells St., Chicago 10, Ill, 
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At the Sign of the Red Rooster 


(Continued from page 70) 


Two different uses of 
the figure are shown 
over garden tools and 
housewares. 


Over the firm’s paint department 
the rooster is shown in overalls, 
painter’s cap and carrying a con- 
tainer of paint. 

A chef’s attire is used for the 
household ware section, while the 
garden tool display is topped with 
the same figure in dungarees, a 
sun helmet and carrying a rake 
and watering can. 

How much of an impression does 
the use of the red rooster make 
upon people in and around Corpus 
Christi? 

C. H. Cravens, owner of the busi- 
ness, says of the figure, “People 
call the store each business day 
and ask, ‘Is this the home of the 
red rooster?’ As many as a dozen 
of these queries are received dur- 
ing some business days, from peo- 
ple wanting merchandise or infor- 
mation. 

“We have found that having a 
character which can be given ani- 
mation, and one around which we 
can build a little good natured 
humor, enables us to create con- 
siderably more interest in our ad- 
vertising messages. 

“Use of this character is par- 
ticularly popular with our rural 
customers. It helps to create a 
friendly feeling toward our com- 
pany.” 

Other local hardware firms ad- 
mit that upon occasion they receive 
phone calls from people inquiring, 
“Is this the home of the red roost- 
er?” 








“At The 
Sign of 
The 
Red Roorter”’ 


DIAL 
3-4468 


BUILDING MATERIALS - LUMBER 
PAINT & VARNISH - ROOFING 
3809 AGNES 














A 21/>-in. classified telephone di 
rectory ad shows firm's symbol. 


HARDWARE HUMOR 
acinar 








© Hardware Age, 1954 
“Are you sure the threads in here go 
around the same way the threads in 
our spigot go?” 
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another reason why you 
make more profit selling 


DEMPSTER WATER SYSTEMS 
































There’s Double Value for your customers 
in Dempster Water Systems like the new 
Dempster Convert-o-jet, the low cost, 
compact water system that serves both 
shallow and deep wells efficiently and Is 
completely convertible without “extras” 
or the need for special tools. 


In the Dempster Convert-o-jet you can offer 
famous Dempster quality and performance 
at a low price to the customer who is 

using a shallow well now but anticipates 
the need for a deep well in the future... 
a condition that is prevalent almost every- 
where due to dropping water tables. 


And there’s Double Value for you—both 
quality and price—in selling Dempster 
Water Systems—and the extra value of 
having the best of the newest type 
pumps on the market. 


It will pay you to write or wire today for 
the new Convert-o-jet descriptive folder, 
complete with specifications and per- 
formance tables . . . and for details on the 
valuable Dempster Water 

Systems franchise. 


Retails for only 


$19)930 


f.0.b. factory 





Convert-o-jet 


Merchandising material is avail- 
able — eye-catching poster .. . 
descriptive consumer folders for 
















CONVERTIBLE 












tic Saal “aa .-. to deep well operation! To change shallow 
plus advertising in leading farm well Convert-o-jet to deep well operation, 
magazines! merely detach ejector unit, attach pipes with 







special flanges (furnished with unit) to pump- 
ing unit and place ejector unit at end of pipes 
at bottom of well. No special tools required. 


DEMPSTER MILL MFG. CO. 


. BEATRICE, NEBRASKA 
Branch weorehouses ond offices in Omaha, Nebr.: 
Kansos City, Mo.; Des Moines, la.; Sioux Falls, S. D.; 
Denver, Colo.; Oklahoma City, Okla.; Amarillo, Tex.; 
San Antonio, Tex. 
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IBEST YET! JET-PROPELLED A 
ie a!) ey eee 


rvVvil 


Make your own assortment! Freight prepaid} L 











GET THIS ARVIN 
ALL-PURPOSE 
FOLDING CHAIR 


Featherweight! Flash-fold! 
Perfect for beach, 
terrace, bridge, TV! 





250,000 more electric 
heaters were sold 
in 1953 than in 1952, 
with a $7 14-million 
jump in retail dollar | 
volume! Order your \ 
fall stock of Arvin \ 
Heaters between June } | 
1 and September 1, 
freight prepaid any- 
where in continental 
U.S.A.—and get this 
Arvin Folding Chair | 
FREE! Smartly 1! 
styled with extra | 
width, slanted rear 
legs and ‘‘pitched”’ 
back for maximum 
comfort. Green canvas | 
; 









seat and back. White 









Displays, newspaper mats, plenty of selling help! 





tubular steel frame. 1 | “ 
Dozens of uses! LIMIT—2 CHAIRS 










Pc 























































TO A DEALER! 












One chair free 


with any assortment of 12 heaters 
and/or Lectric Cooks! 


Two chairs free 


with any assortment of 24 heaters 
and/or Lectric Cooks! 


Show ‘em and sell ’e 


Here’s the display plan of the year! 
Get any $28.50 (retail price) heater 
or Arvin Lectric Cook FREE with the 
hard-selling Arvin Merchantman Dis- 
play at $25.00 when included with 
your order for Arvin merchandise 
totaling $175.00. All metal, 42” high, oe 3 
light weight; holds complete Arvin 
line. Commands attention! 
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! Lowest-priced Arvin Automatic Heater! 


ARLY BIRD HEATER OFFER 





Arvin quality - Arvin reputation - Arvin performance 
only $ 1 95 


Arvin Automatic, -Jr. 
Models 5300 and 5310 
Sell all the genuine luxury-comfort of 
fully automatic heat at a real budget 
price! Beautifully finished 
enamel with brown trim, sleekly styled. 
1650 watts capacity, thermostat - con- 
trolled—never too hot or too cold. Heat 


... Plus these famous 
big-demand Arvin Heaters 

















clicks on automatically as room tempera- 
ture drops. Fan-forced for efficient circu- 
lation; Safeguard Safety Switch cuts cur- 
rent if heater is upset. 1314" high; 12%,” 
wide; 61%” deep. (Model 5310, green fin- 
ish, 1320 watts). 





















































in maroon 
































































































Arvin Modern Twins Arvin DeLuxe 
Model 223 


toe switch; convenient carry 


Cool-R-Hot Fan Heaters 
Model 5440—New ‘‘child- 
proof” guards front and rear; 


Arvin Automatic 
Model 5530—1650 watts; pro- 
vides both fan-forced and radi- 


Arvin Automatic DeLuxe 
Model 5630—Provides either 
1320 or 1650 watts, by selec- 


Model 5230—Loewy designed, 
combines fan-forced and radi- 


Fan-forced; handy 






tion. Red glow signal light; ant heat. Long-life range-type 1650 watts; used as heater, fan ant heat; gray enamel, chrome ing handle Safeguard Safety 
Safeguard Switch; convenient heating element. Safeguard or air circulator. Safeguard trim. 1320 watts. $18.95 Switch cuts current if heater 
handle. Gray enamel with Switch. Green enamel, ivory Switch. $23.95 Model 5400— Model 5200, Bronze enamel, upsets. 1320 watts. Ivory 





maroon plastic trim. $33.50 plastic trim. $28.50 1320 watts, $20.95 1320 watts. $16.25 enamel. $14.50 











Arvin pioneered it, and the Arvin 
Lectric Cook the leading 
waffler-grill combination. First 
in all-around utility, 
first in sales appeal! 





is still 






in 









beauty, first 

















Arvin Special Arvin Standard 


Model 224 — Fan-forced; 


A superb 


Model 91A—Compact fan- 










forced heater only 714"x7'4"x 
5”. Rubber feet. Tan enamel 
finish. 1320 watts. Amazingly 


efficient. $10.50 


streamlined styling; handy 
carrying grip in back. Willow- 
green enamel. 1320 watts. 
Super value. $12.50 


28" 


ectric Housewares Division Arvin INDUSTRIES, INC., COLUMBUS, INDIANA 


gift value at 



























* Genuine %” welded tubular steel legs 
with non-skid rubber tips. 


* Aluminized baked enamel finish. 
Plastic covered clips on removable trays. 


* Available in two decorator colors — 
Mocha and Teal Green. 


* 





FAIR TRADE RETAIL PRICE 


KING-SIZE TV TRAY 
Item #450. 


Shipping weight 
20 Ibs. 


p 
J NEN 


f 


KING-CIXE "Taste 


Now you have a whole new TV Tray market! Cus- 
tomers who already have the regular size Cal-Dak 
TV Tray Tables are your best prospects. They’ll 
really appreciate the new, extra-roomy 2034” x 16” 
trays created from exclusive Cal-Dak dies, and the 
taller 25” high stand! 

KING-SIZE TV TRAY SET $] 5 95 FAIR TRADE RETAIL PRICE 


Item #45. Packed 1 set to a carton (4 trays and handy storage rack). 
Shipping weight 23 lbs. 


Latest in the complete line of America’s most popular TV Trays. 


CAL-DAK nn Two factories to serve you better bm 


Colton, California « La Porte, Indiana 









Packed 4 to a carton. 





Multi-Story Warehouse 
(Continued from page 86) 
chine to make an invoice copy. 
This invoice usually reaches the 
customer before the merchandise 

arrives. 

Customers have a_ duplicate 
check in receiving merchandise. 
First, there is the invoice. Sec- 
ond, the warehouse work order 
tags which are the shipping tags 
with the extra tags put in the 
packages. 

After an original order has 
gone through the warehouse work 
order and the invoice processes, 
the information is transferred to 
IBM cards. 

Each month some 75 different 
analyses are made of sales off the 
punched cards to provide man. ge- 
ment with an accurate statist al 
report on the company’s progress. 

While the new warehouse unit 
was in the blueprint stage a scale 
model was made of each floor in 
order to locate service outlets, 
fixtures and equipment at the cor- 
rect place. 

Shelving on the second floor, 
for instance, had to be placed on 
the scale model for correct posi- 
tioning with the packing counter, 
to get aisles the right width, and 
to get lights centered over the 
aisles. Telephones, desk lighting 
and business machines had to be 
located to get wiring at the right 
spot and to avoid chipping con- 
crete floors later on to replace 
wires. 

Provision was made in con- 
struction for future additions to 
what is now the new warehouse 
unit. Steel rods extend along one 
side, now thinly coated over, to 
link into an addition, when ad- 
joining older warehouse buildings 
are to be replaced with a new 
multi-story structure. 





Tool Rental Listing 


Tool rentals are promoted by the 
Falls Church (Va.) Hardware Co. 
by publication of a list of 54 types 
of tools. A total of 91 pieces of 
equipment is offered. 

Listings given out to customers 
are reproduced on an 8%x14-in. 
sheet of paper, with items for rent 
shown on both sides of the re- 
minder. 
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2 complete lines for greater profits 


COIMMBIAN LEVELS 
COIUMBIAN VISES 


You can meet every level 
and vise need of every cus- 
tomer with Columbian— 
made and guaranteed by a 
firm which, for over 65 years, 
has been famous for quality 
and service. 








Extra value of 524 and 528 Columbian 
Aluminum Levels will boost your sales 





Metallic-sealed vials are used to eliminate drawn 
glass tip which is the largest source of leakage and 
failure. Vials are solid-set with special cement for per- 
manent accuracy. 

4 Columbian Aluminum Level No. 524 


D43% and D44 Workshop Vises 
are “do it yourself” best sellers 























SPECIFICATIONS 
Vise Jaw Jaws Pipe Vises 
No. Width Open Capacity Per Case 
D434 3" 4” Ye- 1%" 6 
D44 4" 5” “% ey ad 3 



























The Columbian Vise & Mfg. Co. 


CLEVELAND 4, OHIO 


Sold through wholesalers only 














12-Month Mower 
Promotions 


(Continued from page 63) 


Because purchasers of riding 
type mowers require intensive sel]- 
ing, Wm. Stauber, Jr., owner of 
the store, and his staff, always in- 
quire of power mower prospects 
how big an area they wish to mow 
regularly. Armed with this knowl- 
edge the firm’s employees know 
what size and type of mower to 
show at the beginning of a visit 
from a prospect. 

Mr. Stauber says, “We sell and 
service practically every size of 
mower any customer needs. Ad- 
vertising, display and our offer of 
complete service are helping to in- 
crease our power mower volume 
each year. 

“The man who invests several 
hundred dollars in power mowing 
equipment, sickle bars, etc., wants 
to have a good lawn and give it the 
proper care. For this reason we 
surround our mowers with displays 
of lawn seed, turf builder, fertilizer 
and related supplies. The man who 
visits the store to buy quality lawn 
seeds is often a good prospect for a 
power mower.” 

More than 50 power and hand 
mowers are shown in the base- 
ment display of the store. 

During the lawn and garden sup- 
ply selling season the store has 
four islands entirely devoted to 
such lines. A low level island fea- 
tures a wide assortment of lawn 
and garden hose. Another island 
features fertilizer, hose reels and 
turf builder. Seed and spraying 
material for trees, shrubs and 
plants are featured on another 
island. 

Catalogs are mailed to 4000 
homes in the Waukegan area, early 
each year. Newspaper and radio 
advertising features timely lawn 
and garden items, calling attention 
to the basement in which they are 
displayed. 

Mr. Stauber says, “We have 
lengthened the sales season on all 
types of lawn and garden goods by 
displaying them early in February. 
Even though it is winter-time, the 
thrifty, ambitious homeowner be- 
gins to plan what he will do in 
spring and makes necessary pur- 
chases.” 
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THE PLIER 


You know that Champion DeArment-Channellock 
is the highest quality plier line on the market. 


But do you know that a consistent advertising and 
sales effort is aimed at the consumer through national 
magazines to help you sell more fine Champion 
DeArment products? Keep your stocks up, use our 
display boards to feature the line—you'll sell more 
Channellock pliers this year than ever before. And 
don’t forget the other items in this highest quality 
line . . . machinists’ hammers, wrecking bars, elec- 
tricians’ hammers and cutters. Use display boards 
. «+ stock the full line. . . you'll have a good year 
in Channellock volume. 


DESIGN THAT OBSOLETES ALL OTHERS 


CHAMPION DEARMENT TOOL CO. 
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Keep water out 
_of masonry walls 














The THORO System 
SINCE 1912 


Your customer needs a 
raincoat for his home— 
Give him the best money can buy 
at minimum cost! 


—— 
Eee) = 


“ 


= 


5, tout = - 7 


Get our pictorially-described 
literature “HOW TO DO IT” 


NEW EAGLE, PENNSYLVANIA 
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Instalment Selling—Part II 


(Continued from page 73) 


The dealer has a copy of the 
“Application for Finance” and of 
the conditional sales contract on 
each transaction. 

When the customer makes the 
final payment, the bank cancels 
the original copy of the condi- 
tional sales contract and returns 
it to the dealer. Franklin Na- 
tional suggests that the dealer 
send the canceled sales contract 
to the customer along with a let- 
ter praising the customer for 
promptly meeting payments and 
pointing out that other purchases 
may be handled on the same kind 
of credit arrangement. 

Another approach to this prob- 
lem is that used by Pullman Trust 
& Savings Bank, in Pullman, III. 
This bank serves hardware deal- 
ers in an_ industrial-residential 
suburb south of Chicago with a 


| consumer credit arrangement that 
| operates on a limited reserve ba- 


sis. 


“Handling the instalment paper 
of the local dealer is a logical ex- 


| tension of a bank’s service to its 





community,” Kenneth E. Wrenn. 
vice-president in charge of the 
instalment sales department, ex- 
plained. 

Pullman Trust started its in- 
stalment sales department in 1946 
primarily to serve small retailers 
selling home appliances. Avail- 
ability of consumer credit placed 
these hardware dealers in a posi- 
tion to compete with Chicago chain 
and department stores on appli- 
ances and later on television sets. 

The department’s scope was 
later enlarged to include power 
tools and power lawn mowers. 


Fast Check-Ups 


When the hardware dealer 
closes a sale on power tools or 
power mower which the customer 
wants to finance, he telephones 
the credit bureau of the Pullman 
Trust. Many of these customers 
have already established credit 
with the bank, through other fi- 
nanced deals, so it usually takes 
only a very few minutes to de- 


termine their status as credit risks, 

The dealer has the customer 
sign a conditional sales contract 
which can be assigned to the 
bank. The dealer also gives the 
customer a coupon payment book. 

The dealer has the option of 
having the customer make pay- 
ments at the store, or at the bank. 

Most dealers who use the plan 
have tried the in-store payment 
method in the hopes of increasing 
store traffic. In-store payments, 
however, have not been so suc- 
cessful in building store traffic 
as customers frequently mail pay- 
ments to the store to avoid park- 
ing problems. Most dealers have 
customers make payments at the 
bank. 


Tap Reserve Fund 


The bank takes over these con- 
ditional sales contracts. It de- 
posits to the dealer’s account the 
amount financed less a_ small 
amount which is set up as a spe- 
cial reserve fund in the dealer’s 
name. 

When a default occurs and re- 
possession of the equipment is 
necessary, the balance due is 
charged against the dealer’s spe- 
cial reserve fund. Any money re- 
covered through resale of the re- 
possessed equipment is placed in 
the dealer’s reserve fund. 

The Sussex & Merchants Na- 
tional Bank, in Newton, N. J., has 
a consumer credit department 
which serves retailers in the 30,- 


000-population trading area 
around Newton. 
Hardware dealers who have 


been investigated and accepted 
under the bank’s arrangement are 
supplied with a rate card, appli- 
cation for credit forms and con- 
ditional sales contracts. 

This bank establishes a reserve 
fund for each dealer using its con- 
sumer credit arrangement into 
which is paid $5 on each instal- 
ment contract. A balance of 3 
pet of the outstanding instalment 
contracts of each dealer is kept 
in the reserve fund, and the over- 
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FULL PAINT PICK-UP 


of today’s well-made ON EVERY DIP. 


paint brushes with Du Pont ; 
BRISTLES WON'T BREAK OFF 
GY IDEAL FOR ALL PAINTS 
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creasing Gz / ' 
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e traffic nylon bristles <) 9, LASTS 3 TO 5 TIMES 


LONGER THAN BRUSHES 
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he MECHANIX | work-saving advantages 
LUSTRATED of “TYNEX” bristles in these 


fountry leading national magazines 
Sentleman 
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2 of 8 nylon bristles 
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OVERHEAD DOOR HOLDER AND SHOCK ABSORBER 


Glynn-Johnson offers a com- 
plete line of Door Holding De- 
vices of the very highest caliber. 
Skillfully designed and sturdily | 
constructed, Glynn-Johnson | 
products have proved com- 

| 





pletely dependable and highly 
practical in many thousands of 
installations. You can be sure 
that your Glynn-Johnson cus- | 
SECURITY DOOR HoLper tomers will be...satisfied | 
customers. | | 










DOME TYPE 
DOOR BUMPER 





PLUNGER TYPE TWO WAY DOOR HOLDER 
DOOR HOLDER CATCH AND BUMPER 











ORDER FROM YOUR JOBBER 


GLYNN-JOHNSON CORPORATION 





4422 North Ravenswood Avenue . Chicago 40, Illinois 
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age is paid to the dealer once a 
year. 

Conditional] sales contracts are 
taken by the bank from hardware 
dealers on a 50-50 recourse basis, 
In the case of a default, 50 pet 
of the unpaid balance is taken 
from the dealer’s reserve account, 
and 50 pct is paid directly by the 
dealer. 

The Meadow Brook Nationa] 
Bank operates its “Meadow Brook 
Bank-Plan” for hardware dealers 
and other retailers in Nassau 
County, Long Island, N. Y. 

Hardware dealers who want to 
use the “Bank-Plan” program are 
investigated as to their credit 
rating and _ general business 
standing. Those accepted are 
placed under a contract, but this 
agreement does not have any time 
or monetary limitations. The bank 
checks its contracts once a year 
to make sure the dealer still uses 
the plan. 


Rate Card Supplied 


Accepted dealers are supplied 
with a rate card, “Application for 
Financing” and conditional sales 
contract forms, and a “Bank- 
Plan” certification form. The 
dealer also is given a sign to at- 
tach to his window showing that 
he offers instalment buying terms. 

When an instalment sale is 
made, the dealer fills in the “Ap- 
plication for Financing” form 
based on information supplied by 
the customer, and also the condi- 
tional sales contract. 

Terms will have already been 
discussed. The bank suggests a 
down payment of 20 to 33 pct on 
power equipment. the balance to 
be paid off in 24 months maxi- 
mum. 

Precise figures are quoted by 
the dealer off the rate card. The 
figures include the credit service 
charge, total amount of the contract 
and the monthly payment. 

The certification form is to 
clear the bank of being a party 
to the negotiations. The form 
reads: 

“The undersigned (customer) 
does hereby renresent to The 
Meadow Brook National Bank of 
Freeport: That he signed a con- 
ditional sales agreement dated 
.. . knowing that the same would 
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Whats in it for you? 


PRIMING AND PAINTING 


Archer Pol-mer-ik has for years 
been the choice of professional 
painters. It’s the polymerized 
linseed oil—giving a tougher, 
more durable paint film that 
brushes easier, levels better, 
stays clean longer. Featured in 
full-page ads in the painters’ 
trade magazines. 
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FOR GREATER 


OVER-ALL PROFITS 


‘ - 
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REPLACE se 


x 
~ 
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ny THESE 


} Pury 


Y 1 THE INVENTORY 


Y 3 TIMES THE 

TURNOVER 
GREATER CUSTOMER 

SATISFACTION 


Order from your jobber 
or write us for full 
details and price list. 


LANDEN PUTTY WORKS, inc. 
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be assigned for value to The 
Meadow Brook National Bank. 
That he is making this statement 
in order to induce the Bank to ac- 
cept the assignment of the at- 
tached conditional sales agree- 
ment from the seller. That he 
knows that the Bank in accepting 
such assignment will rely upon 
the statements contained herein. 
That the Bank took no part in the 
negotiations between the custo- 
mer and the dealer and has no 
knowledge of the representations 
made by the seller to the under- 
signed except such _ representa- 
tions as may be incorporated in 
the attached conditional sales 
agreement.” 

The dealer telephones informa- 
tion off the “Application for Fi- 
nancing” form to one of the bank’s 
consumer credit bureaus. The 
bank completes its check and noti- 
fies the dealer within a few hours. 

If the application is accepted, 
the dealer delivers the merchan- 
dise te the customer, and sends 
the credit application, certifica- 
tion and conditional sales con- 
tract to the bank. The amount of 
the transaction which is being 
financed is credited to the deal- 
er’s bank account. The contract 
is taken on a no-recourse basis. 


Payment Booklet 


The bank sets up the customer’s 
account on its books and sends 
the customer a booklet for record- 
ing payments which will be made 
at the bank. 

The bank’s minimum monthly 
payment is $5, its minimum ser- 
vice charge is $7. 

If the amount financed is over 
$500, the bank files the contract 
with the county clerk in the name 
of the dealer. 

When the final payment is made, 
the canceled sales contract is sent 
to the borrower. If the contract 
has been filed in the county clerk’s 
office it is sent by the bank to the 
dealer who returns it to the bor- 
rower. 

After a transaction is completed 
there are no further relations in 
any direction between the dealer, 
customer and bank. That is, un- 
less there is some complaint about 
the merchandise. 


Any such difficulties are taken 
up between the customer and the 
dealer. However, if the customer 
complains to the bank about the 
merchandise or refuses to make 
payments until the complaint is 
adjusted, the bank attempts to get 
the dealer to carry on and make 
a satisfactory settlement. 

ff customers get “difficult,” the 
bank can close them out and start 
collection proceedings on the bal- 
ance of the contract. If dealers 
get “difficult,” the bank calls off 
the agreement and stops taking 
the dealers’ instalment paper. The 
object of the bank is to obtain fair 
treatment for all parties. 


$200 Financed 


The amounts financed by hard- 
ware dealers on power equipment 
average between $150 to $200. Ex- 
perience on financing power tools 
and powered equipment is termed 
by the bank as “good.” 

The Northwest Investment Co., 
of Ida Grove, Iowa, serves 80 
hardware dealers in western Iowa 
with a financing arrangement on 
instalment sales of power equip- 
ment that has a special feature to 
fit the farm trade. 

In addition to the regular 
monthly payment schedules, the 
company also has a quarterly and 
a special payment plan for cus- 
tomers, such as farmers, who do 
not have a regular income. 

“A farmer not milking 
does not have a monthly income,” 
G. B. Barrett, president of the fi- 
nance company, points out. Mr. 
Barrett is a former banker. 

“This farmer’s contract must be 
written on a special payment plan 
to have the payments come due 
when he has something to sell.” 

Northwest Investment’s  ar- 
rangement provides that pay- 
ments may be made at the hard- 
ware store or at the company’s 
office in Ida Grove. 

Mr. Barrett, or another repre- 
sentative of the company, calls on 
hardware dealers about once in 
two weeks. The calls are to main- 
tain contact with the dealers, to 
pick up money collected and to 
discuss collections. 

The hardware dealer and fi- 
nance company representative 
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pectro-malic Paints 


Sell from 3()Q) Colors 


Yet All You Stock are 
12 Little Tubes Plus Some White! 


Brings in and keeps customers in your 
store ... satisfies all their color wants! 


Yes, with this simplest of all color systems there’s no need to 
lose good customers because you can’t carry a complete color 
selection. Now with Spectro-matic you need only 12 colorants, 
plus some white to give you 300 colors . . . every wanted shade 
and tint to make you the Color Center in town! 

Spectro-matic gives you a real money-making paint depart- 
ment yet you don’t tie up funds and devote valuable space to 
large inventories. Color chips and big swatch book shows your 
customers all the colors... you make the exact shade in 
minutes! No fuss, no muss, perfect results every time! Get 
all the facts today! 















int on tuna o> 






















eclro matic. fay 


Check These Profit-Making 
SALES FEATURES! 


Unusual package deal 
Top profit returns 

No large inventory 
Requires only 2 bases 


Prestige-building national 
advertising in U. S., Canada 


* <3"a5% 


Complete hard-hitting local 
advertising and promotion helps 








FP Guaranteed by > USE THE SAME 
Good Housekeeping TUBES PLUS 
at 








Soras aovearised TE 





| BASE FOR... 24 NEW BLONDE AND WOOD-TONE STAINS! 





Manufactured and distributed by SPECTRO-MATIC ASSOCIATES 


Atlantic Varnish & Paint Co., Inc. Marshall-Wells Canadian Companies 
Richmond 20, Va. Winnipeg, Manitoba 

B-B Paint Corporation Merchant's & Manufacturer's Paiat Co, 
Flint, Michigan Louisville 2, Kentucky 

The John P. Cochran Co. Mount Royal Color & Varnish Co., Ltd. 
Cleveland 17, Ohio Montreal, Quebec 

Cowman-Campbell Paint Company, inc. Norfolk Paint & Varnish Co. 
Seattle 7, Washington Quincy 71, Massachusetts 

DeBoom Paint Co. Reifschneider Paint & Glass Co. 
San Francisco 10, California Omaha 2, Nebraska 

Felton, Sibley & Co., Inc. Rockford Paint Manufacturing Co. 
Philadelphia 6, Pennsylvania Rockford, Iinois 

Ford Paint and Varnish Co. Stebbins & Roberts, inc. 
Grand Rapids, Michigan Little Rock and Fort Worth 

Lehman Bros. Corp. Universal Paint and Varnish Co. 
Jersey City, New Jersey Huntington Park, California 


eS eee eee eae 





Mail to Spectro-matic Associate nearest you. 


Gentlemen: | am interested in the Spectro-matic way 
to run a really practical and money-making paint 
department. 


Please send me detailed information —__ 





Firm Name- 





Address. 
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ORDER BOTTLE CAPPERS 


NOW! 


Increase your Bottle Capper sales 





and profits—cash in on the big ‘‘do 






it yourself’? market—with a display 






of Everedy Home Bottle Cappers. 








With each shipping carton, you get 





7 






at no extra cost this attractive, sales- 
making display card. Placed on each 






SEEEenEEEEErseee 


it é : 


interest from your home-making cus- 












tomers, make sales easier and faster. 










| Capper, as shown, you’ll stir up buying 
' 


Phone your Jobber . . . place your stock 





order now. 




















EVEREDY 


GEAR TOP CAPPER No. 150 


Top grade Capper for greater profit. All-metal model with 
heavy base and geared handle. Exclusive ‘“‘hold-cap”’ 
throat holds caps securely. Eye-catching red finish. Seals 
caps quickly and surely with pressure on handle. Makes 
an airtight seal every time; preserves contents of bottle. 
Adjusts to fit different size bottles up to quart size. 
PACKING: 6 Cappers to carton. 
Shipping weight per 
dozen—60 ibs. 






EVEREDY 


CLIMAX CAPPER No. 250 


Priced to build real volume sales. All-metal * @ 
model in eye-catching red finish. Seals caps 

quickly with pressure on handle. Handle swings 

back after capping. Makes an airtight seal; pre- 

serves contents safely. Adjusts to fit different 

size bottles up to full quart. 


PACKING: 12 Cappers to carton. 
Shipping weight per 
dozen—36 lbs. 


7/7 Oa 2°32 0) GS 
ew OER MARYLAND 
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phone your 
Jobber.-- 


NOW! 









may call on customers who are 
not up to date on payments. Fre. 
quently the difficulty is cleared by 
refinancing the contract and set- 
ting up payments on a new sched- 
ule. 

Northwest Investment provides 
dealers with a rate chart showing 
amounts and schedules for pay- 
ments, and a supplv of conditional] 
sales contract forms. 

The form has a brief credit ap- 
plication at the bottom. The in- 
formation asked is the applicant's 
name and address, name and ad- 
dress of nearest relative, name of 
employer, income, occupation, and 
amount of life insurance carried. 

An assignment form is printed 
on the back of the sales contract 
so the paper can be turned over 
to the investment company with 
recourse. 

The third article on Instal- 

ment Selling will be published 

in the next issue of HARDWARE 

AGE. This article will give de- 

tails on how hardware dealers 

have used time payments in 
their businesses. 





What Happens to An Order 
(Continued from page 90) 

back order ticket in the inventory 

is very simple and easy to operate. 

The back order ticket, showing 


| the original ticket number from 
| which transfer was made and the 


original ticket bearing the back or- 
der ticket number for cross refer- 
ence, is then filed in an alphabetical 
file in purchasing department to 
be pulled out and filled as soon as 
stock order is received from the 
factory. 

We always have at our finger- 
tips complete information showing 
all back orders, factory purchase 
orders and sales, etc. 

The yellow #3 copy is returned 
to shipping department, delivery 
slips, copies of bills of lading at- 
tached and are then filed in alpha- 
betical file for permanent record. 


Data at Fingertips 


Where a special item, not in 
stock is back ordered from the 
customer’s charge ticket or an orig- 
inal direct ticket is written, this 
goes immediately to the purchas- 
ing department for a direct order 
to the factory. 
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LOOK... 


The Saturday Evening Post—July 3 
and Better Homes & Gardens— June 


are telling millions 
of your customers 
to buy... 
BECAUSE IT’S 

SO EASY 


SO LIGHT 
SO PRACTICAL 


BECAUSE IT’S 
MADE OF 






Point out to your customers 
the “Made of KRENE” label on 
hundreds of better products 
for millions of people and 
their homes. 


IT WILL HELP YOU SELL! 


This appears as a two-color, full two-column 
ad in The Saturday Evening Post, July 3, 
Better Homes & Gardens, June 
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The easiest way to water your 


oh ZamelateMe(elae(-1ab 


THRIFTY 
SPRINKLER HOSE.. 


$O EASY ...sprays one or two sides, around cor- 


ners and curves. 
$O LIGHT... and compact. Rolls up in one hand. 
SO PRACTICAL... because it’s made of KRENE. 


It lasts for years. KRENE resists mold and mil- 
dew, won’t rot even if the sprinkler is tucked 
away wet, doesn’t tend to crack or stick. KRENE 
resists oil, grease, many chemicals, and abrasion. 
That’s why so many better products of many 
kinds for you and your home rely on KRENE for 
extra quality and durability. Always look for the 
label “Made of KRENE”...a sure sign of qual- 
ity and value. 
BAKELITE COMPANY 


A Division of Union Carbide and Carbon Corporation{q@ 
30 E. 42nd St., New York 17, N.Y. 


MAdg 
Or 





This “two-tubes-in-one” 
lightweight sprinkler made of 
KRENE comes in several handy 
lengths, complete with hose 
connections. Available at de- 
partment, hardware, seed, drug 
and variety chain stores. Made 
by A. M. Andrews Co., Port- 
land, Oregon. 









ATOMIZER SPRAYERS 


— ranging from 4 oz. to 
1 qt. capacity 


CONTINUOUS 
SPRAYERS 


— capacities from 1 pint to 3 ats. 


— 3 DUSTERS 


_— with capacities of 1 pint to several pounds. 


COMPRESSED 
AIR 


SPRAYERS 

from 1% 
H gals. to 4 
4 gals. ca- 


~~ 


MANY MORE MODELS— 
AS NEAR TO YOU 
AS YOUR LOCAL JOBBER 


- +. made by the most progressive sprayer 
company. Prices allow for full 50% mark-up. 
Nearest Jobber's name on request. 


UNIVERSAL 


METAL PRODUCTS CO. 
SARANAC, MICHIGAN 
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When factory invoices are re- 
ceived on direct shipments, the 
direct order clerk checks the copy 
of the purchase order, prices and 
costs the charge ticket and sends 
it to the accounting department 
for billing. 

The direct order clerk is also re- 
sponsible for pricing all local pick- 
ups by the shipping department. 

The cost and pricing on regular 
charge tickets is done by the price 
clerk when the #1 master copy is 
picked up from the shipping de- 
partment and counter salesmen 
several times during the day. 


State Tax Charged 


We have another problem —a 
state sales tax. All tax numbers are 
kept on a Wheeldex file, which 
stands on the pricing desk. 

Tickets are then extended, both 
cost and pricing, at this point on a 
calculator. 

The accounting department as- 


| sembles charge tickets in alpha- 


betical order and checks them for 
proper name accounts, etc. They 
are then numbered with a number- 
ing machine. The numbers corre- 
spond with pre-numbered fan-fold 
billing forms. 


Two Copies For Customer 


They are then billed daily on | 
electric typewriters. The original | 
charge ticket number is shown on | 


lower left corner of the invoice. 


We use pre-numbered fan - fold | 
forms, making an original and | 


three copies (#1 and #2 copies go 
to the customer. If he requires 
more copies we insert extra in- 


voices and carbon behind fan-fold | 
form and make them at the same | 


time. The #3 is for our accounts 


receivable record, and the #4 copy | 


goes to the salesman). 


The #8 copies are kept in nu- | 


merical order, having been previ- 
ously put in alphabetical order 
before numbering and are then 
posted on a #200 Burroughs sensi- 
matic machine. This posts simul- 
taneously our master ledger sheet 
and the customer’s statement. The 
customer’s statement has an origi- 
nal and two carbon copies. 

The #1 master copy goes to an 
IBM machine after billing and 
cost, etc., have been placed on 
cards for accounting purposes. 








Set your sights 
on BIGGER PROFITS! 
Sell 


Victor 


...the only complete line 
oh malohalolalolib amelie hA-tmitt-1e| 


Decoys 


istically finished Tenite plastic. In- 
ternally weighted forsmooth riding, 
shot holes easily repaired. Adjustable 
all-position head. 6 species. Deluxe 
Oversize model also available. 


Victor Veri-Lite — Light, tough 
molded fiber, painted in true-to-nature 
colors. Self-righting; thoroughly wat- 
erproof. Movable head 
can be permanently fixed 
in any position. 9 species. 


Victor Field — NEW three-dimen- 
sional molded fiber shell, authentic 
“feather-finish’’. Adjustable head, 
wire stake. 3 species. (Others avail- 
able on special order.) 


Victor Goose — Full-size molded 
fiber field decoy, convertible to water 
use. Adjustable upright and feeder 
heads. Authentic glass eyes. 3 species. 


Victor Wood — (not illustrated) 
Realistic, ‘‘feather-finish”’ on selected 
wood; oversize. Lifelike glass eyes. 
Now Equipped With Adjustable Tenite 
Plastic Head. 9 species. 


Fast-selling accessories 


you’ll want to stock: 


Victor Duk-Tone and Victor Cro- 
Tone calls—both equipped with lan- 
yard; also anchors, balance weights. 
Order the complete line of Victor 
decoys and accessories from your 
wholesaler—NOW. 


ANIMAL TRAP COMPANY OF AMERICA 


Lititz, Pa. © Pascagoula, Miss. 
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RED 
JACKET 


CENTRI-JET “X” 

PACKAGED WATER SYSTEMS 
LOW IN COST—EASY TO SELL 
COMPACT AND COMPLETE 


FULLY AUTOMATIC 


@ QUIET— ONLY ONE MOVING PART 


LUBRICATION-FREE, PUMP IS WATER-LUBRICATED — MOTOR 
HAS SEALED-IN LIFETIME LUBRICATION 
SIMPLE AND ECONOMICAL CONVERSION FEATURE — FROM 
SHALLOW — TO DEEP-WELL OPERATION 
G ALL WORKING PARTS EASILY ACCESSIBLE WITH 
= AED JACKE STANDARD TOOLS 


These RED JACKET CENTRI-JET 'X'' compact, quality-built 
pumps were designed to supply the average domestic water re- 
quirements for eight out of ten customers — at a price everyone 

can afford. 

The Model 33X-S-VT8 Shallow Well Water System with 
8-gal. tank is a completely packaged unit — ready to in- 
stall. Model 50X-E3-T42 Deep Well Water System with 

42-gal. tank includes single - or twin-pipe injector. 

Ask your jobber salesman about the Red Jacket Centri- 
Jet "X"'. Investigate Red Jacket's big profit pump line. 
Write for free complete catalog. Address HA, Red 

Jacket Manufacturing Company, Davenport, lowa. 


— RED JACKET 
“water” 
service 
products 


AMERICA’S BEST LINE OF 
WATER SERVICE PRODUCTS 
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Our men are paid on a commission 
HAVE YOUR basis and we have found this to be 
cheapest and most satisfactory 


ASSOCIATION ] way to get this information. Other 
BUYER she ; Ae 2 ' by-products can also be obtained 


at this point, 


SCREWS + BOLTS 





CONTACT US EE am The carbon copy of the custom- 
FOR PRICES yy ee er’s statement is printed, so we 
ee analyze this for the credit depart- 

ment, showing how much unpaid W 





balance there is in each month 
This is a simple and worthwhile 





ee eeeer eee 


ese Pact Chulity 






















g* 
SCREWS , record. The second carbon copy is 
: 
. analy s to our Miami 
stereee er Pmscutes : alyzed ae sent o our Miami 
* o oF a) . a ’ 
All METALS : yranch on their accounts. Each 
ALL FINISHES ay ; * ak kkk kkk | day the accounting department Nov 
rd posts payments on my copy of sale: 
SIZES O to 30 LF IMMEDIATE DELIVERY | these statements so that I have 
Tr SCREWS — Wood, Metal, Machine, Cap. | ages Zs ° ™ coul 
NO RESTRICTIONS 4 BOLTS — Stove, Carriage, Machine. | current information on payments 
: | . . 
AS TO QUANTITY — i NUTS — All kinds — Lock and Flat Washers. | of accounts. Information on pay- T 
ONE GROSS |} ments on the Miami ledger are i 
is Ve 7a For FAST SERVICE and STOCK DELIVERY — call ace den teed : =A : bine 
ayy’ “APEX” FIRST for the FINEST Screws, Bolts, Nuts and wired to Miami on our direct tele- ture 
10,000 r Washers. Apex WOOD SCREWS drive straight, seat | type. lw: 
~— fast, hold tight, cut costs: and come in sizes 0 to | We use a Pitney Bowes folding _ 
[2 No. 30. Big Fellows for Big Jobs. We invite you to ach’ ine , tim«¢ 
test our FAST . . . DEPENDABLE SERVICE. For specials | machine on invoices and the in- I 
and Standard Sizes “Apex” is the name to remember. voices are then placed in window too 
envelopes, stamped and sealed in a the: 


(DEPARTMENT 200) Pitney Bowes postage machine R 

We fold letters, statements which 
A 4 E X aoagags IND U STR i ES INC. are mailed in small size window to fF 
827 LIVINGSTON ST. CINCINNATI! 14, OHIO envelopes, invoices, direct mail, any 
etc., on the folding machine. opp 
Credits covering returned mer- hob 
chandise are written up on regu- 


ice 

é FOR All , ' lar sales book forms and marked “ 

NE “credit” across the face. The in- ca 
=e formation is written on the #1 


master copy in the alphabetical 
file. Credits are handled in similar 

















procedure as regular charge tick- Use 
/ MECHANICS TOOL CHESTS | ets go into the accounting depart- feet 
/ UTILITY CHESTS ment’s alphabetical file. The credit youl 


ticket number is shown on the 
master copy and the original and 
master copy number on the credit 
ticket for cross reference. 

We use the Addressograph to 


/ FISHING TACKLE BOXES 
/ CASH & SECURITY BOXES 
// PERSONAL FILE CHESTS 
/ UTILITY CABINETS 

/ SPECIAL CHESTS & BOXES 


print our statement headings each 
month from our regular plates. We 
have a separate machine in the 
shipping department for printing 
customer’s shipping tickets, using 
Addressograph plates; this saves 
time and errors, both in our place 















It's a fact! .., . UNION is headquarters 
for the most complete line of all-steel 
chests available today... in sizes and 
styles priced to meet all customer re- 
quirements. So why not call UNION 





once and for all! and in the transportation company 
JOBBERS WRITE for complete catalo ‘a 

ond prices covering Seas Another talk on this sub- 
DEALERS Bf Chests and Tackle Boxes. ject, delivered by Eugene F. 


McCarthy, Beals, McCarthy 
& Rogers, Inc., Buffalo, N. Y., 


— ——— ~ UNION STEEL CHEST CORP. industrial distributors, was 


PS UNIC published in the May 27 issue 
CHESTS LE ROY, NEW YORK of HA, on page 68. BON} 
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Here’s a full-time “salesman” 





with 





everything it takes to sell tools! 





Now, all it takes for you to give your tool 
sales a real boost is three square feet of 
counter space and $100! 


The Bon-E-Con merry-go-round com- 
bines display appeal with self-service fea- 
tures. Here’s a full-time “‘salesman”’ that 
always says the right thing at the right 
time. And the Bon-E-Con line of quality 
tools includes only the most popular items: 
the fast movers that assure quick turnover. 


Bon-E-Con Tools are quality tools priced 
to put you in a position to compete with 
any tool retailer. This gives you a real 
opportunity to sell tools to car owners, 
hobbyists, weekend mechanics, appren- 
tices, home gardeners, farmers—practi- 
cally everybody who comes into your store. 


Use this coupon today to find out how three square 
feet of your counter space and $100 will give 
your tool business a BIG boost! 







ON-E- 
Brose 
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BONNEY FORGE & TOOL WORKS e 











Bonney Forge & Tool Works HA-614 


Allentown, Pennsylvania 

Tell me more about how the Bon-E-Con merry-go- 
round will boost my tool sales. 
NAME____ ——— 
COMPANY_ 

ADDRESS_ 


a ZONE___STATE 

































ALLENTOWN e« PENNSYLVANIA 
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Books for the 


Hardwareman’s Library 











“Build Your Own Modern Furni- 









SELL THE ‘\ \ ture” by Klaus Grabe. This design- 
Hy er presents patterns for 21 units of « 
COMPLETE home-built modern furniture. Since 
many variations are possible 150 
pieces can be built from these 21 4 


units. The book contains hundreds 
of photographs showing home work- 
men how to make chairs, cabinets, 
tables, bookcases and benches. The 
author also suggests many arrange- 
ments for the finished furniture. 
Published by Arco Publishing Co., 
480 Lexington Ave., New York 17, 


HEATERS 





















it | N. Y. Price: $2. Pages: 144, with 
i | hard-bound cover. 
8 Fully Vented Heaters fli] 
O 15,000 BTU to 85,000 BTU O ae 
23 Unvented Heaters Cicae “Handling Equipment Manual.” 
10,000 BTU to 50,000 BTU 49 years stove} jj | Hardware wholesalers planning to 
— ~ All Martin Heaters AGA approved for &S a change their warehouses, or plan- 
SS natural, liquefied and manufactured gases. — Po tat \ ning new warehouses, will find this 














eer Write your jobber or direct for new catalog. - — N l Manual helpful in studying and 
laying out systems of receiving 

| merchandise, putting it in storage 
and removing merchandise to pack- 
ing counters and shipping docks. 

| Especially useful are the specifi- 





cation tables on various types of Autoyre 
| trucks, giving capacities, speeds, 

; : : . r 
turning radius, overall dimensions shopper, 
and other information. These Each pa 
tables give specifications on pow- multiple 
ered high-lift fork or platform ; 
trucks, powered low-lift fork or national 
platform trucks, powered non-lift hanging, 





platform trucks, towing tractor 
type industria] trucks and powered 
end-loading carriers. The Manual 
also includes an equipment appli- 
cation guide and an equipment 
selection guide giving detailed in- 
formation on palletizing of mer- 
| chandise, and various truck and 
|} conveyor systems which can be 
used in hardware warehouses. 
These guides explain and illustrate 
the equipment and give details of 
| its application. Major divisions of 
| the guides are haulage systems, 
| elevating systems, conveying sys- 
tems, transferring systems, self- 
loading systems, and also parts and MATCH 
accessories haulage, elevating, con- 
veying, transferring and self-load- 
; ; ~The © rt ing systems. Distribution Age, 
0 ay Chestnut & 56th Sts., Philadelphia 
E. R. WAGNER MEG. CO., MILWAUKEE, wis. | 39, Pa. Price, $1.50. 
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eye Openers 
sales-closers! 


: meet CESS ORI E 
op 
<w— '~4 w> 

“via zy) BATHROOMS 


ae 





Autoyre permanent display panels — handsome enough to stop any 
shopper, store-tested for selling power — mean business for you. 
Each panel displays a group of matched Autoyre accessories, suggests 
multiple purchase and closes the sales cycle started by Autoyre 
national advertising. A variety of panel shapes and sizes, for standing or 


hanging, makes certain that every inch of your display space sells for you. 


SIX TO PICK FROM 
3 different panels in both major Autoyre lines 


We. 


MATCHED ACCESSORIES FOR BATHROOM + KITCHEN +: CLOSET 
“Designed to make the passer buy!” 


THE AUTOYRE COMPANY * OAKVILLE, CONNECTICUT, U. 5S. A. 
A Subsidiary of Ekco Products Company 
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KITCHENS - 
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¢ 4. |B & Ext 
2869 = 12"' x 31" 
ae Os I 


4 _ | 
Se. i & 6 , | 
( ) ay & y %, ’ 


2565 — 12"' x 46" 


In window, on wall, or at 
counter—any one or combina- 
tion of these “silent sales- 
men” accelerates sales, cuts 
sales costs. Remember... 
“To sell it — show it.” 
ORDER TODAY! 
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you owe it to yourself 
to find out about the new 


Absh'nd-cune 
completely automatic 


electromagnetic 
PUSH-BUTTON ALL-WEATHER 


It's FABULOUS! Just select the weother 
you want... push a button. .. and 


you get instant, automatic contro! of 
both room temperature and air circu- 
lation. New, exclusive Fresh'nd-Aire 
electromagnetic All-Weather Control 
cools, dehumidifies, circulates, filters, 
ventiluies, exhausts and heats. 


it's FLUSH MOUNTED! Only Fresh'nd- 
Aire hides behind draperies .. . does 
not extend beyond narrow window 
sills. Elegantly styled in colors of neu- 
tral pastel and lustrous gold. Com- 
plements the decor of America's most 
luxurious rooms, homes, and offices. 


Models for every use 


Medel A412 | Medel A434) Model A410 


% Ton % Ton 1 Ton 
for areas up| for areas up | for areas up 
to 300 sq. ft. 1 to 450 sq. ft. | to 600 sq. ft. 








Another quality product of 


Fresh'nd Aire Company (Div. of Cory Corp.) 
221.N. LaSalle St., Chicago |, tli 


I'm interested in air conditioning for ‘54. Please 
send prices and more information. 54-49 


Name 








Title. 





Business Address 





City Zone. State 











No. Units Needed. Copacity 








® 
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NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 





Co-Ops May Escape Full 
Taxation in New Bill 
Business groups in Washington 
see little chance of success for 
a move to require cooperative cor- 
porations to pay full taxes. 


One of the leaders in the move- 
ment, Rep. Clifford Davis, Tenn., 
Dem., is urging the Senate Fi- 
nance Committee to change the 
present exemptions status of co- 
ops in preparing the overall tax 
revision bill. 


Davis wants the Senate Com- 
mittee to incorporate provisions 
of a bill he has introduced in the 
House which would require coop- 
eratives to pay full income taxes: 
eliminate the present double taxa- 
tion of co-ops and their stockhold- 
ers; exempt farmers from paying 
taxes on patronage dividends from 
co-ops, and grant tax credits for 
recipients of dividends from what 
he would define as “genuine co- 
operatives.” 


He argued that his measure 
would bring an additional $400 
million in taxes, wipe out the “‘ut- 
terly unfair” competitive advan- 
tage enjoyed by tax-subsidized 
cooperatives. 


Many of these he says have en- 
tered into fields far removed from 
the farmers needs for marketing 
and purchasing—and at the same 
time bring relief to the farmers. 


Reports from the Senate com- 
mittee indicate it will pass over 
these provisions of the existing 
bill without recommending any 
change. In addition, support for 
the change is believed to be weak 
in both the Senate and House of 
Representatives. 


(Continued from page 10) 


More Funds Sought For 
Distributive Education 


Representatives of the retail in- 
dustries are again asking Con- 
gress to discard a limitation in 
the George-Barden Act in order to 
increase Federal grants for high 
school students to study distribu- 
tive education. 


The act now limits the appro- 
priation to $450,000 a year. At the 
same time, Congress grants be- 
tween $5 and $10 million in grants 
for the other three phases of vo- 
cational education. 


Retailers, including hardware 
dealers, complain that distribu- 
tive education with 25 pct of the 
students gets only 2'2 pct of the 
vocational education funds. 


President Eisenhower is asking 
Congress to increase the DE ap- 
propriation by $1.1 million and 
retail representatives feel they 
have a better chance this year to 
end the “discrimination.” 


May Grant Tax Credits 
To Business Investors 


Investments in small business, 
including hardware stores, would 
be encouraged through use of tax 
credits under a bill introduced by 
Sen. Milton R. Young, North Da- 
kota Republican. 


Sen. Young’s bill would give 3 
pet credit for investments up to 
$50,000; 2 pct up to $100,000; 1 
pet up to $200,000; and one-half 
of 1 pct up to $500,000. 


Credits would be granted in 
businesses with capital accounts 
not over $1 million. 

(Resume reading on page 11) 
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Here’s your next 
caster customer 


Ads with pictures like this in The 
Saturday Evening Post are doing a real 
selling job for you. 

Year in, year out, dealers tell us 
these Bassick ads in the Post are send- 
ing people into your store for easy- 
rolling “Diamond-Arrow” casters with 
two-level ball-bearing construction and 
rubber-cushion glides. What’s more, 
Bassick’s the only caster manufacturer 
giving you this kind ot backing. 


The rest is 
up to you 
Display Bassick 3 
glides and casters on 4 
your counter. 
It’s like signing 
your name to Bas- 


sick’s continuing Post 4 


pogate cosmtom G1t0ts 
Ge Oy j 





campaign. And it re- 
minds people you 
carry a complete line 
of the glides and casters they want. 
Don’t overlook this easy way of getting 
your share of pre-sold Bassick cus- 
tomers. Ask your distributor about 


Bassick’s self-demon- 
, 
THE BassicK COMPANY, 


strating glide and cas- 
Bec Bridgeport 2, Conn. In 
«3 Canada: Belleville, Ont. 

« y7 


ter displays today. 


19 AES A MANO eR SE? 












A DIVISION OF 





MAKING MORE KINDS OF CASTERS... MAKING CASTERS DO MORE WAR TER) 
75 YEARS OF CASTER LEADERSHIP 
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June 
17-19 Texas Wholesale Hdwe. Assn. 
Texas Hardware Boosters Club 
July 
11-16 Independent Housewares Show 
12-15 National Retail Hardware Assn. 
12-16 Housewares & Appliance Show 
August 
|- 4 Housewares Show (Western) 
15-18 Pacific Northwest Gift Show 
22-25 Portland (Ore.) Gift Show 
29-31 Spokane Gift Show 
30-31 Walter H. Allen Show 
September 
26-29 Nationa! Builders’ Hdwe. Exposition 





Convention Check List 


For complete details about the conventions listed by dates below see 
the alphabetical listings following this quick check list. 


Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 








October 
3- 6 Atlantic City Hardware Conven- 
tion of AHMA and SWHA 
10-12 Sporting Goods Eastern Market 
Week in New York 
11-15 National Hardware Show 


1955 
February 

6-10 Nat. Sporting Goods Show 
September 

20-2! Franklin Hardware Convention 


October 
10-12 Cotter Fall Show 











National Events 


American Hardware Manufacturers 
Assn. annual joint convention with 
the National Wholesale Hardware 
Assn., Oct. 3-6 at the Marlborough- 
Blenheim Hotel, Atlantic City, N. J. 
Arthur L. Fauble is secretary of 
the AHMA with offices at 342 Madi- 
son Ave., New York 17, N. Y. 
Thomas A. Fernley, Jr., is execu- 
tive secretary of the NWHA with 
offices at 1900 Arch St., Philadel- 
phia 3, Pa. 


Housewares Show (Western), Aug. 
1-4, at the Shrine Auditorium, Los 
Angeles, Calif. Sponsored by the 
Los Angeles Trade Fair, Inc., 1151 
South Broadway, Los Angeles 15. 


Independent Housewares Exhibit, 
July 11-16 at the Chelsea Hotel, 
Atlantic City, N. J. Sponsored by 
Independent Housewares Exhibit, 
Inc., 8 South Dearborn St., Chicago 
8, Ill. 


National Builders Hardware Exposi- 
tion, Sept. 26-29, at the Palmer 


House, Chicago. Sponsored by the 
National Contract Hardware Assn., 
John R. Schoemer, managing di- 
rector, and the American Society 
of Architectural Consultants, W. A. 
Mathewson, executive secretary. 
Administrative office of both groups 
at 420 Madison Ave., New York 17, 
nN. 2. 


National Hardware Show, Oct. 11-15, 
at the Navy Pier, Chicago. Spon- 
sored by National Hardware Show, 
Inc., 331 Madison Ave., New York 
17, N. Y. Frank Yeager, director. 


National Housewares and Home Ap- 
pliances Show, July 12-16 at Con- 
vention Hall, Atlantic City, N. J. 
Sponsored by the National House- 
wares Manufacturers Assn., 1140 
Merchandise Mart, Chicago 54. 
A. W. Buddenberg, executive secre- 


tary. 


National Retail Hardware Assn., an- 
nual congress, July 12-15, at the 
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Easier to sell exclusive feature! 
























with exclusive automatic 


the sensational sales maker! 


Ceoreh proveriter 


PRESTO takes the guesswork out of ironing 
and IRON SELLING! Exclusive PRESTO 
SCORCH PREVENTER enables you to go from 
linen to the filmiest rayons, orlons or dacrons 
without fear of costly damage. DEMON- 
STRATE how simple it is to select proper fab- 
and have the PRESTO 


b 


ric temperature . . . 
Scorch Preventer automatically show when 
the proper temperature is reached. 


What a “natural” to make Presto the FASTEST 
SELLING iron in the market ! Homemakers, young 
and old, will want the tap water steam iron with 
more exclusive features than any other make, 
plus the amazing SCORCH PREVENTER. Iron for 
iron, Presto is BEST for STEAM IRONING, STEAM 
PRESSING and DRY IRONING TOO 


FEATURES THAT “WRAP UP” SALES 
AT FIRST SIGHT! ONLY PRESTO HAS THEM ALL! 


f ‘ Q\ 


CONTROLLED VAPOR 
STEAM—Ask customer to 
put her hand through 
the mist-fine vapor steam 
from o Presto. Her hand 
will feel dry. 


_——— 


USES PLAIN TAP WATER 
—Areal “sales clincher’! 
Let budget-minded Mrs. 
Homemoker know that i 
she can save up to $20 \ 


on distilled water yearly. 








EASY TO FILL AND EMPTY 
Larger opening...larger 
capacity. Presto turns 
plain tap water into 
vapor steam in seconds. 


IRONS IN EITHER DIREC- 
TION — Designed with a 
woman's work in mind! 
With a smooth, rounded 
heel, Presto glides over 









it's economical! It's con- 


with greatest ease 
venient! 





PRICED . .. to be America’s largest selling 
STEAM IRON at only 


> 175 


It’s ALL FOR YOU! 


Ask your Presto sales representative today about the new 
Presto local impact sales building program and how you can 
become a Preferred Presto Dealer. 








Presto... 


THE TAP WATER VAPOR STEAM IRON... THAT 
GUARANTEES BETTER IRONING OR YOUR MONEY BACK’ 


Presto 









best advertised best known - best buy! 


PRODUCTS 


Write Presto for FREE hard-hitting point-of-sale displays to help you SELL! 
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COMPLETE CARTONING 
FLEXIBILITY WITH THESE 
VERSATILE SET-UP MACHINES 


TUCK-0-MAT 


The Model 50 TUCK-O-MAT needs the 
part time of only one attendant and greatly 
reduces your cartoning labor costs. The versatile TUCK-O- 
MAT handles a wide range of carton sizes and has an output 
of 3,500 cartons per hour. 








.. 





This conveniently small unit (2° x 4’ x 3’ high) is portable for 
short and long runs. Quick changeovers are made with in- 
expensive change parts. Write for folder BI-4. 


MODEL 518 CARTON CLOSER 
Used with the CONVEY-O-MAT, the 
Model 518 CARTON CLOSER provides 
a complete cartoning system. Many 
combinations are possible with these 
versatile units. 


CONVEY-O-MAT : 
The Model 54 CONVEY-O-MAT adds P 
conveyor loading to the advantages of e 
the TUCK-O-MAT. Delivers the set-up . 
carton in upright position on the con- ° 
veyor ready to receive your product. . 


E. L. BIVANS, INC. 
MFG, CO., INC. 


FORMERLY MACI hy INC. 
2431 Dallas Street, Los Angeles 31, California 





DIST. BY NEW JERSEY MACHINE CORP., HOBOKEN, CINCINNATI, CHICAGO, LOS ANGELES 


















“SILENT 
SALESMAN” 


SELLS MORE 
HARDWARE 
ooo FASTER! 


Yours FREE 


of extra cost 
with No. 1001 
assortment 
chrome and 
brass utilities 











4, is- 
tely mounteé, 
Board comand maple, “— 
oi included in 
assortment 21001: 



















SHELF - HARDWARE SPECIALTIES 


Because “when they eye, they buy,” you substantially increase your 

; ley eye, they buy, rofits 
by prominently displaying this H-W “catalog board.” It sromeles for 
- ny 5, — ag oe are in the buying-mood. Shown, in chrome 
I ish, are daily needed conveniences . . . pri i 
yield a worth-while mark-up. Ask your jobber! Pa oe a a 


HALL-WESSEL COMPANY 
2116-26 W. Nicholas St,, Philadelphia 21, Pa, Sart: MALL & REIS, Inc, 


Worth asking for... by NAME Gee He, 


Acorn Specialties 


wesse 


a) On ni ® poo 
2 PEZ ARE (AP 23 








In Canada: GEO. $. HALL CO. 
25 Grenville St., Toronto 1 


| 


Allen, 


Fairmount Hotel, San Francisco, 
Managing director, Russell R. Muel- 
ler, 964 No. Pennsylvania St., In- 
dianapolis, Ind. 


National Wholesale Hardware Assn. 


annual joint convention with the 
American Hardware Manufacturers 
Assn., Oct. 3-6 at the Marlborough- 
Blenheim Hotel, Atlantic City, N. J. 
Thomas A. Fernley, Jr., is execu- 
tive secretary of the NWHA with 
offices at 1900 Arch St., Philadel 
phia 3, Pa. Arthur L. Fauble is sec- 
retary of the AHMA with offices at 
342 Madison Ave., New York 17, 
BM. E. 


Sporting Goods Show and Convention, 


Feb. 6-10 at the Morrison Hotel, 
Chicago. Sponsored by the National 
Sporting Goods Assn., 1 No. La- 
Salle St., Chicago 2. G. Marvin 
Shutt, secretary. 


Regional Events 


Walter H., Co., Inc., annual 
stockholders’ meeting and Merchan- 
dising Show, Aug. 30-31, at the 
Baker Hotel, Dallas, Tex. 


Cotter & Co. Fall Merchandise Show, 


Oct. 10-12 at company headquar- 
ters, 365 E. Illinois St., Chicago 11, 
Ill. 


Franklin Hardware & Supply Co., 
annual stockholders’ meeting and 
convention, Sept. 20-21 at company 
headquarters, 918-28 N. Delaware 
Ave., Philadelphia 23, Pa. 


Texas Wholesale Hardware Assn., an- 
nual joint meeting with the Texas 
Hardware Boosters Club, June 17- 
19, at Galveston, Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


Pacific Northwest China, Glass, Gift, 
Stationery, Jewelry, Toy and House- 
wares Show, Aug. 15-18 at Civic 
Auditorium, Olympic and New 
Washington Hotels, and Terminal 
Sales Bldg., Seattle, Wash. 


Portland China, Glass, Gift, Jewelry, 


Stationery, Toys, and Housewares 
Show, Aug. 22-25, at the Public 
Auditorium, Plaza and Benson Ho- 
tels, Portland, Ore. 


Spokane Gift Show, Aug. 29-31, at 


Hotel, Spokane, 


the Davenport 
Wash. 


Sporting Goods Eastern Market Week, 


Oct. 10-12 at the Hotel New Yorker, 
New York City. This trade show is 
similar to the annual Western 
Market Week, sponsored by the Na- 
tional Sporting Goods Assn., 1 N. 
La Salle St., Chicago, Il. 
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MULTIPLY YOUR PROFITS 


Instead of selling one drill, sell five. 


Sales costsare less...turnover greater. 


Standard Drill Sets are fast moving 
items ... attractively packaged for 
eye-catching display. Your customers 
recognize Standard for its top quality 
demanded by industry for tough 
drilling jobs. Ask your distributor's 
salesman for Standard Shield Brand 


Drill Sets. 





TANDARD 


3950 CHESTER AVENUE 


Red Shield says: 
PROFIT MORE 


... Sell FIWE drills at one time! 


ee 


seems meee 


0) a GP 


CLEVELAND 14, OHIO 







NO. 45 METALWORKING DRILL SET 


Five High Speed Steel Drills, sizes 4", 


6 > %", ‘6, 2”. Drills have 4” 
shank to fit portable hand drill. Special fast starting point prevents 


slipping and shifting. Ideal for drilling thin and heavy metal. Packaged 


in plastic container. Six sets in counter display carton. 























NO. 14 WooD 
BORING DRILL SET 


Five Carbon Steel Drills 


with 4%” shank, sizes 4”, 
‘ie’ ", 4%", ””. Drills 
tempéred to avoid damage 
when striking screws or 
nails. Packaged in substan- 
tial box with clear plastic 
cover. Six sets in counter 
display carton. 





FACTORY BRANCHES IN: NEW YORK ¢@ DETROIT © CHICAGO #¢ DALLAS © SAN FRANCISCO 





THE STANDARD LINE: /wist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Special Tools 




















@ For more information on these products and services 
use free post card on page 127. 


(Continued from page 13) 





itemized, total is printed on cus- 
tomer’s receipt by touching a Cash 
Total key. National Cash Register 
Co. 


For more data circle No. 9 on postcard, p. 127 


Rust Inhibiting Paint 


Rust inhibiting paint, called 
Nev-A-Rust, can be applied by 
brush or reduced with mineral 
spirits for spraying. Paint dries 
in six to eight hours and can be 
recoated in 24. Gives a high-gloss 
finish which protects against cor- 
rosive action and is unaffected by 
temperature extremes. Glidden Co. 


For more data circle No. 10 on postcard, p. 127 


Ironing Tables 


Two new models have been add- 
ed to the Met-L-Top line of ironing 
tables. Model C-607, with double 
steel top, has a new type of leg 
construction and new height ad- 
justment mechanism. Top comes in 


oa 
oon 


124 


chartreuse and legs in dark green. 
Height control has 11 height ad- 
justments from 26 to 36 in. Retails 
for $10.95. Model C-605 is similar 
except that it has chrome legs. Re- 
tails for $12.95. Geuder, Paeschke 
& Frey Co. 


For more data circle No. 11 on postcard, p. 127 


Wall Can Opener 


Wall can opener No. 77 lies close 
to wall and stays flat at all times. 
Cutter and gear are made of alloy 
tool steel. Opener has magnet 
which holds lid when cut so that 
it doesn’t fall into can. Cut edges 





aol ral 
~< 

? 
are rolled smoothly back, elimi- 
nating sharp edges. Opens any 
size or shape can. Carries a five- 


year guarantee. Edlund Co. 


For more data circle No. 12 on postcard, p. 127 


Automobile Polish 


Auto polish for intensifying col- 
ors on all types of auto finishes is 
a blend of five cleaning agents plus 
a combination of gloss-producing 
chemicals. Called Deep Gloss Car- 
nu, the polish is applied with a 
cloth, allowed to dry and then pol- 
ished. S. C. Johnson & Son, Inc. 


For more data circle No. 13 on postcard, p. 127 


Angle Drive 

Angle drive for small diameter 
extension drilling and reaming is 
for use with the 500 Series of 
Little Beaver drill extension rods 





and chucks. It is easily installed 
between the drill extension rod and 
any of the 79 standard size drill 
extension chucks of the Little 
Beaver line. Beaver Tool Co. 


For more data circle No. 14 on postcard, p. 127 


Heavy Duty Revolver 


New heavy duty revolver, offered 
with 4 or 6 in. barrel, uses .357 
Magnum or all .38 Special car- 
tridges. Cailed the Colt ‘“Three- 
Fifty-Seven,” it is claimed to have 
the highest rated muzzle velocity 
and impact yet attained in a hand- 
gun, regardless of caliber. With 
the 4 in. barrel, length of gun is 
914 in. and weighs 35 oz.; with 6 





als. ~ nae 


in. barrel, length is 1114 in. and 
weight 39 oz. Retail price is $89.50. 
Colt Mfg. Co. 


For more data circle No. 15 on postcard, p. 127 


Picnic Jug 

Skotch Kooler picnic jug now 
comes in a new green plaid version 
patterned after the colors of the 
Black Watch Highland Regiment. 
Design is a black and yellow plaid 
on a dark green background with 
a luggage tan border. Four-gallon 
jug is made of coated steel with a 
vinyl finish and is_ insulated 
throughout with fiberglas. Retails 
at $7.95. Hamilton Metal Products 
Co. 
For more data circle No. 16 on postcard, p. 127 
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@ For more information on these products and services 
use free post card on page 127. 


Extension Cord Reel 


Cord-’n-reel is an extension cord 
with a built-in outlet in the reel 
hub; current can be obtained at 
any distance without unwinding en- 
tire cord. Reel is available with 7 





amp. cord in 25 or 50 ft. lengths 
and with 10 amp. cord in 50 ft. 
only. Lists at $3.95, $5.95 and 
$7.95, respectively. Racine Special- 
ty Mfg. Co., Inc. 


For more data circle No. 17 on postcard, p. 127 


Miniature Oiler 

Miniature oiler, called the Eagle 
No. 99 Seal-Tip Oiler, is for use in 
fishing tackle boxes, gun kits and 
handyman tool kits. Oiler has an 
open-close control valve in the 
spout which permits one-drop oil 
flow. Bullet-shaped shell is fin- 
ished in chromium with brass spout 
and brass bottom for quick pres- 





126 


sure to eject oil. Brass tip seals 
end of spout when not in use. Guar- 
anteed against leakage, the oiler 
has % oz. capacity. Suggested re- 
tail is 75¢. Eagle Mfg. Co. 
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Sun Glasses 


Two new models of Eye Savers 
sun glasses have shatterproof plas- 
tic lenses, guaranteed optically cor- 
rect. Visor-Tuc, Model 395, lists 
for less than $4 a pair and has a 
visor molded in frame to protect 
against glare. Deluxe, Model 595, 
lists for less than $6 a pair. Both 
models are available, at slightly 





higher prices, with gold lenses in- 
cluded for night-driving. Glasses 
are adjustable and will fit men, 
women or children. Come in coun- 
ter display carton containing 1 doz. 
pairs with cases, extra lenses in 
dark green and in gold, plus one 
free pair to display. Watchemoket 
Optical Co. 


For more data circle No. 19 on postcard, p. 127 


Bird Cages 


Metal bird cages have been added 
to Beco line of pet accessories. 
Cages No. 86 and No. 88 have 
chrome-plated wire construction, 
heavy plastic base with decorative 
trim, and four removable transpar- 
ent plastic seed guards. Both have 
hooded seed and water cups, slid- 





ing tray with full under-floor for 
protection when cage is removed, 
sliding door, four wood perches, 
wire and wood swing, and wire 
handle. No. 86, in rounded-top de- 
sign, measures 14 1/16x16x9' in. 
No. 88 (illustrated), in angle-top 
design, measures 14x1714x9'% in. 
Square-top cage No. 77, with 
nickel-plated wire body construc- 
tion, measures 16x9x12%4 in. Ber- 
nard Edward Co. 
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Tractor Attachment 


New attachment for Springfield 
Champ garden tractor is a five- 
shovel cultivator which requires no 
tools for attaching or for depth 
adjustment. Designed to accom- 
modate three to five hillers, weed 





hoes or a furrowing tool, the at- 


tachment’s universal tool holder 
comes equipped with duck-feet 
shovels. Attachment weighs 91 lb. 
Quick Mfg., Inc. 


For more data circle No. 21 on postcard, p. 127 


Foil Food Container 


Pre-shaped aluminum foil con- 
tainer is divided into three sepa- 
rate compartments to keep foods 
from running together. Container 


(Continued on page 130) 


HARDWARE AGE, JUNE 10, 1954 








x j 
Ch 
em ~ cone 


oor for 
moved, 
erches, 
d wire 
top de- 
914 in. 
gle-top 
1% in. 

with 
nstruc- 
n. Ber- 


rd, p. 127 


ngfield 
a five- 
ires no 
depth 
accom- 
, weed 





) 


he at- 
holder 
*k-feet 
91% Ib. 


d, p. 127 


| con- 
sepa- 
foods 
tainer 














Please use this P. O. 
Box Address for Quick 


Check Cards Only 











CHECK CARD 


AN EXTRA 


HARDWARE AGE SERVICE 


A successtu! hardware dealer keeps 
What's New in merchandise. TI 
ard on the bottom of this page wi 
more information on new products d 
issue, quickly and easily. HARDWARI 
ge 

you more new product descriptions th 
magazine. The Quick Check Card : 


| 
j 


get you all the information you need 





BUSINESS REPLY CAR 
s¢ necessary i siled in, th 


No postage if moa 








HARDWARE AGE 
Post Office Box 60 


Village Station 
NEW YORK 14, N. Y. 


Please nd: Foor int na nor eo WHAT 
tor wh i hay r i: “ 
1 2 3 4 5 6 7 8 9 ] 
16 17 18 19 20 21 22 23 24 Z 
31 32 33 34 35 36 37 38 39 
46 47 48 49 50 51 52 54 
61 62 63 64 6 66 67 68 69 70 
76 77 78 79 80 8 82 84 85 t 
YOUR NAME TITLE 
FIRM 


FIRM ADDRESS 





CITY or TOWN 

















Here is Your Quick Check Card 


What it is... How it works 














L 


essary 


if mailed in 


ee } 
1A WARE AC 
a 
° | 
nt 
ca j y 
W 
VV 
? 6 7 8 9 
1é4 ! 20 2) 22 23 24 
37 2 a] 35 26 37 38 39 
4é 0 51 2 53 54 
61 62 f 64 65 66 67 68 69 
76 80 81 82 83 84 
YOUR N At 
FIRM 
FIRM ADDRE 
CITY « 
i 
i 
i 
BUSINESS REPLY 











POSTAGE 





wit 


ig 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 


A big help for busy 
ers. Use this card for 


information on new | 


ucts described in this 







































OTHER WICKWIRE 
HARDWARE PRODUCTS 


Gold Strand 
Insect Wire Screening 


ft 


{ 


Perfection 
Door Springs 
Clinton Standard 
Hardware Cloth 


Wissco Flexible 
Wire Clothes Line 
Quick Hitch 
Gate Springs 


Wissco TV 
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HEXMESH 
Nettings 


| in a wide variety of widths, 
meshes and wire sizes, Clinton Hex Mesh Nettings 
are used extensively for poultry and fur farm en- 
closures, crab traps, stucco reinforcement, baseball 
and tennis court enclosures, and for numerous other 
diversified purposes. 

You can count on continued customer satisfaction 
with sturdy Clinton Hex Mesh Nettings. Made with 
extra strong selvages, they hang well, are easy to 
handle, will give years of weather-resistant service. 

Write or call our nearest sales office for full details. 


THE COLORADO FUEL AND IRON CORPORATION 
Denver and Oakland 
WICKWIRE SPENCER STEEL DIVISION 
Atlanta + Boston + Buffalo + Chicago + Detroit +» New Orleans + New York + Philadelphia 


WICKWIRE 


CF 


HARDWARE PRODUCTS 













% 







CHATTANOOGA wreecsaneow co 
HAT ANGORA Teme 





Ons VOY WHEneanEOW 


— 


MODERN DESIGN 
STURDILY CONSTRUCTED 


A standard size, pressed 
seamless tray home barrow 
in one convenient carton. 
Easy to store, easy to carry 
home, easy to assemble and 


EASY TO SELL! 


bv 


We are also manu- 
facturers of other 
fast profit makers 

. All sizes and 





shapes of wheel- 

QUALITY! barrows, concrete 

ENDURANCE! carts and ware- 
STRENGTH! house trucks. 


a -War-\y [elelc7.\ 


WHEELBARROW CO. 
CHATTANOOGA, TENN. 









CHATTANOOGA’S — 








@ For more information on these products and services 
use free post card on page 127. 


(Continued from page 126) 





does not become soggy or greasy 
when foods are placed in it. Mea- 
suring 9 in. in diameter, container 
can be saved when meal is finished 
and used as a relish tray at later 
picnics. Ekco Products Co. 
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Bath Scale 

Called the Weighmaster, this 
bath scale features a low body. Dial 
numbers and graduations are de- 
signed for easy reading through 
the magnifier without stooping. 
Available in white, colors, chrome 
and gold finishes. Hanson Scale Co. 


For more data circle No. 23 on postcard, p. 127 


Strap Shear Cutter 


Here is a One-Hand 8T Strap 
Shear Cutter for cutting steel 
strapping and wire binding in ship- 








ping rooms. Cutter has heat-treated 
blades for longer cutting life, plas- 
tic cushion grips for hand comfort. 
spring which keeps tool open to cut- 
ting position and thumb lock whieh 
keeps tool safely closed when not in 
use. H. K. Porter, Ince. 
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Hand Cleaner Dispenser 
DL Handi-Cleaner dispenser ex- 

trudes right quantity of hand 

cleaner with one pull of the handle. 


Dt 
DISSOLVES DIRT Wight 
of WITHOUT W 

: 





Dispenser can be easily installed 
on bench or wall. To refill, a 5 Ib. 
can of DL Handi-Cleaner is _ in- 
serted, and is discarded when 
empty. Banite Co. 
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Floating Fly Line 

New floating fly line, No. 4380 
WonderFloat, has long-wearing fin- 
ish and good floating qualities. 
WonderFloat fly lines come in size 
D at $2.75 each and C at $3.00 each, 
both packaged in a round plastic 
box. Shakespeare Fishing Tackle 
Co. 


For more data circle No. 26 on postcard, p. 127 


Electric Coffee Maker 


This coffee maker features 4 
“warm and brew” selector which 
permits warming up of left-over 
coffee without boiling it. Three 
different strengths of coffee can be 
made without removing coffee 
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LAR-WISE 


—YOU’LL MAKE MORE 
BY OFFERING MORE WHEN 
A SALES OPPORTUNITY KNOCKS 


























Peerless offers more in ’54! These three 
new modern pumps sell themselves; 
they’re a part of the complete pump 
line you handle when you sell Peerless 
pumps. Peerless gives you the most 
advanced thinking, modern technology 
and up-to-date design. There’s a pump 
for all your customer's needs: 1) Irri- 
gation...2) Sprinkler Pumps... 3) Gen- 
eral Utility...4) Household Supply. 


Look to Peerless for: 1) The Complete - 
Line...2) A High-Profit Line...3) The 


SET NEW SALES RECORDS! 





New 


SUBMERSIBLE 
DEEP WELL 
PUMP 




















Dependable Line...4) The Reputable 
Line. You'll be out in front with the 
line that’s easiest to sell, install and ser- 





SUPER 400 
SHALLOW WELL 
JET SYSTEM 































vice—the complete Peerless pump line. 


YOU COMPETE WITH THE 
LINE THAT’S COMPLETE! 












WATER KING 
SHALLOW WELL 
SYSTEM 






SEND FOR COMPLETE INFORMATION 


PEERLESS PUMP DIVISION 

Food Machinery and Chemical Corp. 

2005 Northwestern Ave., Indianapolis 8, Ind. 
OR 301 West Avenue 26, Los Angeles 31, California 


Please send full details on Peerless Dealer Profit Plan. 

















Name 
Company 
PEERLESS PUMP DIVISION 
FOOD MACHINERY AND CHEMICAL CORPORATION Address 
Factories: Los Angeles, Calif. and Indianapolis, Indi 
Offices: New York; Atlanta; Chicago; St. Lovis; Indianapolis; Phoenix; Fresno; 
los Angeles; Dallas, Plainview and Lubbock, Texas; Albuquerque, New Mexico. City State 





Distributors in Principal Cities; Consult your Telephone Directory HOWA 
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WHAT'S NEW 








middle of the door. Hollymade 
Hardware Mfq. Co. 
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BRAND 





Paint Spray Can 
Pressurized paint spray can con- 

tains air-drying lacquer paint in 

Reo and Holiday lawn mowers 


BOLT SNAPS | 


Be sure to stock these popular, multi- | 
purpose Anchor Brand Bolt Snaps. 
There’s a complete range of sizes to 
meet every customer need. 

Anchor Brand Snaps... part of the basket. Also 
most complete line of harness and 
saddlery hardware in the world... 





can remove coffee 
maker from one outlet to another 

7 while brewing or warming. / - 
are important items in any fully tic } B \ 18 Auto 
stocked hardware store. Ask your job- matic heat control keeps coffee at 


ber about Anchor Brand Bolt Snaps, serving temperature when brewed 
today! to strength selected. Called the 


Coffee-Well, it has a 10-cup capac- 
ity and is priced at $21.50. Dor- 









No. 230 Snap, 2" Eye, : 
Va"? . : 

314" Overall meyer Corp. ; 

No. 231 Snap, %" Eye, . P ‘ = ; 
3/2" Overall For more data circle No. 27 on posteard, p. 127 colors. Can be used to touch up or . 

oe /@ ~ . - 

- 232 Snap, '/2"' Eye, . : 
No Po Me» Oeoroll repaint power mowers. Reo Motors, : 
+ . Ine. ‘ . 

Door Boring Jig For more data circle No. 29 on postcard, p. 127 : : 

Boring jig clamps firmly to door 

in desired position, its placement Oscillating Lawn Sprinkler : 

being guided by a rod that hooks . . . 3 

: ; New Oscillating sprinkler has : 

over the top of the door which auto- ‘ : 

: ae ice eg : brass bearings, nylon gears and ; 

matically positions jig 36 in. from : 

the floor on a standard 6 ft 8 in : 

| door. Jig adjusts to any thickness : 

of door from 1144 to 2'4 in. Large i 

handle permits easy tightening. De- : 

sign of Multi-spur makes it possible =: 

— 


to bore straight through from the 
side of the door without causing 
. 240 Snap, '/2"’ Eye, ‘ . - 
4/4" Overall excessive splintering at the break- 
No. 245 Snap, '2" Eye. through point on the other side. Jig 
5" Overall “ ‘ P 
takes its bracket dimension from 


No. 250 Snap, °s"' Eye, 
52" Overall ‘ 


NORTH & JUDD 
Manufadiiniing Company 


New Britain Connecticut 








non-topple sleds. Finished in bright 
yellow and green, it lists for $10.95 
Durex Hardware Mfg. Corp. 


For more data circle No. 30 on posteard, p. 127 


Toilet Guard 
Jonny Gard, two rubber suction 
cups with a connecting canvas strap, 
prevents children from throwing 
Makers of Anchor Brand Harness and Saddlery Hardware objects in toilets. Youngsters can’t 
The Most Complete Line in the World remove strap, but an adult can re 





New York * Boston * Philadelphia * Atlanta * Buffalo * Detroit 
Chicago * St. Lovis * Dallas * Los Angeles * San Francisco 
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| Can Con- 
paint in 
mowers 


ahi 


NO GAUZE JACKET TO RIP, STRIP OR PUNCTURE 


There’s a steady volume in well point sales when you show your 
customers a visible difference in quality. The “‘Red Head” drive point 
for tubular and drive wells lasts longer and can’t clog because it’s made 
by an entirely different principle. 


ich up or 
> pti It has a continuous V-shaped inlet slot and a direct waterway— 
with no pipe base! There’s several times more opening for water and no 
en —S gauze screen to clog up or rip away. 
Welded from top to bottom into one solid unit, the ‘‘Red Head”’ is 
inkl made of low-carbon steel, double galvanized.-It can be driven as hard as 
rinkler : necessary under all normal conditions. Since it’s used both as a flush point 
kler has and drive point, ‘here is no necessity for duplicate stocks. 


2ars and Available in 114” and 2” sizes. 


a 
“hy 


~\ 


COMPETITIVELY PRICED A 
tet “RED HEAD” help YON 
make plus sales! 


ASK YOUR JOBBER, OR WRITE 
FOR BULLETIN 





in bright 
r $10.95 
D. 
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THE 


Standard 
of Comparison 


BY WHICH OTHER 
PLIERS ARE JUDGED 


Keep a representative 










Pliers in stock for your 
best customers—the 
men who know good 
tools. They just won't 
settle for anything less 
than Kleins—the 
standard of quality 
“Since 1857.” 

































Write for yon 

ree copy of | 
NS e K re in 
Pocket Tool | 
Guide today! 
Contains use- 
ful informa- 
tion. 





















DISTRIBUTED 
THROUGH JOBBERS 


/ Foreign Distributor: 
International Stand- 
ard Electric Corp., | 
New York. 


ee 4, & Sons | 


3200 BE'MONT AVE ,CHICAGO 18, ILL | 


| 


selection of Klein | 





@ For more information on these products and services 
use free post card on page 127. 





lease it by lifting one edge of the 
suction cup. Device may also be 
used to prevent children from open- 
ing refrigerator and stove doors. 
Lists at $1. Damar Products, Inc. 
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Screen Installation Clips 
Clips for screen installation have 

a Finger-Grip to make operation 

easier. Screen clips, made of zine 





alloy, are available in regular and 
spring styles. Regular clips come 
in sizes ranging from “flush” to 
11/16 in. Spring clips in one size 
which accommodates frame thick- 
nesses from 5/16 in. to 7/16 in. 
Gries Reproducer Corp. 
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Base Tinting System 

Latex base tinting system, called 
Vinyl Kote, consists of one base, a 
non-yellowing white. Hundreds of 


decorator tones can be made with 
this base with the tubes contained 
in the system. There is no un- 
pleasant odor when paint is applied. 
Finish coat is fire resistant, fade 
proof, chip proof, oil proof, non 
yeliowing, alkali proof, fume proof 
and washable. Paint can be ap- 
plied with brush or roller. Seal 
Rite Caulking Co., Inc. 


For more data circle No. 33 on postcard, p. 127 


Folding Grill 

New Hi-Lo Junior Economy 
Grill has folding, self-bracing, re- 
inforced legs and a _ close-meshed 
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grill. It is packaged in a conve- 
nient, heavy-duty carrying sleeve 
for easy handling. Retails for ap- 
proximately $1.89. Union Steel 
Products Co. 
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Tub-Caulk in Four Colors 


Miracle Tub-Caulk now comes in 
sky blue, jade green, coral pink, 
sun tan, in addition to white. Ap- 
plied like toothpaste around tubs, 
sinks and showers, it dries within 
one hour to a waterproof seal. Tub- 
Caulk in color and white is pack- 
aged 6 tubes per display, 12 dis- 
plays per shipping carton. Cartons 
packed 12 displays of one color with 
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Falls 


Most Powerful 
Yq" All-Purpose Drill Made 


For those tough jobs that smaller drills just 
can’t handle, here’s the drill for you: Millers 
Falls No. 912 with more built-in power 
more solid, dependable drilling punch 
ble drill on the market 
It has a rugged 3.0 amp motor, aniple 
for drilling up 0 4” holes in steel. 
up to 1” in wood — without stalling, with 
out overheating Electrical 
cally, it’s the last word in engl 
built to give you years of fine performance 

But see for yourself. Ask your dealer to 
show you 3 Millers Falls No 912 — the 
most powerful 14” all-purpose drill made : 
and an outstanding value at only $40.95 
Ask, too, for the No. 2912 Bench Stand Ty 
quickly converts the 912 into 3 powerful 
drill press. Costs only $18.50 
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MILLERS FALLS BUILDS 
BUSINESS FOR You 


with 75,000,000 powerful 
advertising messages 



















o eid a © Industrial Arts and 
g Pos Vocational Education 


¢ Country Gentleman =. school 
e Popular Mechanics —— 


@ Popular Science 
Monthly © Sunset 


¢ The Carpenter 


including smashin 
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a ae soon to introduce the ae: ee 
yourself’ power tools ever developed! 
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sorting privileges, and in assorted Blancher-Cooker 
colors of three of each color. Price 
to dealer per display is $3.60; 
| $43.20 per carton of 12 displays. 
| Price of Tub-Caulk in color to con- 
| sumer lists for $1 per tube. 
| Miracle Adhesives Corp. 
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_ Colonial Clock 
GRC CAP NUTS | Sharon-Echo colonial style clock 


ff Attractive, bright finish} | comes in maple or mahogany. It is 
¢ DEPENDABLE now available with an eight-day 


* RUSTPROOF 
© DURABLE 


New all-purpose Blancher-Cooker 
addition to Nu-Brite line is a 3- 
piece item including an 8-qt stewing 



















pot into which fits a 7-qt colander. 
Vapor - saving lid covers colander 
and pot for speeding blanching, 
boiling and steaming. Retails for 
about $4.95. Federal Enameling & 
Stamping Co. 
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four-jewel key-wound time move- 

ment; previously came only in elec- Compression Sprayer 

tric model. Clock is 11 in. high. New compact compression 
Lists for $27.50 plus tax. Seth sprayer, the Midget, has 1% gal 
Thomas Clocks. capacity and is designed for use 
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Sportsman's Muff 


New Jon-e muff is windproof, 
water repellent and comes in scarlet 
red. It has a zipper, built-in pocket 
to hold the Jon-e warmer. For 





G0) 2x. WING NUTS 

































Seidl ae sports activities, it can be worn # Do 
velusi -gri : . } 
poe ‘iggy around the neck or waist. Retails at acti 

/, esign; easy to as- i a ‘ 

/ semble, disassem- $1.95. Aladdin Laboratories, Inc. # Las 
ble; brightly finished; For more data circle No. 37 on postcard, p. 127 J Un 
clean threads. a Wo 

For faster volume selling . . . mer 
GRC exclusive die cast Wing incl 
Nuts and Cap Nuts in fast sell- cab 
ing display assortments—packed 
four popular sizes to box! V 
j : ; around the home and garden. It inf 
Also available in bulk in all com- A informz 
metal Gatshes. has galvanized steel tank, rotatable 
Write today for samples, prices valve and can spray in any direc- 
and catalog sheets. tion. Also available is new assort- 
World's Foremost Producer of ment kit containing most commonly 
Small Dia Castians ° ° 
used service parts for compression 
sprayers, enabling home owners to SALES 
make their own repairs. Twelve 
150 Gesebasen Bto., Sow Ceseetiey i. ¥ of these kits are packed in dis- Spec. 





New Rochelle 3-8600 
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NEW DISPLAY 
helps you sell 


DISPLAY 1S FREE—JUST BUY THE LATCH 


Helps you sell many more latches by demon- 
strating exclusive cushion action . simple 
operation . . . easy installation. Buy the latch and 
the handsome blond wood display is yours free. 


| 


r-Cooker 
is a & 








stewing 


A NEW DIFFERENT 
MAGNETIC DOOR LATCH 


Heppner Sales Co. Round Lake, iit. 





Olander. 












‘Olander 
inching, 
ails for 
eling «& 
ard, p. 127 
, 

pression 
1% gal 
for use 

# 1/2 THE COST of other magnetic latches due to new, 
extremely efficient design and compact size (only 3/8” high 
x 2-1/8" long). 

oe No after-installation headaches—doors remain firmly closed 
even when warped or sagging. 

# Doors open easily, shut quietly due to EXCLUSIVE spring 
action. 

7 Lasts indefinitely—no working parts to get out of order. 

i Unconditionally guaranteed. 

# Works equally well on wood or metal doors. Highly recom- 
mended for every type of home and industrial cabinet, 
including kitchen, medicine, tool, music and house trailer 
cabinets, closet doors and ship and boat lockers. 

It Write for complete details and distributional 
8 bl information. Order your Sales-Helping Display TODAY. 
tatable 
direc- 
assort- 
nmonly 
ression 
= SALES COMPANY ¢ ROUND LAKE, ILLINOIS 
welve 
in. dis- Specialists in magnetic devices 
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Here's why you can sell 
ADJUSTO-SEAL 2 to 1 over 
any other 





weather strip 


Adjusto-Seal 
Weather Strip 


Adjusto-Seal 
Doorbottom 











ii Twice as easy to install 


Adjusto-Seal wool weather stripping is mounted in flexible vinyl. 
It bends easily . . . follows corners perfectly without cutting. 
Starter holes for tacks speed the job. Doorbottoms have pre- 
pierced elongated screw holes for effortless mounting and 
adjustment. 


Twice as easy -<#e@ 
to sell a 


Adjusto-Seal ads will appear 
all through the big selling 
season in all of these leading 
national magazines. What's 
even better—Adjusto-Seal is 
taking full part in the giant 
Fall irha promotion. 








Twice as 
profitable 


You make more profit per 
sale with Adjusto-Seal—twice 
as much as compared to many 
other weather strippings. And 
you get faster selling, too. 
The famous Display-Dispens- 
er keeps sales going—and ties 
in weather stripping with 
doorbottoms to boost sales 
of both. 





So for the best weather stripping profits you’ve ever had—stock 
up now. If your regular jobber can’t supply you—write for the 
name of your nearest distributor. 











TravElectric a 


-asinaeadaiasbicis AVAVAVA 
oc to ac WANVAVAVAV ES 


= - 


CURRENT CONVERTERS |, == 
al 
for lLand...Sea...Air << 









JUST PLUG INTO CIGAR LIGHTER ON DASH 


Change 6 or 12 Volt D. C. 
to 110 Voit A. C. - 60 cyde 








Operates Test Equipment, 
All Electric Shavers 


SIZE: 2°°x2"'x3'2" 


TexElectric MIDGET *1!” 


Medel 6-11160, 60 Cycle, 10-15 Watts 
PCCCOCOHHHHOEHEOEHHHEEOEEEEEE 


OPERATES 

© Test Equipment 

© Turntables 

@ Lights 

® Short, Long 
Wove Radios 

© Portable 
Phonographs 

@ Electric 

SIZE: 2/2"'x2Va"'x4Ya Shavers, etc. 


Travilectric SENIOR $1595 


Model 6-1160, 60 Cycle, 35-40 Watts list 
SCOOHHHHOOHOHHHOELOEESESEEE 





OPERATES 
® Curling Irons 
@ Radios 
@ Turntables 
© Smali Dictating 
Machines 
© Test Equipment, 
@ Electric Shaver 
® Portable 
Phonographs 





SIZE: 4°'x5"’x6” 495 


$2 
TravElectric MASTER 


Model 6-51160, 60 Cycle, 40-50 Watts 


OPERATES 

® Wire 
Recorders 

® Amplifiers 

® Soldering Iron 

® Radios 

® Dictating 
Machines 

© Turntables 

© Small Electric 
Drill 

® Electric Shaver 





SIZE; 4°'x5"’x6" 


TravElectric SUPER  °37°° 


Medel 6-71160, 60 Cycle, 60-75 Watts 


FULLY GUARANTEED 


Terado COMPANY 


1067 RAYMOND AVENUE 
ST. PAUL 14, MINNESOTA 
In Canada Write: Atlas Radio Corp., ltd 
560 King St. West, Toronto 28, Ont. 


Export Sales Division: Scheel International, Inc, 
4237 N. Lincoln Ave., Chicago 18, lll. U.S.A. 
Cable Address—Harsheel 
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WHAT’S NEW 








@® For more information on these products and services 
use free post card on page 127. 


penser carton, called PK-2 Parts 
Kit Dispenser. Kit can be set on 
counter or hung on wall. Root- 
Lowell Corp. 


For more data circle No. 39 on postcard, p. 127 


Utility Lantern 

Utility lantern for sportsmen 
and motorists has a beam which 
ean be adjusted to throw either a 





spotlight or a searchlight in a full 
circle. It is finished in red enamel 
with bright red trim. Suggested 
retail price is $3.95. Olin Indus- 
tries, Inc. 


For more data circle No, 40 on postcard, p. 127 


Glassware Sets 

Two new glassware patterns are 
The Hunt (illustrated left) and 
Early American (illustrated right). 
The Hunt pattern appears on a 
16-0z. frosted Flair-style glass. 
Colors are red, brown, green and 
white, with rims and banding in 





22K gold. Set of eight retails at 
approximately $5. Early Amer- 
ican pattern is on a frosted 121.- 
oz. heavy base glass, depicting 
early American modes of transpor- 
tation. Colors are _ red, yellow, 
black and white. Two each of four 
different transportation designs are 
in this set, retailing at approxi- 
mately $3.50. Libbey Glass Div., 
Owens-Illinois Glass Co. 


For more data circle No. 41 on postcard, p. 127 


Sliding Door Pulls 


New flush mounted sliding door 
pulls come in wrought brass or 





bronze in all standard finishes. 
Pulls are round in shape and have 
recessed walls. Available in 1% 
and 21% in. diameters. H. B. Ives 
Co. 


For more data circle No. 42 on postcard, p. 127 


Fishing Reel 

Martin reel Model 27 is designed 
and built similar to three higher 
priced models with the exception 
that the click which operates when 
the line is being stripped from the 
spool, is omitted. Features retained 
include anti- reverse mechanism, 
double post, automatic full pickup 
bail, synchro clutch adjustment, all 
metal construction, oilite bearings, 
helical gears, and removable and 
collapsible crank. Martin Auto- 
matic Fishing Reel Co. 
For more data circle No. 43 on postcard, p. 127 


(Continued on page 140) 
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Eagle Oilers do a supreme job of oil- 
ing. They meet every lubrication need. 
And each oiler in the Complete Eagle 
Line proves to your customers that it is r 
one of the best, most practical family of 
gz door oilers — made by Eagle, world’s largest 
manufacturer of oilers and oil and gas- 
oline containers now celebrating its 60th 
year. 
Machinists, home hobbyists, farmers, 
gardeners, sportsmen, repairmen and 
maintenance men of all industries find in 
the Complete Eagle Line the right oiler 
for them . . . Household Oilers for home . sli 
use, Harvester Oilers for the farm, Hy- = 
draulic Pump Oilers for hobby shops Profit from extra uti ty 
and farm, Copperite and Welded Steel 


Bench Oilers for the mechanic, and the | of Rikt.ibBench Vises 


rd, p. 127 





ass or 





8 sizes for 
pipe from “4” to 6” 











modern #33 and #66 all-purpose pis- 
tol grip pump oilers. 





No wonder this widely ad- 
vertised bench vise is popu- 


a 














: lar everywhere! The yoke can 
= sa be assembled to open for 
n iy either right or left hand. It 
3. Ives has an integral pipe rest for ee A 
THE PASSER — Suy easier cutting or threading 1%” to 8” 
pea mn , . .. built-in pipe bender . . . 
Eagle Oilers are in constant demand. Z 
They build steady, day-to-day profit for strong special malleable yoke 
EIEN Lohsing epmiting now chee wih amnion and base . . . LonGrip jaws of | 
geen , eaten ‘an your Comins Sas eens op quality tool-steel. Your customers simply 
; top q y 
ee 1 ee can’t beat it for efficient easy operation that 
2 He - ORDER FROM YOUR lasts for years! It pays you all the time to stock 
ape _ SUPPLIER OR WRITE US and sell these Rttmim Pipe Vises—order today! 
) . 
tained FOR INFORMATION THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S.A. 
anism, Eagle products are also 
pickup available in Canada. 
nt, all 
= : MANUFACTURING 
rings, 
e and Le COMPANY 
Auto- 
eee Wellsburg, West Virginia 
. p. 127 








) ONLY EAGLE OFFERS THE COMPLETE LINE 
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THE MODERN 
WEED KILLERS 
year-round repeaters 


Look for the 
big red can! 





Weedone 


The weed-killing miracle in the red can, 
containing the butoxy ethanol ester of 
2,4-D and 2,4,5-T. No vapor injury to 
nearby susceptible plants. Kills over 
100 weeds and woody plants, including 
dandelions, plantains, poison ivy, poison 
oak and brambles. Does not kill grass. 
Harmless to people and pets. 
List 8-oz. can $1 1-qt. can $2.75 
1-gal. can $6.75 


Plastic Weedone Applicator 


aS 
Non-scratch plastic construction— 
cap fits any screw-top gallon jug. 


Weedust 24. in Powder Form 


Ideal for spot treatment of lawn weeds. 
List 12-oz. shaker canister $1 


Weedone weeDONt 
Crab Grass Killer CRAB GMS 


The wonderful potas- 

sium cyanate crab grass 

and chickweed killer in the round red 

can. Does not kill ordinary grasses. 

Harmless to people and pets. 

List 61,-0z. can $1 26-0z. can $3 
612-Ib. can $8.85 


You can depend on ACP products backed by 
the long-established ACP name, and heavily 
promoted through national advertising. 






KILLER 





There’s more profit for you in ACP products. 
Check our discounts. Write for details. 


AMERICAN CHEMICAL PAINT CO. 
AMBLER, PA. Wj NILES, CALIF. 


| Processes | 
Makers of ACP Soil Conditioner + Trimtone 
ACP Rose & Floral Dust » ACP Fruit Tree Spray 
Rootone® with Fungicide » Transplantone® 
Fruitone® « Rosetone® » Seedtone e Gro-Stuf 
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WHAT’S NEW 








Sliding Door Hardware 


Bantam sliding door hardware is 
designed especially for bypassing 
doors on wardrobes, cabinets and 
other lightweight and thin doors. 





Can be used with hardboard, ma- 
sonite, plywood, novoply and solid 
wood doors of 4, % and % in. 
thickness. Load capacity is 30 lb. 
per panel. Grant Pulley & Hard- 
ware Corp. 


For more data circle No. 44 on postcard, p. 127 


Lawn. Sweeper 


Homko fold-away lawn sweeper 
picks up leaves, grass, clippings, 
stones, twigs, etc., in one sweeping 
operation of the adjustable brush. 
Model LS-200, this 20-in. sweeper 
has lawn-mower-like wheels, ad- 
justable sweeper height, plastic 
handle grips and replaceable can- 
vas four-bashel basket. Folds for 
storage and hangs compactly on 





wall, flattened to a 12-in. depth. 
Retails for $29.80. Western Tool 
& Stamping Co. 


For more data circle No. 45 on postcard, p. 127 


Three-Piece Brush Handle 
New five-foot steel brush handle 

comes in three sections which can 

be stored in 22 in. box. It takes only 





a few seconds to join sections into 
a handle that fits all standard 
brushes. Package weighs 19 ozs 
Empire Brushes, Inc: 


For more data circle No. 46 on postcard, p. 127 


Plant Food Dispenser 

New chemical dispensing garden 
item provides automatic propor- 
tioning of water soluble or concen- 





trated plant foods. Made of plas- 
tic, the device is fitted with a 
heavy duty quart glass container 
One filling makes 25 gal. of prop- 
erly diluted nutrient solution. Op- 
erates through any type of auto 
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...in HEW fvispLay PAKS: 
Stacked with Sales Appeal! 


New Inner-Seal Queen B and B Paks attract attention 

. make impulse sales! They're packaged in the exact 
lengths customers ask for . . . and each pak contains 
complete instructions on how to weather-strip! 

INNER-SEAL Queen B and B Paks are compact .. . 
easy to stack and easy to stock, easy to display and sell! 
Cash in on these profitable salesmakers. Order your 
stock of INNER-SEAL, the top-quality 
weather strip, today! 


QUEEN B PAK-17 feet 
Suggested Retail Price $1.98 


B PAK-10 feet 
Suggested Retail Price $1.19 


FLEXIBLE — ADJUSTABLE — RIP-PROOF 
EXCLUSIVE PATENTED CONSTRUCTION 
(Spring Steel Molded In Live Sponge Rubber) 
DURABLE — NEOPRENE COATED 
Over 600 Million Feet Sold! 
Nationally advertised 













For comblete information, write today to Dept. HAG 






BRIDGEPORT FABRICS, INC. 
BRIDGEPORT 1, CONNECTICUT 
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. 
A startin Alt ah ae isa ts 


Then 
Read 
About 


Pah is ROOTO is packaged in 
| screenees ss four sizes—a size for 
| h household 
ROOTS eac 


drainage problem. 
88s way s.orene We | a 


BOOT 






Wa 


Twenty-five pound drum 
for completely blocked 


sewers. = 
at, 


Six and ene-half pound 





can for root-prevention Bo. 3 
and sluggish sewers. ko TO 
“ — 





ROOTO is the chemical sewer and pao ig 
drain cleaner that is SELLING for _ 
progressive hardware dealers across Two pound can for 
the country. They have found that grease traps. 
ROOTO is the complete answer to 
their customers’ drain problems. 

Tell your customers about ROOTO. 
Tell them that ROOTO does a thorough 
job of removing roots and other or- 
ganic matter that clogs sewers and 
household drains. Tell them that 
ROOTO will save them time, money 
and inconvenience. 

Stock this profitable line today! It 
will sell for YOU because it is a 





strong line, soundly merchandised. Fourteen ounce can for 
Order from your nearest jobber or kitchen sinks, wash 
write for detailed information. basins, laundry tubs, etc. 


THE Git25) CORPORATION 


17319 Wyoming Avenue « Detroit 21, Michigan 
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Your “Do-It-Yourself” 
Customers Will Like This 
Money-Saving Way to 


STOP 


COLD WATER PIPE 
CONDENSATION 





Here’s a year-’round profit item for 
your economy-minded, home fixer- 
uppers! An opportunity for you to 
get your share of the dollars being 
spent to rid homes of the common prob- 
lem of ‘‘sweating”’ cold water pipes. 

NoDrip Tape converts waste base- 
ment space into useful storage, work, 
play areas. It’s the inexpensive way to | 

rotect costly appliances, power tools, 
recreation areas, etc., from ‘“‘sweating’”’ 
pipe damage. 

Forms an air-tight jacket around cold 
water pipes...stops condensation drip 
forever. Quick and easy to apply, 
NoDrip Tape winds spirally around 
any size pipe. Once on, self-adhering 
NoDrip Pape stays on. Requires no 
bands, brads or fasteners. NoDrip 
Tape can be hand molded to fit snugly 
around ‘drip’’areas—tee3,unions,angles, | 
valves, etc. Requires no maintenance. | 












Roll covers 
10 ft. of 4-in. id. 
iron pipe or 13 ft. 
of 4-in. o.d. 
copper tubing. 





list a roll 
Higher west of Rockies or in Canada 


ic 
ORDER THROUGH YOUR SUPPLY HOUSE 
Write for FREE circular 





Technical Coatings for Home and Industry 
SINCE 1895 
508 Burch St., KANKAKEE, ILL. 








Detroit, Mich. Lyndhurst, N. 3. 
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WHAT'S NEW 








matic sprinkling equipment. Called 
the Hydromix, it lists at $4.95. 
Doggett-Pfeil Co. 


For more data circle No. 47 on postcard, p. 127 


Lunch Kit 

Universal Gene Autry lunch kit 
has all white enameled interior, self- 
locking safety catch and collapsi- 
ble metal handle. Wire clip holds 





half pint bottle with red Roc-lite 
plastic cup. Other features include 
scratch resistant finish and re- 
placeable glass filler. Lists at $2.87. 
Landers, Frary & Clark. 


For more data circle No. 48 on postcard, p. 127 


Paper Plates 


Added to Bondware line, these 
paper plates in a plaid design come 
in 8 and 9 in. models with a fluted 
edge. The 8 in. plate is plastic- 
surfaced for use’ with hot or oily 
foods. Plates are available in red, 
yellow, blue and green. Continen- 
tal Can Co. 


For more data circle No. 49 on postcard, p. 127 





Pipe Threader 

Simpact 1 to 2 in. self-contained 
Ratchet Threader is now offered 
with a new cam-type quick-action 
pipe holder. Holder has broader 





jaws to permit more positive grip 
on the pipe, and free action cam 
that sets instantly to size. Unit 
will thread a_ pipe _ projecting 
through a wall 614 in. Dies recede 
along tapered steps. Toledo Pipe 
Threading Machine Co. 


For more data circle No. 50 on postcard, p. 127 


Glass Poultry Fountain 
Added to the Little Giant line, 

this glass poultry fountain features 

a heat resisting plastic base and 





optional bulb-type heater. Made of 
Nolicnium, plastic base is hard and 
durable and safe for medication. 
Designed especially for small flocks 
or use where automatic watering is 
not available. Complete unit retails 
for $1.35; electric heating base is 
$2.85 extra. Miller Mfg. Co. 


For more data circle No. 51 on postcard, p. 127 
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WHAT'S NEW 





@ For more information 
on these products and 
services use free post 
card on page 127. 


Clothes Dryer 

New gas clothes dryer, Model 
189-3, holds up to 18 lb. of wet 
wash. Has knee-high push button 
which permits easy opening of door. 








Sun Dial control permits 120 min- 
utes of operation and safe drying 
for all fabrics. Mistaway blower 
forces fresh air through clothes. 
Temco, Ine. 


For more data circle No. 52 on postcard, p. 127 


Aluminum Step Stool 


New aluminum step stool has 
red Fiberglas top which is riveted 
to the rails. Stool has non-pinch- 
ing spreader bars that lock legs 
into open position. Made of air- 
craft type heat treated aluminum 
sections, stool weighs less than 6 
lb. Retails for $9.95. R. D. Werner 
Co., Inc. 


For more data circle No. 53 on postcard, p, 127 





(Resume reading on page 13) 
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IT PAYS TO SELL 


Whit 
In NEW Sale 


The Lufkin White Clad is the newest addi- 
tion to the well-known, nationally ac- 
cepted ‘‘Mezurall"’ line of tape-rules. It 
is unequalled in tape-rules with a white 
line and is priced to appeal to mechanics, 
homecraftsmen and homemakers. 


GREAT 
CONSTRUCTION 
FEATURES 





TESTED 
AND PROVEN 
MOST DURABLE 
WHITE LINE 

Bold black figures and 





SELF- ADJUSTING markings (both edges) 
END HOOK ore easy to read against 

snow-white 2” line. 
Gives the most accurate White finish, on bonder- 
measurements, as the ized, tempered steel 
hook automatically blade, is covered by a 
slides to compensate for tough abrasive-resistant 


its own thickness. clear plastic for greater 
wear. Concave blade 
will project unsupported. 
Blade operates smoothly 
— brake prevents creep 
—can be replaced in 
seconds. 


GREAT 
SALES AIDS 





(Lda thd 
TAPES — RULES — PRECISION TOOLS 


ORDER FROM YOUR HARDWARE JOBBER 











s Building Package 









NEW, LIGHT, 


“MAGIC meTAL” case “ET 


New lightweight alloy metal is 
lighter than any other used in 
die-casting, yet makes the tough- 
est, strongest, most durable case 
on the market. Case is exactly 2 
inches wide for accurate inside 
measurements. 





W 926 6 Ft. $ .98 
W 928 8 Ft. 1.19 
W 9210 10 Ft. 1.49 
W 9212 12 Ft. 1.89 


Replacement Blades Available 











“SEE-THRU” 


i RE-USABLE BOX 


Each White Clad tape-rule is 
packaged in a beautiful 2-color 
plastic box with hinged cover 
and snap fastener. Your cus- 
tomers will be pleased with this 





EYE-CATCHING 
DISPLAY CARTON 
Brightly colored attractive car- 
ton holds six tape-rules. On 
your counter, in your window 
or in your showcase this cus- 
tomer-stopper will build im- 

pulse sales. 


NATIONAL ADVER- 
TISING PROGRAM 


The greatest national advertis- 
ing program ever undertaken 
by a manufacturer in this field 
will help build your profits. 
Hard-hitting, hard-sell ads will 
reach over 25 million homes 
again and again to pre-sell 
consumers on the Lufkin White 
Clad Mezurall. 
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TO HELP YOU-SELL 


New Displays and Other 
Dealer Sales Helps 


(Continued from page 13) 


Swedish Castle. Included free with 
each assortment are 2 doz salad 
forks, which when sold at retail 
cover cost of display unit. As a 
bonus during the promotion, a 24- 
piece gift-boxed set of tableware 
is offered at a special price with 





STANDARD 
MODEL 


each assortment ordered. Assort- 
ment retails at $57.42. Promotion 
extends to June 30. Ekco Products 
Co. 


For more data circle No. 54 on postcard, p. 127 


Streamline Pull Pack 

Compartment pack displays one 
doz. Wes-Chrome No. 530 Stream- 
line Pulls, individually nested. 
Pack serves as a display piece and 
as an aid in easier and safer han- 
dling of product at the job site. 
Donner Mfg. Co. 


lor more data circle No. 55 on postcard, p. 127 


Sandpaper Display 

Yellow and green cabinet dis- 
plays sandpaper with grit designa- 
tions marked to aid in self service. 
Cabinet holds complete assortment 
of simplified grits. Unit requires 
less than a square foot of counter 
space and is 18 in. high. Cabinet 
is offered in three deals. Deal K-1 
includes five grits of Production 
paper and three grits of Wetordry 
Tri-M-Ite paper. Deal K-2 con- 


tains five grits of Imperial flint 


BED, saacion & Wetordry 


Sandpaper 


FOR FASTER, SASIT® SANDING’ 


paper and three grits of Crystal 
Bay emery cloth. In Deal K-3 are 
five grits of 3M garnet paper and 
three grits of Wetordry Tri-M-Ite 
paper. Cabinet also available with- 
out sandpaper asortments. Min- 
nesota Mining & Mfg. Co. 


For more data circle No. 56 on postcard, p. 127 


Bathroom Accessories Kit 


Counter and window display for 
Thrifty-Line bathroom accessories 
is 30 in. long, 21 in. high and 5 in 

(Continued on page 148) 


MASTER 
MODEL 
2A-700 


Veteran oil burner servicemen call General Fuel 
Oil Filters “the best money can buy.” Two-fold, 
positive filtering removes the finest particles, im- 
proves operation of oil-fired furnaces, water heaters, 
space heaters. Service “‘call-backs” are eliminated, 
too, since the General 1A-25 and 2A-700 allow only 
clean oils to pass—greatly reducing possibilities of 
clogged burner nozzles. 


, Sa. ou purer 
IANDARD MY" 
1A-29 


Finest filtration 
Easily replaced all-wool cartridge. 
Clogged fuel lines eliminated 
Compact — easy to install. 

@ Double protection filter design. 


General Filters Are Underwriters’ Laboratories Approved 


GENERAL 


GENERAL FILTERS 
INCORPORATED 


144 


OUTLET AND INLET 
AT TOP OF UNIT 


Nas peal | 


~ / ALL-WOOL FELT 
. Se FILTER TRAPS 
FINEST PARTICLES 








FUEL 
OIL 


Canadian Factory Branch: Canadian General Filters, Ltd., 2679 Danforth Avenue, Toronto 13, Ontario 


FILTERS 


| INNER MESH SCREEN 
CORE PROVIDES 
SECONDARY FILTER 





Made 
Filters, Inc. 


43800 GRAND RIVER AVE. 
NOVI, MICHIGAN 





HARDWARE AGE, JUNE 10, 1954 











de 
ni 
bi 
fa 
in 


ar 


fil 


al 


al 


se 


HARDW 


1 K-3 are 
aper and 

ri-M-Ite 
ble with- 
s. Min- 


es Kit 


play for 
cessories 
and 5 in 


48) 


This important new film dramatizes the story of fasteners. It BETHLEHEM STEI COMPANY 
BETHLEHEM PA 


grt Distributor: Bethlehem Steel Ex 


delves into such common, everyday items as machine bolts, 
nuts, rivets, track bolts and spikes, and also describes roof 
bolts, high-strength bolts, oil-well sucker rods, and a wide 
range of special fasteners. The film takes you behind the scenes 
in our modern fastener plants. It shows how fasteners are made, 
and explains the vital part they are playing in industry. 
“Holding Power’ is in color, with sound. It is on 16mm 
film, and has a running time of approximately 30 minutes 
“Holding Power’’ is an ideal film for showing to distributors, 
consumers, and others closely associated with fasteners. It is 
also an interesting, highly educational picture for general 
audiences. There is no charge, except for the return postage. 
If you would like a print for showing, fill out the coupon, 
selecting a date well in advance, and mail it to Publications 


Department, Bethlehem Steel Company, Bethlehem, Pa. 


BETHLEHEM STEEL 
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Left, Mr. Abner Piel. 
Right, Mr. Karl Oldstein. 


ee 

For the big buyers... 
painters, decorators, 

project managers! 

The Pocket Edition of the new “Dutch 
Boy” Color Gallery is the swellest 
“gimmick” you ever saw to help your 
big buyers do their color planning. Get 


a dozen or so, and watch ’em boost 
your gallonage, fast! 
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... say 
Mr. Karl Oldstein and Mr. Abner Piel, 
A&K Paint & Hardware Store, 
Atlanta, Georgia 


“Since we have had the Color Gallery 


our Dutch Boy sales have 
increased over 100% 








It’s a sensational money-maker, a once-in- 
a-blue-moon merchandising idea...the new 
“Dutch Boy” Color Gallery! 


“Since we have had the Color Gallery, 
our Dutch Boy Sales have increased over 
100%.” That’s the word from Georgia, from Messrs. 
Oldstein and Piel, A&K Paint & Hardware Store, 
Atlanta. 


From Tennessee, Mr. Veitle E. Peeler, Peeler 
Hardware, Covington, writes, “Our total sales for 
the first six months of 1953 are 129 per cent over 
those for the same period of 1952.” 


And from Pennsylvania, Mr. Joseph Gray, Mead- 
ville Paint & Wallpaper Co., Meadville, heralds “A 
200 to 300% increase in Dutch Boy sales...and 
that is only the beginning.” 


Now maybe you took a quick look at the new 
“Dutch Boy” Color Gallery, and turned it down as 
just another color system. 


If you did —in fairness to yourself, take a fresh 
look now. Just ask your “Dutch Boy” salesman — or 
write our nearest branch office —for a demonstra- 
tion. No reason the “Dutch Boy” Color Gallery 


can’t boost your paint sales substantially too! 
* 


NATIONAL LEAD COMPANY: New York 6; Atlanta; 
Buffalo 3; Chicago 80; Cincinnati 3; Cleveland 13; Dallas 2; 
Philadétphia 25;Pittsburgh 12; St. Louis 1; San Francisco 10; 
Boston 6 (National Lead Co. of Mass.). *Reg. U.S. Pat. Of. 
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Why you sell more paint with 
the “Dutch Boy” Color Gallery: 


Simple system — easy for your customers to under- 
stand and use. 


The colors you need to meet today’s demands, either 
traditional or modern... glamorous pastels, in- 
between shades, deep tones. But not so many colors 
that customers are confused, sales slowed down. 


Shopper stopper display case — exquisitely beau- 
tiful “showpiece” that draws people to it and makes 
them buy. 

Brings in new customers — once they get the word 
from your old customers, lots of new ones will be in 
to see this marvelous Color Gallery. And to buy paint! 


“Take-home” chips that make it easy for customers 
to match up colors with home furnishings — that also 
tell them which colors go together. 


Pocket edition — a special “tool” for selling big- 
volume prospects, such as real estate developments, 
factories, hotels, schools, etc. 

Big name brand that’s nationally advertised . . . that 
people know and have confidence in. 


Outstanding paint value— every Color Gallery 
paint has the top quality all “Dutch Boy” products are 
famous for. The interior finishes are modern alkyd 
resin enamels . .. with all this means in easy applica- 
tion, uniformity of finish, long service. 


Priced right — customers pay no premium for Color 
Gallery paints. They’re popularly priced, to appeal to 
the widest market. 


Why you make extra profit 
on every gallon sold: 


No Complicated Mixing — you save time. The Color 
Gallery is a simple “one-shot” system. You use only 
one blender for each gallon or quart of paint. 

Small Investment — you don’t tie up a lot of money 
in inventory. All you stock is a few bases, plus the 
necessary color blenders. 

Little Shelf Space Required — your entire stock of 
color blenders fits into an area the size of an average 
door. 

Exceptional Turnover — as you carry only a few base 
paints, you get much faster turnover with the Color 
Gallery than with regular paints. 
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Improved 
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1‘ to 2/4 Self-Contained 
Ratchet Threader 


KC 


ue) 
CMU 


PIPE HOLDER 


%& Improved cam-type quick-action 


pipe 
holder has broader jaws for more posi- 


tive grip on pipe. 

*% Free action cam assures instant setting to 

any size—1”’ to 2”’ 

Easy to center ... you get perfect aligned 

threads. 

% Fewer moving parts... minimum wear 

. light in weight. Amazingly compact 
. will thread a pipe projecting through 
a wall as short as 6Y,”’ 

%& Accuracy proven through the years 
dies recede along tapered steps. A fine 
quality tool—yet low in cost! Write for 
new catalog. Order through your supply 
house. The Toledo Pipe Threading Ma- 


chine Co., Toledo, Ohio. = 


* 


New York Office: 165 
Broadway, Room 1310. 


RELY ON THE LEADER! 








PIPE TOOLS..POWER PIPE MACHINES.|POWER DRIVES 
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TO HELP YOU SELL 





@® For more information 
on these products and 
services use free post 
card on page 127. 


(Continued from page 144) 





deep and is printed in forest green, 
red and chartreuse. Display is of- 
free with purchase of six 
shown on 
Mfg. Co., 


fered 
each accessories 
board. Philip 
Miami-Carey Div. 


For more data circle No. 


sets of 
Carey 


57 on posteard, p. i2 


| Gardening Tool Package 


New package for gardening tool, 
| the RapiDigger, is made of brown 


| craft paper board colored forest 





handle 


Pick-type 
is easily inserted and cannot come 


green and ochre. 


off in use. Mann Edge Tool Co. 


For more data circle No. 58 on postcard, p. 127 


Heating Units Booklet 


| 

| 
Booklet No. B-6161 is a 23-page 
booklet on electric heating units. It 
presents complete data on heaters, 
and switches. 


thermostats snap 





Contains complete tables listing 
wattage required, supply voltage 
and dimensions. Drawings give 


construction details and mounting 
instructions. Also included are 
sections on strip heaters, forced 
convection air heaters, room and 
oven heaters; complete line of 
Corox heaters; cartridge heaters, 
glue and melting pots. Westing- 
house Electric Corp. 


For more data circle No. 59 on postcard, p. 127 


Drainboard Tray 
Assortment 

Six-color Rubbermaid drainboard 
tray assortment is offered in three- 
way incentive deal. It includes at 
no cost: 20-in. wide self merchan- 


diser display, serving both as ship- 
and 


ping counter carton; $2.59 





drainboard tray with each pur- 
chase, and wide range of colors in 
a__ less-than-standard shipment. 
Six of the trays are intended to 
sell at $2.98; and two other sizes 
of each are priced at $2.59 and 
$3.98. Wooster Rubber Co. 


For more data circle No. 69 on postcard, p. 127 


Brass Cabinet Hardware 
New line of brass Colonial cabi- 

net hardware is contained in visual 

packages for self-service display. 
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You pocket a healthy profit on cach CARBORUNDUM" Brand Abrasive Kit for 
| Furniture Retinishing you sell—but it doesn't stop there! Your customers soon 

vare book; 22 cut sheets (8 different grits and grades) | discover that CARBORUNDUM’S professtonal-typ abrasive papers help them do a 

: .including top-quality garnet cabinet and fin- more craftsmanlike job—give better, faster, easier sanding than ordinary ‘sand 

ial cabi- | ishing papers, silicon carbide waterproof paper, | papers.”” They come back for more—in full sheet sizes. You ring up extra profits 
| 


“> "7 | EACH KIT CONTAINS: 


A complete, 16-page illustrated “how-to-do-it” 


in visual aluminum oxide moulding cloth. The papers 


Mone eve worth the gstee of the btt...00 te he Display them throughout your store for “‘sell-on-sight profits. And stock 


display. | instructional booklet for these whe went te enough full sheets of CARBORUNDUM’S professional-type Abrasive Papers to 
know how to refinish their furniture as the pros meet the demands of customers who return for more. 


do. Your margin is 33.6%—and even higher when es eee ee ee ee ee ee 
you buy in quantity. THE CARBORUNDUM COMPANY, Dept. HA 90-42, Niagara Falls, N. Y. 


Your Furniture Ret ishing Kit soun Is interesting rush de tails to 








COLORFUL DISPLAY BOX | 
comes with every 10 Kits! | 
ORDER | oom 7 aaee aaas onal 


NAME 







FROM YOUR WHOLESALER... 
or mail this coupon for details. 


CITY ZONI STATI 


CARBORUNDUM 


REGISTERED TRADE MARK 


... the HIGH-PROFIT, LOW-INVENTORY abrasives line ! 



















SELL 


LUBRIPLATE 


the white 


lubricant of 
a thousand 








LUBRIPLATE 
SELLS 


because... 







IT LUBRICATES BETTER ! 
Letters pour in from all over the country 
telling us how Lubriplate has improved the 
working of fishing reels, guns, ee locks, 
lawn mowers, power tools, hinges, fans, 
outboard motors and a thousand and one 
other things. 


IT’S NATIONALLY ADVERTISED ! 
Millions of sportsmen and householders 
read about Lubriplate regularly in The 
Saturday Evening Post, Sports Afield, 
Field & Stream, Popular Mechanics, Motor 
Boating, Home Craftsman and others. 


IT’S PRICED TO SELL! 


3 Handy Sizes—“*A” Tube % x 31% inches 
retails for 20¢; “*“B’’ Tube | x 6 inches re- 
tails for 35¢; “*C’’ Tube 2 x 8 inches retails 
for 95¢. 


IT’S PACKAGED TO SELL! 


“A” & “B” tubes packaged one dozen to 
attractive, sales stimulating counter dis- 
play cartons. “C” tubes in colorful indi- 
vidual boxes with counter display card. 
Ask your jobber for 
LUBRIPLATE 
and sell it in your store 
Fiske Brothers Refining Co., 
143 Lockwood St., Newark 5, N. J. 
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TO HELP YOU SELL 


Line includes “H” hinges and door 
and drawer pulls of solid brass, pro- 
tected agairst tarnish with baked- 
on plastic lacquer. Units are packed 
12 in a carton. American Cabinet 
Hardware Corp. 





For more data circle No. 61 on posteard, p. 127 


Hose Coupler Package 


Jiffy hose coupler is now avail- 
able in a self displaying counter 
package, which contains 1 doz. com- 
doz. 


plete couplers plus % extra 





faucet fittings. Coupler is leak- 
proof, rustproof and copper plated. 
It can be used on any hose connec- 
tion and can be snapped on and off 
with one hand. Sanco Products Co. 


For more data circle No. 62 on postcard, p. 127 


Shotgun, Rifle Manual 


The 1954 edition of the Savage 
Sales Manual contains illustrations 
of each model and detailed cuts 
of their outstanding features. In- 
cludes sections covering selection 
of firearms, the operation and care 
of various models, sales hints, and 
a quick check list of major fea- 
tures of each model. Savage Arms 
Corp. 


For more data circle No. 63 on postcard, p. 127 


Water System Display 

New water system display, de- 
signed to show running water un- 
der pressure, is available with four 
different models of Myers Water 
Systems. Display is also offered 
as a non-operating unit with 
wrought iron legs replacing the 





bottom tank. Display is 5 ft high 
and has a gray-green background 


with red lettering. Dealers en- 
tered in Myers $25,000 Steeple- 
chase contest can purchase unit 


for $17.50. Non-operating unit is 
$12.50. Dealers can return display 
within six months and receive full 
credit if unit is in good condition. 
F. E. Myers & Bro. Co. 


For more data circle No. 64 on postcard, p. 127 


Auto Spotlight Display 


Klip-Beam auto spotlight comes 
in new shipping-display Prepak. 
Package has cutaway front and 
front fold-back-cover construction 





for conversion to display unit. Con- 
tains descriptive copy and illustra- 
tions of five product uses printed in 
red and blue on yellow liner. Cable 
Electric Products, Inc. 


For more data circle No. 65 on postcard, p. 127 


Axe Display Carton 

New shipping carton, designed 
for Kelly Axes, is quickly converted 
into display. Sleeve comes off and 
new flat pack folds in center to sit 
on counter, floor, or in window. 
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“1 stock CHI-NAMEL _.. BECAUSE 


exclusively in my 2 pak 
new paint ¢ BETTER JOB 


store eee IN A 


SHORTER TIME 
BSSS Coe !” 


REPORTS new Texas Chi-Namel 
dealer with 25 YEARS in the Painting 
and Contracting business. 


DEE HARRIS 


HARRIS’ PAINT STORE 
PARIS, TEXAS 


















Upper left: Dee Harris and Mrs. H. E. Bolka 
Lower right: Mrs. Dee Harris, Mrs. H. E. Balko, Dee Harris 







“During my 25 years of painting and contracting I have searched for 
products which would turn out a better job, in a shorter time, at less 
cost. Last year a Chi-Namel representative encouraged me to try Chi- 
Namel paint. I found its high quality and moderate price was just what 
I'd been looking for. My painters asked me to use it on our jobs because 
its easy workability pleased them. I discovered Chi-Namel goes further, 
does a better job, and as a result makes me more money. I was so 
pleased with Chi-Namel that I made a most important decision last 
and opened a paint store, stocking Chi-Namel exclusively. a a 
a happy surprise to find that Chi-Namel has an aggressive merchandis- 2 
ing aaeeee to match its high quality. I can honestly tell all my friends Here are 17 WAYS Chi-Namel helps 
an r rican 

cadena one of the finest products on the America dealers get customers: 


How much new business does your paint line produce? © Color Planning Studio @ Tabloids . 
7 : ‘ 2 ® Architect's and Contractor's ®@ Special product promotion 
Your paint line is probably a good one, but not all customers ask for : 
“ : promotions ®@ House-to-house sales 
paint by its brand name. The big question is not how well known is _ ¢ industrial promotion © Novelty Sales Stimulators 
your paint line, but rather how many new customers does it actually  @ school board promotion © Dealer Stationery 
bring into your store. Testimonials from Chi-Namel dealerseverywhere  @ Farm ; e : 
promotion Statement inserts 
ae that Chi-Namel’s high quality products, promotions and services Newspaper ods © Special sole promotion 
ring in many new paint customers . . . customers who buy other § @ pagio announcements © Special Consumer promotion 


merchandise as well. 





® Special Mailings 


OL LL ie | 
FACTORIES 


ee ee ~ CHI-NAMEL PAINT & VARNISH CO. 
1103 Third St. So., Minneapolis, Minn. 


rd Chi is build- Please Send Me The Chi-Namel Story 
w Che . i 
Name! ) Capers 
with odvertsin’ Name —__ se sendiceieiitieilemanlities 
“ re than ‘ 
t \ 


PAINTS 


Address . . — 


' 


oe a a — 


t. Joseph, Mo., Oklahoma City 
See SR SSS SSS 
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Sell SAFGARO "PRES-VAC 





THE HOME MILK AND CREAM PASTEURIZER 


eee ALL Harmful Bacteria 


i) 
Cid 


SAFEST! Tests by the 
Dairy Jechnology Labor- 
‘ atories of a prominent 
university prove the SAF- 
GARD PRES-VAC the 
safest of all home pas- 
teurizers. Its pressurized 
heating and complete im- 
mersion of milk container 
in a water bath thor- 
oughly destroy undulant 
fever and other disease 
germs on the underneath 
surface of the milk container cover (see #1) 
and on the pouring edge (sec #2) as well as 
Model P-3000 a in the milk itself (see #3). Your customers 
Copacity: any amount /-%) % want the complete protection that only the 
up to 2 gallons. Sug- ,* Up 2 SAFGARD PRES-VAC offers. 
ee FASTEST! The SAFGARD PRES-VAC pasteur- 
ys izes any amount of milk or cream up to two : : ‘ 7 
Nationally Advertised in gallons in a third of the time usually required. single bit or double bit axes in 
oe rer eee onl BEST FOR FLAVOR! No scorched taste. No lost straight weights. Offered without 
a ers, » ite H . H 7, cam © . - . : 
county agents. AMwvacive 2-csler SAFGARD. SRESVAC ‘eae a ok cost, display is colored red and ~ 
display card is packed with each cious natural flavors. yellow. True Temper Corp. 
pre et has new Ask your distributor about the SAFGARD For more data circle No. 66 on posteard, p. 127 


above. Also free sales literature ‘ > 
ae , PRES-VAC Pasteurizer today. If he does not 
d other hand ds. —_ : 7 y- ed 4 
te onl we ra mma yet carry, write Department 6-HA. 


® . Shelving Uprights Bulletin 
fe \ SAF GARD GRAND SHEET METAL PRODUCTS COMPANY | Standard steel shelving Up- 
tie A tld MELROSE PARK, ILLINOIS rights, which can be used to pro- 
: duce adjustable shelving, are de- ‘ 
scribed in new. six-page bulletin. 7 
( 


Bulletin shows how new or _ used 













Braced for rigidity. Displays four 





lumber may be used to obtain per- 
fect shelf spacing. Uprights can 
be installed without special tools. 
Literature also gives detailed di- 
mensions and shows step-by-step 
photographs of how Uprights are J 
assembled. S. A. Hirsh Mfg. Co. Aa 


For more data circle No. 67 on posteard, p. 127 


PROHITABLE MARKET Fiber Glass Dispenser 


Believe it or not, more than 6 million horses and mules New dispenser rack for short 

aeed shoeing each year—and today their owners are look- , £ Sage a 

. \TT ‘ lengths of fiber glass insulation 

ing to YOU to supply them. Horseshoes are a high-profit hold O64 in wide. 166-0 voll 

. . . 2 d ? > - ‘oO 

item...come packaged 10 pair to the box—easy to store, atom. We . 6, 
shelve, and sell. Stir yourself: Write now to Dept. H-1 for 
name of distributor, free catalog and pricing information. 





YOUR CUSTOMER LOOKS FOR THIS TRADE MARK——> 4 


It signifies the Hm ag a 
WORLD'S LARGEST 
MANUFACTURER OF : 
HORSE AND MULE SHOES. 
. | 


MANUFACTURING CO. 
Joliet, Ulinois 





10. 
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End-o-Weed 
CRAB GRASS 
KILLER 


: End-o-Pest 


Feature and display the 

entire VIGORO gardening line! TREE SPRAY 
America's complete and profitable Saag ge fa age 
line of Gardening products ! FIN 


The MILESCRAFT Line Is The Complete Line 
Used By The Craftsman For Many Years 


aS w= , 


AR.C. 


DUST End-o-Pest 


A.R.C. 








sl 
10A Angle Float 


eh 


16A Sponge Float 24A Corner Tool 31A Narrow Edger 





f 
; 






} 













33A Standard 
Curb Tool 


26A Cement Groover 25A Cement Edger 


se 


52A Steel Hex Plumb Bob 
Sizes Ylb. Yalb. %lb. 1b. 


Tampers 4A 8”"'x8” 
6A 10"x10” 


Oe 


13A Plaster Hawk 


me 








91A—44” x 11%” Plaster Trowel 








SOLD = - 
ONLY THROUGH : aa 
—— WHOLESALERS 08 © e Q Fam 





eo 20 8 


We manufacture over 80 Cement and Plaster hand tools and 70 models and styles of Levels 
THE MILESCRAFT MANUFACTURING CO. 
10409 MEECH AVENUE CLEVELAND 5, OHIO 


HARDWARE AGE, JUNE 10, 1954 153 


97A—4” x 14” Cement Trowel 





Tool Merchandising Fixture 
7O HELP YOU SELL New merchandising fixture dis- 


playing the new Stanley Handy- 
; man line of medium priced 
ge ch agen : ypu = matched tools is designed for the 
aa rots re ” “ - , =. do-it-yourself market. Fits on top 
ae eee eee oe nani of a standard step-up-island and 
fication plate assures a straight cut ; Vv: 

is constructed of 14 in. perforated 


onl oomget n bee comes hardboard 5 ft wide, 27 in. high, 
splz Ss ying se- F : 
oon Sages and 19%% in. deep. Only one side 


hold applications of material. Fiber ‘ 3 : 
- — sis oor of unit has been laid out for Stan- 


Glass Div., Libbey-Owens-Ford 
ley Handyman tools, the other may 
Glass Co. : 

be used by dealer to display other 


For more data circle No. 68 on postcard, p. 127 












F 
oO 
s 
c 





merchandise. The Island Topper 
Fixture “H” costs $47.50 when pur- 
chased with a stock of Handyman 
tools. Wall Fixture “W” is also 
ih available. Stanley Tools. 


For more data circle No. 69 on postcard, p. 127 


Colo Water Bag Display Rack 
. 











New display rack for Eayle 7 - 
Traveler water bags is offered free. Ae 
000 Sign with place for selling price jig-saw 
, tachme 
HUNDREDS OF sets 
gether 
° printed 
_—— e USES Ad-mat 
i . Arrow 
x e PROSPECTS For more 
‘| ¢ SALES 
4 Sen Home 
"8 Stiglllg —* Here, now, Perforated Masonite Hang 
ce ° Duolux tempered hardboard H-28, « 
alae cdi panels packaged for consumer sales. Duron 
‘ 5 1M. | : 2334 in 
©: fa * a Big 18%” x 23%” panels, in a choice of 6 fastens on top of the tripod dis- 
ae decorator colors, packaged individually com- play. Rack is available in Eagle 


Traveler and in the Traveler with 
State name imprinting. H. Wenzel 
Tent & Duck Co. 


UIRITY Coss plete with hooks and mounting hardware. 


There is an established consumer demand... 














For more data circle No. 76 on postcard, p. 127 
how about filling it? 
! | ‘ ° 
colors =| USEITIN'| I's Chisel Kits 
White j Kitchen Smooth New Chrome Edge chisels are 
Gray | Garage | Snag Free packaged in plastic pocket kits, 
Cherry Red Shop | Enameled each containing 74, %, %4 and 1 in. 
Pastel Blue | Closet | Moisture Resistant ae rege ea a d plastic, 
Pastel Green 1 Basement |  Splinterless — — oa oe See 
‘ | | Chrome finished blades will not rust 
Sunshine Yellow Bath Easy to sell ‘ . 
ew | : and will keep an edge. Lists at 
Living Room Easy to install $9.40 per set. Buck Bros., Inc. aimee 
Goud tor Mevatate and qutees. For more data circle No. 71 on postcard, p. 127 four m 
e 
Hookrite Products Corp. __.. ; $3.49. 1 
49 Empire Street . Nemeth, 0, 2. Jig-Saw Display ee 
National Sales Representatives This two-color display box, win- abrica 
JOHN H. GRAH dow streamer and envelope stuffer aur enate 
Cco., INC. 
\ e. 105 Duane Street * New York 8, N. Y. are sales aids for the No. 500 Arco (Resi 
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TO HELP YOU SELL 








@® For more information 
on these products and 
services use free post 
card on page 127. 





jig-saw, a 4-in. electric drill at- 
tachment. Top of box flaps back so 
that the unit can be displayed to- 
gether with the 
printed on top and sides of box. 
Ad-mat sheet is also available. 
Arrow Metal Products Co. 


For more data circle No. 72 on posicard, p. 127 


Home Kit Pegboard 


Hang-All home kit pegboard, No. 
H-28, contains a white tempered 
Duron pegboard measuring 1934x 
2334 in. Also included are 18 all 





purpose hooks, six special hooks, 
four spring clips, four spacers and 
four mounting screws. Retails at 
$3.49. Larger kits are available for 
workbench and garden tool use. 
Fabricators, Inc. 


For more data circle No. 73 on postcard, p. 127 


(Resume reading on page 14) 
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PROVINCIAL-« COLONIAL « MODERN * RANCH 


the nation’s hom 





sales messages , 





AMERICANA 


doors 





THE MOST POPULAR LINE YOU 


CAN FEATURE... 


handsome, hammered 
steel AMERICANA 
Hardware, finished in 
"Star - Brite’ Black, 
Antique, Cepper or 
Brushed Brass. 


SEND FOR COMPLETE 
CATALOG TODAY! 


" HINGE 


with screws 


#317—for **"' 
offset doors 


#320—for flush 


AMERICANA 


L 
“H" HINGE |’ 
PEs 


ei 
with screws it 
#318—for %'* 4 
offset doors : 
#319—for flush 
doors 





Display with 
Americana Deal 


Show your cus- 
tomers you've 
got it in stock 
with this New 
Stand-Up Dis- 
play. Complete 
with Americana 
Hardware. 


5TA 


370 Butler Stree 










an: 


TODAY’S FASTEST-SELLING 
CABINET HARDWARE 


AMERICANA 


DRAWER PULL 


with screws #394 





AMERICANA 


KNOB 


with screws 


#237 "'E-Z" 
RUBBER ROLLER CATCH 


U. S. Potent No. 2,660,464 
Silent action—easy to install 








Finished in 


"'Star-Brite’’ Nickel Envelope packed 
including 2 strikes. Bulk packed includ- 
ing | strike 


METAL PRODUCTS Co- 
AL 17, N. Y. 


t, Brook! 


Sold through wholesalers only 
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Bigelow & Dowse Begins Construction 
On New Warehouse In Needham, Mass. 


Bigelow & Dowsce Co., 
wholesaler of Boston, has 
commenced construction of 


its new warehouse and office 
building in Needham, Mass. 
The new building is lo- 
cated in the New England 
Industrial Center which has 
heen developed by the firm of 
Cabot, Cabot and Forbes. 
The new location ‘vas se- 
lected because of its unusual 
eccessibility to many of the 
major highways of Massa- 
chusetts. The New England 
Industrial Center is located 
on Route No. 128, and is very 
close to the Worcester Turn- 
pike and Routes Nos. 1, 16 
and 135. Rail service is fur- 
nished by the New York, 
New Haven & Hartford RR. 


The new warehouse will 
have in excess of 100,000 sq. 
ft. of warehouse and _ ship- 
ping space on the first floor, 
with 12,500 sq. ft. of offices 
and display rooms on the 
second floor. 

An 18-ft. ceiling will al- 
low a cubic footage far 
greater than Bigelow & 
Dowse now has available in 
its present location. Prac- 
tically all items will be pal- 
letized and transported by 
either fork trucks or convey- 
ors. Greatly expanded ship- 
ping and receiving areas will 
enable Bigelow & Dowse to 
handle’ simultaneously 13 
trucks and six freight cars. 

Because of its accessibil- 
ity, it is anticipated that a 
great many dealers will pick 
up their orders. A number 
of dealers have indicated that 
they planned to purchase 
trucks for this purpose as 
as Bigelow & Dowse 
is operating in Needham. 
With this in mind, Bigelow 
& Dowse has incorporated in 
its plans special facilities to 
give these dealers fast ser- 


vice. 


soon 


(Continued on page 159 
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Kohimeier Hardware 
Liquidated May 1 


Kohlmeier Hardware Corp., 
Richmond Hill, N. Y., whole- 
salers, has liquidated as of 
May 1. 

George Kohlmeier will join 
Igoe Bros. as field sales man- 
ager with headquarters in 
Brooklyn, N. Y. 


Prospects Good For Builders’ Hardware 


Fasteners Institute 
Elects Vice President 


Donn D. Greenshields, ex- 
ecutive vice president of 
National Screw & Mfg. Co., 
Cleveland, O., has _ been 
elected vice president of the 
Industrial Fasteners Insti- 
tute, national association of 
manufacturers of headed and 
threaded products in the 
United States. 

The vice presidency of the 
Institute is the highest elec- 


Industry, Stress Pacific Coast Speakers 


That 
for the 


are good 
hardware 
industry stressed by 
speakers at the 9th annual 
Pacific Coast Builders’ Hard- 
ware Conference, May 2 to 
5, at Sun Valley, Idaho. More 
than 250 members of Build- 
Hardware Clubs, and 
guests, attended the confer- 
ence under the chairmanship 
of Don R. Morris, Western 
Door & Plywood Corp., Port- 
land, Ore. A photo of the 
group appears on p. 171 in 
HA Photo Angles. 


“What’s on the llorizon” 
was the subject of E. B. Mc- 
Naughton, chairman of the 
board of the First National 
Bank of Portland, a partner 
in Mallory Equipment Co. 
and a director of Builders 
Hardware & Supply of Port- 
land. Mr. McNaughton spoke 
of the generally healthy con- 
dition of the construction in- 
dustry, and said that in the 
event of a sharp dip in busi- 
ness the Federal government 
would start on some projects 
now just in the blueprint 
stage. 


prospects 
builders’ 
Was 


ers’ 


Robert G. Ryan, secretary, 
National Builders’ Hard- 
ware Association, said that a 
primary function of NBHA 
is to act in a liaison capacity 
between the industry and 
federal government agencies. 
He told of its work on the 





V. A. Hardware Comparison 


Chart, housing hardware 
booklet and hardware list- 


ings for hospitals. 

Ralph J. Compton, Ralph 
J. Compton-Sales, Los An- 
geles, and president of the 
American Society of Archi- 
tectural Consultants, told of 
activities and plans of that 
organization. 

The need for better under- 

(Continued on page 164) 


Hardware Briefs: 





tive office open to members, 
and is awarded in recogni- 
tion of outstanding service to 
the fastener industry. Mr. 
Greenshields becomes the sec- 





D. D. GREENSHIELDS 


ond National executive to be 
so honored, the first having 
been the late Charles F. 
Newpher who also preceded 
Mr. Greenshields as execu- 
tive vice president of the 
company. 

Mr. Greenshields, who is 
also a director of National, 
has been a vice president of 
the company since 1949. 


Consumers Coal & Hardware Co. Holds 
Grand Opening; 128 Year Old Firm Sold 


Flint, Mich.—Grand open- 
ing of the Consumers Coal 
& Hardware Co., 2351 La- 
peer St., formerly called 
Consumers Coal & Coke Co., 
was held recently. Paint and 
hardware departments have 
been added to the business, 


and the store has been de- 
signed for maximum self 
service, Francis Jenkins is 


manager of the paint and 
hardware department. 


Dallas, Pa.—The 128-year- 
old Lewis & Bennett Hard- 
ware Co. of Wyoming Val- 
ley has been sold to two 
Philadelphia men, Leon Maz- 
er and William F. Cumly. 
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Dallas, Tex——Martin Rog- 
ers, former vice-president of 
Seals Pierce Hardware Co., 
a wholesale builders hard- 
ware and specialty firm, has 
purchased and will operate 
the former Pierce Hardware 
Store at 223 P. G. Shopping 
Center. He has changed the 
name of the store to Key- 
stone Hardware Co. Perry 
Robnett will continue as 
manager. Mrs. Rogers will 
assist in the operations. 


Y. — Sandy’s 
Hardware, East Buffalo’s 
newest hardware store, of- 
fered prizes, gifts and sur- 
prises during a grand open- 


Suffalo, N. 


(Continued on page 170) 
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A. D. Wagen Receives 
Milwaukee Paint Post 


Albert D. Wagen has been 
appointed assistant divisional 
director of the Milwaukee 
paint div., Pittsburgh Plate 
Glass Co., Pittsburgh. 

Prior to his appointment, 
Mr. Wagen had been divi- 


A realignment of assign- 
ments in the buying depart- 
ment of Janney-Semple-Hill 
Co., Inc., Minneapolis whole- 
salers, was announced re- 
cently by B. J. Case, presi- 
dent. 5 

The new assignments, Mr. 
Case said, were designed to 
further improve the efficiency 
of buying operations. 

The major appliance and 
heating departments have 
been combined into one unit. 
0. H. Englund will direct the 
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sional director of the Pacific 
Coast Paint Division. He 
joined Milwaukee in 1935. 





Firm Changes Name 

The Henkel-Clauss  Co.. 
Fremont, O., has changed its 
name to Clauss Cutlery Co. 


Janney-Semple-Hill Realigns Buying Staff; 
Appliance and Heating Depts. Combined 


department. 
G. lLande’s builders’ 
hardware department will 
also purchase non-ferrous 
metals, rolled valley, tin 
plate, conductor pipe, eave 
trough and accessories. 

D. P. Graham continues 
as head of the plumbing de- 
partment, and, in addition, 
will be responsible for buy- 
ing pumps and water sys- 


buying in this 


tems. T. Berglin will buy 
charcoal. 
Corrugated roofing, sheet 


Rickbeil Wins NRHA Hardwa 
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re Week Award 





Wholesalers Recommend Manufacturers 
Simplify Price Change Announcements 


iron, screws, turnbuckles, 
fasteners and aluminum 
sheets will be purchased by 
David Hill. 


C. R. Holsteen will leave 
the buying department and 
will join the operating end 
of the firm’s activities. 

E. G. Lande, a director of 
the firm, an officer and head 
of the builders’ hardware de- 
partment, will retire under 
the company’s pension plan 
on August 1, 1956. George 
O. Ames will leave the elec- 
trical department to take 
over the duties of the newly 
created position of assistant 
builders’ hardware buyer. 

Roger Alford, assistant 
office manager, will enter 
the buying department as 
assistant to J. J. Hozempa, 
electrical buyer. 





Rickbeil’s Hardware, Worthington, Minn., is the winner of a panel truck awarded by 
the National Retail Hardware Assn. to the hardware dealer doing the best job of pro- 
moting Hardware Week this year. Shown in the photo are, left to right, F. Hardy 
Rickbeil, proprietor, his son Dick Rickbeil in the cab, and C. J. Christopher, manager- 
secretary of the Minnesota Retail Hardware Assn., who presented the award to Rickbeil. 
The truck to be delivered to Mr. Rickbeil will be a panel truck. This is the second time 
this year Rickbeil’s has received national recognition. Earlier the store had been 
awarded a certificate of distinction by the Brand Names Foundation in New York 


(see HA, May 13, p. 205) 


A procedure for making it 
easier for wholesalers to 
quickly note price changes 
has been suggested in a reso- 
lution adopted at a recent 
meeting of the executive com- 
mittee of The National 
Wholesale Hardware Asso- 
ciation, Philadelphia 3. 

The resolution suggests 
that manufacturers, when is- 
suing resale schedules, ap- 
propriately mark those items 
on which prices have been 
adjusted. This is urged as a 
time-saver which would elim 
inate checking all items on 
a new price schedule. The 
resolution reads: 

“WHEREAS, Wholesalers 
purchase from thousands of 
different sources of supply 
who in the course of a year 
find it necessary to make cer- 
tain adjustments in their re- 
sale schedules, and 

“WHEREAS, These ad- 
justments often involve only 
a limited number of items 
even though the complete 
schedule is republished, and 

“WHEREAS, to determine 
which items have changed 
requires a complete recheck- 
ing of the manufacturer’s 
schedule — consuming much 
time and resulting in delay; 
therefore be it 

“RESOLVED, By the Ex- 
ecutive Committee of the 
National. Wholesale Hard- 
ware Association this 7th 
day of May, 1954, that we 
urge manufacturers to con- 
sider the placing of an ar- 
row or some other means of 
identification alongside of 
those items which have been 
changed, the arrow pointing 
up in the case of an inerease 
or down in the case of a de- 
crease, thus enabling the 
wholesaler’s personnel to im- 
mediately recognize the 
changes in the resale sched- 
ule, and be it further 

“RESOLVED, That this 


(Continued on page 166) 
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H & R presents 


Pioneer 
#750 Rifle 


.22 caliber bolt action single shot 


new... 
timely... 
profitable 


lowest priced deluxe rifle 
in its field 95 
only 1 | 


H & R's ‘Pioneer’ is a Sure-Shot for 
Sales — newes sion-built member 
f a pedigreed gun family, 750 is the 
rifle for veteran or beginner, for small 

game or varmint, target or plinking. 
With such quality features at the 
_as exclusive H & R ‘Fluid 
ading platform, ‘‘Bull’s-eye’ 
Rifling, double extractors, 
j ed styling and action, it's a 
fabulous value! ‘Pioneer’ will be 
introduced to all America this month in 
effective magazine advertising 0 
stock up for profits! 


reamiune 


Other H & R fast-selling products 


H & R “Plainsman’’ 865 — .22 cal. repeating 
rifle $25.95 


H & R Shotguns — single barrel and 12 or 16 
gauge bolt action repeaters $24.95 to $35.95 


H & R's Famous Revolvers — outselling all other 
22's combined — $28.75 to $49.75; or .32 
caliber $32.75 


Remember — H & R’s 
Direct-to-the-Dealer 
Policy . . . no middle 
men — gives you the 
highest profit margin, 
quickest turnover in 

the industry! 














. Send for latest complete 


catalogue and price list, 


Where U.S. M-1 Garand see for yourself 


Rifles are Made. 


ae 
Massachusetts 


News of the Trade 


Sheet Metal Meeting Analyzes Tools 
For Better Distribution and Selling 


At its 44th Spring Meet- 
ing, the National Association 
of Sheet Meta! Distributors 
presented a program of in- 
dustry men who offered vari- 


| ous techniques for improving 





distribution and sales man- 
agement methods. The meet- 
ing was held, May 13 and 14, 
in Pittsburgh, Pa. 

In a talk on What the Dis- 
tributor Can Do About Mar- 
ket Development, Robert M. 
Nelson, supervisor, distrib- 
utor programs, Armco Steel 
Corp., said that an important 
technique is modern market 
development because it im- 
proves sales efficiency. 

Market development, or 
advertising and sales promo- 
tion, is a powerful force in 
creating contact, arousing in- 
terest in products and ser- 
vices, and creating prefer- 
ence for the product, firm and 
service. By intelligent use of 
those factors by companies, 
salesmen have more time to 
spend on making proposals 
and closing sales. 

In telling his audience how 
to become more efficient in 
distribution, Mr. Nelson 
urged they develop co-ordi- 
nated merchandising pro- 
grams based on _ product 
analysis and market analy- 
sis; by the use of the right 
kind of advertising, in the 
right place, and in the right 
amount; 

By the intelligent use of 
salesmen, not to carry the 
whole load, but to concen- 
trate on making proposals 
and closing sales; by using 
salesmen who are trained in 
product knowledge and ad- 
vanced sales techniques. 

Endres M. Campbell, man- 
ager, sales planning, plumb- 
ing and heating division, 
American Radiator & Stand- 
ard Sanitary Corp., urged 
that the retailer be given 
help in developing an adver- 
tising program; in his direct 
mail program. 

Help the retailer organize 
store openings; be sure he is 
in home shows; put the man- 
ufacturers promotions behind 
him, he urged. 

If the wholesaler salesmen 
will refresh their memories 
and pass on their knowledge, 
Mr. Campbell said, they will 
help answer the needs of 


| American business. 


If the wholesaler salesmen 
will cooperate and foster 
their companies’ program, 
they will pass on their know- 
how. 

Some wholesalers, Mr. 
Campbell pointed out, have 
found that a specialist sales- 
man on their force is a prac- 
tical answer to the dealer- 
service problem. Sueh a man 
services individual contractor 
needs, holds training meet- 
ings, and builds advertising 
programs. 

The advantages of dealmg 
locally with a wholesaler in- 
clude availability of product; 
service assistance, credit as- 
sistance, selling assistance, 
and market analysis and as- 
sistance. 

Arthur M. Vorys, 
Brothers, Columbus, 


Vorys 
Ohio, 





THOMAS FERNLEY, JR. 


discussing the new catalog 
put out by his company, said: 

“The idea of getting steel 
sheets, coated and uncoated; 
stainless steel, copper, brass, 
and aluminum. sheets, and 
copper, brass, aluminum and 
stainless bars all into one 
small book along with many 
other items of supply readily 
available, has taken well. 

“The comments we con- 
stantly receive are very fav- 
orable. Putting them in one 
book, separate from our 
other products has helped us 
avoid many unpleasant situ- 
ations, and prevented confus- 
ing the customer about sales 
policy. 

“This manufacturer stock 
list, dictionary, and descrip- 
tive book, being . divorced 
from all resale items and 
hardware items, yet covering 
the whole range of purchase 
of many of our moet valuable 
and largest customers, seems 
to be getting a favorite spot 
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__—_—_——__——_News of the Trade 


on the purchasing agent’s 
desk, and large fabricating 
superintendent’s and _ fore- 
men’s desks.” 

The Advantages of Trade 
Practice Rules were discussed 
by James A. Horton, direc- 
tor, Bureau of Industry Co- 
operation, Federal Trade 
( mmission. He remarked: 

“The legitimate interests 
of business are in perfect 
harmony with the true inter- 
est of the public. That which 
injures one, undoubtedly in- 
jures the other, and the Com- 
mission, in the creation of 
the trade practice conference 
procedure, provides a medi- 
um through which, in appro- 
priate situations, the inter- 
ests of both may be mutually 
protected in matters of com- 
petitive practice. 

“It also offers, in the con- 
ference, a common ground 
upon which competitors can 
meet, lay aside personal 
charges, jealousies, and mis- 
understandings, freely dis- 
cuss practices of an unfair 
or harmful nature, or other- 
wise not in the public in- 
terest, reach a basis for 
mutual understanding and 
confidence, and provide for 
the abandonment of such 
practices, to the mutual ad- 
vantage of all, and to the 
protection of the public.” 

Lee J. Haines, E. E. 
Souther Iron Co., St. Louis, 
Missouri, president of the 
Nationa] Association of Sheet 
Metal Distributors, presided 
at the two-day meeting. 
Thomas A. Fernley, Jr., is 
executive secretary. 








Hanna Paint Moves 
To New Headquarters 


Headquarters of the Han- 
na Paint Mfg. Co. has been 
moved to its new plant at 
1313 Windsor Ave., Colum- 
bus, O. 


The plant is comprised of 
six buildings. The main 
building has an office sec- | 
tion, executive offices, labo- 
ratory section, three floor 
manufacturing areas, large 


warehouse for storage of ma- 
terials and a shipping and 
receiving department for fin- 
ished products. 


Equipment for making in- | USE! 


dustrial finishes are housed 
in the other buildings. 





Bigelow & Dowse Begins 
Warehouse Construction 
(Continued from page 156) 


Another feature of this 
building will be its large dis- 
play rooms where all sea- 
sonal merchandise, plus 
sporting. goods, housewares, 
floor covering, major appli- 
ances, etc., will be shown. 

As a result of an increase 
in business during the past 
several years, Bigelow & 
Dowse has found that its 
present facilities are taxed 
beyond its capacity, and a 
new modern warehouse is es- 
sential. At the present time, 
Bigelow & Dowse is operat- 
ing from five different ware- 
houses. The new building 
will incorporate the entire 
company, resulting in great- 
er efficiency. 










Bigelow & Dowse executives breaking ground for the 
firm’s new warehouse and office building in Needham, 
Mass. Left to right, are: Elmer J. Murray, sales manager; 
R. Frank Grant, steel goods purchasing agent; Robert 
H. Watts, vice president and general manager; George 
R. Reilly, trafic manager; Miss Jessie E. Tetlow, assistant 
treasurer; Peter F. Bass, housewares purchasing agent, 
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and Howard E. Clark, hardware purchasing agent. 









ALLIED pp 
elf-Selling 
Wheel Display 


ASSORTMENT No. 100 
Puts You in the Profitable 


SMALL WHEEL Business — 
AT A MINIMUM INVESTMENT! 


- 





FOR COUNTER, 
WINDOW, 
FLOOR 


ESS Assortment Includes: 


Two each of 13 proven, 
opular sizes, 5” to 12” 


26 WHEELS» 
dia. 1/2’’ axle bore. 


6 — Axle Bushings, to reduce bore to 7/16" dia. 
6 — Axle Bushings, to reduce bore to 3/8” dia. 
1—Complete Wheel Display, as pictured, in attrac- 


Cash In... tive colors —size: 27’ 


x 19-1/2” x 13”. 


On the BIG= Fast Growing 
“Do It Yourself” Market! 


@ There're thousands of uses and needs for small wheels —in homes, 
factories, schools, on farms—for replacement and.repair of all sorts 
of rolling products .. . plus the big “do it yourself" trend and the home 
craftsman and hobbyist market . . . that can mean year around volume 
and PROFITS for you just by placing ALLIED Wheels on display in your 
store NOW! 


ALLIED WHEEL PRODUCTS, INC. 
27 Broadway e« Toledo 4, Ohio 





THIS COUPON RIGHT NOW 
TO OBTAIN COMPLETE DETAILS! 


| ALLIED WHEEL PRODUCTS, INC. 
DEPT. L * 27 BROADWAY «¢ TOLEDO 4, OHIO 


NAME — . = ‘ — 
ADDRESS —— slain 
CITY STATE —— 
My Jobber Is: — ashedinsannaeian dined 









—__—____—News of the Trade—— 


Orgill Holds Open House and Hardware 
Trade Show at New Memphis Warehouse 


amber 
sRDWARE 
some 


=~ 


Dealers looking at home tool demonstration during Orgill 
Brothers & Co. open house and hardware trade Show 


held recently in Memphis. 


Orgill Brothers & Co., 
hardware wholesalers’ of 
Memphis, Tenn., held an open 
house during the week of 
May 3, at their new ware- 
house (described in the April 
15 issue of HARDWARE AGE), 
at 2100 Latham, Memphis. 

The Hardware Trade 
Show, Appliance Display and 
Toy Show held in connection 
with the event was attended 
by nearly 5000 dealers from 
the Mid-South The Show 
was held in a special tent 
placed next to the Orgill 
warehouse. One hundred and 
twenty-two manufacturers 
exhibited in the 24,000 sq ft 
of space. 
was divided into 
five special days: Memphis 
and Shelby County Day; 
Mississippi Day; Arkansas 
Day; Alabama, Kentucky, 
Louisiana, Missouri, Illinois, 
Texas and Oklahoma Day, 
and Tennessee Day. On each 
of the days, dealers and Or- 
gill salesmen from the state 
receiving special attention, 
got together on merchandis- 
ing tours. 

During the show, visitors 
were taken at regular 15 
minute intervals on guided 
tours through the 600,000 sq 
ft Orgill warehouse. The op- 
erations were explained by 
recordings played at various 
intervals throughout the 
tour. 


The week 
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Ernest Bates Retires 
From Wholesale Firm 


Ernest Bates, well-known 
New England housewares 
buyer for Joseph Breck & 
Sons, Boston, Mass., whole- 
sale firm, is retiring after 
{7 years with the company. 

Mr. Bates started with 
Joseph Breck & Sons in 1907 
salesman in the 


as a Cape 


ERNEST BATES 


Cod territory. He had pre- 
viously worked for Baldwin 
& Robbins, wholesalers, later 
renamed Decatur & Hopkins 
Co. 

After traveling the Cape 
Cod area for 16 years, Mr. 
Bates was called in to work 


at the home office. He almost 
immediately instituted a new 
stock taking system far more 
efficient that the one that had 
been used for years. 
dinner will 
Bates by 
in the trade. 


A testimonial] 
be accorded Mr. 
his associates 


G. W. Bradley, Ives Co. 
Secretary, Retires 


George W. Bradley, a vet- 
eran of more than 59 years 
in the hardware industry, 
has retired from H. B. Ives 
Co., New Haven, Conn., man- 
ufacturer of builders’ spe- 
cialty hardware. 

During his early years 
with Ives, Mr. Bradley trav- 
eled extensively through the 
South and Southwest terri- 
tories. Most recently he was 
head of the Customer Ser- 
vice Dept. 


Moore Names Sales Mgr. 

ae P been 
man- 
Div. of 
Joliet, 


Moran has 
named general sales 
ager for the Moore 
Conlon-Moore Corp., 
Illinois. 

Mr. Moran has been asso- 
ciated with Moore for the 
past eight years. 


Black & Decker Opens 
Spokane Service Branch 

A Factory Service Branch 
has just been opened in Spo- 
kane, Wash., by Black & 
Decker Mfg. Co., Towson, 
Md. 

Located at N. 2706 Hem- 
lock Street, the new Branch 
will serve users of Black & 
Decker and Van Dorn porta- 
ble electric tools in eastern 
Washington, eastern Oregon 
and parts of Idaho. 


Chicago Firm Renamed 
George Getz Corp. 


Globe Corp., Chicago, has 
been named George Getz 
Corp 

Operating divisions of the 
newly named George Getz 
Corp. are the Woodmanse 
Manufacturing Co., Freeport, 
Ill., and Bellstone Co., Chi- 
cago. In addition, three man- 
ufacturing companies have 
been purchased by the Getz 
firm within the past several 
weeks and will be operated 
as divisions of the parent 
company. These new divi- 
sions are: Fabriform Metal 
Products, Los Angeles; Mod- 
ern Water Equipment Co. 
and Raylee Engineering, Inc., 
both in West Chicago, IIl. 


Alabama Retailers Elect New Officers 


iL HARDWARE ASS 


Officers elected at the recent annual convention of the 


Alabama Retail 
Oviatt Bowers, 


Hardware Assn. 
Tuscaloosa, 


are, left to right; J 
vice-president; Morris 


2nd 


Jones, Birmingham, managing director; C. R. Cranford, 
Jasper, president; A. C. Black, Alexander City, Ist vice- 


president, and Rupert 


director. 


B. Watson, 


. ] 
Atmore, national! 
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MBPC 


PRESENTS 


PRODUCTS OF 
PROVEN PERFORMANCE 


| D-. Hp WITH EXCLUSIVE 
erusid DERUSTITE 
PREVENTS 


ENAMELS | 


SHORT LINE OF 
FAST MOVING 
POPULAR COLORS 


Oikrerence 
CHROME FINISH 


ALUMINUM 
PAINTS 
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Put this eye-catching 


DICKS-PONTIUS 


box on your counter and 
watch ’em reach! 


Highest quality D-P white Caulking 
Compound in a giant Collapsible Tube! 
It's a ‘‘do-it-yourselfer's’’ dream! A 
dealer's, too! 

Perfect for dozens of home mainte- 
nance jobs. 

Tube has built-in applicator tip and 
cap that screws over it during storage. 
Ten tubes to the compact display box. 
Each tube contains 1/10 gal. of fa- 
mous, top quality D-P white Caulking 
Compound. 


AS-PONTI 


It’s Nationally Advertised! 


Popular Mechanics 
Popular Science 
Family Handyman 


Order from your jobber now! 


The Dicks-Pontius Company * Dayton, Ohio 


Alexandria, Virginia - Decatur, Georgia + Dallas, Texas 
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theres PROFIT ta 

















ty GRIFFIN 


For all year round sales, be sure your 
shelves are well stocked with this 
assortment of hardware items by Griffin. 
These are but a few of the items in the 

big Griffin line . . . all designed for fast 
turnover and additional profit. Check your 
stock today —then order from Griffin... 
manufacturer of quality products since 1899. 


Order from your jobber today. 


REPRESENTATIVES 





GEORGE A. GREGG 
17134-6 Wyoming Ave. 917 St. C 


WALTERS. JOHNSON & SONS L. G. FULLER 
haries Avenue P. 0. Box 2113 


Detroit 21, Michigan Atlanta, Georgia Jackson 5, Mississipyi 
AUSTIN & EDDY INC. E. H. FARRAR HARVEY D. RUSH & SONS 
115 Broad Street Room 22 2nd Unit 4638 Nichols Parkway 

Boston, Massachusetts Santa Fe Bidg. Kansas City. Missouri 

WILBUR H. DAVIS a vee H. . GLOVER 
1639 W. Fargo Avenue c. lL. LEWIS 2611 Garrison Bivd 
er itinols 2450 17th Street Baltimore 16, Maryland 
8 ‘ 
BEVERS an Francisco 10, Calif ROY L. ROGERS 
asas "eat 60th Street w.C. MEIBAUM & CO. 1620 Garfield Street 


6954 Oleatha Avenue Denver 6, Colorado 


St. Louis 9, Missouri 


THE B. S. ALDER COMPANY 
45 Warren Street 
New York 7, N. Y 


Seattic, Washington 





Suerg DOOR NEEDS THREE 


—~(GRIFFIN- 


Man ufac turing Ch ompany 


ERIE + PENNSYLVANIA 
























—News of the Trade 


irha Hardware Week Plaque Awarded 
| To Knapp & Spencer, lowa Wholesaler 


First place in dealer pro- 
motion activity during irha 
National Hardware Week 
went to Knapp & Spencer 
Co., Sioux City, Iowa. The 
company will be awarded a 
plaque at the July Congress 
of the National Retail Hard- 


ware Week because of Knapp 
& Spencer’s salesmen’s per- 
sonal, and also dealer adver- 
tising helps. 

Knapp & Spencer travels 
19 men, covering portions of 
five states, representing lines 
for the hardware, electrical, 


ware Association in San lumber, paint and furniture 
| Francisco. trade. The company offers a 
' . . . . . 
This distinction was ac- mutual newspaper advertis- 


ing program which is shared 
with customers and ties in 
factory direct mailing with 
its own program. This Iowa 
wholesaler is observing its 
87th year in business. 


corded the company on the 
basis of a tabulation of re- 
tail hardware dealers. in 
Iowa, Nebraska, Wyoming, 
Minnesota, and South Da- 
kota who tied in with Hard- 


# 








Se; 

Knapp & Spencer officials congratulated by Phil Jacob- 
son on winning Hardware Week award. Left to right 
are: V. A. Gunn, vice-president and general sales man- 
ager, Knapp & Spencer; Philip R. Jacobson, secretary, 
lowa Retail Hardware Association, and C. Lange, 
president, sane & Spencer. 


V. K. Church Elected 
Aladdin Vice President 


| Vernon K. Church, who 
| since 1952 has been director 


+ 


president of the Company at 
a recent board of directors 
meeting. He will continue to 
be responsible for domestic 
sales of vacuum bottles and 





of sales for Aladdin Indus- electric lamps. 

tries, Inc., of Nashville, Mr. Church, who has been 

Tenn., has been elected vice- with Aladdin for the past 
nine years, started as assis- 
tant sales manager of the 


Vacuum Bottle Div. 


Phoenix Hardware Holds 
Merchandise Show 


More than 120 manufat- 
turers had displays at the 
sixth annual Merchandise 
Show of the Phoenix Hara- 
ware Co., Phoenix, Ariz. 
wholesaler. The show was 
held April 4-11 and attracted 
dealers from four states 





VERNON K. CHURCH 

































avectan WATE! 


AERMO 


Factor; 
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Stock the bar that 
captures more sales 
...returns more profit 






_-~KIMBLE GLASS BARS 
with tear-drop fittings 












Here’s THE Bar that’s designed to give the 
maximum of consumer value ... priced to cap- 





) 


in both 18” 
and 24” lengths. 














ture more sales and give you a high profit margin. 












Fittings are bright, streamlined, nickel-finished. 
Rod is sparkling-clear glass. It’s a combination that makes 






Kimble Glass Towel Bars a natural, self-service item. 





Don't delay, place vour order today with your wholesaler 
or write for one nearest you. Address Kimble Glass Bar 
Division, Owens-Illinois, Toledo 1, Ohio. 


! 








KIMBLE GLASS BARS Owens-ILuinois 


AN () PRODUCT GENERAL OFFICES - TOLEDO 1, OHIO 


MORE PEOPLE ARE LOOKING TO HARDWARE STORES 
IN THEIR LOCAL SHOPPING AREAS 


FOR ELECTRIC WATER PUMPING SYSTEMS 





Dealers like dealing directly with strategically engineers traveling out of these branches are 
located factory branch warehouses from which familiar with your local problems and can 
pumps and parts are shipped quickly. Sales help you make more sales at a profit. 





Now... with the NEW AERMOTOR SUBMERSIBLE 


to display, sell, and service you can capture 
this Profitable Business 





New Submersible manufactured by Aermo- The power unit consists of a specially engi- 
tor is engineered to pump down in the well neered, water lubricated, trouble free elec- 
at the water level. A series of impellers, tric motor. All units are in one assembly 
housed in separate bowls with water lubri- and easily installed in the well by one man 


cated bearings, produce the pumping action. without the use of special tools. 


Og a 
ADVERTISING 


Available to Aermotor Dealers 
A large 3-color weatherproof out- 
door sign, blotters, memo books, ra- 
dio scripts, letterheads, movie slides, 
etc., all bearing your name, address, 


Aermotor Company 

2500 W. Roosevelt Road 
Dept. 

Chicago 8, Illinois 


( ) Mail Bulletin 








: and phone number. ( ) Have Sales Engineer Call 
MAIL COUPON 
for Dealer Franchise Information Name - — 
Stree aside - 
AERMOTOR CO., DEPT. 8006, 2500 w. Roosevelt Road, Chicago 8, Ill. saints 
Factory Warehouse Branches: Amarillo ¢ Dallas ¢ Oakland « Kansas City ¢ Omaha City. salesiaiemmeresaemnemeemniammatsddiamii cman 


Des Moines © Minneapolis ¢ Cordele, Ga. 
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17'S A FACT 


HELLER 
FIXTURES 
MOVE 
MERCHANDISE 

FASTER 





Ask for 
Catalog No. JH 
W. C. HELLER & CO. 
MONTPELIER, OHIO 





BEST 
KNOWN, 


FASTEST 
SELLING, 


HIGHEST PROFIT LINE! 


Baked white en- 
amel will not rust, 
=< stain or tarnish: 
7 Remains inconspic- 

uous, clean and 
ei sanitary, with no 


“a, Me 


Ps mildew or odor... 


we 
‘ Sy oO sg no messy floor to 
. es ?” \ retail 


mop up. The ex- 
No. 17 MODERN 
Fits tank that rests on 
seat bow! (close 


No. 16 UNIVERSAL 
Fits ony size tank with 
exposed center pipe 


clusive Adjusto- 
Grip brackets hold 
tray securely. 
Can't wobble or 
coupled type). 


tilt. 
. WA 


ton. 12 to master 
shipper. 
Order Now for BIG Summer 


Demand! See your jobber or 
write: 


$3.95 


retail 


Individually pack- 
SED 


aged in an attrac- 
NORTHERN INDUSTRIES, INC. 


tive display car- 
Dept. A, 310 N. WATER ST. MILWAUKEE 2, WIS. 





—News of the Trade ——— 


Makes Tools—And Uses Tools 


ee Oi cel 


Proving that he not only makes good homeworkshop 
tools, but that he also knows how to use them, is Mark 
J. (Jack) Lacey, president and general manager of Peck, 
Stow & Wilcox Co., Southington, Conn. Mr. Lacey has a 
completely equipped workshop in his home and is adept 
at woodworking. He is shown here in his home workshop 


| tute 


| ules, 


| sification. 
| at least one year’s experience 


| fledged membership 
| Society. Apprentice member 
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Prospects Good For 
Builders’ Hardware 
(Continued from page 156) 

standing between architects 
and the architectural hard- 
ware consultant was stressed 
by Glenn Stanton, past presi- 
dent of the American Insti- 
of Architects. “Our 
boys,” he said, “want to talk 


| the same language, at least 


well enough so that we are 
able to understand’ each 


| other. Then the selection of 


hardware, approval of sched- 
changes, etc., can be 
accomplished with much less 
time and pain.” 

Activities of the American 
Society of Architectural 


| Consultants were cutlined by 
|W. A. 


Mathewson, execu- 


tive secretary-treasurer of 


| ASAHC, who told of the new 


apprentice membership clas- 
Requirements are 


in the builders’ hardware 


| field, with applicant’s experi- 


ence not being sufficient for 
his application for full 
in the 


dues are $10 per year, with 
initiation fee of $15. 

The Business of Business 
is Profits, was the subject of 
Jno. Worner, Jr., of Jno. 
Worner & Sons, Inc., New 
Orleans, La., NBHA presi- 
dent, who pointed out that 
total employment in this 


country was 62,306,000 in 
Sept., 1953. He said that 6) 
pet of the dwellings in the 
United States are now 2 
vears old; 50 pct of them 
over 30 years old. There is 
need for rebuilding entir 
sections of many of ou 
cities, 

Mr. Worner emphasized 
the need for dealers to know 
the cost of operating their 
contract hardware depart- 
ments, and said that higher 
markups are needed. 

Speaking on Education for 
the Young Man, Adon H 
Brownell, general sales man- 
ager, Lockwood Hardware 
Mfg. Co., Fitchburg, Mass. 
and traveling representative 
of the Educational Commit- 
tee of ASAHC, told of the 
need for individual guidance 
for newcomers in builders’ 
hardware. class training 
within their employees’ com- 
panies, group training and 
factory training, the latter 
only after at least one yeal 
of “on the job training.” 

Mr. Brownell reported 
progress on the writing of 8 
builders’ hardware text book 
in collaboration with John BR 
Schoemer, managing director 
of NBHA, to be published by 
HARDWARE AGE. 

Members of Builders 
Hardware Clubs of Los At 
geles, San Francisco, Seattle 
and Portland, reported on at 
tivities of their groups. 
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COMPLETE 
ASSORTMENTS ALSO 
AVAILABLE NOW 
61 or 77 piece containing 
Angles, Flats, Rounds & Sheets 


BILD-N-REPAIR 
“STEELBAR” 
Deals and Bars 
ARE IN DEMAND: 


MR. JOBBER: 
DID YOU KNOW! 
OUR DIRECT TO DEALER 
ADVERTISING NOW REACHES 
176,000 
READERS OF DEALER MAGAZINES 
. N N 
MR. DEALER: 
OUR DIRECT TO CONSUMER E £ 
ADVERTISING HOW REACHES 
1,421,347 
READERS OF CONSUMERS MAGAZINES YAY seca 
AND NEWSPAPERS aan 
7 
EVERY BAR OF BILD-N-REPAIR BILD-N-REPAIR 
STEELBAR STOCK IS © MADE STEELBAR 
* ROLLED © CUT © CLEANED & KEYSTOCK 
RUST RESISTANT COATED THIS RACK FREE WITH THE ASSORTMENTS 
SPECIFICALLY FOR STEELBAR cabo n REPAIN Gaavanunie ware ree 
CIRCULAR 


NOW YOU CAN SELL 
HANDY 24” x 30" CARRYOUT SIZE GLOSSY 


GALVANIZED SHEETS 


RIGHT ALONG WITH YOUR 


BILD-N-REPAIR STEELBAR:« 


ANGLES, FLATS & ROUNDS WITH THIS FREE STEEL SHEET RACK 

CAN BE ATTACHED TO ANY OF OUR DISPLAY STANDS IN 5S MINUTES 
HERE'S HOW 

THE COMPLETE 
UNIT LOOKS 








; BILD-N-REPAIR 


ce ma 








STOCK USE. SHEETS. LIST EACH $1.65 
“WE GUARANTEE CONSISTENT Dealer profit 40% 
QUALITY TIME AFTER TIME.” 


ORDER NOW FROM YOUR REGULAR JOBBER 
BADEN STEELBAR COMPANY 


STATE STREET BADEN, PENNSYLVANIA 


JOBBERS WRITE 








Weather-Ti 
| SASH LOCK 
Does Everything! 


@ Stops wind — drafts 
@ Draws meeting rails tightly together 


BUILDERS HARDWARE ) ~~ 


YE 


@ Locks sash securely 


Has Everything! 


Beauty of design 

Low smooth silhouette 

Complements today’s architectural styling 
Ease of positive operation 


4G 


An Exclusive! 


Made in Cast Brass — 
Bronze — Permanent 
Molded Aluminum 


Unique design of strike makes it neces- 
sary to completely unlock IVES Weather- 
Tite before window can be opened. No 
relge) (cil lale MM Lo lar comme leltle(-Mmelaremelolulolel- 
upper sash! 


ORDER from Your WHOLESALER 


IVES COMPANY..NEW HAVEN, CONN. 


io . | a A 
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ALSO AVAILABLE... 
an eye-catching point- 
of-purchase display 
cord . .. holds nine 
2-PACS . . . done up 
in brilliant red and 
postel green colors. 











Increase 
your 
sales... 





TRANSPARENT 


@ EYE-APPEALING 
@ BUY-APPEALING 
@ PREPRICED 2 FOR 15c¢ 


Increase your unit sales of the ‘‘CAN'T 
MISS" mouse trap with this new, self- 
service 2-PAC. This convenient, trans- 
parent new package will prove to be 
a “‘sure fire’ traffic stopper. 


METAL PRODUCTS CO. 





MARENGO e@ 


\ Get in there 


\. and Pitch... 


\ 


Me | 
Ch 





ILLINOIS 


with the Complete Power Mower Line 
that rings up SALES and PROFITS! 


Mow-Master 


7 Great New Rotary Power Mowers including the 
-ensational lightweight self-propelled Model 205! 


PROPULSION 


} Garand New Reel Power Mowers from 18" to 21"! 


A limited quantity of the popular ‘Home Lawn Care’ 
booklets are available. Order your supply NOW. 












a= 


Piecse send detai's of you atit 


AME __ 


ADDRESS 





Exclusive territories for Jobbers and Distributors still available. Write today. 


PROPULSION ENGINE CORPORATION 
. hh Subsidiary of Food Machinery and Chemical Corp 
LL 7th St. and Sunshine Rd., Dept. A-6, Kansas City 15, Kansas 


moplete home power mower line 


STATE__ 














—_—News of the Trade— 








New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 





Atkins Saw Makes 
Three Appointments 


B. L. Owens has been ad- 
vanced to sales manager of 
the Atkins Saw Div. of Borg- 
Warner Corp., Indianapolis, 
Ind. Mr. Owens has been 





B. L. OWENS 


connected with Atkins for 32 
years, his previous position 
having been director of mar- 
keting. 

M. A. Bauer, formerly 
manager of the contracting 
department and an Atkins 
employee for the past 15 





x 
g/ 
M. A. BAUER 


years, is now assistant sales 
manager. 

M. A. Straub, who recently 
joined Atkins, has been 
named assistant sales man- 
ager in charge of advertis- 
ing and sales promotion. 


Inland Steel Names 

R. L. Totten Salesman 
tay L. Totten has been 

appointed sales representa- 

tive in the Milwaukee Sales 

District by Inland Steel 
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Products Co., manufacturers 
of the Milecor line of stee] 
building products and garden 
equipment. 

Mr. Totten was 
assigned to administrative 
projects in the Sales Depart- 
ment of Inland. 


formerly 


Ideal Names Salesman 


Ed P. Rosenthal, Van 
Nuys, Calif., has been ap- 
pointed sales representative 
for Ideal Brass Works, Inc. 

He will represent the Ideal 
line of builders’ hardware in 
Southern California and Ari- 
zona, 


Brumm Named Head of 
New E Z Paintr Division 


Arnold W. Brumm has 
been appointed general man 
ager of the new Dezyn Roller 
Div. of E Z Paintr Corp 





ARNOLD W. BRUMM 


Milwaukee, Wis. 

Mr. Brumm was formerly 
purchasing agent and_ has 
been with E Z Paintr for 
more than four years. 


Suggest Simple Price 
Change Announcements 


(Continued from page 157) 


Resolution be directed to the 
American Hardware Manu- 
facturers Association as well 
as to the Trade Press so that 
it may receive the widest 
publicity, enabling wholesal- 
ers to further increase their 
efficiency through the co- 
operation of manufacturers 
in this manner.” 











No. 744 
No. 74! 
No. 74€ 
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No. 744—%" chain 
No. 745—%" chain 


No. 746—¥2"" chain 





MOLINE 


HEAVY-DUTY 


LOAD BINDERS 


These heavy duty load binders satisty men who know and use 
Moline Binders have strength to stand the strain, positive 
— and ease of operation. Every 

t of a Moline Binder is matched in 
<potlins hei for greatest durability 
High strength malleable iron handle 
strap and clevis. Drop forged extra 
heavy steel hooks. Swivels cast as 
ntegral part of clevis and strap for 
safety. Bright enamel finish. Write for 
Bulletin 349—contains details and 
pecifications on all Moline Load 
Binders 





th 





DISTRIBUTED BY JOBBERS EVERYWHERE 





GALVANIZED WIRE STRAND... 


Guy wire for television antennae, clothesline, tie and 
binding wire, signal wire, emergency repairs, temporary 
enclosures—4 and 6 strand for electrical fences. 50’ con- 
nected coils and on spools. 





Now: 
Complete unit 

for both shallow 
and deep wells. 










MEET THE 
RUGGED 
NEW 


SERIES U JET PUMP 








UNIVERSAL UN/MAT 


Jusc what you asked for—a depend- 


able two-way, low-priced performer 


e up to 500 gallons per hour 

e self-priming 

e requires no control valve 

@ completely automatic 
Guarantees city pressure and maximum 
pumping capacity at varying water 
levels in well. And it’s budget priced .. 
comes ready to use on shallow wells . . 
and with kit for easy deep well installa- 
tion. Select (1) pump unit nestled under 


pressure tank, or (2) separate tank. 


Increase your profits with 


UNIVERSAL Pumps 








Universal Mfg. Co. 
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HOPKINS @ EXCLUSIVE MODELS 
MAKE SAFETY GATE SALES SOAR 


{| Hoakins Magic Safety Gate 


Goes up in a jiffy without screws, 
hooks, clamps or tools. Closes by 
pressing down on its top rail. 
Opens by pulling up. Patented, 
self-locking feature fixes gate 
firmly into opening. Rubber pads 
at ends protect surfaces of open- 
ing. Built in four sizes, each 
Hardwood 
construction, red plastic top rail. 





adjustable up to 4”. 
































WORLD'S BIGCEST SELLER 


Made of seasoned hardwood slats 
33” long that are rounded on all 
sides and ends, firmly riveted at 
tops, bottoms and all cross sec- 
tions. Can be used indoors or out. 
In sizes that will span openings 
ranging from 3' to 9’. Ask your 
jobber for further information or 
write us for latest FREE catalog. 


Extra-Profit Builder! No-Mar Gate Mounting: 





Holds expanding type gate without screws. 


PERMANENT SHOWROOMS: One Park 
Ave., New York City; American Furni- 
ture Mart, pose 312, Chicago; Southern 


Furniture B 


dg., 7th Floor, High Point. 


MANUFACTURING COMPANY 


NO 


RTH GIRARE PENNSYLVANIA 











... and create 
repeat business 
FOR YOU on Caulk 


Jobbers and distributors 
are invited to send for new 
prices and discounts on our 
complete line for all home 
and professional guns. 


Our manufacturing facili- 
ties are devoted exclusively 
to caulking guns, nozzles 
and cartridges. 


Choose from 14 different guns and 


30 different nozzles. 


IUCN 


MANUFACTURING CO. 


7508 QUINCY AVE. 





e CLEVELAND 4, OHIO 



















News of the Trade———— 





NEWS OF 


MANUFACTURERS’ AGENTS 





National Guard Names 
J. G. During Salesman 


National Guard Products 
Co., Memphis, Tenn., has ap- 
pointed John G. During of 
Dallas, Tex., representative 
in its line of metal weather- 
stripping, screen door grilles 





JOHN G. DURING 


and asbestos siding trim in 
Texas and Oklahoma. 

Mr. During was associated 
with Corning Glass Works 
from 1932 until 1953; first as 
salesman, then as sales man- 
ager for the Southern Dis- 
trict from 1942 until 1953. 
Since 1953, Mr. During has 
maintained his own office as 
Manufacturers’ Representa- 
tive, 


Speed Queen Appoints 
Fred Rockwell Agent 


The Ironer Div., Speed 
Queen Corp., Algonquin, II1., 
has appointed Fred Rockwell 
Co., 324 First Street North, 
Minneapolis 1, Minn., as rep- 
resentative for Minnesota, 
North and South Dakota, 
and Northwestern Wisconsin. 
Mr. Rockwell until recently 
was an executive of Our Own 
Hardware Co., Minneapolis. 


Replogle Appoints Agent 


Kise and Hollingsworth, 
manufacturers’ representa- 
tives in Atlanta, Georgia, 
have been added to the sales 
staff of Replogle Globes, 
Inc.’s housewares division. 

The firm will service Re- 
plogle customers in Alabama, 
Georgia, North Carolina, 
South Carolina, Florida and 
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Tennessee (except portion 
west of the Tennessee River 


Milescraft Names 
Sales Representatives 


Milescraft Mfg. Co., of 
Cleveland, Ohio, has ap 
pointed the following manu 
facturers’ representatives to 
handle its line of cement and 
plaster, hand tools and levels 

Louis W. Appell Co., New 
York City, Metropolitan 
New York and parts of New 
Jersey. Austin & Eddy, Inc., 
Boston, Mass., New England 
states, and parts of New 
York State. Wm. C. Black 
well, Birmingham, Ala., the 
states of Tennessee, Ala 
bama, Mississippi, and Geor 
gia. William Davis, Cleve 
land Heights, Ohio, parts of 
Pennsylvania and Ohio 
Detsch & Co., San Francisco, 


Calif., Arizona, California, 
Colorado, Idaho, Montana, 
Nevada, Oregon, Utah, 


Washington and Wyoming 


Also, C. J. Drefuss, Inc. 
New York, export 
except Canada. Carte 
Hough, Jr., Jacksonville, 
Fla., the state of Florida 
Frank W. Jones, Fort Worth, 


sales 


Texas, the states of Texas, 
Oklahoma, Arkansas, Loui- 
siana and New Mexico 


Sydney Jones, Toronto, Ont. 
Fastern Canada, including 
the province of Ontario and 
all Canadian territory east 
of Ontario. Irving S. Kemp 
Co., Chicago, the states of 
North Dakota, South Dakota 


Nebraska, Kansas, Illinois, 
Indiana, Minnesota, Iowa, 
Missouri, Wisconsin and 
Michigan. 


Also O. C. Kendall, Char- 
lotte, N. C., the states of 
North and South Carolina 
Herbert P. Schaffer, Cincin- 
nati, Ohio, Southern Ohio 
and West Virginia and Ken- 
tucky. A. E. West Ltd.. 
Vancouver, B. C., Manitoba, 
Keewatin and west. Morris 
Yeager, Philadelphia, Pa., 
parts of New Jersey and 
Pennsylvania and the states 
of Delaware, Maryland, Dis- 
trict of Columbia and Vir- 
ginia. 
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CANNIBAL 


DRAIN PIPE CLEANER 
“EATS EVERYTHING IN THE PIPE” 


* NEW formula works in hot or 
cold water. 


Window Streamer in every carton 
of one dozen cans. 


Not sold to the Grocery, Drug or Chain stores 


oun SUNSHINE CHEMICAL co, inc. 


604 W. Lake Street @ Chicago, Illinois 























SERVICE 


SHARES | 


CARPENTERSVILLE, TLL. 
U.S.A. 




















Patterns are available for 
practically all plows, listers, 
middlebreakers in No. 1 soft 
center or No. 2 crucible steel 
of the highest quality obtain- 
able. Send today for catalog. 







GUARANTEED 


AS TO QUALITY, 












STAR MANUFACTURING COMPANY 
N OF ILLINOIS IRON & BOLT CO 
CARPENTERSVILLE 













Mower lime 


TRADE MARK 


"Be Time! 


You can make BIG profits on the sale 
of nationally advertised Blitz-Fog when your 
customers bring their power mowers in for 
repair or checkup. They'll spot Blitz-Fog 
immediately and recognize it as the greatest 
boon to home gardening, lawn parties, bar- 
becues in many a year! 













Thermoalized Insect 





© They know that Blitz-Fog is sudden death to 
insect pests. . . but safe for humans, pets and 
foliage. 


© They know that Blitz-Fog will convert any 4- 
cycle mower, light tractor, garden cultivator to 
an insecticidal fog generator, for effective pest 
control anywhere outdoors. 


° They know that Blitz-Fog ends tedious hand 
spraying and enables you to fog an acre in less 
than 20 minutes. 





© They know that Blitz-Fog meets all State and 
Federal requirements and that its low cost, safe, 
quick effectiveness has been praised by thou- 
sands of satisfied users. 





So be sure to have your supply on hand—on display 


as a reminder of what they've been reading about in 
national magazines, such as Better Homes & Gardens, 
and newspapers throughout the country. For YOU, 
Blitz-Fog does a multiple-duty job. 
markup, for full profit, on a fast moving item; it gives 
you automatic repeat sales on the insecticide refills; it 
creates customer good-will for you with its outstanding 
performance; it even helps you sell power mowers! 


It gives you full 


Become a Blitz-Fog Key Dealer! 


See your jobber or write us direct. 


THE BLITZ-FOG COMPANY 


310 N. WATER ST MILWAUKEE 2, WIS 
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HARDWARE BRIEFS 





(Continued from page 156) 


ing event recently. The store 
is located at 1532 Genesee St. 


Margaretville, N. Y.—The 
hardware store of N. H. 
Sanford and Son, which had 
been operated in Arena for 
about 100 years, moved on 
May 17 to a new location 
on route 28 between Arkville 
and Margaretville. 


Lexington, Ky. — J. M. 
Thomas has purchased the 
Genuine Hardware Co. at 
1008 North Limestone St. 
The store will be known as 
Thomas Hardware. 


Riverside, Cal. — Presley 
E. Penrod has sold Wells 
Hardware, 95616 Mugnolia 
Ave., to C. Lee Dryden, a 
former resident of Grand 
Rapids, Mich. 


Lake Orton, Mich.—-The 
Gingell Brothers opened 
their new modernized hard- 
ware store at 3970 Baldwin 
Rd., Gingellville, on April 
26. The new building is 40 
x 80 ft., of cement block 
construction. 


Sioux Falls, S. D.—The 
Ace Hardware store on Main 
St. has been closed. Its op- 
erations will be consolidated 
in the 8th St. store, which 


is under the same manage- 
ment. 


Idabel, Okla —J. H. John- 
son, hardware dealer in 
Broken Bow, has sold his in- 
terest in Johnson Hardware 
to his son, Louie Johnson, 
who will operate the busi- 
ness, 


Boise, Idaho—State Street 
Hardware and Lumber Co. 
at 3507 State St. opened May 
8. A. H. Woody is owner and 
E. C. Pierce is manager. 


Aurora, Ind. — Dearborn 
Hardware Co. held its offi- 
cial opening April 30 and 
May 1, at which time sev- 
eral door prizes were given 
away. Dick and Bill Schu- 
macher are the owners, and 
James E. Holmes is manager. 
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Celina, O.—The new Heck- 
ler Hardware Store held its 
grand opening May 8 and 9. 
More than 8,000 people vis- 
ited the store. A dryer was 
among the many door prizes 
given away. 


Worthington, Minn.—Her- 
bert Ulrich, formerly of 
Owatonna, has _ purchased 
the Marshall-Wells Store 
from Dan Milnar and Vern 
Vanberg. 


Pryor, Okla.—Jones Hard- 
ware Co. Store, severely 
damaged last Christmas by 
a gas explosion, has been 
completely renovated and re- 
decorated. 


Portland, Ind. — Walter 
Amstutz has been appointed 
manager of Berne Hardware 


Co. He succeeds Leo FE. Leh- 
man who retired recently. 
Mr. Amstutz has been asso- 
ciated for 14 years with 


Fisher Hardware Co., Chat- 
tanooga, O. 


Palouse, Wash.—Mr. and 
Mrs. Tom Henderson have 
sold their hardware store to 
Mr. and Mrs. James Man- 
fred. 

Chowchilla, Cal. — Lyon 
McKinney, a co-owner of 


Farmers Hardware and Sup- 


ply Co. at 301 Robertson 
Blvd., purchased the Chow- 
chilla Hardware building 


from Bob Young. The build- 
ing is 50 x 100 ft. 


Wheeling, W. Va. — Paul 
Parker, office man at the 
Barnesville Lumber’ and 


Supply Co. for the past two 
years, has resigned to accept 
a similar position at the 
Kennedy Hardware Co. 


Dearborn, Mich. — Colum- 
bus Hardware, 640 Telegraph 
Road, is building a new store 
to be opened in July. The 
business, owned by Leonard 
Columbus, is under the man- 
agement of Joseph Pagan. 


Berrien Springs, Mich.— 
William Willson’s new hard- 


News of the Trade 








ware on Ferry St. held a 
grand opening recently. The 
new store is located across 
from the existing store which 


Mr. Willson has owned for 
nine years. 
Defiance, O.—Schmunk 


and Beaver Builders Supply 
and Hardware Co. held a 
two-day grand opening April 
30-June 1. Several prizes 
were given away. 


Calif. — Mau- 
Nyberg has purchased 
Kingsburg Hardware, owned 
by L. E. Folkers and LeRoy 
Giannini. 


Kingsburg, 
rice 


Lorain, O.—- New Modern 
Hardware, Inc., at the 
O’Neil - Sheffield shopping 
center, opened May 1. Lau- 
rence Biermacher is manager 
and Edward James Gross is 
assistant manager. 





Price-Line Assortments To Be Featured 


At Bostwick-Braun Toy & Holiday Show 


The Bostwick-Braun Co., 
Toledo, O., wholesalers, will 
hold its annua] Toy and Holi- 
day Show June 1 through 
June 24, I. R. Pancake, presi- 
dent, announced recently. 

The firm’s 6000 sq ft show- 
room, located directly across 
the street from the main 
warehouse, has been rede- 
signed to display a greater 
number than last year’s 4000 
items more effectively. 

The display of price-line 
assortments has_ received 
particular attention, the 
company reports, to help the 
dealer in planning his own 
merchandising arrangement. 
Merchandise has been care- 
fully sorted so that the 
dealer in working the display 


will judge categories rather 
than items, and build his own 
assortments as the consumer 
expects to see them on his 
shelves. 

Gregory T. McKee, toy 
sales manager, has built the 
show and will be in attend- 
ance to help dealers with any 
problems relating to toys. 

In addition to a complete 
line of toys, the show wil! 
have a wide variety of major 
and traffic appliances, house- 
wares, sporting goods, tools 
and outdoor living items 

Hours of the show will be 


Monday through Friday, 
7:30 a.m. to 10:00 p.m., Sun- 
days 10 a.m. to 4 p.m. Extra 


salesmen will be in attend- 
ance to aid dealers. 








OBITU 


ARIES 





_— 





Alex Chisholm 


Alex Chisholm, 62, presi- 
dent of James Chisholm & 
Son, Inc., Chicago hardware 
wholesalers, died May 6 


J. J. Bertram 


J. J. Bertram, 69, Towner, 
N. D., hardware dealer for 
nearly 45 years, died May 1 


C. LeRoy Goodell 


C. LeRoy Goodell. 66, 
owner of Goodell Hardware 
Store in Cobleskill, N. Y., 
for 16 years, died April 27. 


Frederick H. Hill 


Frederick H. Hill, 84, of 
New Britain, Conn., retired 
veteran employee of P. & 
F. Corbin Div., American 


Hardware Corp., died May 1 
Mr. Hill served with Corbin 
for 57 years prior to his 
retirement two years ago. 
Among his positions were 
employment manager = § ané 
head of the firm’s compensa- 
tion bureau. 


E. Fred Smith 


E. Fred Smith, 77, retired 
Malta, 0., dealer, died May 5. 
Mr. Smith retired last year 
after operating a hardware 
store for 52 years. 


James H. Hurley 


James H. Hurley, 8&1, 
retired president of Hurley- 
Grant Hardware Co., Wi! 
limantic, Conn., died May 
Mr. Hurley retired from the 
firm a few years ago. 
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f. — Mau- New display coach pur- 
purchased hased by Albany Hard- 
re, ownec ware Co., Albany, N. Y. 
nd LeRoy Coach has power system 
in rear which furnishes air 
conditioning, lights and 
heat. A door connecting 
ol Modern this department with the 
at the est of the coach has been 
hopping installed so that the spe- 
1. Lau- cialty salesman does not 
manager have to go out in the 
Gross is weather to check motors. 
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ds, tools Whitlock Corp., Mt. Vernon, N. Y.. 


tems wholesalers, uses a small truck to carry 
will be the Lamson & Sessions Bolt Bar to cus 
Friday, tomers stores. By bringing the mer 
m., Sun- chandising unit directly to the.retailer 
n. Extra where it could be “demonstrated” 
practically at the point of sale, The 
Whitlock Corp. sold six Bolt Bars in 


three-and-one-half days of calls. 


attend- 





Some of the 254 members and guests of Builders’ Hardware Clubs attending 

the ninth annual Pacific Coast Builders’ Hardware Conference at Sun Valley, 

Idaho, May 2-5. A report of the conference appears on page 156 of this issue. 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 
marily concerned with affairs in 
their own states and show little in- 
terest in the day to day problems 
of businessmen in the District of 
Columbia. 

A number of retailers and whole- 
salers, including many from the 
hardware trade, in Washington 
have been making a strong effort 
to establish Fair Trade laws. Focal 
point of this effort is the D. C. 
3usiness Practices Council of 1109 
Woodward Bldg., Washington. 

This group has encouraged the 
introduction of a Fair Trade bill 
(HR 8591) by Rep. O’Hara of 
Minnesota. 

If this bill is to be passed, it is 
felt that much additional pressure 
must be brought on the House. 


Letters May Help 


In this effort, it was pointed out, 
retailers and wholesalers in other 
states can supply valuable assis- 
tance if they will write their own 
state Senators and Representatives, 
instructing them to favor Bill HR 
8591. 

The Washington situation is es- 
pecially destructive of Fair Trad- 
ing efforts across the nation, be- 
cause the Capital has developed 
into a haven for all types of cata- 
log and mail order cut rate firms 
that mail sales material with im- 
punity to all states. 

Literally tens of thousands of 
such cut price mail order catalogs 
pour into the mails each day in 
Washington, D. C. 


Effects Are Widespread 


Thus the problem of Washing- 
ton retailers affects retailers in 
other states. Retailers in practi- 
cally every state are losing some 
business to these mail order dis- 
counters. A Fair Trade law in 
Washington, D. C., would help stop 
this loss. 

Because of the special nature of 
the situation in Washington, mer- 
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chants in that city have expressed 
the hope that retailers and whole- 
salers in other areas will see the 
value of writing their representa- 
tives to favor Fair Trade practices 
in the nation’s capital. 


Sees Year's Sales 
Near 1953 Level 


William Zucker, director of 
studies of the Commerce and In- 
dustry Association of New York 
Inc., says that looking ahead “con 
servatively” for the rest of the 
year, he believes that the total re- 
tail trade in New York City—and 
possibly the nation—will be within 
5 pet of last year’s high level. The 
final results, he adds, will prob 
ably show that this year’s retail 
sales in New York City—and the 
nation—will equal those of 1953 


New Construction Records Set in April; 
Residential Building Rose 10% in Month 


Public and private outlays for 
new construction in April broke all 
records. They hit $2.8 billion, 
about 9 pet higher than in March 
and a little over 1 pct above a 
year ago. 

Private residential] building, to- 
taling $956 million in April, was 
up 10 pet from March and a little 
less than 1 pet under April, 1953. 

Private industrial construction, 
which usually declines in the early 
part of the year, continued in April 
to show less than seasonal de- 
clines. Private outlays in the Janu- 
ary-April period were about 3 pct 
above a year ago. 

A joint release by the Commerce 
and Labor Departments shows 
new construction expenditures in 
the first four months of this year 
totaled $10.1 billion, about 1% pet 


more than in the like 1953 months 


Record dollar outlays for all 
kinds of new construction have pro- 
vided a sturdy prop under the econ 
omy. 


Administration economists con- 
tend the booming construction in- 
dustry backs up their contention 
that the economy is “basically 
sound.” 


Lothair Teetor, Assistant Secre- 
tary of Commerce, says construc- 
tion expenditures so far this year 
indicate the government’s estimate 
of spending for all of 1954 “may be 
on the conservative side.” Last 
November the Commerce Dept. pre- 
dicted expenditures for new con- 
struction this year would reach 
$34 billion—about 2 pct less than 
the record $34.7 billion in 1953 


Nation's Gross National Product Off Only 
1.5% in First Quarter of This Year 


The nation’s gross. national 
product declined 1.5 pct in the 
first quarter from the 1953 levels, 
acording to statistics released by 
the Commerce Dept. 

Goods and services turned out 
in the quarter were at an annual 
rate of $357.8 billion, or about 1.5 
pet below the final quarter of 1953 
and a like amount under last 
year’s March quarter. 

The decline, however, marked 
the third straight quarter in 
which the nation’s total output 
has fallen. Commerce Dept. offi- 
cials said the first quarter gross 


national product report “fur- 
nishes evidence to back up our 
contention that the economy has 
only been undergoing a mild re 
adjustment.” 

“The first quarter G. N. P. is 
midway between the all-time rec 
ord annual total of $367 billion 
reached in 1953 and the $348 bil- 
lion total for 1952,” said one Com- 
merce official. “I can’t see how 
anyone can say we are even in a 
serious recession, never mind 4 
depression, when output is be 
tween what was considered a very 


(Continued on page 174) 
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EVERY FARM 


AND CITY 
PROJECT NEEDS 
WHIZ ROTARY TILLER 


WORKS LIKE A SMALL TRACTOR 
EASILY ATTACHED TO WHIZ UNIT 


Ideal for big gardens, truck farms, 
municipal parks and city gardens. 


or 


6 aa Works in all soils. Adjustable tines 
<= Show customers how safe and easy 
to overate, its rugged construction. 

MOWER Watch how they'll buy. Attaches to 


Briggs & Stratton 2% H.P. or 5 H.P. 
gasoline power unit 


Other Root-built WHIZ 20” and 26” interchangeable attachments 
include: Posthole Digger, Circular Saw, Chain Saw, Self 


Propelling Unit, Edger, Grinder, Cordwood Cutoff, Snow Blower y/ 


If your Jobber cannot supply you—write 





Ce. 








POSTHOLE 
DIGGER 


ROOT MANUFACTURING CO., INC. 


127 East Eleventh St. 


FOR HIGH QUALITY 


PRICES 


AND A FULL LINE 


Baxter Springs, Kansas 





YOU CAN'T BEAT JNTIEM Tools 





Write for a copy of 
the famous OXWALL 
catalog. Hundreds of 
terrific items fully 
illustrated. 


OxwaL 


the OXWALL import line. Each 
quality precision-made tool, yet 
enough for high volume sales, 


o) 4’, 7-\ 5 te fele) Raed 


928 BROADWAY 


n Canaca 





ve., Montreal, Que 


These are just a few of the popular tools in 


is a top- 
priced low 


LTD. 


NEW YORK 10, N.Y 


80 Beaumont A 








| Stock the line that’s built to 
sell...and stay sold 









INCREASE YOUR 
PROFIT MARGINS ! 














REDUCE 
STOP PROFIT DRAINS \ INVENTORY ! 
FROM EXCESS 


SERVICING ! 









General Motors 


DELCO WATER SYSTEMS 


| Delco sales are lasting sales because 









Delco Pumps have honest gph rat- 
| Motors 


—are backed by the selling magic 


| ings — use famous Delco 
of the General Motors name. For 
franchise information write: Delco 
Appliance Division, General Motors 


| Corp., Dept. HA, Rochester |, N. Y. 


| Delco Jet Convertible 
Pumps for shallow and 
deep wells from 380 to 
1620 gph from depths 
of 5to 120 ft 


For a good deal... DEAL WITH DELCO 


Manufacturers of famous Delco - Heat oil and 





gas fired burners, Conditionairs and boilers. 












ENGINEERED 
FOR SAFETY 










U-W hardwood 
and oval steel 
shell manila rope 
tackle blocks have 
flattened steel hooks which give 
loads 
higher than usual—at no extra cost! 


UPSON- 
WALTON 


tackle blocks | 
| 


them rated working 





You can fill all your require- 
ments for tackle blocks— 
turnbuckles and fittings too 
— from Upson- Walton's 
complete line of fine qual- 
ity products. Sold nation- 
wide through selected 
distributors. Write for 

free catalog today. 


THE UPSON-WALTON COMPANY | 


12500 ELMWOOD AVENUE + CLEVELAND II, OHIO 





New York ° Chicago * = ~Pittsburgh 


YOU CAN DEPEND ON UPSON-WALTON’'S LONG 
EXPERIENCE — ESTABLISHED 1871 





good year and an all-time high,” 
he adds. 
Continued liquidation of busi- 
ness inventories were said to have 
contributed to the first 
drop, With businessmen trimming 
stocks at about a $5 billion annual 
rate from January through March, 
after 


quarter 


adjustment, 
pared with a $3 billion reduction 
rate in the final 1953 quarter. 

Federal Government 


seasonal com- 


Lower 
spending was also a factor in the 
lower output, although total civil- 
ian purchases continued close to 


last vear’s fourth quarter level 
and were above the volume of a 
vear earlier. 

Specific breakdowns of major 
components include the follow- 
ing: 

Personal Income: At a season- 


ally adjusted rate of $283 billion 
annually in the quarter, or about 
$3 billion below last vear’s final 
quarter. but $1.6 billion ahead of 
March quarter of 1953. 
Disposable Income was at 
of $250 billion, 


an 


annual rate or 


Economic Factors That 
Stability Are Cited by 


The business decline so far has 
not been serious and there are in- 
dications it may be slowing to a 
halt. says Mever Kestnbaum, 
chairman of President Eisenhow- 
er’s Commission on Intergovern- 
mental Relations. 

“T see nothing on the economic 
horizon that makes deep depres- 
sion unavoidable,” he emphasizes. 

Mr. Kestnbaum, 
Hart Schaffner & Marx and chair- 
man the Committee Eco- 
nomic Development, says the first 
line of in 
the sustaining forces which are in 


president of 


of for 


economic defense lies 
more or less constant operation in 
our economic system. 
Contributing to long-range eco- 
nomic stability, he continues, are 
such factors as a high and rising 
level of total demand for goods 
and services, development of new 
products through research and im- 
provements in marketing methods. 
‘In the short run there will be 
fluctuations, but we now have cer- 
tain built-in stabilizers which 
serve automatically to check the 








about the same as final 1953 quar. 
ter and $4 billion above after-tax 
income in last vear’s first quarter, 
The change in this vear’s figure 
includes cuts in Federal income 
taxes. 

Personal Savings: At a $20 bil- 
lion is a gain 
of final 1953 


period an dmore than $2 billion 


annual rate which 


$700 million over 
over the like 19523 quarter. 
Personal Consumption Expendi- 
tures: Annual rate of $230 billion 
the final 1953 
quarter and about $2 billion high- 


is about same as 


er than like 1958 quarter. Spend- 


ing for services rose 
from fourth quarter’s $80.5 billion 
to $81.5 but 
consumer durables dropped $1 bil 


rate of $29 


consumer 


billion outlays for 


lion from the annual 
billion in last year’s final quarter, 
traced mainly to further declines 
in auto sales. Consumer spending 
at $120.5 billion for non-durables 
unchanged fourth quarter 
and down only slightly from first 


1953 


from 


quarter level. 


Contribute To 
C.E.D. Chairman 


general decline in economic ace- 
tivity.” 

The Federal budget provides 
some of these features, he says, 


contending: 

“A decline in production, pay 
rolls and profits would automati 
cally cause a sharp drop in federal! 
tax receipts. At the same time, ex 
penditures for unemployment com 
pensation and farm price supports 
would automatically rise. 

“Thus the budget tends to sus 
tain incomes in a recession by sub 
tracting less from such incomes on 
the one hand and adding more to 
them on the other. This support 
for private incomes will give sup- 
port to private expenditures and 
will tend to moderate a decline.” 

The factors contributing to long- 
range economic expansion will do 
much to generate “a sober confi- 
dence,” Mr. Kestnbaum says. 

The executive contends busi- 
nesses can improve on past per- 
formance through a more stable 
and longer range view of inven- 
tory and investment policies. 
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“THERE IS NOTHING FINER THAN A DIAMOOND” 






DIAMOND 


DIAMALLOY 
TOOLS 


MEAN 
GREATER SALES 


One of the most popular 
lines of tools made today. 
Accepted by industry 
everywhere. Forged from 
pecial analysis alloy steel, 
each tool is precision built 
to meet the most exacting 
specifications. 





ASK YOUR DISTRIBUTOR 
OR WRITE FOR DISPLAY 
MATERIAL FOR YOUR STORE 


DIAMOND CALK 


4624 GRAND AVENUE 














HORSESHOE CO. 


DULUTH, MINNESOTA 














cash in on 
our national 


) ad vertising 





Make your store headquarters tor the 
Complete Line of Campbell-Hausfeld 
Compressor Outfits. Their labor sav- 
ing is being advertised to farmer, 
poultryman, nurseryman, florist, 


homeowner. Display these carefully 

engineered. sturdily built, factory —heeists Rey 7 

tested outfits .. . for easy tire infla- va. oy a 
tion, lubrication and spray painting. u Ken | 


Dealers like them because they are 
trouble-free! 










Illustration shows Tankmobile 

. single cylinder compressor 
built for heavy duty. Safest 
and most portable air compres- 
sor on the market. 


Write CAMPBELL- 
HAUSFELD CO., 215 
Railroad Ave., Harri- 
son, Ohio for catalog, 
naming your jobber, 
please. 


CAMPBELL-HAUSFELD 


Portable Compressors 
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BOOTH NO. 559 


NAVY PIER e CHICAGO 





obttles 


_D 







ILLS: Nea 
ROTARY 

CONCRETE 
CORE 

DRILLS 


. *& Triple 
Spiral 





SIZES 
3/16” to 2” 







Only Thru 
Hardware 
Wholesalers! 





TUNGSTEN 
CARBIDE 
CUTTERS 


* "Silent Salesmen” to boost your * Longer shanks may be added 
sales! Attractive plastic display- to drills 4s” and larger. The 
ers and handy kits are available shank screws into body of 
without cost. the drill. 


ROCKET CONCRETE DRILL CO. 


P.O. BOX-X, DANA POINT, CALIFORNIA 
Warehouse Stock, 9- South Clinton Street, Chicago 6, Illinois 








L 
Strataflo... PPE STeEE 
SITION Consumer Mailers gested. t 





built fro 


CHECK Wo New Wholesalers’ Aids for Dealers’ Use il 


















After 
VALVES ce 
Hibbard Dealers Issue ee current ' 
1 Million Circulars | vetpowi 
accessor} 
More than a million copies of the that cus 
, , Summer True Value Sales Circular pleting t 
METAL | | ¥ . : — distributed by Hibbard The st 
| oe | dealers. outdoor 
POPPET | This three-color circular pre- pany’s 
es. pared by Hibbard, Spencer, Bart- featurin 
lett & Co., Evanston, Ill, is de- items al 
signed to create traffic for all de- making 
partments of hardware stores. In items 1 
addition to hardware and _ house- Day and 
Cannot leak. wares, the center spread features The i 
Sensitive in operation summer items under a “Fun in the play in. 
For cold or hot water Sun” heading. pose dr’ 
or steam. 200 Ibs. The suggested time for the sale and he 
\ pressure. Seven sizes. to be used is the latter part of June, Accesso: 
¢ — Write for Bulletin 302. which will support the July 4 busi- ing an 
ness ments, 
Order from wood @” 
your Jobber ing disc 
ee | 7 Promotions Relat 
STRATAFLO PRODUCTS, INC. | play - 
FORT WAYNE 1, INDIANA ber, pal 








we Manufacturers’ New Merchandising Plans J «ews 
7 ture ha 

, = —- Pokey " . and hat 
- ‘Do-It-Yourself’ Store Display Unit Plans, “Appr 

Two Bits With Merchandising Bulletins, Offered Dealers — 
























awn se 
af 1] f P fit Plans for the construction and By following the plans for build- on 

imtoo a ea vere merchandising of a ‘Do-It-Your- ing the display and using the 
SELL CONNECTICUT VALLEY self Headquarters” display is being monthly marketing bulletins sug 3 of - 
offered free to all Authorized Deal- gesting seasonal and timely proj- Sold 

E-X-P-A-N-§-]-V-E ers of The Black & Decker Co., ects, dealers will display tools, ac 
BITS Towson, Md. cessories and a wide variety of Har 
products related to the various their 2 
Your customers ‘know a NOURSELF home improvement or workshop ing ay 
good thing” when they OVARTERS projects being featured all at one ment, 
see it. For instance, just central display. compl 
point out to them that It is suggested that dealers put Wichit 
two Connecticut Valley the display under the supervisio: This 
Expansive Bits will bore of a sales person who is competent of can 
any hole from 2 inch to make demonstrations at this sta to dire 
~ 3 inches in diameter. tion, in order to make the store « line te 
That's real economy that center for Do-It-Yourself “know ket, 
— ner ia laataanees how” and service in the commu- and fi 

. and it’s an appeal , 

that you can capitalize nity. The 
on elle ae tle The new merchandising service the fa 
and your profits, evolved from the knowledge that sible - 
displays suggesting specific proj ble ca 
/ CON ‘WAL co: , SG | ects can increase sales consider The 
té. i SS ) |! ably, especially if the suggested ing ac 
Connecticut Valley Mig. Co S| 7 braeet is shown in partial or com- J camp 
' sa y/ pleted form. lv 16 
Incorporated 1874 1 Y Any line of patterns can be for m 
(HVTERBRGOGR (CHVVECTICIYI / shown on the display. It is sug- Des 
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gested that a completed project, 
built from a@ pattern, be made a 
part of the store-wide promotional 
display. 

After constructing the display, 
the dealer, using Black & Decker’s 
current “Theme-of-the-Month” bul- 
letin as a guide, collects the tools, 
accessories and all related products 
that customers will need for com- 
pleting the suggested projects. 

The suggested theme for June is 
outdoor furniture and the com- 
pany’s monthly bulletin suggests 
featuring furniture prefinishing 
items and materials; patterns for 
making lawn furniture; and gift 
items for graduations, Father’s 
Day and weddings. 

The items recommended for dis- 
play in June are the 1-in., all-pur- 
pose drill, jig saw, orbital sander 
and heavy duty adjustable saw. 
Accessories would include the sand- 
ing and rotary honing attach- 
ments, drill stand, abrasive kit, 
wood auger set, paint mixer, sand- 
ing dises and saw blades. 


Related items for the June dis- - 


play are plastic wood, plywood, lum- 
ber, paint, paint remover, brushes. 
screws, nails, nuts and bolts, furni- 
ture hardware, Reynolds aluminum 
and hand tools. 

Appropriate patterns would be 
displayed for making a lawn chair, 
lawn settee, chaise on wheels, etc. 


3 of 4 Camp Stoves 
Sold for Family Use 


Hardware stores should change 
their advertising and merchandis- 
ing approaeh on camping equip- 
ment, a two-year survey recently 
completed by the Coleman Co., 
Wichita, indicates. 

This study shows that retailers 
of camping equipment will do well 
to direct their sales efforts on this 
line to the family recreation mar- 
ket, without neglecting hunters 
and fishermen. 

The Coleman study showed that 
the family market now is respon- 
sible for three out of four porta- 
ble camp stove sales. 

The study revealed that camp- 
ing accounts for nearly half of the 
camp stove sales, picnics for near- 
ly 16 pet and vacations and travel 
for more than 9 pet. 

Despite this, more camp stoves 














CHAMPION SHELF 
BRACKETS 











Vi USE THIS TIMELY NEW 3-WAY PROMOTION TO NN 





















are 
EASY to Apply 


No. 88 ' 
Strong and 


Supplied in 


All Sizes Inconspicuous 


Affords more shelf room when | 
used in a series of shelves 


Champion brackets are good 
profit items 


The 
CHAMPION HARDWARE €0. 


GENEVA, OHIO 





teenie 














When you buy Handicalk this spring, you get 
at no extra cost a sure-fire promotion that will 
double or triple your calking sales! 

With every case of Handicalk (40 cartridges) 
you get timely, hard-hitting sales helps that 
tell your customers wo... 


=== 


Seu MORE PAINT..MORE CALKiyg} 


CALK FIRST... THEN PAINT 


.for a Better Paint Job! 





Each case contains: (1) Four of the your brand of paint... makes it easy 
new Dispensing Cartons. Each carton to sell more calking during the 
holds 10 cartridges, and makes a_ big spring-summer paint season! 
wonderful self-selling counter unit! (3) Colorful Window Streamer to 
(2) A novel Paint Can Display Card help you “put over” the story to 
that fits on top of a gallon can of your customers! 


GET STARTED NOW! PUT THIS POWERFUL PROMOTION TO WORK FOR YOU! 





CLEVELAND 6 onto 


RD. 
| CONYERS, GEORGIA 














Get Your FREE SAMPLE 
of SMO-CLOUD 


“The most effective Insect-Killer 
put on the market in the last 
10 years,” Chicago News. 














Learn why SMO-CLOUD has been fea- 
tured on TV, Radio, Magazines, News- 
papers as the most revolutionary in- 
secticide ever developed. 





Nationally Advertised 
$] 95 
Retail 


Money Back Guarantee 
More Profit in SMO-CLOUD! 
You pay $12.87 for 11 cans... and get 
the 12th can FREE. You pocket the extra 


$1.95. Your profit is 87¢ per can. Get your 
sample and full details. 


* COMPACT SMART COUNTER DISPLAYS 


* DEALER CO-OP ADVERTISING 
Backed by TV, Radio, Magazines 


CONTACT: 


CONTINENTAL CHEMISTE CORP. 


Dept. H, 2068 W. Ogden Ave., Chicago 12, Ill. 


| Profit-minded dealers find 
in garden accessory staples 


Backed By 
Mfr.'s 


peas) 


ite 
baa 






or 








al 











‘SQUARE SQUIRT’ ' 
Sprinkler | HOSE CONNECTIONS 4 
ee 
a. 
4 *81 & 
4 ‘SPRAY MIX’: 51 
4 Fertilizer | ‘MIST RAY’ 


is 
Dispenser ' Hand Spray 4 


Way 








Lawn 
Sprinkler 

Rustproot 
— Up to 2400 feet 





Suggested 
Retail 13.95 


MELNOR meta. prooucts co., ine. 


rectangular area spray 


are being sold to hunters and 
fishermen than ever before. 

Hardware stores continue to be 
the leading sales outlet for camp 
stoves, the survey showed. The 
market is primarily urban, follow- 
ing the population pattern fairly 
closely. 


| Promotion Kit For 


Summer Homes Market 


A step-by-step promotion plan | 


to help dealers sell floor and wall 
coverings to the big summer home 
market has been prepared by the 
Gold Seal Division of Congoleum- 
Nairn, Inc. 

A portfolio contains newspaper 
mats, ideas and materials for win- 
and point-of-purchase dis- 
plays and direct mail letters. The 
kit is designed to sell summer 
home owners and renters and pro- 
prietors of summer camps, hotels 


dow 


and resort businesses new floor 
and wall coverings. 
_ June Promotion On 
Bath Accessory Line 
With showers, bathtubs and 


washbowls giving heavier service 
during hot summer months, the 
Wooster Rubber Co. has selected 
June as the key month for a na- 
tional spotlighting of its Rubber- 
maid bath accessory line. 

Full color ads in American Home 
and McCall’s will be used to show 


various items in the line in use. | 


The Safti-Cup bathtub mat will 
be featured in a full color photo 
based on the headline, “How to 
prevent bathtub accidents... with 
just $2.79 worth of Rubbermaid.” 

“Past sales prove that bath 
items sell better in the summer 
months,” the company’s latest di- 
rect mail to retailers says. 


$20,000 in Tackle 


| Offered in Contest 


Wright & McGill has announced | 


a fishing tackle contest offering 


$20,000 worth of fishing tackle for | 
statements | 


the best 100 word 
about “why Wright & McGill rods 
are best.” 

The contest 


| 





was designed to 





R. E. DIETZ COMPANY 
SYRACUSE 1, N. Y. 














BLAIR Model 30 
18” Rotary Mower 


Also available: 21” and 18” Reel 
Power Mowers and a full line of 
fine hand mowers. 

If it’s made by BLAIR, the qual- 
ity’s there. 


BLAIR MANUFACTURING CO. 
Telephone 2-7449 
Springfield 7, Mass. 
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bring the fishing tackle customer 
nto the dealer to look over a 
Wright & McGill rod and to get 
his entry blank. 

The contest will be promoted in 
national consumer advertising in 
July issues. Entry blanks and 
window banners are available free 

f charge from Wright & McGill 
Co., Box 7, Capitol Hill Station, 
Denver, Colo. 


‘Calk First’ Promotion 
Materials Offered 

“Calk First—Then Paint” is the 
theme of a promotion that is of- 
fered through wholesalers by the 
Gibson-Homans Co., Cleveland. 

The promotion is designed to 

stimulate dealer sales on calking 
artridges during the relativel, 
slow spring and summer months 
by reminding the “do-it-yourself” 
market that painting and calking 
vo hand-in-hand. 

Three elements in the campaign 
are a new dispensing carton, a 
paint can display card and a win- 
low streamer. 


Rainy Weather Hurt 
Retail Store Trade 


Dollar sales of New York départ- 
ment stores in the week ended May 
22 dropped 5 pct under the com- 
parable 1953 week, according to a 
preliminary report by the Federal 
Reserve Board. The drop was 
blamed on rainy weather. 

Sales of downtown department 
stores in Philadelphia continued to 
lag, with the May 22 week’s total 
15 pet under the like 1953 week. 
reports the Federal Reserve Bank 
of Philadelphia. 

Sales of downtown Los Angeles 
department stores in the week were 
off 4 pet from the like week last 
year, reports the Security-First 
National Bank of Los Angeles. 
They were 3 pct under the previous 
weeks. 

The drop in Philadelphia sales 
was the third in a row and it 
brought volume for the four weeks 
ended May 22 to 11 pct below the 
like 1953 period. 

New York department store sales 
for the four weeks were 4 pct 
under the comparable period in 
1953. 
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Are you selling 


PURITAN SASH CORD 
only for window cord ? 





SS you 
~ CAN 
SELL 

4 OUT OF 5 
HANKS 

FOR 

OTHER 

USES! 


clothesline * trunk lashing * boating °* 


camping * guidelines * farm utility cord * 


trellis 





tourist utility cord * do-it- 


yourself furniture * scouting °* 





e PURITAN 
e SOUTHGATE 
eKENDALE 











= | 
PURITAN CORDAGE MILLS, Suc. 


LOUISVILLE, KENTUCKY 











SHARON Co: keyed 





dramatic COLOR 





KEY KIT 








7 Sizes 











practical UTILITY 


salesmaking PACKAGING 


self-service DISPLAY 


THEY'RE ALL IN THE NEW 














Sharon 


PROFIT BUILDING SW-7-D 

















COLOR KEYED 


KEY KITS 


° 7 sizes from .050" to 3/16" across flats 
¢ Alloy steel, heat treated 
e Each key color sized 


¢ Selector chart sealed in polyethylene 
case 


e Fits 32 sizes hollow head fasteners 
ASK YOUR JOBBER OR WRITE US 





















“PAINT-IT-YOURSELF” 


Steel Kitchen Ladder-Stool 





CHANNEL 
STEEL 
FRAME 





MNS cha Wi S9secere erated $2.25 Each 
Unpainted — No Rubbers (Sell #17 
Crutch Tips). Packed two to a carton 


PAINTED 


ner $3.00 Each 
Rubber tipped. Colors: Red—Blue— 
Green—Black—Yellow. Packed one to 
@ carton. 











SOLD DIRECT TO RETAILERS 
MINIMUM ORDER—EIGHT PIECES 
F.0.B. N.Y.C. 
made by 
A. FRITZ & CO. 


92 Greene Street New York 12, N. Y. 
Mfrs. of Steel Folding Chairs 











Engineered To Your Specifications 
@ Made of copper, plain 
steel, copper plated steel, 
all types stainless steel, 
aluminum, brass, monel, 
pure nickel, Admiralty or 
Everdur, or any suitable 


metal for open tank and 
all pressures. 





COLUMN 


te 


BALL 


@ Seamless copper ball 
floats carried in stock in 
diameters of 3", 4", 5" 
6", 7", 8", 10" and 12" 
for open tanks and pres- 
sures of 25, 50, 100 and 
150 Ib. Floats in special 
sizes and pressures— 
MADE TO ORDER. Stain- 
less steel ball floats larger 
than 12" diameter can 
be made up specially. 
Write for METAL FLOAT 
catalog. 








FLAT CYLINDRICAL 


FLOAT MANUFACTURERS © 
ENGINEERS © METAL FABRI- 
CATORS © COPPERSMITHS 
¢ BRONZE FOUNDERS 


ARTHUR HARRIS & CO. 
DEPT. HA, 210-218 N. ABERDEEN ST. 
CHICAGO 7, ILLINOIS 
Since 1884 





CYLINDRICAL 





CYLINDRICAL 









Bullish View Voiced 
At Bankers’ Convention 


A panel of leading businessmen 
say they are optimistic about the 
economy but stress that a period 
of strong competition is ahead. 

Albert Coons, vice-president of 
Allied Stores Corp., told the 60th 
| annual convention of the Pennsyl- 
vania Bankers Association that 
the retail business decline was 
past and the recession is leveling 
off. 

“We are coming into a period 
| which should be a prosperous one, 
but one of intense competition,” 
he says. 

Edward G. Budd, Jr., president 
of Budd Co., disagrees with pessi- 
mistic forecasts. 

George H. Love. president of 
Pittsburgh Consolidation Coal 
Co., said the outlook for coal sales, 
one of the key economic props, 
is good and the worst is over in 
his industry. 


Hauge Says Downward 
| Drift Has Been Halted 


The downward 
economy “has been arrested and 
we can look ahead to going for- 
ward again,” according to Dr. 
Gabriel Hange, economic adviser 
to President Eisenhower. 

“The downward settling process 
has been pretty well slowed down 
to a stop,” he went on, “and the 
prospect for business activity in 
1955 is good.” 

Immediate causes for the de- 
cline, according to Dr. Hauge, 
were the big inventory build-up 
by business last year; the subse- 
quent working off of extra produc- 
tion and readjustment from a 
wartime economy. 


Industrial Output 
Continues Steady 


The Federal Reserve Board re- 
ports industrial output in the 
United States during April drop- 
ped slightly under the previous 
month but adds that in early May 
“production continued steady” at 
April’s rate. 

The board’s industrial produc- 
tion index, which measures output 








drift of the | 














STORMPROOF 


ROOF CEMENT ° 
D 


ROOF COATING : om BLACK 
CAULKING COMPOUND » WHITE, 6xev 


BRILLIANT WHITE 


BLACK 





ALUMINUM MASTIC for caulking 


ASPHALT PAINT ° 
FOUNDATION COATING ° 
ALUMINUM ROOF COATING ° 


* NOW! 
“BROOKWOOD”" PAINTS 
WHITE & COLORS 
FLATS—GLOSS—ENAMELS 





manufactured by 


PROSPECT PAINT CO. 


1057 PATERSON PLANK RD SECAUCUS, N. 


— 
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| 


IMPROVED | | 


Dna 


the “Perfect Cap” 


for Chimneys, Flues, Ventilators 
ELIMINATES DRAFT TROUBLES 


Caused by downdrafts, backdrafts, pliot 
blowouts, condensation. Acts as spark 
arrester. Creates even stack temperature. 
Improves combustion and cuts fuel costs. 
Will not freeze shut or soot up. Field 
tested four years in all kinds of weather, 
in every part of the country, with all types 
of units. Improved features give long 
life. Available in galvanized steel or 
aluminum in all popular stack sizes. 


Sell DRAFT KING on new and old equip- 
ment installations. improves appearance 
and efficiency of chimneys or ventilators 
Eliminates need for tall flues and danger- 
ous guy wires. 

Contact your 
or write to: 


A. R. WOOD MFG. CO. 


favorite Distributor, 















EesBox HA 97, LUVERNE, MINNESOTA 
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HERE ARE THE TWO BIGGEST 
MOST SELL-SATIONAL KITCHEN 
APPLIANCES OF THE YEAR.. 
GET THE PROFIT FACTS———_ 





Xe min witlS= 





SLICING MACHINE CO., INC. 
Dept. 460, Walden, New York 















































PLASTIC 
TUMBLERS 


For every sales need 





4-8-14 ounce sizes 
in Sparkling STYRON 
or Flexible Plastic 
Here’s a line of deluxe, budget- 
priced tumblers that are real 
shopper stoppers. Their smart de 
sign, and cheerful colors make 
them “at home” for every use 
. last for years even around 
children. 
Stock this top volume line of 
Lustro-Ware staples at once and 
be sure to include a supply of 
pitchers along with the 125 other 
~» Nationally advertised Lustro-Ware 
\, items women want for their home 


COLUMBUS PLASTIC PROD. INC., Columbus, 0 

All Purpose x SO 

SERVING = “le 
> 


PITCHER 


Graceful, classic style, with 
easy pouring balance and - 
handy ice retainer lip. Big ‘ 


213 quart copacity, 6” x Be" (* Guaranteed by “OMMSARAUNNS 





F Lustnro Wane? 


PLASTIC HOUSEWARES am 















Americas Forumebél Tire 












PLDPDPDADARSALLPADPPA 


Packed with Quality 


from 
TOP to BOTTOM 


From a choice voriety of head styles to clean sharp 
threads which spell out long, dependable holding ability 
. + « from factory-insured uniformity to a wide, versatile 
size range*—every So-HARD wood screw means ever- 
increasing sales and good will. 


* RANGE from 3/16 x #0 to 6"" « #30 DIAM. 


FREE TO DEALERS 


Handy, distinctive 3-color heavy board wali 
chart showing comparative sizes of wood 
screws and Stove Bolts. Write Dept. A for 
one today. 


Contact your jobber or write direct 






THE SOUTHINGTON HDWE. 
MANUFACTURING COMPANY -— 
Southington, Connecticut * U.S. A. a | 


EXPORT OFFICE: Joseph A. Gross Company 


v 
| high. ey Housekee 
| 
| 
f 


|| ATRADEMARK SINCE 1876 ™ 


Le 















25 Beover Street, New York 4, New York 
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FOR THE BEST IN 


BUTTON = \ HING 


TIPS 


STANDARD 
TYPE 
NO. 29 





BOMMER SPRING HINGE CO. INC. 


Main Office & Plant: LANDRUM, SOUTH CAROLINA 
Chicago Office: 180 N. Wacker Drive, Chicago 6, i 
Sales Office 

and Warehouse: 263 Classon Ave., Brooklyn 5, N. Y 



























































SELL THE KNIFE THAT DOES of the nation’s mines and fac- 
THE JOB R | G be T | tories—and is considered an indi- 
cator to retailers of what to ex- 









R. MURPHY | pect in areas with factories or 
“Stay-Sharp™ |} mines as dominant industries SCR 
TRADE-MARK stood at 12% pct of the 1947-49 SIM 
KNIVES average in April. This was two 
| points, or less than 2 pet, below 
Each R. Murphy | Marc = 
“Stay-Sharp” _ arch output. 


Knife is specially 
designed to 
make a particu- 
lar cutting job 
easier. Keen, 
hand-honed 
tempered steel 
blades, preci- 
sion-riveted to 


| 
PATIO for Big Spring Sales 


Purchasing Agents vee 
Look for Improvement GARDEN | ** jot 


i Year ’Round 

The National Association of Pur- BELLS Gift Sales! 

chasing Agents believes the worst is 
over in the business field. 


WITH THIS BELL YOU CAN make every 


outdoor meal a festive occasion; call 





a oriP' Reporting on the results of a sur- guests to the outdoor grill, call the 
es stan ; i P se 
i he vey among membership, the asso- children. It's a real “Come and Get It" 


without wobble ciation says that barring strikes Bell; a real ‘Chow Down" Bell; a Barbe- 














or play. | or international upheaval, current a that's a must for every outdoor 
= conditions hesmawey! a steady, grad- This Big 6-inch solid brass bell is highly Mad 
“Stay-Sharp" ual SPTOVEERERS, in industrial ac- polished, lacquered and packaged in retat 
Knife for every tivity for some time. an attractive display box. Suggested A TC 

cutting purpose In May, the N. A. P. A. finds, in- retail price is $6.49. (Higher in West} 
——. ed dustrial improvement was at the Belis are individually packaged, fully _ 
today. ar? ier, same moderate rate as in April. For cssombled with “Good Luck” horseshoe 8 d 
a Soon the third consecutive month those nen eee ae ee Sane wot 
FREE: Catalog on request: etait information NOWI SCR 

reporting increases in orders and 

° production topped those experienc- BEVIN ae a 
R. MURPHY £7,012 ing decreases by a “comfortable “— eas Mame ; HAN 
aver, MASSACHUSETTS | AAMAS ah og oo 

















Purchased materials inventories, 








though still on the downtrend, indi- 
cxeen Profit yg cate that correction has been com- 

eo? ss 

«N 


pleted by the majority as 64 pct of 
the replying agents report their | 
| firms holding to or moderately in- 
creasing stocks. 
| The employment trend is reported 
| “slightly up.” 
































e e 
Build Kitchen TV 
A white-enameled model of the 
new Crosley 17-in. lightweight 
television set, manufactured by < 
Avee Manufacturing Co., soon 
BENNETT - IRELAND IM will be introduced in response to 
b 4 ry demand for a kitchen version of 
a the receiver, the company re- 
Get the facts on Flexscreen—the ports. with Stainless 
curtain firescreen that most cus- = A E R f 
tomers want most. It pays to 
promote the leader! | TV Trade | STICK LUBRICANT | 
camennin rade Improves | 
MAIL THIS COUPON for- = P | Nationally advertised 15c sell- 
! catalog and full profit details... There seems to be a seasonal | er, comes 12 in display box. 
\ Bennett-Ireland In a pick-up demand for TV sets. Hundreds of uses in a and 
jorwich, . . Dept. | ° . . e ° " 
5 Sent snp entting ond tefluemation on The Radio - Electronics - Televi- —. — ni wane 6 = | 
, Piemeneen. ' sion Manufacturers Association a t 
' : : on weeai 2 display box. 
SEE ha cicadeasiveniesaatesiieions ; | reports that over 120,000 more TV A 
Pa ' sets were shipped to dealers in Aeteen Gams TB Se. Gs 
6 PIER. cd ccccccrdccscccsrsccercscensesees 1 | . . | Muskegon, Michigan 
1 ei - , : »bruarv is PRODUCTS 
WME oo caie cs orsuccassercesenedns 1 | March than in February. This 0 jo 
; brings the first quarter total to | aus LOCK EASE Graphited Lock Fluid su 
omnes i i “ w " * 
| a tmnimbennaimane | TT aa onan came AMERICAN Dripless Oil in 4-07. oiler, 29¢ oie 
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HERE... AT LAST !! 


The new way to sell MORE 


SCREWS AND SCREW DRIVERS 


SIMPLER — FASTER — MORE ATTRACTIVE 
SELF SELLING — SELF DISPLAYING 


HANDI SCREWPACK 






Made to 9 | 
retail at Cc 


A TOP VALUE THAT FILLS A DEFINITE CONSUMER NEED! 


HANDI SCREWPACK is a beautiful, solid, sparkling 
clear PLASTIC BOX containing an assortment of full 
8 dozen (almost 100) BRIGHT ZINC PLATED 
WOOD SCREWS and good sturdy 6” UTILITY 
SCREW DRIVER. 


ORDER NOW 














HAND! PRODUCTS CORP., p. o. nox isi, Nutiey, N. J. 


the HIGHEST QUALITY gun 





‘Home Owners’ Cartridge 
Caulking Gun 


Calbar 


caulking guns are 

precision made to contractor 
specifications of heavy-weight 
metal . . . no wires or thin sheets to 
bend or twist or break .. . yet they cost no 
more than inferior models. Last for 

| years . . . So easy to operate that 
they sell themselves. Handles 


t 8+” caulking cart- CALBAR 
~— PAINT & 

a. VARNISH CO. 

jobber con Manufacturers of Technical Products 
supply you 2612-26 N. Martha Street, Phila. 25, Pa. 
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GILBERT 
PLASTIC BOXES 


Purpose! 
PARTS 
FISHING 
STAMPS These transparent 
NOTIONS plastic utility boxes 
HOBBIES ight! . Your 
eamerhee sell on sight! 
TOOLS customers can use 
BUTTONS them for keeping 
JEWELRY small items neatly 
WAR PINS stored . . . easily 
bm aria identified. Available 
SEWING ‘ , . 
NAILS in 6 sizes with a 
COINS choice of 24 com- 
SUPPLIES partment designs. 
ae ee Write for samples 
ELASTICS : 
PACKAGING and prices today! 
eg Specialists in plastic 


packaging from planning 
stage to finished package 


GILBERT PLASTICS, INC. 


1415 Chestnut Ave., Hillside 5,N. J. 
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EVERY ITEM ON THIS 
NEW HYDE UNIT 
SELLS FAST AND 

GIVES YOU A FULL 
40% PROFIT 





Features poy 
BLUE DIAMOND 

SHATTER-PROOF FROM 
SEAMLESS PLASTIC YOUR 
HANOLE PUTTY JOBBER 
KNIVES & SCRAPERS 

WOOD SCRAPERS FREE! 

COLORED GLASS CUTTERS WRITE POR 


RAIOR BLADE SCRAPERS NEW 


CATALOG 


<fivok> MANUFACTURING CO., SOUTHBRIDGE, MASS., U. 5. A. 


HOME REPAIR TOOLS SINCE 1875 





the NE W 
Curb-Marking Pn 
Drivefinder e** 


Needed by 
Millions of 


* Home-Owners 





Newest, most attractive, most sales-making unit ever 
offered to mark driveways. Saves lawns, saves tires, 
eliminates short-cutting. Double barrel-shaped head 
carrying two red and two green reflectors in each 
head. Corrosion-resistant satin chrome finish. Two 
models—Model 100 DRIVEFINDER, includes 8” high 
base and anchoring stakes for driving into ground. 
Two units in display box. List $4.95 per pair. Model 
200 DRIVEFINDER, without base. Heads threaded to 
fit any length pipe desired (not furnished), two units 
in display box. List $2.95 per pair. 

ATTRACTIVE DISPLAY BOX. Order DRIVEFINDER now! 


CARTRUCK PRODUCTS CORPORATION 
$243 West 33rd Street Cleveland 9%, Ohie 
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Nation's Growth Potential Greatest 


In Three Decades, Says 
Business in this country is on 


the rising side of a long-term 


| cycle, says Martin B. Gainsbrugh, 
| chief 


economist of the National 
Industrial Conference Board. 

“I believe,” he says, “the poten- 
tialities for true, long-term growth 
—as distinguished from the artifi- 
cial and temporary stimulus pro- 
vided by filling war-induced back- 
logs in the early post-war years— 
are greater than at any time in the 
last three decades.” 

For the last 20 years, he con- 
tinues, this nation has experienced 
a prolonged and serious inflation. 
In the course of this, the economy 
has undergone the usual side ef- 
fects of misallocation of resources 
and deterioration of normal incen- 
tives to productive effect. 

“There remains a serious ques- 
tion in my mind,” states the econ- 


Leading Economist 
omist, “whether a relatively shal- 
low adjustment, centered in inven 
tory correction, will by itself re- 
align demands and incentives to 
the point where a healthy balance 
is restored. 

“If the process of adjustment 
were left to work itself out in the 
economy alone, without the assis 
tance of changes ir philosophy in 
Washington, I would have 
more serious doubts. I would ex- 
pect that much more than a minor 
inventory recession would then be 
required.” 


even 


However, he adds, “I believe that 
policy decision already made and 
in the making in Washington, par- 
ticularly with reference to tax re- 
lief, are fostering a new 
healthier atmosphere for economi 
growth.” 


and 


Second Best Housing Year Is Predicted; 
April Private Starts Highest in 32 Years 


Government housing experts are 
privately predicting that 1954 may 
be the second best vear in housing 
history. 

They seem confident the nation’s 
homebuilders will start work on at 
least 1 million new homes this year 
and maybe as many as 1.1 million. 

A 1.1 million total would rank 
1954 second only to the peak build- 
ing vear of 1950, when 1.4 milion 
private housing units were started. 
Last year the total was 1,068,000. 

Officials of the National Associa- 
tion of Homebuilders are optimistic. 
So is the Labor Dept. 
official in that department: 

“Administration people are high- 
ly pleased with housing prospects 
for the year. Frankly, homebuild- 
ing is turning in better perform- 
ance that we figured it would.” 

In April, the department notes, 
private housing starts were at the 
1,159,000 annual rate, after allow- 
ance for seasonal factors. This was 
a gain of 18,000 units over April, 
1953. 

Actual, unadjusted private starts 
in April rose 14 pct to the highest 
total in three and one-half years, 
says the Bureau of Labor Statistics 
Public hovsing starts in April 


Says one 





declined to 900 from 1,200 in March 
and 4,000 in April last year. Thus 
total April staris—at 110,00" 
topped March by 13,000, but lagye 
1,400 behind April, 1953 

For the first four months of this 
year, private starts totaled 341,400, 
almost equaling the 345,000 of a 


vear earlier. 


Sales of LP Gas 
Doubled in 5 Years 


Sales of liquefied petroleum gas 
more than doubled in the five-year 
period from 1947 through 1952 
rising to 4.5 billion gallons at the 
end of that year, the Bureau of 
Mines reports. 

This indicates that the demand 
for LPG-fired gas appliances wil! 
continue to increase. 


Spurt in Applications 
For VA Housing Loans 


The Veterans Administration 
reports that during April it re 
ceived 34,103 home loan applica 
tions for guaranty, an increase 
27 pet over a year earlier. 

This sudden increase,” 


¢ 


the ad- 
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Your customers will be glad to know .. . 








LUXON 


leader wire is back! 


Removal of government re- 
strictions permits us to 
increase the supply of dull- 
coated stainless steel leader 
wire. A sensible departure 
from conventional bright 
wire. Reduces visibility . . . 
a fish-getting requisite. 


LUXON leader wire is 
guaranteed rustproof, pre- 
straightened, and tempered 
to make it the finest leader 
wire it is possible to provide. 


: , Sizes 
Packed 25 ft. ‘ 
in Ye Ib. coils. it = = 2°3-4-5-6-7-8-9-10-11-12- 
packed in 8 foot straight 13-14-15-16-17-18-20 
lengths put up in 1 Ib. tubes. e 
Other lengths cut on special Export Office: Berg, Hedstrom Co. 
order. 79 Wall St., N. Y. C. (5), N.Y. 


Write for complete terminal tackle catalog. 


ART WIRE & STAMPING CO. 


2-D Boyden Place, Newark, N. J. 





THE FAVORITE FOR 





Cash In On the Big Demand for 


NEW IMPROVED 


FREEZELESS 


1OWA HYDRANTS 


quick acting toggle lock lever. 
ADJUSTABLE—Link provides easy 
positive adjustment of lock-in ten- 
sion after long use 

ROD GUIDE—Eliminates side puil 
on operating rod—reduces wear on 
packing, packing nut and stem. 
VARIABLE FLOW — Improvements 
in valve arrangement will permit 
small to full flow without leoking 
out the drain hole. 

BETTER PARTS SERVICE—A!thoug! 
important improvements have beer 
made, the same parts wil! service 
IOWA hydrants made for the past 
35 yeors or more—this makes it 
easy for jobbers and dealers t 
stock parts for prompt serv 


HYDRANTS 


MORE THAN 35 YEARS 
Outside Water Regardless of Temperature 
—Upright Pipe Automatically 
Each Closing 

* LESS HANDLE MOVEMENT—with 


Drains After 











BRASS 
» NOZZLE 


NOZZLE 


CONTACT YOUR WHOLESALER OR WRITE 


WOODFORD HYDRANT CO. 


DES MOINES 17, IOWA 





UP Sales and Profits 
in Tinware with 
nationally advertised 


MOULI LINE 


A ae 


ey 
Yen’ 

























W orld 
famous 


MOULI 
GRATER 

















Watch your stock 


Order from your jobber 
$400 


today! 


MOULI 




































MANUFACTURING CORPORATION 


BROADWAY JERSEY < 
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Just 1 hand opera 


this amazing Weeeet 


With the ONLY Instant, Speed@-Action “Fractional,” 
Ratchet-Action, Non-Slip Grip that insures safety! 
TRIG-O-MATIC’S “automatic eye” adjustment control assures 
positive, easy, non-slip 1-Hand operation 
grips and releases on pipes, nuts, and fittings.” 











No knurls to 
fomble with! 


It automatically 


Here's the first real development in 
wrench history. An amazing wrench 
that’s made for efficient 1-Hand ad 
ation — eliminating clumsy 2-Hand 
fumbling. Exclusive, self-adjusting 
Trigger adjustment requires only one 


hand on the handle to set and release + 
jaws. A Time-Saver! Ideal for work 
in cramped quarters! 

LONG ECONOMICAL SERVICE ® 


assured. Made of forged alloy steel— 
exactingly machined—excellently and 
attractively finished. The Induction 
heat treat are easily RE 
PLACEABLE whenever present ones 
become worn. ..thus, assuring long 
er, more economical use. Each wrench 
is ‘Envelope-packed"’ for protection 
and convenience 






TOOL CORPORATION 
Attn: DEPT. 00 

105 WEST MONROE STREET 

CHICAGO 3, ILLINOIS 








@ 1 hand on handle sets and 


larger sizes will be available 


RESPONSIBLE DISTRIBUTORS WANTED! We solicit your inquiries 





THE NATIO 


Oct. 11-1 ~ 
BOOTH ron ”. Pier, Chicago 


releases jaw grip—no knurls 
to fumble with. 


Bull-dog teeth that “‘bite-in”’ 
ond HOLD! 


Will not strip off galvanized 
pipe. 

Replaceable jaws insure 
life-time use. 


Now available in 3 Populor 
Sizes: 

9” opens %" to 1%" 
12” opens a" to 1%" 
15” opens %" to 2%" 


This is an int 
nasa of TRIG-O-MATION 
ine of distinctively dif 





NAL HARDWARE sHow 


— North Hall 

























DEPEND ON TURNBUCKLES 
To Save You Money and Time 





LF nbuckles 


TURNBUCKLES, INC. 


MICHIGAN CITY 
GRAND BEACH 


INDIANA 
MICHIGAN 


BOX 333 
FACTORY 


“One Good Turn 





ARMSTRONG BROS. 





PIPE CUTTERS 


“ARMSTRONG BROS.” Three wheel and 
Standard wheel and reller Pipe Cutters are 
quality cutters throughout . . . built to give 
years of good service. 


“ARMSTRONG BROS.” drop forged Pipe 
Cutters are built for lifetime service with 1- 
piece drop forged steel heat treated bedy 
and a replaceable hardened steel nut te 
take up the wear and thrust to handle screw. 
Used either as l-wheel (with 2 rollers) or 
3-wheel (fer close quarters). 


“ARMSTRONG BROS.” Knife Blade Catter 
Wheeis are machined from special alloy tool 
steel properly heat treated. They 
cut rapidly and easily, hold their 
keen edge. 


LMSTRONG BROS. TOOL CO. 


‘The Tool Holder People” 


5214 W. ARMSTRONG AVENUE + CHICAGO 30, ILL 
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ministration says, “is literally 
swamping regional offices in most 
sections of the country.” 

The interest in these loans is 
indication of a booming housing 
market in all areas, the admin- 
istration believes. 


Paint Repackaged In 
Smaller Quantities 


The packaging system of Per- 
mite Aluminum paints has been re- 
vamped by Aluminum Industries, 


Inc., Cincinnati, in order to better | 


meet distributors’ requirements. 

The paints in quart, pint and 
half pint sizes will be supplied in 
cartons containing half the num- 
of previously shipped. 
Quarts are now being packed six 
pints and half-pints 
12 per carton. 

The company reports a survey 
among paint wholesalers in the 
Midwest disclosed that handling 


ber cans 


per carton; 


and repacking of less than case | 


quantities paint purchases adds 


; as much as 15 pct to the average 


wholesaler’s distribution costs. 


Private Housing Buoys 
Heavy Construction 


Helped by private mass housing | 


contracts totaling $117.7 million, 
heavy construction awards during 
the week ended May 20 stayed 
above $300 million, reports Engi- 
neering News-Record. 

Private housing tabulated by the 
magazine for the year to date 
amounts to almost $1.7 billion, 3 
pet higher than the previous record 
for this period established last year. 


Freight Rate Bill 
Killed in Senate 


Railroads 
carriers will have to continue to 
wait for Interstate Commerce 
Commission approval before rais- 


ing their rates. 


The Senate, by a close vote, 
killed a bill which would have per- 
mitted the carriers to institute 
quick, temporary rate increases 
before the ICC rules on them, by 
returning it to committee. 


(Resume reading on page 15) 


and other common | 











CHAIR-LOC 


Amazing New Liquid 

S-W-E-L-L-S Wood 

« Penetrates weed fibree— 
makes them 6-x-p-8-"-¢ 
permanently. 

® Quickest and easiest way 
to fix loose chair rungs 
fegs. handles, dowels 
dove-tails, ete 










A Fast-Selling Impulse item 
Write for Free Samples and 


NOT Literature 
A 
CHAIR-LOC CO. 
GLUE Lakehurst 3, N. J 





STAINLESS STEEL 
FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


@ Sheet Metal Serews © Machine Serews © Cap Screws 
@ Set Screws @ Wood Screws @ Nuts, Washers, ete 
@ Class 3 AN Drilled Fillister Heads. PROMPT DE- 
LIVERIES ON SMALL OR LARGE QUANTITIES 


Write for complete deseriptive catalog 
STAINLESS SCREW CO. 
P Game (hee bo ARmory 4-1240 


© 232 UNION AVE. @ PATERSON 2, N. J 
Direct New York ‘phone Wisconsin 7-904! 






















WATER HEATER 
REPAIR COILS 


For old, new and 
obsolete hecters 
100 DIFFERENT MAKES 
Single, Double, Triple, 
Instantaneous, Multi-Coll 
Send for Catalog typee 
DORMONT MFG. CO. 
1314 High Street Pittsburgh, Pa. | 














Changes 


New products and 
new trade names are 
constantly being 
added to the listings 
for the next Directory 
Number of HARD- 
WARE AGE. 


Therefore, if you do 
not find in the current 
issue of the Directory 
Number the product 
you are interested in, 
write to the “Who 
Makes It” Editor. He'll 
be glad to serve you. 


HARDWARE AGE 


100 E. 42nd St., New York 17, N. Y. 
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“LITTLE GIANT’’ FARM & GARDEN TOOLS 


% Nationally Known Scythes 


*% Guoronteed Quality Lown Razors 





*& Competitively Priced Grass Hooks | Portoble Picnu Snack Tote 
Pp y 


@ | 


Push Type & Woll Mount How Reels Gorden of Wousehold Too! Holder 


itty 


Seed Storter & At Violet Troy All Stee! Watering Cons 

















& Free Soles Aids Swing Clips 
%& Impulse Sales Packaging Scativeaibe 


| 
*& Complete Cooperation Bush Hooks 
. 


A FREE HATHAWAY SHIRT to Mr. Robert Weed Cutters 
Barton, A. R. Barton & Son, Possais, N. 
J. Send ws your shirt size. Also free Order from your jobber 
shirt to your jobber salesman who sells 
North Wayne Tools. Please send his name, Write for colorful catalog 
company and address. showing 65 tools 


OAKLAND 1, MAINE 

















NORTH WAYNE TOOL CO. - 


SHOPMASTERS 


NEWEST SENSATION 


4 | 
4 
iv: ; . 

C 0 M B i a A I 10 ty Hose Hongers * 2 Complete Line Heavy Duty Golv Humiditer Top 0 Stove Ovens 


s POWER TOOL iii 7 


Pe pouccee For Information 
> Write Dept. 50L5 Self Attoching Window Sheit Top-0 Stowe Boke A 


STER, INCL 
WHAT'S NEW? 


Turn to pages 127-128 of this 
issue. The Quick Check Card 
properly filled out will bring | 
you quickly the details on | 
new products that interest 
you. the only successful rubber tire roller skate is 


IT'S QUICK—IT'S FREE made by CHICAGO 


La. MARSH 


MARSHALLTOWN 
wy 





























| 
| 








Portoble 
Picnic Refrigerator 








Through your wholesale distributor or write direct 





BRAND NEW 


CATALOG 


NOW AVAILABLE 
Send for Your Copy 





SHOPMA 


109-135 MEEKER AVE NEWARK SN J 









































MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 


This new Round Roman house number combines legibility 
and decorative appeal. Available in chrome, brass and 
ebony. Absolutely rust proof. FREE! 12 extra numerals 
mounted on multi-colored display unit with every assort- 














ment #1201. Write for prices and free catalog. 
— HOUSE NUMBERS 


(sold thru jobbers exclusively) 


JOSEPH HALL CO 


3420 MARKET STREET PHILA 4 PA 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 

Set solid, maximum 50 words......... -» $5.00 

Each additional word...........  .40 


Positions Wanted 


Each additional word........... 
Allow Seven Words for Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5%, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE Is published every other 
Thursday. Classified forms close !§ days 
prior to publication date. 

Remitt ust accompany order in form 
of check or money order, not currency of 
stamps. 

















Representatives Wanted 


Representatives Wanted 





Representatives Wanted 





EXCLUSIVE PROTECTED TERRITORIES 
OPEN ON nationally advertised Mak-O Washer 
to agents calling on hardware distributors, dealers 
and plumbing supply houses. Unique demonstra- 
tion sells eight out of ten on first call. Excellent 
for opening new accounts and high volume re- 
peat business. Address: Box A-870, care of Harp- 
—_ Acz, 100 E. 42nd St., New York 17, 

* 3 





REPRESENTATIVES WANTED: manufae- 
turer of aluminum hardware specialties seeks rep- 
resentatives calling on retailers of hardware and 
building specialties. Many exclusive territories 
open. Commission. Write, stating territory that 
you cover and type of retailers that you are call- 
ing on. Address: Box B-805, care of Hampwarz 
Acz, 100 East 42nd Street, New York 17, N. Y. 


EXCLUSIVE PROTECTED TERRITORIES 
OPEN FOR retail hardware salesman or allied 
lines to sell coin operated gas stove to private, city, 
county or state parks. Sells iself because it pays 
for itself!!! Unlimited opportunity to cash in on 
the great outdoor cooking market. List of prospects 
in your area furnished. Liberal Commission. Pop- 
ularly priced. CLIFFCO, INC., 457 Lakeview 
Way, Redwood City, California. 


SALES PLUMBING SPECIALTIES to sell 
Plumbing & Heating Specialties and Supplies for 
established New York firm, exclusive territory. 
Commission, Replies confidential. Akron Supply 
Co., Inc., 216 Grand Street, Brooklyn, N. Y. 














WANTED MANUFACTURERS REPRESENTATIVE 


for the sale of High-grade imported mechanical 
straight and circular knives for the pulp—paper— 
woodworking—veneer—metalcutting industries—exclu- 
sive territories open. Fast delivery, competitive prices, 
liberal commission. 


Address Box 8-832, sare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














SALESMAN WANTED — PROMINENT 
PAINT BRUSH manufacturer has open terri- 
tories for successful sales producers. Prefer men 
now calling on paint, hardware, lumber dealers 
and industrials, Established territories. Will con- 
sider side line man or manufacturer's agent. Ad- 
dress: Box B-772, care of Harpware Acs, 100 
East 42nd St., New York, 17, N. Y. 


EXCLUSIVE PROTECTED TERRITORIES 
OPEN FOR MANUFACTURERS Representa- 
tives calling on lumber dealers, building material 
and hardware dealers and jobbers to handle a 
complete line of quality builders hardware tubular 
locks and latch sets. In reply state lines now 
bandled, territory covered and experience in build- 
ers hardware. Confidential. Address B-426, care of 
a - tae Ace, 100 E. 42nd St., New York 17, 








MANUFACTURERS REPRESENTATIVES 
WANTED. National manufacturer of beverage 
serving accessories now assembling sales organi- 
zation to call on wholesale hardware and house- 
wafes jobbers with red hot promotional glass and 
wrought iron decorative accessories Interested 
only in high volume producers. This is an ex- 
cellent opportunity to carry a money-making side. 
line in a fully protected territory. Write full 
particulars first letter. Address: Box B-859, care 
of Harpware Ace, 100 East 42nd St., New York 
, Be. es 


WANTFD: MANUFACTURERS REPRE- 
SENTATIVES FOR EXCELLENT quality, low 
priced striking tool handle line. Complete line from 
small hammer and hatchet handles to pick, axe 
and ditch bank blade handles. Full freight paid 
on orders. Want representatives calling on retail 
stores and johhers: Write: P & M Handle Com 
pany, South Pittsburg. Tennessee 
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REPRESENTATIVES WANTED—We want 
aggressive salesmen for our line of KITCHEN 
AND BATHROOM HARDWARE. If you have 
established connections with contractor jobbers, 
industrial jobbers and wholesalers, tell us about 
your experience, lines handled, territory covered, 
frequency. Volume salesmen only are wanted. 
Write: Guardian Mfg. Co., 9216 Bermudez St., 
Rivera, California. 


PAINT LINE AVAILABLE. COMMISSION 
MEN, Manufacturers Representatives. Solicit the 
Paint, Hardware, Lumber, Surplus, Army-Navy 
Dealers. Side-Line acceptable. New Jersey, Mary- 
land, Delaware, Pennsylvania and Florida terri- 
tories open. We manufacture five priced lines 
in white and color and offer many smart labels. 
Aggressive, cooperative Management and excellent 
paint at the price. Address: Box B-858, care of 
HarpwareE AGE, 100 East 42nd Street, New York 
it, 2. B 


FACTORY REPRESENTATIVE WANTED 
for established paint brush manufacturer. Sales- 
man with retail paint, hardware, lumber, indus- 
trial accounts. Assured of good commissions. 
Write details, including present lines, references, 
etc. Pittsburgh, Minneapolis, Detroit, Boston, etc., 
areas open. Address: Box B-853, care of Harp- 
ware AGz, 100 East 42nd Street, New York 17, 
| =? 2 


MANUFACTURERS REPRESENTATIVES 
WANTED — experienced in builders’ hardware 
field, and are now calling on building material 
jobbers, lumber yards, hardware jobbers, contract 
hardware houses. We manufacture a fine quality 
line of residential hardware, cylindrical and tubu- 
lar lock sets. The following territories are avail- 
able: Pennsylvania, all Mid-Western States, Ar- 
kansas, Louisiana, Oklahoma and Canada. Ad- 
dress: Box B-861, care of Harpware AGE, 100 
East 42nd Street, New York 17, N. Y. 











REPRESENTATIVES WANTED. | Selling 
privileges now being offered on the Berg Selector 
the non-competitive animated showcase. No off 
seasons. Berg Company, Inc., Madison, Wisconsin 








YOUNG, STRONGLY FINANCED 
CHICAGO MFR. of wrought iron legs 
in complete size range (also mfrs. 

and Hi-Fi wrought iron tables) now 


entering Do-it-Yourself market. Re- 
quires Mfrs. Reps in all territories 
now selling 1 or 2 non-conflicting 


lines to lumber yards and wholesale 
and retail hardware outlets. May 
also call on furniture and display 
mfrs. Great interest in this smartly 
designed, competitively priced line. 
Liberal commission, mail order credit, 
protected territory. Full details, 
please, including age, lines carried, 
exact territory covered, home address 
and phone number. 


Write: Box 877, eare of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 














Accounts Wanted 








MR. TOOL MANUFACTURER 
CAN YOU USE 


CREATIVE SELLING 


IN NEW YORK STATE? 
CONTACT 
RAYMOND L. REBEN & SONS 


Manufacturers Sales Representatives 
165 Garden St. Poughkeepsie, N. Y. 

















REPRESENTATIVES WANTED 
Manufacturer of air rifle shot, steel 
copper coated BB’s wants representa- 


tion. Most territories open 


Address Box B-77i, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














ESTABLISHED MANUFACTURERS’ REP- 
RESENTATIVES WANTED TO cover Upstate 
New York, West of Albany and West of Bing- 
hamton, to sell for Manufacturer of Sink and 
Lavatory Faucets, Bath and Shower Fixtures, 
Tubular Traps and Supplies and Gate and Globe 
Valves. Please state type of trade covered, de- 
tails, references. Write: Box 873, care HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 


INCREASE YOUR INCOME. A nationally 
known accepted product which can be sold as an 
allied item. Men selling paint—wall paper—hard- 
ware. Rental outlets wanted. Furnish particulars 
and territory. Reply, Creative Interiors, Inc., 27 
Austin Street. P. O. Box 841, Newark, N. J. 


SALESMAN, calling on wholesale hardware 
and plumbing supply jobbers. To carry a_ line 
of plumbing specialties for a long established 
and well known house. Address: Box B-862, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 

REPRESENTATIVES WANTED. Manufac- 
turers’ Agents Wanted — Manufacturer of Fine 
Wooden Mother-of-Pearl Closet Seats, fourteen 
popular colors—desires reliable agents calling on 
Hardware Jobbers—Department Stores—Building 
Supply Outlets, etc. Several territories open. 
State actual territory covered and references. Ad- 
dress: Rox B-863, care of Harpware Ace, 100 














Fast 42nd Street, New York 17, N. Y. 


SALES ORGANIZATION—Metropolitan New 
York and New Jersey area, offers complete mer 
chandising and promotion with concentrated sales 
effort on acceptable new line. All types of jobbers 
chains, department stores, mail order houses, etc., 
covered, which carry hardware and housewares 
items. Address: Box B-871, care of HARDWARE 
Acz, 100 East 42nd Street, New York 17, N. Y 


MANUFACTURER’S REPRESENTATIVE 
now selling to Hardware, Houseware, Department 
Store, Chains, and Garden Supply trade wants 
additional substantial lines; garden or houseware 
items preferred. Thorough coverage, Eastern Pa., 
South Jersey, Delaware. Aggressive and expe 
rienced service guaranteed if items have good 
potential. Write for further information and ref 
erences. Address: Box B-815, care ef Harpwars 
Acz, 100 East 42nd Street, New York 17, N. Y 


FLORIDA ESTABLISHED REPRESENT 
ATIVE presently selling some of the leading job- 
bers department stores and chains now handling 
only one line interested in one or two other lines 
for these outlets from well rated manufacturer, 
houseware variety and hotel supply items preferred 
Address: Box B-845, care of Harpware Acg, 10° 
East 42nd Street, New York 17, N. Y. 


MANUFACTURER’S REPRESENTATIVE 
OPEN TO HANDLE good and competitive lin 
of screws and bolts from a substantial manufac 
turer only. Now selling kindred non-conflicting 
line to wholesalers and industrials, metropolitan 
New York area. Large list of active accounts 
assures heavy volume. Address: Box B-870, care 
of Harpware Acz, 100 East 42nd Street, New 
York 17, N. Y. 

HAVE 10 YEARS’ EXPERIENCE AND ES 
TABLISHED accounts in Southern States from 
selling paints and paint brushes. Am looking for 
a good manufactured paint brush line on a com 
mission basis. Address: Box B-856, care of 

















Harpware AGez, 100 East 42nd Street, New York 
7, &. 2. 
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Classified Opportunities Section 





Accounts Wanted 


Help Wanted 





Positions Wanted 








REPRESENTATIVES 


Covering all classes o1 joobers. Can render reliable, 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadeiphia, Detroit, Cleveland and Louisville. 
We will carry the account or you can bill direct. 
Inquiries invited. Write ANCO Corporation, 7 Wood 
Street, Pittsourgh 22, Pa. 








AGGRESSIVE ASSOCIATED MANUFAC- 
rURERS REPRESENTATIVES covering Cen- 
tral and Western New York State seek non-con- 
licting quality line for the Dealer and Jobber 
sutlets. Warehouse and showroom available. Ad- 
iress: Box B-868, care of Harpware AGE, 100 
East 42nd Street, New York 17, N. Y. 


SAN FRANCISCO—OAKLAND—Richmond— 
Berkeley—Alameda representation for manufac- 
turers. I need several good lines to sell retail 
,ardware stores, lumber dealers, electric shops, 
lumbers and Chamins in Bay Area. Commission 
Basis. Want only quality merchandise, priced 
ight. Write today giving full details. L. E. 
Campbell, 4125 Day Ave. 2-F, Richmond, Calif. 











NEW ENGLAND AREA—Aggressive manu- 
facturers’ representative desires additional factory 
line. Can give good, sensible, specialized cover- 
ge. Excellent background and experience in sales 
and promotion. Address: Box B-867, care of 
iTarpwake AGE, 100 East 42nd Street. New York 
7, B. F 


ACCOUNTS WANTED 


Manufacturer representative now selling to 
hardware-housewares dealers, lumber yards, 
dept. & 5-$1.00 variety stores. Wants line to 
sell In Massachusetts. We are a well estab- 
lished sales organization ond can produce vol- 
ume business. 


Jay Sales Agency, 71 Portiand St., Boston 14, Mass. 




















ACCOUNTS WANTED — Manufacturers Sales 
Agent. Aggressive, 36 year old, desires lines to 
sell to hardware industrial and builder supply 
jobbers in Washington, Oregon, Idaho, Montana 
and British Columbia. Nationally advertised lines 
preferred. Address: Joe K. Saad Company. 6821-96 
S.E. Mercer Island, Washington. 


HARDWARE DISTRIBUTOR COVERING 
FLORIDA SEEKS additional lines. Commission 
or =oself billing basis Warehousing available. 
Write: Florida Sharon Distributors, 5736 N.W. 
2nd Ave., Miami 37, Florida. 


NEW PRODUCTS WANTED 


Established, Aggressive Factory Agency 
desires additional products. Calling on 
hardware jobbers, mill supply houses, con- 
tractors supply houses, materials handling. 


ALL OR PART OF 13 STATE COVERAGE 
P.O. Box 627 York, Pa. 























ACCOUNTS WANTED, BY LONG ESTAB- 
LISHED ALABAMA manufacturers’ representa- 
tives, ample capital, builders hardware, Western 
plywoods sash and doors, wire cloth, metal win- 
dows, galvanized ware, hand tools, power tools, 
cutlery, general hardware lines, steel kitchen 
equipment. Good steady business producers 
Box 3318, South Highland Station, Birmingham. 


Help Wanted 


HARDWARE SALESMEN—Big opportunities 
with an old established Phila. wholesale hardware 
company selling nationally known brands of house- 
ware, toys, sporting goods in addition to the big- 
gest names in the hardware industry. Desire 
idditional experienced salesmen. If you're inter- 
ested in connecting yourself with a fast growing 
wholesaler tell all about yourself in first reply. 
Must have car. Draw against commission. Write: 
P. O. Box 878. care Harpware Ace, 100 East 
42nd St., New York 17, N. Y. 


MANUFACTURER OF FULL LINE OF 
paint products desires salesman with experience 
in hardware, paint or building supplies. Sideline 
or full time. Attractive commission. New Eng- 
land, Pennsylvania, Long Island. Information 
held in confidence. Reply giving experience. Ad- 
dress: Dutch Masters Paint & Varnish Co., Wythe 
Ave., North 14th St., Brooklyn 11, N. Y 
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NUTS, SCREWS, BOLTS. TERRIFIC DEAL, 
5% COMMISSION PLUS. substantial protit- 
sharing percentage. Earnings can reach 10%. 
Extremely competitively-priced line. Shipments 
from stock, Domestic or European material. Nuts: 
Hex, Square wing. Slotted screws: machine, wood, 
cap, set. Socket: set, cap. Bolts: carriage, machine, 
hanger, washers. R. H. Newmark Co. 35-36 76 
St. Jackson Heights, L. I., N. Y. DE 5-7355. 





HARDWARE MAN, FOR STORE DISPLAY 
AND MANAGEMENT must be experienced. Top 
salary, volume operation. Excellent opportunity 
for capable man. Address: Box B-864, care of 
a AGe, 100 East 42nd Street, New York 
7B. F 





Business Opportunities 


HARDWARE — EST. 1904, sales $4,000 to 
$6,000 month, numerous advertised franchises, 
farm supplies, appliances, power tools, paints, 
general hardware lines, large inventory, good rep- 
utation, downtown in city of 15,000; attractively 
equipped; 5-year lease; owner selling due to ill 
health; priced right. Address: APPLE COM 
PANY, Brokers, 1836 Euclid Avenue, Cleveland, 
Ohio, 


WANTED TO BUY—ESTABLISHED HARD. 
WARE BUSINESS, State of Florida or adjacent 
territory. Must stand Investigation. Address: 
Box B-830, care of Harvware Ace, 100 East 42nd 
Street, New York 17, N. Y. 











FOR SALE: Long established hardware store, 
center of small town, one of country’s top agri- 
culture countries, on national highway. Caters to 
town and rural trade, also summer cottage trade 
Room for store expansion or living quarters, Stock 
$6,500.00. Two-story building, $3,000.00. Write 
R. F. Lawrence Hardware, Venango, Penna 


HARDWARE — ROOMS, Garden Supplies, 
Sales $70,000 year; well established; no cut rate 
prices; complete hardware lines, plumbing, elec- 
trical, paints, etc.; nicely equipped store; $35,000 
stock; store 38x80; eastern city, property included 
in attractive price. Write: APPLE COMPANY, 
Brokers, 1836 Euclid Avenue, Cleveland, Ohio. 


HARDWARE STOCK AND/OR_ BUILD- 
INGS. Qld established plumbing supplies, sport- 
ing goods, paint and hardware store in town of 
80,000 pop., located in central Pennsylvania. 
Business has been under one management since 
1924. Ideal location—on main thoroughfare. Will 
sell, lease or rent buildings. Must settle an estate 
immediately. Reply Address: Box B-852, care of 
Harpware Ace, 100 East 42nd Street, New York 
i, Bh. Us 


FOR SALE: Hardware and Plumbing supplies. 
Very good location, ampie parking. Established 
12 years, a very good growing business, complete 
records for inspection. Located in Detroit sub- 
urban district. Stock and fixtures approximately 
$35,000, lease on building $300 per month, 6-room 
apartment over store optional at $125 per month, 
3120 sq. ft floor space, 1920 sq. ft. basement, 765 
sq. ft. shed, 6600 sq. ft. yard space. Reason for 
selling, poor health. Address: Box B-854, care of 
Harpware AGE, 100 East 42nd Street, New York 
7, 2B. F. 











“FACTORY REPRESENTATIVE AVAIL 
ABLE FOR LINES OF merit, for the Hdwe 
Jobbing trade in Michigan, Indiana, Kentucky 
Twenty five years of close selling to this type of 
accounts. Best reference. Prefer a line of tools 
Address; Box B-729, care of Harpware AGg, 100 
East 42nd Street, New York 17, N. Y 
RECENT HARDWARE DEALER SEEKS 
EMPLOYMENT as manager or department head 
College graduate; 45; single; excellent health; lo 
cate anywhere. Twenty years’ experience hard 
ware and allied lines; all-around mechanic; cor- 
poration accountant. Presently employed as retail 
salesman in Evansville, Indiana’s largest hardware 
store. Address: Hardware Man, P. O. Bex 296, 
Newburgh, Indiana. 

EXPERIENCED WHOLESALE HARDWARF 

AN in buying, credits, collections, pricing. 
quotations, customers phone calls, Salesman needs 
Catalog work, inventory, Expediting, etc. Good at 
hgures, and details, Graduate College Business 
Administration. Thorough knowledge of hard 
ware field, modest compensation acceptable. Can 
Assume Duties and Responsibilities of any posi- 
tion. Address: Box B-759, care of HaARDWARB 
AGE, 100 East 42nd Street, New York 17, N. Y. 














SALES MANAGER 


Experienced administrator, merchandiser and super- 
viser, travelled extensively, know national and regional 
markets and accounts, Sales promotion, packaging 
and advertising experience in hardware and hoyse- 
wares. Consumer and industrial products. Young 
mature executive is available now. Reply in con- 
fidence to 


Address Box B-866, eare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














Business Opportunities 








TREMENDOUS BARGAIN — Whole - 
sale House specializing in tools, estab- 
lished 7 years, 350 accounts, has always 
made profit. Top Lines, Stanley, Black 
& Decker, DuPont, Utica, Channel-Lock, 
Irwin, Williams, Scovill, Behr-Manning 
& others. Excellent Location with load- 
ing platform and railroad siding. Can be 
expanded or made into one-man busi- 
ness, requires $15,000 minimum. No 
Charge for goodwill. Owner retiring on 
doctor's orders. Contact: Raymond L. 
Reben G& Sons, 165 Garden Street, 
Poughkeepsie, N. Y. 














EXPERIENCED HARDWARE IMPORTER 
wishes to create Import Department for estab 
lished Jobber. Can bring along previously estab- 
lished business with moderate value. Imported 
Hardware is here to stay with increased volume 
and profits for those who realize it and losses 
and headaches for those who fight it. Address 
Box B-860, care of Harkpware Ace, 100 East 
42nd Street, New York 17, N. Y. 





WANTED—ENTIRE CONTENTS OF OLD 
HARDWARE FILES, MANUFACTURERS and 
stores, mostly before 1900. Address Box B-857, 
care of Harpware Ace, 100 East 42nd Street, 
New York 17, N. Y. 





HARDWARE BUSINESS FOR SALE IN Cen 
tral Pennsylvania. Established over 50 years, in 
ventory around $38,000. Building for sale or rent 
Address: Box B-876, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 








WANTED 





CONSULTANTS IN 


a successful business 


Making a consumer specialty product sold through hardware jobbers, department 
stores, and house furnishing stores. Annual sales, actual or potential, $1—$4 mil- 
lion. Continuance of experienced staff essential. Our client is a nationally known 
Eastern manufacturer whose reputation and experience would enhance the value of 
a product in the consumer field We are t engi 
our client. Brokers protected. Replies held in confidence. Please write, or tele 
phone LExington 2-3616, referring to advertisement No. 59. 


WELLING & WOODARD, 
52 Vanderbilt Ave., New York 17, N. Y. 
PLANNED DIVERSIFICATION 


TO BUY 





s compensated by 


INC. 
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A “DO IT YOURSELF” REPEAT ITEM 











a 


ron 
Filling »« Coloring 
DENTS NICKS, GOUGES 


Fast Color: 
Snrinking 


No Heat Required 
OECTO PRODUCTS CO.. _ SALEM, mass. Colors Easily Blended 
An ingeniously compounded stick lr~ 
that fills and colors Nicks, Dents ~ 


and Gouges in 


natural-finished or j es: 





stained woodwork, furniture, W Ge ip 
leather or plastic Easily applied "eat — 
Will ot bleed or hrink "Pale —— 
any ltinish as 
Cellophane bag contains 4 stick —_ 
(dark mahogany ight mahogany, walnut and 
Inaple), scraper and instructions 12 kits on 
display card 

SOLD THROUGH JOBBERS 


DECTO PRODUCTS COMPANY, SALEM 8, MASS. 
Makers also of Decto RUN-SMOOTH 


sefore 4 STICKS -1 SCRAPER 
DECTO-STICK 25 * 
FURNITURE y . 

REPAIR KIT 














SPRINGS ARE Easy TO STOCK WITH 


Gardner's 
SPRING CABINETS 


\ single convenient metal 
drawer holds 128 selected 
springs, 40 most popular 
sizes, in coded com- 
partments. Larger 
assortments come in 
2 and 4 drawer 
cabinets. These are 
top quality, preci- 
sion made, plated Springs. Boxed refills shipped from 
stock. Order from your jobber or write us. 


Gardner Wire Co." So. CICERO AVE. 


CHICAGO 50, ILL. 

















the Quality they want! 


altiaatecliv: 


ROTARY POWER MOWERS 














4 quality models, including 
new self-propelled Hurricane 
Traveler. Nationally adver- 
tised in House Beautiful, 
House and Garden, American 
Home, Better Homes and 
Gardens, Popular Gardening, 
Flower Grower. 


NATIONAL METAL PRODUCTS 
COMPANY, INC. 


Dept. HO 
2722 Cherry St Kansas City 8, Mo 


DIG INTO AMERICA’S BIG 
NEW GARDEN MARKET 


with... 





in every 





chandising season Spring, 
Summer, Fall and Christmas 
Handsomely packaged for fast- 
selling space-saving display 


Ask for catalog sheet No. 610 


A product of the fifth-gen- 
eration craftsmen at . 


MANN EDGE TOOL co. 


Lewistown, Pennsylvania 


IT'S 
LIFETIME 
GUARANTEED! 
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A 


Aermotor Co 

Aladdin Industries, Inc 

Allied Wheel Prods., Inc 

Chain & Cable Co 
Chemical Paint Co 
Surfacing Mch. Co 


American 
American 
American Fi 


| American Grease Stick Co 
American Mfg. Co. 
American Pad & Textile Co 


Animal Trap Co. of America 
Apex Metal Industries, Inc 
Archer-Daniels-Midiand Co 
Aristo-Mat Co. stil 
Armstrong Bros. Tool Co 
Art Wire & Stamping Co 
Arvin 
Autoyre Co., 


Industries, Inc. 
The 


B 


Baden Steeibar Co 
Bakelite Co. Div. of Union 
bide & Carbon Corp 

Bassick Co., The 

Bennett-lreland, Inc. 

Berlin & Jones Co., Inc 

Bethiehem Steel Co 

Bevin Bros. Mfg. Co 

Bivans, E. L., Inc. 

Black & Decker Mfg. Co 

Black Leaf Prods. Div 

Blair Mfg. Co 

Bommer Spring Hinge Co., Inc 

Bonney Forge & Too! Works.. 

Briddel!, Inc., Chas. D 

Bridgeport Fabrics, Inc 


Car 


Cc 


Calbar Paint & Varnish Co 
Cal-Dak Co., Inc., The 
Campbeli-Hausfeld Co 


Carborundum Co., The 
Carlisle Mfg. Co 
Cartruck Prods. Corp. 


Chair-Loc Co 

Champion DeArment Too! Co 
Champion Hdwe. Co 
Chattanooga Wheelbarrow Co 


| Chicago Roller Skate Co 





Chi-Name!l Paint & Varnish Co 
Coleman Co., Inc., The.. 
Colorado Fue! & Iron Corp. 
Columbian Vise & Mfg. Co.... 
Columbus Plastic Prod., 
Congoleum-Nairn, Inc. ........ 
Connecticut Valley Mfg Se. 
Consid. Meta! Prods. Co.......... 
Continental Chemiste Corp. .... 
Cory Corp., Fresh 'nd-Aire Div 
Coughian Co., G. N...... 
Crescent Tool Co. 


Inc 


D 
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Index to Advertisers 





K 
Kimble Glass Div., Owens-Illinois 
ES  aaeeacnes pbebees 
Kingston Prods. Corp. ........... 191 
Klein & Sons, Mathias ........... 134 
Kwikset Soles & Service Co....... 3 
L 
Landen Putty Works, Inc 108 
Lawrence Bros., Inc 46 
ubriplate Div., Fiske Bros. Refin- 
ng Co . 150 
Lufkin Rule TOU  Sakaurbyseusienne 143 
M 
Mackianburg-Duncan Co 83 
Mann Edge Tool Co a ae 
Marshalltown Trowel Co .. 187 
Martin Stmpg. & Stove Co . 16 
Master Bronze Powder Co. 161 
McGill Metal Prods. Co. . 66 
McKinney Mfg. Co il 
Mechanix Illustrated 54 
Meinor Metal Prod. Co. 178 
Milescraft Mfg. Co., The 153 
Miller, Inc., Robert E 192 
Millers Falls Co 135 
Moe Light, Inc. Dd 
Moline tron Works 167 
Mortell Co. J. W 142 
Mouli Mfg. Corp 185 
Murphy's Sons Co., Robert 182 
N 
Notional Carben Ce 25 
Nationa! Cash Register Co. The. 38 
National Lead Co. . . 146-147 
National Mfg. Co 91 
Nationa! Metal Prod. Co. Inc... 190 
National Presto Industries, Inc... 121 | 
Nicholson File Ce. . 4 
North & Judd Mfg. Co 132 | 
North Wayne Too! Co 187 
Northern Industries, Inc 164, 169 
° 
Oster Mfg. Co., John ........... 101 
Oxwal! Too! Co., Ltd . 73 
5 
Peerless Pump Div. . 131 
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Phoenix Mfg. Co. .- 152 
Pioneer Rubber Co. “on 
Plasti-Kote, Inc. ....... . 91 
Propulsion Engine Corp. . 166 
Prospect Paint Co. ....... . 180) 
Puritan Cordage Mills .......... 179 | 
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R. P. M. Mfg. Co. ..........91, 92-93 | 
Red Devil Tools ......... ins ee. 
Red Jacket Mfg. Co. ............ 113 
Remington Arms Co., Inc. ....... 77 
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Republic Stee! Corp. 48 
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Standard Tool Co 123 
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Star Stainless Screw Co 186 
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Sunshine Chemical Co., Inc., John 169 
Super Too! Co. 8 
Superior Pressed Steel Co. . I 
Swift & Co unease ee 153 
Swing-A-Way Mfg. Co. .......... 34 
T 
Terado Co . .. 138 
Toledo Pipe Threading Mch. Co.. 148 
| Trig-O-Matic Tool Corp 185 
True Temper Corp 94 
| Turnbuckles, Inc 186 
j U 
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Cyclone Fence Div. . 
Universal Mfg. Co. . 167 
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Upson-Walton Co., The . 174 
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A SELL-ON-SIGHT SENSATION! 


SUPERIOR’S All-Steel 
SWING-OUT CABINETS 


Idea! for do-it-yourself workshops, ma 
chinists, mechanics, ete. Holds drills 
calipers, screws, etc. Each drawer has 
identification slots. Cabinets weigh 7 
Ibs. each; measure 13%” high x 6” 
wide x 35” deep—-a fast moving profit 
maker! 




















6 Drawer Cabinet $5.25 list 
9 Drawer Cabinet (shown) $5.95 list 
12 Drawer Cabinet $6.95 list 
LIBERAL DEALER DISCOUNTS 

Freight prepaid on 200 ibs. or more 





SUPERIOR PRESSED STEEL CO. 


26 Lansdowne St.. Cambridge 39, Mass 

















sere 





. cf IN THE 
[f POPULAR re 
p> MARKET 
MODELS FOR ALL AGES 
KINGSTON PRODUCTS CORP., HOW. DIV. A-6 


write 


ROLLER SKATES <1) 






FOR COMPLETE 
INFORMATION 






Kokomo, Ind. 











Include 












in the building plan 
—for permanence 


Built-in strength and stability are inherent features of every one 
9 y y 





of the 300 products included in the complete Notional line 
The wide variety of the products assures a proper size 

and style to adequately serve the porticulur job at 
hand. Strain, friction and subsequent wear 
are carefully guarded against by the stout 
moterials used and the modern mechanisms 


employed to check service fatigue 














JOBBERS — DEALERS! 
tas 


ON THE BIG DEMAND ~— 
For SELF-SPRAY 
PRODUCTS 

®@ Touch-up enamel and lacquer. Ignition spray 
@ O-GO eliminates garbage can odors 

® AUTO FOAM upholstery and seat cover cleaner 


@ PLASTIC SPRAY + INSECTICIDE + FIRE 
EXTINGUISHERS 


Vlaati- Kote INC. Bed, 


425 LAKESIDE AVENUE, N. W. + CLEVELAND 13, OHIO 
LOS ANGELES TORONTO 





h 



















Flite Master products 
GYM SETS — TEETEROUNDS 
SANDBOXES — SLIDES 
PLAYTIME TABLES 


ask 
your 
favorite 
jobber 
for 


don’t buy from pictures... 
SEE PV77te Waster 
compare it... 
and 
you'll 
» BOY IT! 








SUPER DELUXE FD 5$1-SRNT-2 








CONSOLIDATED METAL PRODUCTS COMPANY ° CINCINNATI 2, OHIO 


SELL 


ARISTO-MATS 


See Your Jobber or Write For Your Nearest Distributor 


NEW, LOW PRICES on all-purpose 
PERFORATED HARDBOARD HOOKS 


Stock and sell these populo 
Hooks, designed for home & 
ommercial use, now avail- 
able at big savings! Idea 
for tool and kitchen racks 
Jisplays, etc. Can be shipned 
to any point in U. S. A. re 
yardless of quantity 


Write today for literature and prices 


‘{ Perforated Hardboard also Available 


A WILLIAMS PRODUCTS COMPANY 


6129 Cedar Ave., Phila. 43, Pa. 





V4"* Utility Drill 


Price $22-95 


Retail 


WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


More Sales! 
Greater Volume! Bigger Profits! 


ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 





Fast Household Glove Turnover 


<n on x” on 
'S* Guaranteed by ™ 


Now in Horizon Bive, 
Dove Gray, Satin Even 9 BF 


re PIONEER company 
104 TIFFIN ROAD 
WILLARD, OHIO 


wareciost, $4.49 un 





Push Black & Decker Drills 


@ Drills, sands, polishes, grinds, sharpens, etc. 
@ Quality-made, fully guaranteed 
@ The most famous 4” Drill you can sell! 


Order from your B&D wholesaler—listed in phone 
book Yellow Pages under “Tools—Electric." 











NATIONALLY ADVERTISED FIPQMMES or SILENCE = rvrniture cuives 


RUBBER CUSHIONED 


One set on a card. 
12 cards in a box. 
Sizes 112”, 1%”, carton. Sizes — 
1-1/16", 17, %” 1%", 1%", %”*, 
”. %”, &”, %”, 
%”. 


REGULAR 
One set in a box. 
12 boxes in a 





Ask your jobber, Hf he Is not supplied, aie 
DOMES of SILENCE Division of ROBERT E. MILLER CO., INC., 35 Pearl St., New York 4, N. Y. 


PINTLE & SOCKET TYPE 


For furniture 
where casters 
have been used. 


Sizes: 
DS 292—1%”", 





DS 293—1%” 
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